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Another of the Attractive Exhibits of the Jewelry Trade Made at the “Home Beautiful” Exposition Recently Held at Boston 
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“Good Taste” 


In what can your customers so reasonably 
demand it as in their table service, which 
must bespeak to all who accept their 
hospitality the personal preference of host 
and_ hostess. 











. . Ah , 
The hearty approval which has been p 
accorded the new Lamcaste~ pattern of a 
Alvin by all classes ot buyers during the v4 


very brief time it has been on the mar- 
ket has amply justified our opinion of the 
unusual merits of the design. 


ALVIN SILVER COMPANY 
Sag Harbor, New York 


Tomato Server 


Lancaster Pattern 


(Platinum Finish) 





The Leng-Life Silver Plate 


ALVIN X PATENT, 


TRADE MARK 
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The Fashionable High Collars and New Necklines and the 
Jewels They Will Influence — 
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By Isabelle M. Archer 
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5 ree” of the new Spring fashions 

that is sure to interest jewelers is the 
growing prevalence of the high collar. The 
outdoor costume and the daytime house or 
reception gown are seen with these high 
collars or chin high collar finishes. 

The jewels which these influence will be 
necklaces, brooches and earrings and, 
strange to say, the evening jewels for the 
neck will also reflect this high collar style 
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shown in the second illustration on page 73. 

With all of these high collars, earrings 
are to be worn, and the latest idea is to 
have the same gem mounted in both ear- 
rings and brooch or if the three jewels are 
used together, in all alike, collar, earrings, 
brooch and sautoir necklace, Pendant ear- 
rings are apparently the favorites, but often 
they are not becoming and the stud variety 
is chosen instead. The new designs show 
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coquettishly bowed at the side and finished 
with either four loops or a regulation rosette 
of the soft ribbon. The top edge is finished 
with a short white frill, but this is often 
edged again in black or gold. A brooch 
could hardly be worn with this collar un- 
less the jewel be placed above the rosette 
knot on the side, but the sautoir necklace 
would go very well with this collar finish 
and pendant earrings might be worn as 
the top flounce is not very deep. 

In the second illustration are given some 
of the new jewels appropriate for wear with 
these high stocks and collars. The center 
sketch is a hollow, disk-shaped brooch, a 
circle on its outer edge, but irregular for 
its center contour, This makes an excellent 
pattern for use with the flat tailored bow 





THE NEW DAYTIME STOCKS AND HIGH COLLAR PATTERNS AND THEIR JEWELRY. 


of the daytime in the gem-studded velvet 
bands and the handsome gemmed collars 
that are now coming to the fore among 
the new jewelry styles. 

The first illustration gives some idea of 
the daytime stocks and high collar patterns 
and a need for a brooch with these collar 
finishes can easily be understood. There 
are three collar types among these new 
collar stocks, but each is finished with a 
ribbon or velvet bow. The first little sketch 
shows the black ribbon collar with a white 
frill of plaited organdie above the watered 
silk ribbon band. A flat tailored bow fin- 
ishes this type, but the ends are short and 
the neckline shows a severe straight black 
line for the lower finish. With this collar 
a sautoir necklace would not be out of place 
and of course some kind of a brooch is 
necessary to wear above the flat tailored 
bow. A round brooch on the open circle 
order would be a good pattern to wear with 
this collar and one with modified contour is 


the tops of the pendant earring and the 
ear studs with ornate patterns and a great 
variety of contour in their designing. Both 
types, too, hold any of the faceted colored 
gems and small diamonds, while pearls are 
used in many instances for the pendant 
drops. 

The collar sketched in the center of the 
first illustration is a high standing frill of 
very stiff plaited organdie. This collar 
stands out from the head and reaches quite 
up to the ear lobes. It is finished at the 
lower line with a narrow black ribbon or 
velvet. If ribbon is used, it is a gros-grain 
silk, corded at the edge with either white 
or gold, and both velvet and ribbon are 
bowed alike with very short loops and ex- 
tremely long ends. With this collar, it is 
best to have a solid brooch of rather small 
size and the earrings naturally must be 
studs, for the ear pendants would be lost in 
the plaited edge of the collar. The third 
collar is a crushed ribbon stock. This is 


or for a collar finish where a puffed gather- 
ing makes the knot and the bows are large 
enough to stand out on either side of the 
brooch. Either one of the two pendant ear- 
rings might be used as matching jewels for 
this brooch design as the motif is repeated 
in one for the ear stud and in the other 
for both stud and drop. Although the col- 
lar ribbons are generally black or brown, 
regardless of the color of the costume, the 
jewels repeat in their gems the costume 
color. Beside the three principal gems, 
sapphires, rubies and emeralds, there are 
used for these neck jewels, black opals, 
peridots, garnets, tourmalines, amethysts, 
and topazes, but so far the opaque stones 
have appeared only in the earrings when 
bead necklaces holding the semi-precious 
opaque stones are also used. 

Pearls and diamonds still appear in a 
large majority of all earrings, and even the 
black onyx is now adjusted so as to form a 
background for white pearls instead of be- 
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No. 7323 Renaissance Period. 
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The monumentsand works of art of Ancient Rome, 
portray most vividly to our minds, the marvelous 
and wonderful handicraft of the masters of that 
golden era of art, the Renaissance. Verocchio, (in- 
structor of Leonardo da Vinci) Benvenuto Cellini, 
Lorenzo Ghiberti, and other great artists and jew- 
elry craftsmen of that period, have left behind an 
inspiration for higher achievement that has sur- 
vived undiminished through the ages. 

Ever inspired and encouraged to higher attaipments, Larter 
craftsmen of to-day have succeeded in blending the ingenuity, 
charm and beauty of the old masters into these modern, 


superfine, “LARTER RINGS FOR MEN’. 


Perfect in theme and design, their distinctive qualities place 
them in a position where no stock can be complete with- 
out them. 


Set with Amethyst, Garnet, Topaz, Aquamarine, Bloodstone, 
Sardonyx, Green Tourmaline. Also furnished as a Signet. 


Early Italian Ring of the Renaissance 


LARTER & SONS 


21-23 Maiden Lane New York City 


Pacific Coast Representative 
A. I. HALL & SON., INC. 
Jewelers Bldg., Post Street, San Francisco, Cal 














The first of a notable series depicting Period Rings. 


A different period illustrated each week. 
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coming the principal color or emphasis in 
the jewel. Two ear studs of the new irregu- 
lar designing are given in the second il- 
justration and they show the tendency to aim 
for variety in the patterns of these becom- 
ing little jewels. Below the ear studs are 
shown two of the smaller brooches designed 
especially for wear with the collars whose 
finish is a small ribbon or velvet bow. 
They make the best jewel for wear with 
a collar sketched in the center of the first 
illustration. They can be worn at the cen- 
ter of the small bow without hiding it com- 
pletely and yet they are bright enough with 
diamonds and faceted colored gems to make 
them an attractive jewel even with their 
small size. 

One of the latest sets of jewels designed 
for wear with this new high collar fashion 
had black opals set in pale tinted gold and 
they made a matching combination of ear- 
ring, brooch and sautoir necklace, although 
their designs were not absolute duplicates. 
For the pendant gems in the necklace drop 
and the ear pendants the black opals were 
eut in fancy three-cornered shapes. Broad 
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across the top with a long sharp point be- 
low. The gold was used as an edging for 
these stones and each of the three corners 
was capped with an open piercing of the 
gold. The brooch was a_ lozenge-shape, 
built up of two three-cornered pieces of 
the black onyx, set with an upright piece 
between and bordered in the openwork gold 
mounted with diamonds. Diamonds made 
the ear studs to top the pendant black opal, 
and diamonds and opals together were 
mounted in a chain of the sautoir necklace. 

These high collars are generally quite be- 
coming, and with the new coif that is 
dressed high away from the ears, and fin- 
ished with clusters of curls at the back, 
the high neck ruff shown in the center of 
the first illustration is particularly chic. I 
have seen it worn with a street costume of 
rust red, a black velvet ribbon finishing the 
lower edge of the collar, and black feathers 
tipping off the upturned brim of the rust 
red hat. The jewels with this costume were 
diamond and pearl earring, and a diamond- 
mounted circle brooch. 


SOME OF THE NEW JEWELS APPROPRIATE FOR THE NEW 
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With a house frock of blue and white 
checked serge, the tnird collar was used 
where the ribbon was the wide soft satin, 
crushed to make the collar and a large 
rosette on the side, and a brooch pendant, 
holding sapphires, diamonds, and pearls was 
cleverly used with this. The drops on the 
pendant brooch come down in a slanting 
fringe of pearls from a bar set with the 
sapphires and diamonds in an alternating 
row. With a reception gown of primrose 
yellow, which was trimmed with tinted 
cream colored lace, a brown stock was used 
which was finished with a frill of the cream 
lace and worn with a string of pearls and 
a brooch and earrings mounted with topazes, 
pearls and diamonds. 








The Story of Sterling 





ECENT information in the news col- 
umns, emanating from London, states 
that the British Government seriously con- 
templates changing the silver currency from 
its famous sterling standard of so many cen- 


turies of history to a baser alloy in order 
to save on the cost of the coinage. The 
excuse is made that these silver coins, like 
the copper or bronze ones, are but tokens 
and are taken on faith in the ability of the 
Government to make good, not on the in- 
herent value of the metal. Precedent 
teaches us that, in past history, a debased 
coinage has been several times cause of 
trouble in Great Britain. As the French 
say: “Other times, other manners”; perhaps 
the use of sterling is no longer a necessity 
in coinage. That word sterling has about 
as romantic a history as is possible to con- 
ceive on such a materialistic subject as 
commerce and finance. Let’s take the short- 
est kind of glimpse at it. 

There is no more quintessential term in 
the English language than the word ster- 
ling. Not only does it stand for the British 
standard of silver, as sterling plate, but 
of gold also, as pounds sterling. Other 
definitions of this word found in our Stand- 
ard Dictionary are: “Having accepted 
worth; genuine; hence, valuable; excellent, 
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as a sterling book, sterling sense. Having 
authority.” Truly ranking highest in the 
nobility of worddom, that term sterling 
seems to be the equivalent of all the virtues 
combined, ethereal and mundane, standing 
for honor as well as commercial value. 
And such a history! It dates back (to our 
certain knowledge) beyond the XIIIth cen- 
tury, for when King John of England 
(A.D. 1216) called the Esterlings to his 
Court it was because of the fine integrity 
they had maintained for many years in 
commercial dealing and the reliability of 
their tokens of exchange (silver). These 
Esterlings were the stanch traders of the 
Hanseatic cities, of Flanders and the Low- 
lands. English coin was of such little sta- 
bility that trade had to be carried on in 
kind (barter), and John was determined 
his mint should produce as reliable a coin- 
age as the so highly reputed currency metal 
on the northern continent; money that 
should command the respect and faith of 
foreigners as well as that of insular home- 
traders. 

And those “easterlings” did the trick for 
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HIGH STOCKS AND COLLARS. 


him in such perfection that the word has 
been “as good as the deed”—the word ster- 
ling has stood for many centuries as synon- 
ymous with assurance, certainty. The Eng- 
lish coin had been the denter, the same as 
in France and other countries; it weighed 
“32 grains of wheat,” as established by St. 
Louis (1226) in France. And these “money- 
ers” from the “East” struck single, double, 
half, and quarter sterling pieces based on 
that same weight. A statute of Edward I. 
reads: “Denarius Angliz, qui vocatur ster- 
lingas,” &c. (translated into our modern 
vernacular this means. “the penny of Eng- 
land, which is called sterling.”) In the lan- 
guage of numismatics the impression 
(emblem, image, &c.) struck on a coin is 
termed the type. And the sterling type 
was: on the obverse (face) a royal crowned 
head; some have full face, some profile; the 
reverse is a “large cross impaling the legend 
and cantoned with 12 bezants.” This 
standard of coinage was imitated in Scan- 
dinavia, Holland, Flanders, and northern 
(Continued on page 75.) 








74 


THE JEWELERS’ CIRCULAR 


ESTABLISHED 1868 


STERN Bros. & Co. 


CUTTERS OF 


Diamonds 


OFFICES 


LONDON AMSTERDAM 
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Reports from the European Diamond Markets 





Conditions in the Diamond Centers of London, Paris and Amsterdam 
Reviewed by Correspondents of The Jewelers’ Circular 
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Lonvon, April 30.—Conditions in this 
market as well as in the Provinces have 
been depressed of late because of the indus- 
trial unrest. Although at the time of writ- 
ing this letter the crisis may be averted by 
the mutual efforts of the Government and 
other interested it can easily be understood 
that no business of any importance is be- 
ing transacted. In the event. that the dis- 
pute will be settled within a few days, it is 
expected here that conditions will improve. 
There are some American buyers expected 
here within the next week. It has been 
learned that American buyers who had 
visited Amsterdam lately were disappointed 
regarding the prices asked for gems, as 
cutters are very firm in maintaining prices. 
This condition prevails not only in the or- 
dinary class of gems, but in many instances 
also in medium qualities and in large size 
gems in good quality as well. Anyone who 
is in this market for stones weighing one 
carat or more will be surprised at the prices 
demanded and any illussion that there will 
be a decrease will be cleared. As far as 
the market of rough diamonds is concerned, 
there is little to report at the present time. 
There is now considerable unemployment 
among continental cutters and not many 
applications are being received from buyers, 
There is, of course, a curtailment in the out- 
put, but prices are as firm as they have been 
at any time during the past. 

At the British Industrial Fair held last 
month at the White City, manufacturing 
jewelers from London, Birmingham and 
Manchester had excellent displays. The well 
known firm of P. Antrobus, presented an 
aquamarine and diamond sautoir to Her 
Majesty the Queen during her visit to the 
exhibition, which was gracefully accepted by 
her. 





AmsterDAM, April 28—There has been 
little marked change in market conditions 
here since the last letter was written. Trade 
is very quiet at the present time. Now and 
then diamond brokers are making inquiries 
for parcels of cut stones. Rumors have 
been current that there will be a slump in 
the price of diamonds, but there is nothing 
to warrant this. The manufacturers are 
optimistic regarding the real conditions in 
this market. The general feeling prevailing 
during the last few days among manufac- 
turers is that although the world demand for 
diamonds has decreased during the last 12 
months, still in well informed circles, there 
is no possibility of a cut in prices and it 
is believed that there will soon be a revival 
in business, 

From financial circles information has 
been received that Sir Bernard Oppen- 
heimer, head of a large diamond cutting 
works at Brighton, at a meeting stated that 
within three or four months a revival in 
the diamond trade will be effected. 

A well known man in the diamond trade, 
A. Blitz, formerly of the firm of Davids & 
Blitz, died a short time ago. This news will 


be received with much regret among his many 
American friends, as Mr. Blitz was a well 
known figure to American dealers who fre- 
quented the Amersterdam market and was 
a veteran merchant who was _ highly 
esteemed in the diamond industry in this 
city. 





Paris, April 17.—Reports in this market 
show little activity at the present time. It 
is further noted that dealers are calm and 
that there is a firm attitude to maintain 
prices. They look upon the future prospects 
of the gem trade with favor. This is es- 
pecially so in regard to pearls, There has 
been without question a decrease in the de- 
mand for these gems, but there has been no 
corresponding decrease in the prices. 

Conditions in the future naturally depend 
on the financial policy of the Indian ex- 
porters, and according to information re- 
ceived here a depression in business in the 
Far East has caused some of the Indian 
pearl dealers to combine in order to keep 
prices on a firm basis. It has been learned 
from a reliable source, as far as articles 
in the jewelry trade are concerned, that 
labor unrest in England has effected busi- 
ness in this market to a certain extent, con- 
sidering that some of the Paris firms had 
their branches in London, and it cannot be 
expected at this time to receive encouraging 
news about sales. 

Employment among the diamonds cutters in 
all parts of France is light, at the present, 
but it is only what can be expected under 
present market conditions. 

An exception to the general rule covering 
conditions in the trade in this center is 
found in the horological trade, where work- 
men are very busy, especially on middle 
class watches. In connection with this it 
may be said that the well known Besancon 
School of Horology will soon become a 
national institute under government control, 
This will mean a great asset in the promo- 
tion of the industry in France and will 
enable the school to maintain its long estab- 
lished reputation in the watch and allied 
trades. 








The Story of Sterling 





(Continued from page 73.) 








France as well as on the Rhine and West- 
phalia. English sterling type remained con- 
stant in the gros, penny, half-penny and 
farthing till Henry II (1485), and it was 
also the term used in the scale of weights 
(pound sterling). When, in the XVI cen- 
tury the sterling type disappeared from 
English coins the term sterling still was 
retained. Saxon pounds sterling were 
divided into 20 shillings at 12 pence each. 
And so the pound sterling stands to this 
day. 

Such is the extremely interesting story, 
or history, of the word sterling. With the 
copper and silver alloy entering into its 
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component parts, readers of THE JEWELERS’ 
CrrcULAR are too conversant for it to be 
worth while to repeat it here. 








Death of A. J. Birdseye 


Hartrorp, Conn. May 4—Arthur J. 
Birdseye, well known in western New York 
State, where he first learned the jewelers’ 
trade and was in business for several years 
before entering the life insurance line, died at 
his residence in Farmington, Conn., Friday 
morning, death being due to apoplexy from 
which he did not regain consciousness. The 
funeral was held Sunday afternoon at 2 
o’clock at St. James’ Church, Farmington, 
Rev. C. Edward Roberts, officiating. The 
honorary bearers were James P. Camp- 
bell, New Haven, Conn.; John F. Johnston, 
Derby; David Osborne, Bridgeport; Ed- 
mund Starr of this city, Richard Greening 
of this city; George W. Green of Water- 
bury; Oliver P. Thurman of Newark, N. 
J., and William H. Griswold of Providence, 
R. I. The burial was in the Farmington 
cemetery. 

Mr. Birdseye came from colonial ancestry, 
a son of Julius Hiram and Elizabeth Kliner 
Birdseye, being born in Waterloo, N. Y., 
Aug. 28, 1858. On completion of his school- 
ing he started to work in a retail jewelry 
store in his native town, going in business 
later in Rochester, N. Y. Returning to Fair- 
port, N. Y., in 1881, Mr. Birdseye devoted 
his time to the jeweler’s trade in that town. 
In 1887 he entered the same line of business 
in Peekskill, N. Y. Later he turned his at- 
tention to life insurance and in 1891 he be- 
came a broker in New York, and at the time 
of his death was State agent for Connecticut 
for a Newark, N. J. company. 

The first Democrat to be elected as repre- 
sentative from Farmington, Conn., Mr. 
Birdseye was elected to. that office in 1907 
and had been active in all public affairs of 
Farmington, the election in his party being 
the first in fourteen years. He was the 
father of “Birdseye’s Money Shark Bill,” 
which prohibits the loaning of money at ex- 
horbitant rates to wage earners. He was a 
member of the Hartford Club, and the 
Rotary Club of Hartford. He was also the 
first president of the Charter Oak Advertis- 
ing Club, now the Hartford Advertising 
Club. He had been lieutenant on the staff 
of the major of the Putnam Phalanx and in 
Masonry he was a member of Evening Star 
Lodge, F. and A. M. of Unionville, Conn., a 
thirty-second degree Mason, with his other 
Masonic membership in Hartford lodges, 
and the Connecticut consistory, S. P. R. S., 
of Norwich, being also a member of Sphinx 
Temple of the Mystic Shrine. He was a 
former treasurer general of the Society of 
Founders and Patriots of America and a 
former governor of the Connecticut society. 
Mr. Birdseye was also treasurer and a 
vestryman of St. James Episcopal Church 
in Farmington, a director of the Children’s 
Aid Society, and a former master of Farm- 
ington grange. 

He leaves a widow, who was Miss Clara 
Matilda Turpin, of Rochester, N. Y., their 
marriage taking place in that city on Oct. 12, 
1881. He also leaves a brother, Lewis Birds- 
eye of Brooklyn, N. Y., and two sisters, Mrs. 
Moses H. Swift of Hartford and Mrs. Arch- 
ibald Bennett of Boston, Mass. 
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Are you prepared for the Deltah busi- | Your wholesaler has Deltah Pearls. If Order Your 
ness which is coming ? he cf out of va sues — eee Deltahs and 
send your order to ssau St. wit 
Remember the facts. The largest ad- your i vente ac thot . the Plan 


vertising campaign in the jewelry busi- 
ness—the most complete line of pearl 
necklaces—and the superb Jewelers 
Service which cooperates with you to 


Write also for the Jewelers Service 
Plan folder. Seven distinct features, 
including the famous complete Deltah 
Pearls Window Display, are yours to 


sell quantity of quality. increase your sale of Deltah. 








Deltah 


Jewelers Service Plan 


A complete merchan- 
dising service estab- 
lished for the further- 


ance of your sale of 


Meltah | 


‘TRADE MARK REG.U.S.PAT.OFF. 
THE ROYAL PURPLE LINE 


This merchandising plan has been devised" to 
further the cooperation between yourselves and 


L. HELLER & SON, Inc. Do not hesitate to 


make this service truly Serve You. 


L#eller E& SON, inc. 


68 Nassau Street 
New York, N. Y. 














L Heller € Son, ne. 


NEW YORK PARIS 
Established Over a Quarter of a Century 
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The Buyer Who Had Judgment Entered Against Him 
Out of the Air* 





By Elton J. Buckley 




















RETAIL MERCHANT came to my 

office last week with a moving tale. He 
said that that morning, without warning, 
without the serving of any preliminary writ 
upon him, without the filing of any state- 
ment of claim giving him a chance to file 
an affidavit of defence, without taking any 
judgment against him, a deputy sheriff had 
appeared at his place of business and levied 
on everything in it. This amounting to sev- 
eral thousand dollars. 

He supported his story by producing the 
usual writ of execution which the courts 
issue when personal property is to be lev- 
ied on. 

“But,” I said, “they can’t levy on you 
without first issuing a summons and then 
getting judgment.” 

He was positive that that had not been 
done. The writ of execution was the first 
paper which had been served on him. 

“Who is this concern named as the plain- 
tiff?” I asked. 

“That’s the concern that I bought a fix- 
ture from on installments,” he replied. 

He happened to have with him the con- 
tract he had signed, and an inspection of 
it solved the mystery and supplied the text 
for this article. To begin with, the con- 
tract was long and there seemed about an 
‘acre of the smallest type known to man, set 
in long lines without space between—really 
the sort of printed matter which is a sore 
tax on the eye and which the average eye 
avoids whenever possible. 

Had he read it before signing? No, the 
salesman had come to him when he was 
busy and had persuaded him to sign, which 
he did hastily and without either consider- 


ation or examination. Later he had decided , 


that he really didn’t need the fixture and 
had cancelled the order. From the moment 
of cancellation his troubles began. What 
he had done by the signing of that con- 
tract was this: He had authorized the 
seller of the fixture, if he defaulted in his 
payments, or if he refused to accept the 
fixture, to go into court and sign his, the 
buyer’s name to a confession of judgment. 
He was deeply amazed to learn that he had 
consented in advance to a procedure like 
that, but there it was in black and white. 

That was exactly what had been done. 
When he refused to accept the fixture, the 
seller merely told his attorney to go into 
court and confess judgment against him. 
This the attorney did, and immediately after 
issued a writ of execution under which 
everything in his store was levied on. And 
if the sheriff had gone the limit, he could 
have closed the store. 

More than even this, the buyer had agreed 
in the contract not to object to what was 
done, and not to appeal! 

Not being a worker of miracles, I was 
unable to do anything for this man except 
to advise him to go to the fixture man and 
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make the best compromise he could. He 
had so completely destroyed in advance all 
the defense he had or might have had, that 
there was absolutely nothing else to be done. 

Now of course the moral here is the one 
I have tried to teach so often, viz.: sign 
nothing without reading it over, but I wish 
to make another observation. The real fault 
lies back of a party’s carelessness in not 
reading his contracts. It lies in what I 
believe to be the deliberate intent of the 
other party to write and print contracts 
which will not be read. To that end long, 
ponderous phraseology is employed, spun out 
to an enormous length and then printed in 
type so small that the average eye shuns it 
as it shuns a plague. The person who 
invented that kind of contract was a shrewd 
judge of human nature. 
average man who is asked to sign business 
contracts is a busy man, who in ninety-nine 
cases out of a hundred would not read 
through that mass of matter, but who 
would be bound by every word of it if he 
didn’t. It was an exceedingly ingenious trap 
for the unwary, and many indeed are the 
unwary who have fallen into it. 

I hear that the Virginia contract law 
which was aimed to prevent such conditions, 
is making progress. I described this when 
it passed. It is an act which is to be 
passed in all States of the Union, if pos- 
sible. Virginia passed it first. It provides 
that all forms of business contracts shall 
be printed in certain size type (much larger 
than is usually used), especially provisions 
which make a buyer say that no verbal 
representations have been made inconsistent 
with the contract, etc. If the contract form 
is not printed as the law directs, and any 
suit arises over it, the buyer if he clafms 
to have been victimized, can offer in evi- 
dence all the verbal representations which 
the salesman made before the contract was 
signed. This cannot now be done. 

This measure has now been introduced 
into the West Virginia Legislature; one of 
the members wrote me about it the other 
day. And it is to go into other State 
Legislaturés. It will at least accomplish 
this much, it will make it easier for a party 
to a contract to read it before signing. It 
will not, however, force a party to read it, 
if he insists on not doing it, nor will it pro- 
tect him from the consequences if he doesn’t 
read. 








On Saturday, April 30, the jewelry store 
of A. G. Gaul, 161 King St. East., Hamil- 
ton, Ont., was robbed of a tray of diamond 
rings of the value of $2,130, which was on 
display in the window. The robbery oc- 
curred between 11.30 a. m. and 5 p. m. and 
was not discovered until the evening. The 
thief evidently entered the store when the 
clerks were busy serving customers and took 
advantage of the opportunity to lift the tray 
from the window. 


He knew that the - 
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Panel of Arbitrators of Arbitration ‘Com. 
mittee for Chicago, St. Louis and Minne. 
apolis Districts of National Jewelers 
Board of Trade 


Cuicaco, May 4.—A panel of the arbi. 
trators of the Arbitration Committee for 
the Chicago, St. Louis and Minneapolis dis- 
trict of the National Jewelers Board of 
Trade is being prepared and up to the pres- 
ent time the following have accepted nom. 
inations : 

Chicago Retailers—T. A. Thelander, Pay} 
Lackritz, William Lambrecht, Jr.; William 
Gibson, Paul Van Valkenburg, W. J. Buf- 
fington, with ¢. D. Peacock, Inc.; H. Tilden, 
with Spaulding & Co.; J. B. Lewey, with 
Lewey Bros, Co.; F. Hipp with Hipp. 
Coburn Co. 

Chicago Wholesalers—Peter T. White, of 
Otto Young & Co.; Max Noel, of Despres, 
Bridges & Noel, Fred. G. Thearle, of C, H. 
Knights Thearle Co.; M. A. Mead, of M. 
A. Mead & Co.; Fred Mayer, B. Engelhardt, 
J. G. Swartzchild, of Swartzchild & Co.; 
Samuel Adelsford, Sidney Y. Ball, of Norris, 
Alister-Ball Co, 

Chicago Manufacturers—W. E. Dow, of 
the Dow Optical Co.; Wm. Drexmit, of the 
Keystone Watch Case Co.; A. L. Fuller, of 
the Towle Mfg. Co., Otto Libberman, of 
the Stein & Ellbogen Co.; Wm. F. Juergens, 
of the Juergens & Anderson Co.; Guy 
Dickenson, of the Elgin National Watch 
Co.; Frank S. Cornwell, of the New Haven 
Clock Co.; J. E. Ewing, of the Ansonia 
Clock Co.; Harry Radix, of Thomas 
J. Dee & Co.; S, Lazarus, of Lazarus & 
Weil; F. W. Hoefer, of R. Wallace & Sons 
Mfg. Co., and George Meehan, of the Inter- 
national Silver Co. 

Minneapolis, Minn.—Retailers: William 
Lawhead, with J, B. Hudson & Son, and 
Frank O. Anderson. 

Minneapolis, Minn.—Wholesalers: B. S. 
Harris, of Jeffery & Harris; C. M. Thomson, 
with ‘C. M. Thomson Co.; G. F. Connell, 
with the J. M. Bennet Co.; Roy Beard, 
of Irvin & Beard; R. Saygol, with Good- 
man, Bernstein & Saygol. 

Minneapolis, Minn., Manufacturers: Wal- 
ter Renicn, with Kirscher & Renich, and P. 
M. Kohl. 

St. Louis, Mo.—Morris Eisenstadt, of the 
Eisenstadt Mfg. Co.; Otto J. Pfeffer, St. 
Louis Clock & Silverware Co.; Louis 
Harris, Harris-Kober Diamond Importing 
Co.; James J. Burke, Brooks Jewelry & 
Optical Co.; Edwin Massa, of the Bauman- 
Massa Jewelry Co.; Herman Mauch. 

The Arbitration Committee for the 
Chicago district consists of Frank Milhening, 
Charles T. Ross and A. L. Ellbogen. 








Dealing in jewelry, plated ware and op- 
erating as gold and silversmiths are among 
the principal objects of the Shur Drug Co, 
608 Atlantic Ave., Atlantic City, which has 
been chartered in the office of the Secretary 
of State to operate with Benjamin C. Shur 
as agent. The concern has a capitalization 
of $250,000 composed of 25,000 shares at 
$19 per share, while the incorporators and 
the number of shares held by each are 
Benjamin C. Shur, 800; Emanuel A. Shur, 
800, and Joseph P. Shore, all of Atlantic 
City. 
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STOLEN MONEY ORDERS 





Warnings Sent Out to Merchants to Watch 
Out for Postoffice Crooks 


PittsBuURGH, Pa., May 5.—More warnings 
were sent out to the members of the Retail 
Credit Men’s National Association today, 
warning them of the fact that numerous ad- 
ditional money orders have been stolen in 
various sections of the country and asking 
merchants to be on the lookout for the post- 
office crooks. 

Postoffice Inspector George V. Craighead 
of this city was yesterday advised of the 
arrest of Allen Cincotta, alias “Albert 
Campbell” at Indianapolis where he had 
money orders in his possession stolen from 
the sub-station of the Brighton Road sta- 
tion of the Pittsburgh postoffice a short 
time ago. It is said that a woman went to 
the station, asked to use the telephone and 
later disappeared as did some money orders. 
It is believed she got away in an automo- 
bile. 

In the case of the latest money orders 
stolen, W. J. Barrows, acting third assistant 
postmaster general who sends out the warn- 
ings of the orders stolen giving the num- 
bers, "advises prompt notification of the 
postal authorities in case of any of them 
being presented and also says the warnings 
should be kept handy so that paying tellers 
can see then readily, when they are offered. 

The following domestic money order 
forms printed for the offices named below 
were stolen: 


Oakland, Station 9, California, Nos. 51749 to 


51800, inclusive, March 15, 1921. 

Marshallton, Delaware, Nos. 24230 to 24400, in- 
clusive, March 28, 1921. 

Bowman, Georgia, Nos. 63460 to 63600, inclusive 
April 9, 1921. 

Ivanhoe, Georgia, Nos. 939 to 1000, inclusive, 
March 18, 1921. 

Woodburn, Indiana, Nos. 39401 to 40000, inclu- 
sive, April 7, 1921. 

Barnum, Iowa, Nos. 10362 to 10400, inclusive, 
March 21, 1921. 

Melvin, Iowa, Nos. 22858 to 23000, inclusive, 
March 19, 1921. 

Newark, Station 20, New Jersey, Nos. 39222 to 
39400, inclusive, April 14, 1921. 

New York, Station 172, New York, Nos. 20437 to 
20600, inclusive, April 6, 1921. 

New York, Station 181, New York, Nos. 12230 
to 12400, inclusive, March 31, 1921. 

Terry, West Virginia, Nos. 5801 to 7000, inclu- 
sive, March 24, 1921. 


ADDITIONAL STOLEN MONEY ORDER FORMS. 


Date when 
stolen or of Office for which printed and 
warning card Money Order Numbers. 


Jan. 26, 1921..Colorado, Trinchera, 11035 to 111- 
200 


.Georgia, Atlanta, Station 150401 to 
150600. 

linois, Chicago, Station 239, 12913 
to 13000. 

.Kansas, Englewood, 
48000. 
Louisiana, 
44400. 
.Louisiana, Long Leaf, 44388 to 
44400, 44595 to 44600, and 44- 

778 to 44800. 


Feb. 24, 1921. 
Feb. 14, 1921. 
Feb. 6, 1921. 47834 to 


Feb. 21, 1921.. Good Pine, 44390 to 


Mar. 11, 1921. 


Feb. 3, 1921..Louisiana, Standard, 41592 to 
41600, 44795 to 44800. 

Feb. 8, 1921..Louisiana, Woodworth, Nos. 42- 
388 to 42400. 

Jan. 30, 1921.. Michigan, Bridgewater, 4801 to 


5200. 

Nov. 19, 1920..Missouri, Dudley, 19401 to 21000. 
Mar. 10, 1921..Missouri, Kansas City, Station 53, 
2431 to 2600. 

Jan. 10, 1921..New Hampshire, Lebanon, 157681 

to 157685. 
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Feb. 26, 1921..New Jersey, Weehawken, Station 
7, 6637 to 6800. 

New York, Armonk, 
15400. 

-New York, New York, U. S. S. 


Charlotte Branch, 4340 to 4400. 


Feb, 3, 1921... 15221 to 


Jan. 19; 1921. 


Mar. 10, 1921..New York, New York, Station 87, 
48801 to 49000. 

Feb. 28, 1921..New York, New York, Station 235, 
13654 to 13800. 

Jan. 24, 1921..New York, Utica, Station 10, 
12760 to 12800. 

Mar 9, 1921. Ohio, Cleveland, Station 44, 16910 
to 17000. 

Jan. 16, 1921..Oklahoma, Leonard, 7882 to 7897. 

Feb. 15, 1921..South Carolina, Edgefield, 87801 
to 88200, and 88401 to 88600. 

Mar. 5, 1921..Texas, Ringgold, 40954 to 41000. 


eds aachirewtenK Wisconsin, Schofield, 25901, 25930, 
25931, 25932, 25958, 25960, and 
26000. 








SENT TO PRISON 





L. H. Ross Arrested in Stillwater, Minn., 
and Taken to Pittsburgh, Where He 
Robbed Jeweler Over a Year Ago 


PittsBuRGH, Pa., May 5.—Smiling and 
complacent and seeking another chance to 
lead a straight life, Louis Henry Ross, who 
held up two jewelry stores here and several 
cigar stores, and who is otherwise known 
as the “Laughing Eel,” will smile for at 
least six years in the penitentiary and not 
more than 10 for the crimes he committed 
here. 

Ross, who is a son of a Pittsburgh police- 
man, was brought back to Pittsburgh from 
Stillwater, Minn., after having been paroled 
from prison for holding up several stores 
in St. Paul. He was arrested when he ob- 
tained his freedom, by Pittsburgh detectives 
and was brought to Pittsburgh last week. 
He pleaded guilty to four charges here and 
Judge Cohen sentenced him as stated, 

He robbed the store of Samuel Reichbylm 
of 917 Liberty Ave., of $800 and the jewel- 
ry store of J. Litman, 4808 Second Ave., 
where he obtained $196. Ross wore what 
the police termed a “poker smile” during 
the hearing and told the judge, “I want 
another chance,” but Judge Cohen did not 
think much of a man’s chances who would 
go around at night and daytime with a 
loaded revolver sticking it into people’s 
faces in case they did not fork over. In 
sentencing the man, he told him that the 
sentence he would impose was demanded in 
the best interests of society. 

The arrest of Ross in St. Paul was 
brought to the attention of the Pittsburgh 
police and pictures of him demonstrated to 
those here that he was the man wanted 
and he confessed to the holdups as he was 
being brought back to Pittsburgh. The 
holdups happened. more than a year ago 
and as each one occurred, it was given 
front page headlines, because of the bold- 
ness of the thefts committed. Ross is a 
young fellow and is married and asked for 
clemency because of his wife and a desire 
to have an opportunity to go straight in 
the future. 








Window smashers were active recently at 
Piqua, O., when they smashed the windows 
in the stores of E. C. Scott, jeweler, and 
the Thoma Jewelry Co. The thieves stole 
merchandise worth about $50 from each of 
the stores. 
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SUGGEST EXTENSION 





Creditors of Cowan-Myers Co. Recommend 
That Claims Be Paid in Instalments 
Extending Over Two Years Under 
Trusteeship 
Boston, Mass., May 4—There is con- 
siderable comment here over the fact that 
the Cowan-Myers Co., wholesale jewelers 
at 373 Washington St., is in financial diffi- 
culties, but the friends of the partners hope ~ 
that this will be adjusted as a result of the 
action of the committee of creditors recently 
appointed, which recommended that the 
larger creditors accept an extension on their 
claims and the small creditors (for $100 or 

less), be paid in full at once. 

The condition in which the concern finds 
itself is due to the business depression and 
the fact that certain assets cannot be real- 
ized on at the present time. Nominally the 
assets are in excess of the actual liabilities, 
the total value of the assets being given as 
$247,249 and that of the claims of the gen- 
eral creditors about $146,333. In the list 
of assets there is included an item of good 
will of $25,000 but even without this the 
notes and accounts receivable and the mer- 
chandise at inventory aggregate $218,249. 
Of this, the notes receivable amount to $9,- 
970, the accounts receivable, ‘to $44,976 and 
the value of the stock on hand $162,736. 
Of the liabilities, notes payable and passed 
due amount to about $4,000 and those not 
yet matured to $59,406; while accounts pay- 
able to creditors amount to about $70,000 
and those to employes about $9,500, 

The creditors’ committee has recom- 
mended that the company be granted an 
extension running until November, 1923. 
The claims to be paid five per cent on Aug. 
15, Oct. 5 and Dec. 5, 1921; 15 per cent 
Jan. 20, 1922; five per cent each Feb. 20, 
April 15, July 15, Sept, 15 and Dec. 20, 1922; 
10 per cent each on Jan. 20 and Feb. 20, 
1923 and five per cent on April 15, June 15, 
Aug. 15, Sept. 15 and Nov. 15 of the same 
year, 

To protect the creditors, it is proposed 
that the capital stock of the corporation be 
delivered over to two trustees with the 
resignation of the officers, the business to 
be conducted, operated and managed under 
the control of these trustees who will have 
power to liquidate the business if necessary. 
They will also have power to purchase new 
merchandise for the concern to keep it go- 
ing. The agreement is to become operative 
when 90 per cent, of the creditors have 
assented to these terms. 

It is reported that the debtors’ bank, a 
large creditor, has consented to accept this 
pro-rata payment with other creditors and 
also that the consents for the agreement are 
coming in rapidly. 








Hugh McEwan has leased the store build- 
ing at 107 S. Main St. Fond du Lac, 
Wis., now occupied by B. H. Anderson 
and will occupy the first floor, with one of 
the finest optical establishments in the State. 
Mr. McEwan has been negotiating with men 
who desire to rent part of the first floor as 
a jewelry store. The second floor is to 
be arranged as offices and the front suite 
has already been leased to the Wurtz 
Chesley Land & Loan Co. 
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I) The"GREASER’--Automatic Diamond Sorter 


This is a Melee Year 





Melees and small 
diamonds are selling 
faster than the larger 
sizes and knowing 
this we have onhand 
a larger and better 
stock than ever. 
Keep us in mind. 











JAMES J. LOEB & BROTHER 
68 Nassau Street, New York 


AMSTERDAM ANTWERP 
PARIS LONDON 
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AN IMPORTANT SUIT 
Providence Concern Will Appeal Verdict 
Involving Alleged Damages to An Emer- 
ald Ring Left for Cleaning and 
Repairing 

ProvipENcE, R, I. May 4.—A case that 
has created unusual interest in jewelry cir- 
cles and which occupied the attention of the 
Superior Court from last Monday morning 
until late yesterday afternoon, was a suit 
brought against the Tilden-Thurber Corp. 
of this city, involving alleged damage to a 
valuable emerald ring. The plaintiff was 
Mrs. Florence B, Stranahan, wife of Far- 
rand S. Stranahan, a prominent local finan- 
cier. Damages in the sum of $10,000 were 
asked for and testimony was introduced 
through several experts in precious stones 
on the part of both sides. 

Late yesterday afternoon the jury re- 
turned a verdict for the plaintiff for $4,816.- 
67. This morning counsel for the defendant 
announced that a motion for a new trial 
will be filed within a few days and that the 
case will be strenuously fought into the 
higher courts. The jury had the case under 
consideration for two and a half hours. 

The plaintiff alleged that she left a finger 
ring at the Tilden-Thurber store in June, 
1917, to have the setting repaired, The 
centre stone she said was a large emerald 
of great value. She says that the work done 
damaged the stone so that it became worth- 
less. 

According to one count of the declaration 
in the case, the defendant corporation per- 
mitted the stone to be removed and an- 
other of no value to be substituted. The 
testimony of the experts called by the plain- 
tiff would indicate, however, that her theory 
is that the emerald was damaged through 
some faulty workmanship. Mrs. Stranahan 
claimed that the ring was an heirloom in 
her family and that at the time it was en- 
trusted to the defendant for the purpose of 
cleaning and repairing the ring was worth 
at least $8,000, but as a result of its stay in 
the hands of the defendant and its employes, 
damage was caused so that her experts on 
the stand testified that the stone is now not 
worth more than $600. 

It was further contended by the plaintiff 
that in soldering a new point or points on 
the setting the stone was either subjected 
to great heat or had received some blows 
which resulted in the stone developing a 
larger number of flaws and fissures than 
existed in it originally. 

William E. Evison, one expert on pre- 
cious stones, testified that the stone in Mrs. 
Stranahan’s ring weighed about 2.9 carats 
and that an emerald was worth about $2,000 
per carat. He estimated that the ring was 
worth at the time it was left at the defend- 
ant’s store $8,000. Its present value he said, 
was not more than $600. 

Howard L. Carpenter, another expert 
said that he had made some experiments 
with small emeralds by applying heat and 
suddenly plunging the stone into cold water. 
The effect was to produce fissures and ren- 
der the stone imperfect. He suggested that 
heating the stone by soldering the setting 
and subjecting it to a sudden cooling process 
might have damaged the emerald in the 


ring. Mr, Carpenter placed the present ° 
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value of the ring involved at only $200. 

The Tilden-Thurber Corp. introduced tes- 
timony to the effect that the ring had been 
entrusted to them for cleaning and repairs, 
and that nothing was done to the ring to 
injure it in any way. They contended that 
the same ring, with the same stone in as 
good condition as it was when received, 
was returned to the owner. They also pro- 
duced experts whose testimony tended to 
show that if an emerald was subjected to 
sufficient heat to fuse solder that the color 
of the emerald would be destroyed and that 
it would become opaque, which is not the 
case as to the stone in litigation. 

Among the experts who testified that the 
stone was apparently in its original condi- 
tion, except as to a long period of wear, 
were Howard D. Wilcox of D. Wilcox & 
Co.; George Rice, of the Weybosset Jewel- 
ry Co.; John A. Sweitzer, of Powers & 
Mayer Mfg. Corp. and others, with affidavits 
to the same effect from Meyer D. Roths- 
child and other well known gem experts. 








JEWELERS PARTICIPATE 


Important Meeting of the Members of the 
Associated Industries of Missouri 
Held at Kansas City 


Kansas City, Mo., May 4.—The jewel- 
ry industry, as others, participated in the 
annual meeting in Kansas City April 22, of 
the Associated Industries of Missouri, an 
organization with a membership of 420 firms 
in small and large cities. The body was 
formed two years ago, to provide a clear- 
ing house for work regarding legislation 
protective of business, and of the best in- 
terest of the people at large, as business 
men viewed the subjects. During the re- 
cent session of the Missouri legislature, this 
body was particularly effective, having ad- 
vocated many important measures that were 
enacted into law, and opposing radical meas- 
ures that were defeated. Two desired laws 
were passed, but vetoed by the governor. 

The prestige of the Associated Industries 
is indicated in the fact that both Governor 
Hyde and> Lieutenant Governor Lloyd at- 
tended the annual meeting, to discuss leg- 
islative matters, and particularly to explain 
the rate of the income tax. This veto was 
an amendment to the law taxing corpora- 
tion franchises. Heretofore, the law seemed 
to require the payment of one dollar per 
1,000 on both capital and surplus of cor- 
porations, whatever liabilities might exist. 
The new law made it plain that the tax 
was to be paid only on the net assets—the 
remainder after liabilities had been deducted 
from capital and surplus. Governor Hyde 
explained that a decision regarding the con- 
stitutionality of the former law, and re- 
garding the point of collecting on gross 
assets, was expected soon from the Supreme 
Court of the United States; and it seemed 
advisable to await this decision, before en- 
acting any new law on the subject. 

Some corporations of the State have paid 
the corporation tax; others have not. The 
decision of the federal Supreme Court may 
have some effect on the payment of back 
corporation taxes, as well as on the posi- 
tion of corporations which have paid. 

The second of the bills desired by the 
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Associated . Industries, and vetoed, was an 
amendment reducing from 1% to 1 per cent, 
the rate of the income tax. This veto 
due to the apparent advisability of hand- 
ling the corporation tax and the income tax 
matters at the same time, and in view of the 
expected decision of the supreme court. 
Governor Hyde asked the Associated In- 
dustries to assist him in the preparation of 
bills which he would make the subject of 
a call for a_ special session of the 
Missouri legislature, to be held probably 
during May. A committee was appointed 
to render this assistance. 

The value of the organization’s work was 
well illustrated in the frank discussion of 
legislation with the governor and lieutenant 
governor; and the arrangements for co- 
operation. 

Lieutenant Governor Lloyd expressed 
gratification in the availability, for State 
officers, of this group of business men, 
whose information and ideas could be so 
easily secured. He pointed out that legis- 
lators, usually tackling many problems with 
which they are unfamiliar, needed to find 
out what business men thought, and or- 
dinarily could not be sure that opinions they 
secured from individuals, represented the 
position of business men as a whole on the 
subjects. 

The Associated Industries of Missouri in- 
cludes in its membership large retailers of 
Kansas City and other cities, St, Louis, 
manufacturers jobbers of all parts of the 
state. 


DEATH OF J. J. KINEHAN 


Well Known Los Angeles Watchmaker and 
Jeweler Passes Away Following Attack 
of Acute Indigestion 


Los AwnceELEs, Cal. May 4.—John J. 
Kinehan, a well known watchmaker and 
jeweler, who has for a few years past been 
doing business in the W. P. Story building, 
passed away suddenly at his home a few 
nights ago as the result of an attack of 
acute indigestion. 

Mr. Kinehan was born in Farnham, 
Canada, 57 years ago. Coming to the 
United States at the age of 21, he entered 
the employ of the Elgin National Watch 
Co., Elgin, Ill. Later he located at Joliet, 
Ill., where he became known to George A. 
Brock and George E. Feagans, now both 
of Los Angeles, and 18 years ago took a 
position with the firm of Brock & Feagans, 
then established at 4th St. and Broadway. 
Some years later he engaged for a while 
in the automobile business and then again 
took up watchmaking, at. which he was 
an expert, and set up in business for him- 
self in the Story building. 

Besides the widow, whom, as Tillie Ev- 
elyn Wandercoop, he married in. 1890, he 
leaves a brother in this city, Harry A. 
Kinehan, a retail jeweler at 145 W. 5th St. 

The funeral was largely attended. 
George A. Brock, O. H. Joy of Feagans 
& Co., and Clarence H. Blake represented 
the jewelry business among the pallbearers. 














Leslie E. Gage, jeweler, Bozman, Mont., 
was recently the victim of a window 
smasher, who stole four watches worth 


$75. 
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Wheeler Diamond Bar Pins show that supe- 
riority in quality and character that is the best 
selling point for the retailer. The pin illus- 
trated, a beautiful diamond and sapphire com- 
bination, is one of our wide assortment that 
covers both simple and elaborate pieces. 


Our facilities for special order work, with de- 
signs and workmanship of the highest grade, 
are at your service. Our prices are absolutely 
right and based on present-day costs. We can 
be of real assistance to you when in need of 
platinum jewelry. 


HAYDEN -‘W-WHEELER & CO-Ync- 
1 Maiden Lane «Factory 72 SpringStreet- NewYork. 
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Oklahoma Jewelers Hold Successful Convention 





Two Days Devoted to Interesting and Instructive Work—Officers Re-elected 
—Question Box and Social Gatherings Features of the Convention 




















OxtaAHoMaA City, Okla, May 4—Op- 
timism was the keynote of the 15th annual 
convention of the Oklahoma Retail Jewel- 
ers’ Association, which held its two day 
session in the Huckins Hotel April 25-26. 
Beginning with the Monday morning session 
and continuing through the banquet Tues- 
day night which ended the convention, pros- 
pects of a bigger and better business 





A. M. COX, RE-ELECTED PRESIDENT 


through the year of 1921 was expressed by 
all of the 100 jewelers who attended. 


Monday 


The convention opened Monday morning. 
It was called to order by Arthur M. Cox of 
Pawhuska, Okla., president of the associa- 
tion. President Cox introduced Charles M. 
Gunter, a member of the board of directors 
of the Oklahoma City Chamber of Com- 
merce, who extended to the visiting jewel- 
ers the hospitality of the chamber during 
their stay in the city and at any other time 
that they might visit the city. Mr. Gunter’s 
address was in the nature of a welcome 
to the city. 

Mr. Cox replied to the welcoming address, 
accepted the proffered hospitality and ex- 
tended thanks to the chamber for the 
courtesies shown the jewelers’ ‘association 
in past years, 

Launching into his annual address, Mr. 
Cox summed up the work of the association 
during 1920, following which he appealed 
to the members to get the spirit of co- 
operation in their hearts, stating that by so 
doing, it would show in their work. Mr. 
Cox’s address was extemporaneous, but the 
earnest manner in which he delivered it 
impressed his hearers more than would have 
& prepared speech. 

The president thanked the traveling men 
and wholesalers who, through their whole- 


hearted co-operation with the association, 
had aided in making the convention a big 
success. 

Joseph Mazer, Omaha, Nebr., who is 
known as “the daddy of the Oklahoma asso- 
ciation,” was introduced by President Cox. 
Mr. Mazer took charge of the “question 
box,” which feature under his guidance, 
proved to be one of the most instructive 
and interesting of the entire convention, 

Among the questions which were asked 
and discussed were: How to take care of 
silverware? When will the war tax be 
taken off? How much stock should be car- 
ried according to the population of the 
town? How many repairmen to the popula- 
tion? Does stationery pay? Should goods be 
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priced while on display in the windows? 
How to hire a watchmaker? and What per 
cent should be charged for goods? 

Three committees were appointed by the 
president. They were as follows: 

Resolutions committee, Roy C. Everts, 
Weatherford; George Sanders, Pawhuska, 
and C. M. Rutherford, Oklahoma City. 

Nominating committee, F. W. Holmes, 
Sayre; C, M. Lindsay, Guthrie, and F. W. 
Rankin, Marlow. - 

Auditing committee, L. G. Dean, Clinton; 
C. W. Squires, Sentinel, and R. M. McRill, 
Bristow, 

Monday noon, the jewelers were the 
guests of Shuttle Bros. & Lewis, Dallas, 
Texas, at a luncheon in the Huckins Hotel 
dungeon. 

During the session Monday afternoon, the 
question box was continued and every jewel- 
er present was given an opportunity to ex- 
press his opinion on the various questions 
asked. Much interesting information was 
gleaned by all present as a result of this ac- 
tion. 


CIRCULAR 


89 


A motion was made and seconded that the 
association send a vote in favor of a 1 per 
cent, turnover tax to Oklahoma’s represent- 
atives and senators at Washington. The 
motion carried without opposition. 

Mr. Mazer gave a short talk on “The 
Psychology of Salesmanship,” in which he 
brought forth the salient features of how 
this may be applied in the every-day life of 
the jeweler. Some of the high points of 
his talk were—“Show your goods as though 
you were proud of your selections; maybe 
they are better than your customer ever saw 
before—Even if it is a small assortment, 
don’t let him see that you are disappointed 
because you haven’t a larger stock—If he 
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asks for a certain pattern of silver, don’t 
tell him that you have it all except the 
spoons—he may not want spoons after all 
—How do jewelers sell platinum bar pins? 
—psychology—a customer sees one worn 
and wants one like it—motto—wear good 
jewelry yourself, Keep your stock clean— 
how do you expect a customer to want a 
mantle clock if it looks dusty in your store. 
Customers expect to find beautiful things in 
a jewelry store and, they expect a different 
sort of dignity from a jeweler than from 
other business men.” 

Mr. Mazer’s talk was replete with op- 
timistic phrases and its effect could be seen 
upon the members of the association. 

Following his address, Mr. Mazer was 
presented with a loving cup, given by 
the association as a token of appreciation 
for his willing aid to the convention, Roy 
C. Everts made the presentation speech. 

At 7:30 o’clock Monday night, the asso- 
ciation members were the guests of the 
wholesalers at the Liberty vaudeville 
theater. 


Tuesday 


Tuesday morning’s session was opened 
with an address by E. A. Warner of Kansas 
City, editor of Diamond Dust and sales pro- 
moter for C. A, Kiger & Co., of Kansas 
City. Mr, Warner’s talk was on advertising. 
He presented a series of moving pictures of 
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the Kimberly Diamond mines, showing how 

diamonds are mined and the various proc- 

esses they went through before they find 
their way to the fingers of the June bride 
or the “sweet girl graduate.” 

“Sell through your advertising,” Mr. War- 
ner advised the jewelers. “If you can sell 
through your salesmen, you can sell through 
proper advertising.” 

Arthur A. Everts, of Dallas, Tex., presi- 
dent of the American National Retail Jewel- 
ers’ Association, then gave a short address 
on general ideas. In his address, Mr. Everts 
played upon the necessity of the watch in 
running the world of today. He spoke of the 
great part it played in the world war, saying, 
that had it not been for watches, the troop 
trains could not have left their various 
destinations on time and the boys in France 
could not have gone “over the top” at the 
“ero” hour. He briefly outlined the work of 
the national association and of the research 
work of the Harvard bureau. 

Tuesday noon’s luncheon was given by 
the Paramount Jewelry Co. of Oklahoma 
City and was in the Huckins dungeon. 

During the afternoon session reports of 
the various committees were read and a 
telegram from the Texas Retail Jewelers 
Association wishing the convention the ut- 
most success was read. An invitation to at- 
tend the Texas convention, to be held May 
10-11, was extended to the Oklahomans. 

The nominating committee reported and 
advised the re-election of the same officers 
who served during the past year, which was 
put in the form of a motion and was car- 
ried. They are: Arthur M. Cox, Paw- 
huska, president; C. E. Cook, Frederick, 
vice-president, and W. F. Arnett, Edmond, 
secretary and treasurer. orn 

Tuesday night, the visiting jewelers and 
their wives attended a banquet in the Huck- 
ins Hotel, given by the Paramount Jewel- 
ry Co, Arthur A. Everts, president of the 
A. N. R. J. A., acted as toastmaster. This 
affair was the concluding section of the suc- 
cessful convention of the Oklahoma asso- 
ciation. : 

The following resolution was adopted : 
We, your resolution committee, of the 15th an- 

ak wameetion of the Oklahoma Retail Jewelers 
Association, desire to convey for the ayeromge 
to the Huckins Hotel management. the press 0 
the city, the Chamber of Commerce, the jobbers 
and their representatives particularly, our sincere 
appreciation for the willing and liberal assistance 
in making this one of the most successful meet- 
ings we have ever enjoyed. 
* * * 

We endorse the splendid work of the National 
Jewelers’ Publicity Association and renew our 
pledge of moral and financial support to it, and 
also the Jewelers’ Research Bureau, the uphold- 
ing fund of our National President, Arthur A. 
Everts, and the work of the Jewelers’ War Tax 
Revenue Committee. under the leadership of 
Meyer D. Rothschild. P 

We recommend to our members the observance 
of the request of the good and welfare committee 
of the National Jewelers Board of Trade to re- 
frain from placing any marks on packages, which 
would tend to indicate that their contents con- 
tains jewelry or valuables. 

* * * 

RESOLVED: That we are wnalterably opposed to 
the unjust and discriminating Revenue Tax now 
placed on jewelry and request our Congressman 
and Senators to take a firm stand for its repeal, 
and to substitute for it a small sales tax on all 
merchandise as the present tax in our opinion is 
past legislation. 

a * 


* 
RESOLVED: That we still firmly adhere to our past 
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condemnation of the loading of watches from the 
repair department. free engraving and the policy 
of unlimited and unreasonable guarantees either on 
merchandise or repair work, as we know of no 
other class of merchants or mechanics who are 
even expected to do so. 

* * * 

RESOLVED: That we most heartily endorse the 
recommendations of our worthy President, Arthur 
M. Cox, and pledge our support to the establish- 
ment of local and district jewelers’ clubs. 

. * a 

We recommend to our membership the Jewelers’ 
Mutual Fire Insurance Co., whose liberal savings 
to its policy holders, and the fact that it is our 
own company makes it most worthy of our 
patronage. 

To the “Father” of our Association, Joseph 
Mazer, we desire to particularly express our thanks 
—his most liberal assistance contributed largely to 
the success of our present convention, 

Whereas: At this time it is brought most vividly 
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to our minds that since our last meeting, the 
portals of the Great Beyond have opened to re- 
ceive the soul of our beloved friend and wise 
and kindly counsellor, Colonel John L, Shepherd. 
We convey to his bereaved wife words of con- 
solation, to the Ruler of us all thanks that he 
was permitted to remain with us for so many 
helpful years, and to the Keystone Watch Case 
Co., our appreciation for making it possible for 
him to furnish the jewelers of the United States 
with wise counsel and able assistance for so long. 
* * * 


RESOLVED: That we use every opportunity to 
fix in the mind of the public the slogan adopted 
by our national association “Gifts that last, from 
your jewelers.” 

* * * 

RESOLVED: That we again desire to call to the 
attention of the manufacturers of contract sales 
price merchandise the necessity of maintaining their 
prices at a point which will give the retailer a 
profit, above present day overhead cost, which sev- 
eral now fail to do. 

* * * 

We recommend that in view of the raising of 
the dues of the National Association to $5 per 
annum, the dues of the Oklahoma Retail Jewelers’ 
\ssociation be raised to $10 per annum. 

R. G. Everts, Chairman. 


SALES TAX PRIMER 











Jewelers’ Vigilance Committee Distributes 
Copies to Contributing Members 


The Jewelers’ Vigilance Committee last 
week distributed to its contributing members, 
a copy of the Primer on the Proposed Gross 
Sales or Turn-over Tax not exceeding 1 
per cent compiled by Meyer D. Rothschild, 
chairman of the Business Men’s National 
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Tax Committee and the Jewelers War Rev- 
enue Tax Committee, A circular letter ac- 
companying the primer emphasized to the 
jeweler the fact that the slogan of our trade. 
is, “Equal Taxation For All Business” and 
that the main object of the jewelers in their 
work on their congressmen is to get rid of 
the jewelry and other special taxes passed 
as a war measure and urge of the substitu- 
tion of a uniform tax to take their place, to- 
gether with the place of the excess profits 
and other surtax. 

The letter sent out by Chairman Larter 
with this primer reads as follows: 

“To Contributing Members of Jewelers’ 
Vigilance Committee: It is our pleasure 
to enclose a copy of the Sales Tax 
Primer, compiled by Mr. M. D. Roths- 
child, chairman of the Business Men’s 
National Tax Committee. It is worth 
your careful reading because it will furnish 
an answer to almost any question regarding 
the sales tax plan of raising revenue to 
meet the Government’s financial require- 
ments. 

“The paramount issue before not only our 
own trade, but all other business, is the right 
kind of tax law. Our slogan is “Equal 
Taxation For All Business.” About twenty 
industries, of which ours is one, are now 
unjustly taxed under Title IX of the Rev- 
enue Act of 1918. These special taxes 
should be repealed at once and we suggest 
that you continue your efforts to convince 
Congress that it is unjust and un-American 
to tax a few industries in peace time and 
permit all other industries to escape this 
special taxation. 

“Your representatives in Congress may 
inform you that the great needs of the Gov- 
ernment render a continuance of these taxes 
necessary, but in talking with them or writ- 
ing them, urgently state there is no just rea- 
son why the few industries now taxed 
should be selected for this special burden. 

“If they state there is no other source 
of taxation available to make up the amount 
lost by repealing the special excise taxes 
provided they eliminate the excess profit 
taxes and reduce the surtaxes on incomes, 
then urge the sales tax plan, facts for which 
you will find in the Tax Primer. 

“Call the attention of your local news- 
paper, your friends and neighbors to the 
Sales Tax Primer because what every honest 
man and woman wants is an equal equitable 
taxation that will lighten the burden under 
which the consumer is now staggering. The 
political cry that a sales tax is a consump- 
tion tax can be met by the statement, our 
present tax on excess profits and excise 
taxes are nothing else but consumption 
taxes; the difference between them and a 
sales tax is the latter will be a much 
lighter burden upon the consumer. 

Now is the time for you to do some in- 
dividual work, 

“Yours for co-operation, 
“Jewelers’ Vigilance Committee, 
“Harry C. Larter, 
“Chairman 

“Your slogan should be—Equal Taxation 

For All Business.” 








Burglars recently entered the jewelry es- 
tablishment of T. I. Place, Milton, Wis., 
and stole jewelry worth $100. 
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News Notes from England 





Government Reports on the Watch, Clock, Jewelry and Silver Trades 














Leeman 


Some interesting information as to the 
condition of the watch, clock, jewelry and 
silverware trades of Great Britain was 
made public last week, through the British 
Monthly Bulletin of Information of the 
Department of Overseas Trade and supplied 
to THE JEWELERS’ CIRCULAR by Louis E. 
Bernays, British Consul at New York. In 
regard to watches and clocks, the Bulletin 
says: 

“Some very fine examples of watches and 
clocks of British manufacture were exhib- 
ited at the British Industries Fair this year, 
and there was ample evidence of improve- 
ment and progress in designs and methods 
of production. A feature of the Fair was 
the number of fresh exhibitors who were 
comparative newcomers to the trade. The 
ad valorem duty protects the home industry 
and has allowed manufacturers an oppor- 
tunity of meeting their problems and sur- 
mounting the initial difficulties to be met 
in launching new ventures. 

“Henry Hughes & Sons, Ltd. 59 Fen- 
church St., E. C. 3, exhibited a variety of 
standard-going barrel lever timepieces, a 
special model of which is fitted with double 
dials for setting in the wall between two 
rooms or compartments of a railway car- 
riage, etc. This firm is understood to be 
engaged on plans for producing a special 
competitive lever timepiece, 

“The manufacture of watch cases is in- 
creasing, and it is interesting to note that 
the following firms at present include this 
among their activities: 

“Dennison Watch Case Co., Ltd., Hands- 
worth, Birmingham. 

“William Ehrhardt, Ltd., Time Works, 
Barr St., Hockley, Birmingham. 

“Edwin Harrop, 99-119, Rosebery Ave., 
| ep 

“Rotherham & Sons, Ltd., Coventry. 

“H. Williamson, Ltd., 77-81 Farringdon 
Road, E. C. I. 

“By using British-made cases the pay- 
ment of 3314 per cent import duty, often 
considerable in amount, is avoided in the 
case of the home market. 

“While the number of Swiss watch 
movements imported into the United King- 
dom is large, progress is being made in 
the production of British-made movements. 
Messrs. William Ehrhardt, Ltd., and Roth- 
erham & Sons, Ltd., produce large quan- 
tities of a variety of both pocket and wrist 
watches, which are made throughout at 
their works. 

“Messrs. J. C. Plimpton & Co., Plimp- 
tons Buildings, Old Hall St., Liverpool, 
have recently commenced the production 
in the United Kingdom of the New Haven 
(U. S. A.) clock. Before the war the 
firm were agents for this clock, but have 
entered into an agreement to manufacture 
it themselves. Some modifications have 
been made, and are still being made, to 
disguise the foreign origin of the clock. 
The firm are understood to be in a position 
to turn out about 1,000 clocks per week. 

“Messrs. Tameside Products, 57 Ros- 


coe St., Oldham, a firm which .has had much 
success in the mass production of clocks, 
has introduced an entirely English-made 
lever alarm clock. The clock is strongly 
made and well finished, and is fitted in a 
drum case of the familiar pattern. 


“E. W. Lovely & Co., Ltd., Cavendish 
Place, Eastbourne, are one of the new- 
comers to the industry. The firm produces 
a clock which possesses many novel feat- 
ures and is at present obtainable in the 
typical office dial pattern.” 


Concerning jewelry, silverware, etc., the 
Bulletin reports: 

“In none of these branches has there 
been any material change in conditions rul- 
ing. The gem markets remain much the 
same as formerly, while in silver and elec- 
tro vlate trade has been quiet. At the 
same time, traders in the latter sections ap- 
pear to be of opinion that an improvement 
has set in, and although this may be of 
small extent, a more optimistic feeling has 
shown itself. The chief difficulty in the 
way of sustained revival of prices would 
appear to be that of the uncertainty of 
prices, buyers very largely holding off in 
view of the somewhat wide fluctuations. 
This is largely due to the continued ac- 
tive movement of the price of silver, and 
its heavy decline during recent months. 
Makers are now hoping that it has at 
least approached a stable level, and that the 
steadying of this price which should ensue, 
should their hopes be justified, will lend con- 
fidence and a feeling of security to the buy- 
er, with a consequent improvement in de- 
mand. 

“Export orders continue of disappointing 
volume and, although the figures for Feb- 
ruary showed marked improvement over 
those for February of 1920, they registered 
a decided decline from the January, 1921, 
returns.” 
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Stephens-Kelly Standard Price Bill Reintro- 
duced in Congress, Intended to Protect 
Public Against False Pretenses in 
Merchandising 


WasHINGcTON, May 4.—Representative 
Clyde Kelly, of Pennsylvania, has rein- 
troduced in the House his standard price 
bill, under which .independent manufactur- 
ers would be allowed to fix the prices at 
which their products would be sold in all 
markets. Hearings have been held on this 
bill by the Interstate and Foreign Com- 
merce Committee of the House, and Mr. 
Kelly will attempt to push it through to 
final enactment in the present Congress. 

The bill has been endorsed by the Ameri- 
can Fair Trade League, practically every 
State retail merchants’ association, the Na- 
tional Association of Manufacturers and 
practically all of the State manufacturers’ 
and wholesalers’ associations, said Mr. 
Kelly. 

The bill is intended, according to its 
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caption, to “protect the public against false 
pretenses in merchandising under trade- 
mark or special brand of articles of stand- 
ard quality.” 

The purpose of the bill, according to Mr. 
Kelly, is “to give the ‘independent manu- 
facturer with an identified product the right 
to file his trade mark or brand with the 
Federal Trade Commission as well as his 
price for sale to the wholesaler and retailer, 
On such filing, he would have the right to 
maintain the price of his article. If any per- - 
son feels aggrieved that the price is too 
high for instance,” said Mr. Kelly, “he 
may appeal to the Federal Trade Commis- 
sion. The Federal Trade Commission may 
revoke the right to fix the prices, but may 
not fix the price itself.” 

This would guarantee fair and reasonable 
prices all down the line, Mr. Kelly feels, 
which will protect the consumer. Protec- 
tion against profiteering will come through 
the fact that when the price is fixed the 
articles may never be sold at more than 
the standard price. 

A way is provided for disposing of goods 
by the dealer who may be going out of 
business, and who may wish to conduct a 
sale at low prices. He may first offer them 
back to the maker at the prices paid for 
them. If the maker wishes, he may buy 
them back. If he declines they may then 
be sold at any prices. 

The bill ef course would apply only to 
goods in interstate commerce. A _ similar 
law is in effect in Oregon, and most of the 
European countries have such legislation 
and it has worked most satisfactorily, ac- 
cording to Mr. Kelly. 

Such legislation, said Mr. Kelly, will pro- 
tect the good will of manufacturers and 
dealers, which is “at the mercy of buccan- 
eer bargainers, who slash standard prices 
and set up ‘misleaders’ in order to deceive 
the public. Good will is property in mod- 
ern business, as actual, positive and genu- 
ine as machinery and material,” said Mr. 
Kelly. “It belongs to the maker of the 
gocds; he does not sell it, but is vitally in- 
terested in preserving it after the goods are 
in the consumers’ hands. For the best in- 
terests of every party in the transaction, the 
user and distributor as well as the maker, 
there must be legislation that the fhanu- 
facturer of the standard, identified, trade- 
marked goods whose quality and price have 
won the good will of the public, shall have 
power to protect it by enforcing a standard 
price policy in the marketing of his 


product.” 
The bill differs slightly from the old 
Stevens Bill and also the Stephens- 


Ashurst Bill in previous Congresses. 








The partnerships under the name of Cohen 
Bros., and the Franklin Optical Co., both 
of which were composed of Julius L. and 
Nathan P. Cohen, of Reading Pa., were both 
dissolved by mutual consent April 28. All 
debts owing the partnerships are to be re- 
ceived by Nathan P. Cohen and all demands 
for payment to be made on him. The bus- 
iness of the Franklin Optical Co. will here- 
after be conducted by Julius L. Cohen under 
the old name, while the business of Cohen 
Bros., 528 Pennsylvania Square, will be con- 
ducted by Nathan P, Cohen under the old 
name, 
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Clocks, Watches, Jewelry and Gems Imported Into Canada 





Toronto, Can., May 4.—The monthly report of the Trade of Canada for February gives 
the value of imports for home consumption in the jewelry and allied trades as follows: 
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Lion Watch Co., New York, Files Schedules 
in Bankruptcy Showing Assets of $8,500 
and Liabilities of About $23,377 


Schedules in bankruptcy were filed in the 
United States District Court, New York, on 















































Month Eleven Months i 
iia. Ending February. Monday, May 2, by the Lion Watch Co, 
dealers in watches, 15 Maiden Lane. Ac- 
aan PP a game Pr cording to these schedules, the concern has 
ollars. oars. ollars. ollars. . . oqe,e 
BNE isc viseksvaindd auanakes . United Kingdom .... 691 2,241 ~—«8,323.~—«25,670-«-@SS€ts amounting to $8,500 and liabilities ag- 
United States ....... 56,395 47,197 674,500 737,120 Proximating $23,377.73. Among the assets, 
rrr 1,092 232 — = are included stock in trade, $5,500; ma-. 
WAM ieee nee. wadeware pesewes 1,344 x chinery, tools, etc., $500, and debts due on 
Me cacaa 14 1,525 573 14,474 : 7 % ; ena 
Saney commutes ’ . open accounts, $2,500. The liabilities con- 
Dk eicveadine 58,292 51,195 690,820 791,992 sist of taxes due the government, $185; 
wages, $300, and unsecured claims, $22,892.73, 
Clock and watch keys, clock movements Among the largest unsecured creditors are 
i i sins 90 1,506 sui: : - 
ricci —< oe $312 13,168 a's10 175,705 _ listed the following: E. Bessinger, $1,167; 
Other countries ..... ....... iebenns 409 1,611 Clemence Freres, $2,183; Delney Watch 
> snee Co., $5,565; Ducommen Muller, $2,178; A. 
TR tisienire een 5,508 14,065 62,4 80, Eigeldinger, $2,188 ; Ebel Blum, $1,722; 
Kilchemann, $1,625; Armand Notz, $800; 
Time recorders and parts............+4% United Kingdom .... ....... Rasalan lecaaaets 255 Ernest Telck, $2,803; Aijsenstein & 
SRLS 3S TSS TRS 2 Woronock, $a; Downing & Co, $275; I 
I aie mali nmap wi Gottlieb, $500; Jonas Koch, $223; B. 
MB tal scarce tierce 9,302 535 29,179 29,161 Lazarus, $149, and Marchand Jobin Co., 
$476. 
IN... inde aaseatenepenenouncen » United Kingdom .... 1,232 139 4,095 «(3,066 The involuntary bankruptcy proceedings 
United States ....... 739 2,096 14,572 25,109 were instituted against this concern on Dec. 
SWHBOVIGNE 6.6.siciee ce 3,782 5,039 57,466 135,083 11, last. 
ORer COUMETIER: 6c2cc asecaes ere 2,002 3,125 
ON eco ssacésscveie 5,753 7,274 78,135 166,383 Jewelry House Victim of Window Thieves 
Active r i . CG. 
Watch actions and movements and parts at Greenville, S. C 
thereof, finished or unfinished, includ- . ciiie ann amen ~— SPARTANBURG, S. C., May 4—On the 
i inding b and sleeves......... United Kingdom .... J , . . : 
aditiiieae United States ....... 67,695 51,992 977,889 780,569 Morning of April 29th, between 1 and 3 
Lett a eee Seeks 6,134 22,570 O'Clock, some party or parties smashed a 
Switzerland ......... 67,281 47,407 728,720 1,335,326 hole in the plate glass window of the jewel- 
Other countries ..... ..ses. amnne “acute 539 ry store of Gilreath-Durham Co. in Green- 
ee 136,836 99,817 1,722,049 2,157,234 Ville, S. C., thirty miles west of Spartan- 
burg, and succeeded in making away with 
Watch cases and parts thereof, finished a number of watches, rings and other pieces 
or unfinished ........--s00% coecccseee United Kingdom .... .. oat wail wae nae of jewelry. 
United States ....... 291 p 5 . 
uae ........- 5,909 1,691 67,180 128,733 Shortly afterward an attempt was made 
Other countries ..... .....-. wink 271 ~+=«18,871_ +«to:~break the window of Johnson Bros’. 
curio store on South Main St. The attempt, 
WO sciswewaes 14,200 9,694 239,222 311,628 however, was frustrated by one of the pro- 
prietors who was awakened by the noise 
ee ee err err . United Kingdom .... 2,623 3,934 40,679 196,918 and called out from an upstairs window, 
. United States ....... 66,370 = —_— oe frightening the party or parties away. 
—— iinet atmos hon = 21,051 36,880 Ths police patrolling the Main St. in 
aan ..... 669 2,690 21,559 Greenville at the time of the robbery were 
. at the moment trying back doors and seeing 
a sikeiiaenis 76,365 59,424 1,117,765 1,088,25 that the places of business were safe in the 
rear, 
s i il ,n. 0. p..... United Kingdom .... 4,419 3,518 51,537 213,869 2 ‘ 
Se an United States ....... 1860 1,826 83,952 72,082 Masket Prices fer Silver Ber 
7 nag Pies - “ne penn = The following are the quotations for sil- 
ee ee ver bars in London and New York as re- 
EOC iis ssa siaceinse 6,296 5,484 137,383 290,025 ported the past week: 
Domestic 
Selling Price Silver 
i i i noe 72 343 7,364 48,149 London U.S. Govt. Standard 
scenester United i site 5,520 . 3,845 127,818 101,878 Date Official. Assay Bars. Price. 
SD pci. sain ticcans 387 120 2,760 6,467 April 26 .......... 34% 627 99% 
Other countries ..... ....... 370 184 3,016 April 27 .......... 34% 62% 99% 
P|. re 34% 63% 99% 
138,126 159,510 April 29 .......... 34% 63% 99% 
TE Sica eaeees 5,979 4,678 3 yr ~ > “Sohnone 3494 63% 9954 
| ee 347 63 99 
Frecious stones and imitations thereof, Mar 3 aig 3 aa oa =a 
not mounted or set, “4 — and II fosag-oceninnase 35 6376 9934 
imitations thereof, pierced, split, strung May 5 3514 643% 99% 
re . United Kingdom .... 4,793 836 449,848 221,288 , A . 
en ee United States .....-. 8,576 7,324 + 127,808 + 133,915 on eeapanaiaas con i po 
ge ag ee “eee cecceee. 27,393 vesecee May 7 ceveeceeeees $ 
MCE ascoausaraes 11,024 . 7,129 151,318 193,843 May 9 .....+-+++s- 35% 6474 99% 
Germany ......c0e cee 35 190 nye BR -- : 
sail 333 10,1 : P 
nl aaa, 335 7,416 10,492 44,860 At Terre Haute, Ind, H. Berkowitz has 
Switzerland ....0000: scccees mre 2,376 3,755 opened a new store on Wabash Ave., using 
Other countries ..... «.+++e- 1,211 8 5,876 the first floor for jewelry, and the upper 
Total .. 24,913 24,439 784,028 + 626,700 -~—« floors for trunks, bags and leather goods, 
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Manufacturer of diamond jewelry of the highest class. 
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Main Office and Factory Downtown Office 
6 West 48th Street 15 Maiden Lane 


1356 } 
TELEPHONE {1357} BRYANT TELEPHONE 5 330; CORTLAND 
1358 


New York City 





























May ii, 1921. 


AN ENJOYABLE SMOKER 





Members of New York Jewelers’ Benevolent 
Association Enjoy Social Gathering and 
Pledge Funds for Club House 


The regular semi-monthly meeting of the 
New York Jewelers’ Benevolent Association, 
held last Wednesday evening, was featured 
by an enjoyable smoker, at Maennerchor 
Hall, 207 E. 56th St., Manhattan. Despite 
the inclemency of the weather about 200 
members and guests were in attendance. 

The meeting at which only routine busi- 
ness was transacted was opened by Presi- 
dent Friedlander. The important feature 
of the meeting was a talk by the president, 
who spoke at length on the proposed cam- 
paign to raise funds to secure a suitable 
club house for the organization. The 
speaker outlined the plans which had been 
decided upon and explained the various 
features of the bond issue, by which the 
association intends to raise its club house 
fund, Eight per cent bonds of $100 or more 
may be purchased and payments may be 
made outright or in monthly installments of 
$10. 

Following President Friedlander’s talk, 
the members were asked to pledge their 
subscriptions to this bond issue and within 
a short time several thousand dollars was 
raised, The response was encouraging and 
the outlook for a club house is most prom- 
ising. 

The movement started several months ago 
by the New York Jewelers’ Benevolent 
Association to acquire its own home was 
given added impetus last week when a re- 
alty holding corporation was formed among 
the members for the specific purpose of 
acquiring land and furthering the building 
plans. This corporation was incorporated 
at Albany, N. Y. several days ago with a 
capital of $31,000 and under the title of the 
N, Y. J. B. A. Realty Holding Corporation. 

The initial entertainment feature which fol- 
lowed the meeting was an exhibition of 
oriental dancing by Miss La Salle, a 
talented danseusé. Louis Piati, representing 
Leo Feist, music publisher, rendered sev- 
eral vocal selections, which won him hearty 
applause, The president on behalf of the 
organization thanked Mr. Piati for his 
splendid services. 

Mr. Piati was followed by “Dave” Willis, 
who entertained for fully 15 minutes with 
humorous anecdotes and stories of his friend 
“Finnegan.” The next entertainer was Miss 
Helen Damrosch, who captivated her 
hearers with a well selected repertoire of 
songs and stories. 

“Al” Peareson, a well-known character 
impersonator of New York, was next intro- 
duced and amused the jewelers with clever 
portrayals of various types of people seen 
in a court room. Mr, Peareson, about 10 
years ago, was “teamed up” with Alex. 
Rosenthal, financial secretary of the asso- 
ciation, and they were popular amateur en- 
tertainers at that time. Mr. Peareson 
proved himself to be a clever and talented 
impersonator. 

The final number of the entertainment 
was a three round boxing exhibition be- 
tween “Jack” Goldstein, with A. Usdin, 
jeweler, and William Pariser, with the 
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Fesco Jewelry Co. The contestants 
“swapped punches” for three fast rounds 
and “hit each other with everything but the 
buckets,” much to the delight of the spec- 
tators. 

This brought to an end an evening of en- 
joyable entertainment and much credit is 
due the committee who so successfully ar- 
ranged the affair. 

Until now the organization has been hold- 
ing its meetings in the Bloomingdale Annex, 
but in the future the members will gather 
at Maennerchor Hall, 207 E, 56th St., the 
first and third Wednesdays in each month. 


DOING GOOD WORK 








Jewelers’ Welfare Association of Baltimore 
Demonstrating the Advantage of Co- 
operation—Membership In- 
creased to Nearly 100 

3ALTIMORE, Md., May 7.—Officials of the 
Jewelers’ Welfare Association are whipping 
into shape an active program of work which, 
it is believed, will result in the general bet- 
terment of the trade conditions among its 
membership. Although organized less than 
three months ago the association now has 
nearly 100 active members. Aside from the 
social aspect the objects of the association, 
as pointed out by Louis Cohen, president, 
are already making for a smoother working 
cohesion among local jewelers. A special 
effort is being made for the elimination of 
present unethical and unbusinesslike ten- 
dencies which embrace the undervaluation 
of a competitor’s merchandise and the hold- 
ing of auction sales for which there is no 
legitimate cause. 

At a special meeting held April 27 the 
committee on trade interests submitted an 
interesting report to prove an experiment 
put into effect among East Side jewelers be- 
fore Passover, This committee, through 
its reports, demonstrated that co-operation 
among jewelers is of benefit to all. The 
committee was composed of Oscar Caplan, 
chairman; Sol Levinson, Samuel Shapiro, 
Samuel Siev, Meyer Greenbaum, R. B. 
Smith, Louis Naron. The committee on 
membership, recently appointed, includes 
Philip Katz, chairman; M. D. Paul, David 
Morstein, D, Rankin, Harry Gamerman, H. 
Rosen and Samuel Collins. New members 
received into the association at the last 
meeting were N. J. Michaelson, Livingston 
& Harris, the New York Loan Office and 
Harry L. Miller, of Lesser & Miller. 

Members of the association, now realizing 
that the association is assured of success, 
attribute the progress made thus far to the 
effort of J. M. Paul, S. Levinson, Philip 
Katz, R. B, Smith, Louis Cohen, M. D. Paul 
and Samuel Shapiro. The next meeting will 
be held May 12. 





Death of George W. Pitt 

Lonpon, Ont., May 5.—George W. Pitt, 
who had cenducted a jewelry business in 
London, Ont., for 45 years, was accidentally 
killed on April 28th by falling from a third- 
story window of the Victoria Hospital, 
where he had been a patient for some weeks. 
An airplane was maneuvering over the 
city when the accident occurred, and it is 
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believed that in watching it from the window 
Mr. Pitt lost his balance. 

He was 85 years of age and a veteran of 
the American Civil war, having enlisted in 
the Federal service and participated in 
several engagements, attaining the rank of 
captain and receiving many decorations. 

He is survived by two daughters. 








Arrangements Being Completed for Second 
Annual Convention of Alabama Retail ~ 
Jewelers at Gadsden, May 10 and 11 
BIBMINGHAM, Ala., May 5.—Arrange- 
ments are being made for the holding of the 
second annual convention of the Alabama 
Retail Jewelers’ Association in Gadsden, 

Ala., on May 10 and 11. 

Reid Lawson, one of the leading jewelers 
of Birmingham, said, “I am of the opinion 
that the meeting this year will be much 
larger in attendance than the meeting of 
last year. Many of the jewelers of the 
smaller cities and towns of the State have 
notified the officials of the association that 
they would attend the meeting this year. 
Since the first annual meeting held last 
year a number of jewelers have joined the 
association and we expect that the member- 
ship will be greatly increased at the annual 
meeting at Gadsden this month.” 

C. F. Cross, of Gadsden, president of the 
association, will preside over the meeting 
at Gadsden. He has already announced an 
attractive program for the meeting. Among 
the features of the meeting will be an ad- 
dress delivered by A. S. Flint, of the 
Waltham Watch Co. Reid Lawson, of 
Birmingham, will address the association 
on, “The Value of the Retail Jewelers’ 
Association.” T. J. Crittenden, of Birming- 
ham, will deliver an address on, “Business 
Outlook for All.” 

The national association will be repre- 
sented by Louis Hausmann, of New Orleans, 
who will deliver a report of the national 
meeting. 

Among the social features will be a 
luncheon at the Gadsden Country Club and 
a trip on the Coosa River on Dr. Rall’s 
yacht. ~ 

The officers of the Alabama association 
are as follows: C. F. Cross, Gadsden, 
president; J. N. Rose, Birmingham, first 
vice-president; Joe G. Thompson, Birming- 
ham, second vice-president; E. M. Doering, 
Anniston, secretary; William H. Welch, of 
Demopolis, treasurer. Directors: F. M. 
Lynch and Reid Lawson, Birmingham; J. 
A. Smith, Ensley; M. R, Murray, Hunts- 
ville, and J. W. Leggett, of Bessemer. 








Jewelers’ Gold Ben Withdrawn and Ex. 
changed at New York 


Week Ended April 30, 1921 
The U. S. Assay Office reports: 
Gold bars exchanged for gold coins.. $693,333.41 


Gold bars paid depositors............ 85,670.26 
WON 6 ieee cckweenereeatoendes $779,003.67 


Of this the gold bars exchanged for gold coins 
are reported as follows: 


Date Exchange 
 icicciinkshiewneeaeewon $248,968.41 
PMN cos dcieereadWareeedsecetoans 110,307.56 
BINT. ns Suda ceidaxddticawaaecl 89,999.98 
PGE didia'ds. se adeaduneaased 113,299.81 
PE Hida Vice vesdahisaee aianes 130,757.65 
FGA 6 60s si ciccowvoxeasvetiasee eee 

WOME He EI eisai adenine eRe $693,333.41 
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SAPPHIRES 


CASHMERE, BURMA and CEYLON SAPPHIRES | ; 
SEAL SAPPHIRES—STAR SAPPHIRES 


in Sets and Single Gems 






ALL SIZES E | d R 7 
EMERALD CUT and SQUARE CUT meraids—Au piles 
CALIBRE Upward to 5 Carats for Single Stone Rings ALSO AND 
FANCY SHAPES 
Cut to Order from the Rough Fancy Cut Diamonds 


HEN RY GREEN 170 Broadway, New York 


SPECIALIST in SAPPHIRES and IMPORTER and CUTTER of PRECIOUS STONES 
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Henry E. Oppenheimer & Co. 


have removed to 


9, 11, 13 Maiden Lane 
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Fancy Cut DIAMONDS and PRECIOUS STONES | 


Frederick W. Rauch ' 


522 Fifth Avenue, New York , Hi 
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Fourteenth Convention Scores a Big Success 


Members of Illinois Retail Jewelers’ Association Hold Two Day Session and 
Banquet at Chicago, Hear Interesting Addresses and Elect Officers 














Dacor 





Cuicaco, May 5.—The 14th annual ‘con- 
vention of the [Illinois Retail Jewélers’ 
Association closed here last night with a 
banquet and dancing at the Sherman House, 
where members, visitors and friends made 
merry after a very successful three days’ 
business session held in the Club Room 
on the Mezzanine floor of this Hotel. 

All day Monday was given over to the 
business of registration and getting ac- 
quainted. The exhibits which were located 
all around the Mezzanine floor were in place 
and early arrivals spent their time visiting 
the various booths. 


Tuesday’s Session 


9.30 Tuesday morning 
Hagamann, of Chicago, 


Promptly at 
President B. J. 





‘ 


B. J. HAGAMANN, RETIRING PRESIDENT 


called the meeting to order and introduced 
Harry DeJoannis, Director of Publicity 
for the Chicago Boosters’ Club, who de- 
livered the address of welcome for Mayor 
Thompson, who found at the last moment 
that important business prevented him from 
attending. Mr, DeJoannis expressed great 
pleasure that Chicago was selected for this 
convention, and spoke of the wonderful 
progress Chicago had made, to date, and 
of the many good things in store for her, 
in fact, plans are being made now for her 
future as far ahead as 1955, and Mr. De- 
Joannis urged all jewelers to plan for their 
future in the same spirit. He also spoke 
about the coming Pageant of Progress, 
which will be held this Summer at the 
Municipal Pier, and extended an invitation 
to all to attend. 

Response was made by H. R. Cox, of 
Moline, who thanked Mr. DeJoannis in the 
name of the Illinois Retail Jewelers’ Asso- 
ciation for this address and assured him of 
their hearty co-operation. 

President B. J. Hagamann, Chicago, then 


delivered his annual address as follows: 


ADDRESS OF PRESIDENT HAGAMANN 


Brother members: 

We are gathered here today for the purpose of 
holding the 14th annual convention of the Illinois 
Retail Jewelers’ Association, and as your president, 
it is again my pleasure and privilege to bid you 
a cordial welcome. 

We are assembled here for inspiration and ideas 
to broaden our views and educate ourselves to the 
new conditions constantly arising in our business 
life. Looking back into the history of our asso- 
ciation we can see many obstacles that we have 
overcome, and the coming year will bring forth 
many more problems to be solved. In looking 
into the future we are progressing steadily toward 
the achievements we are seeking. I believe I am 
safe in saying that we jewelers are in a more 
fortunate position than many of our friends in 
other lines, because of the small increase in the 
cost of our merchandise compared with the in- 
crease of other lines; therefore, it will be much 
easier for the jeweler to meet the reduction with- 
out sustaining any serious losses. We are going 
into a competitive period and we have to realize the 
fact that prices are not going up, but are going 
to remain at relatively low levels when this de- 
pression is over. 

I want to say that it is my belief that we are 
past the danger point in the great deflation period, 
and that everyone ought therefore to take an opti- 
mistic and hopeful attitude on the future rather 
than a doubtful or pessimistic one. A readjust- 
ment of values of many things handled by the 
retail jeweler have been made, and perhaps we 
may expect further reductions, but it is my belief 
that the reductions will be so small that it will 
not interfere with your buying at the present prices. 

One of the most important measures at the 
present time is the proposed Sales Tax, which is 
in charge of the Jewelers’ War Revenue Tax Com- 
mittee, guided by the strong mind of Meyer D. 
Rothschild, and their action should be endorsed 
by this convention. 

While attending thenational convention at Louis- 


ville, a resolution ~as passed whereby the dues. 


of the National Association was. to be intreased 
to $5 per, year, to take effect January, 1922. Said 
increase is for the purpose and expenses of a field 
secretary, which is much needed in organization 
work, and this convention should increase the dues 
of its members to meet the requirements neces- 
sary. I am a firm believer in Organization, and 
nothing can be done without co-operation. There 
are no problems having the remotest bearings on 
our craft that have not benefited through organi- 
zation. Your officers have been on the job during 
the past year, and nothing was left undone that 
could possibly be done, and you must appreciate 
the benefits obtained. Our association is in a 
flourishing condition, the details of which our able 
secretary will give you in his report. 

We still have with us the old time grievance, re- 
tailing wholesalers, which, in my opinion, will be 
entirely eliminated in the near future through our 
organization. Also free engraving and the time 
guarantees, and the loaning of watches should be 
entirely stopped or curtailed as much as possible. 
You can do it if you make up your mind to 
do so. 

It was with the deepest regret that I learned that 
God in his infinite wisdom has taken from us our 
good friend, Colonel John L. Shepherd, and a 
fitting tribute should be passed at this convention 
to the everlasting memory of our faithful friend. 
It was also with regret that I learned of the pass- 
ing away of the wife of our former secretary, 
Charles F. Manahan, and a resolution of condo- 
lence should be passed and forwarded to him. 

And now, in conclusion, I want to urge your 
hearty support to the efforts of your officers and the 
officers of the National Association, and I want 
to thank you for the support that you have given 
me, and trust that you will have the same con- 
fidence in my successor as you have had in me. 


At the conclusion of his address he ap- 
pointed the following committees: 
Resolutions—Wm. P. Ullrich, Evanston; 
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H. R, Cox, Moline; Fred. Webber, Dan- 
ville; Alonzo Sitt, Chicago, and Henry 
Birkenbusch, Pekin. 

Auditing—H.:H. Smith, Pontiac, and H. 
C. Stern, Chicago, 

Nomination—T. H. Craig, Champaign; 
H. A. Miner, Macomb; A. H. Frandsen, 
Monmouth; Albert G. Lavy, Chicago, and 
H. H. Truckenbrod, Mendota. 

The minutes of the last meeting were 
read by the Secretary-Treasurer, Lester F. 
Lawrence, and were approved as read. He 
then submitted his report for the past year 
which was as follows: 


SECRETARY AND TREASURER’S REPORT 


The yearly reports of the activities of the IIli- 
nois Retail Jewelers’ Association through the office 
of the secretary-treasurer, represent rather a same- 
ness in their annual occurrence. The past year 
is only slightly a variation of the:story of former 
years. 

The paid up membership for the entire year of 
1920 was 287. So far this year there are 193, 
which is about the usual number who send in their 
$5 previous to the annual convention. At the 


present time there are 240 members in good stand- 
ing. 


This is about 25 per cent of the jewelers 


H. H. SMITH, PRESIDENT-ELECT 


of the State. Of the present members, 65 reside in 
Chicago, and 128 out in the State. By the end of 
the year the total membership should reach the 300 
mark. 

The secretary desires to emphasize the weakest 
point of our organization, and that is the lack of 
personal interest on the part of the members, indi- 
vidually. Members require too much reminding on 
the part of the Secretary. About half the members 
pay their dues promptly when they are due and the 
rest are inclined to be a litele careless. Members 
of 1919 and 1920 were circularized several times, 
and most of the time under a two-cent stamp. Dues 
in the organization are payable on Jan. 1, and one 
reminder from the secretary should be sufficient to 
bring them in. Further reminders require too much 
time and the expense of getting old members to 
pay their dues is a serious strain on our finances. 

The secretary has given hours of work every 
day for the association, especially on convention 
work, and has often contemplated the day when the 
organization might be able to secure some one to 
neglect his business enough to be a reasonably good 
secretary. Certainly the present incumbent has 
had to neglect his business a very great deal. 

Every member should aim to get at least one 
new member during the year. Two members can 
go out and get more members in a day than the 
sending out of five hundred letters will accomplish. 
The value of personal solicitation as compared with 
letters is about 9 to 1, and I would suggest that 
part of the money in the treasury be given cver 
to field work for new members. Many towns in 














THE JEWELERS’ CIRCULAR May 11, 1921, 











REMOVAL NOTICE 





Kspositer, Varni Co., Ine. 
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the state, with a population of 25,000 or over, such 
as Bloomington, Danville, Decatur, Quincy and 
Springfield, have only two or three members. 
Then there are smaller towns, too numerous to 
mention that are not represented at all in our 
membership. 

I would also recommend that every member pay 
annually the sum of $10. Any one in arrears at 
the annual meeting should not be entitled to vote, 
and any one neglecting to pay dues for two con- 
secutive years be dropped from the roll of mem- 
bership. — 

The office of the association is now equipped with 
an addressograph and addressograph plate files. 
During the past year two large steel files and one 
small box ‘file have been added to the equipment, 
which are valuable assets to the association. 

Practically all the work this year has been done 
through correspondence, some 3,000 pieces of mail 
being sent out during the year. 

The financial affairs of the association to date 
are about the same as last year, as the appended 
report will indicate. Contracts for advertising and 
exhibition have been made with various manufactur- 














LESTER F. LAWRENCE, RE-ELECTED SECRETARY 
ers and jobbers to the amount of $1,300, but most 
of this is not yet paid in. 

There are a number of members who have 
rendered the secretary very valuable advice and 
assistance. Association with them and all the 
members of this organization has been most pleas- 
ant, and the secretary feels that this year, in spite 
of the great amount of work, still has had its re- 
wards, 


The meeting then adjourned until 
2.00 Pp. M. 
TUESDAY AFTERNOON 
When the afternoon session opened, 


John H. Hardin, president Chicago Jewel- 
ers’ Association, in his usual happy man- 
ner, expressed pleasure that Chicago was 
selected this year as the meeting place for 
the Illinois Retail Jewelers’ Association. He 
assured them of the desire of the Chicago 
Jewelers’ Association to co-operate with 
them in every way possible. He spoke at 
length about the watchmaking school and 
told of the many things that had been ac- 
complished. He urged all jewelers to co- 
operate in making the school a_ success, 
and asked them to send in all old watch and 
clock movements for practice work. 

Owing to the fact that Harry Edward 
Freund, of the National Jewelers’ Publicity 
Bureau, was out of the city and unable to 
attend and deliver his address, Fred G. 
Thearle, of the National Jewelers’ Pub- 
licity Bureau, was called on, and delivered 
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an address which was similar in context to 
that which he delivered before the Whole- 
sale Jewelers’ Convention, and which is pub- 
lished in full on another page of this issue. 

Mr. Thearle was followed by a motion 
picture trip, showing the views and opera- 
tions taken in the factory of the Western 
Clock Co, It showed the automatic oper- 
ations from the receipt of the raw material 
to the assembled finished product, and gave 
a splendid idea of the efficiency of the fac- 
tory. The picture was explained by S, E. 
Gibson. 

At the conclusion of the picture A. W. 
Anderson, secretary of the American 
National Retail Jewelers’ Association, talked 
on National Association work and the 
National Jewelers’ Mutual Fire Insurance 
Co. 

He called attention to the fact that many 
of the past accomplishments of the associa- 
tion had been possible because of the un- 
selfish work of National and State officers 
whose services have been given without 
recompense, and that the great need today 
is a field secretary which is the aim of the 
Upholding Fund established by President 
Everts. He stated that while $15,000 has 
been subscribed to this fund, payable in 
the next two years, it would be necessary 
in order to properly provide for the Field 
Secretary to raise the annual dues to the 
National from $2.00 to $5.00 per year, be- 
ginning in 1922, 

Secretary Anderson paid a compliment to 
the work of the Jewelers’ War Revenue Tax 
Committee and urged all members to sup- 
port the committee by writing their Rep- 
resentatives and Senators to vote for the 
Gross Sales or Turnover'Tax as advocated 
by Mr. Rothschild’s Committee. 

The Jewelers’ Research Bureau and its 
accounting and record systems were brought 
to the attention of the members who were 
advised to get in touch with the Research 
Bureau relative to systems and accounting 
forms most suitable to their respective 
stores. 

The speaker told of the continued prog- 
ress of the fire insurance company and 
explained how the average jeweler could 
save at least two and one-half times the 
amount of his dues each year, even after 
the contemplated advance, by carrying 
$5,000 of his fire insurance with the National 
Jewelers’ Mutual Fire Insurance Co. 

The members present were urged to take 
advantage of the Want and For Sale col- 
umns in the A. N, R. J. A. Bulletin,.a ser- 
vice free to members; and asked to aid in 
replenishing the supply of watchmakers by 
inducing young men to take the best pos- 
sible courses in watchmaking schools. 

He closed his remarks with a tribute to 
Col. John L. Shepherd, characterizing his 
efforts in behalf of the jewelers as the 
greatest, most unselfish and beneficial in the 
history of the trade. 

Tuesday evening about 70 attended a 


theatre party at the Majestic Theatre, after 


which they went to the American Restau- 
rant for supper and social hour. 


‘Wednesday’s Sessions 
After the convention was called to or- 


der by President Hagamann, Wednesday 


at 11 a. m., A. T. Westlake, Dean of the 
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Horological Department of the Bradley 
Polytechnic Institute, gave a very inter- 
esting talk on how they train watchmakers 
in that Institution. He gave a brief his- 
tory of the institution and told of their 
present methods as evolved through their 
experience of the many years past. He 
urged upon all those present the necessity 
of conducting their personal and business 
life in a manner that would maintain in 
their community the high standard of the 
trade. After his talk he answered many 
questions which were asked by members 
of the association, 

The President announced that on account 
of illness, Joseph Mazer of Omaha was not 
able to be present and deliver his address. 

Sam Schwartchild, of Schwartghild & Co., 
then addressed the meeting urging the ne- 





W. H. MELLOR, TOASTMASTER AT THE BANQUET 


cessity of good system in a jewelry store, 
emphasizing especially methods and arrange- 
ment in the material and repairing depart- 
ments. Mr. Schwartchild has been associated 
with this department of the jewelry bus- 
iness for a great many years and for the 
past several years has given most of his 
time to arranging for the benefit of the 
jeweler the knowledge that he has gained 
during the years of his experience and his 
talks at the conventions are always of great 
interest to those present. ' 

The opening of the question box brought 
forth many questions concerning business 
and methods all of which were very ably 
answered by W. P. Ullrich of Evanston. 
Brief discussions of some of the questions 
by members closed this feature of the pro- 
gram. 

WEDNESDAY AFTERNOON 

The only address during the Wednesday 
afternoon session was that of Jos, Gold- 
stone, of the. Blauer-Goldstone Co., on the 
subject of pearls. Mr. Goldstone told of 
the different processes of making the dif- 
ferent kinds of pearls. Mr. Goldstone’s 
address was similar to that which he made 
before the Missouri Association, which is 
published on page 152 of this issue. 

The convention then took up the matter 
of whether or not the dues should be raised 
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Attractive Offerings 






Precious and Imitation Stones 4 


In the steady traffic of manufacturing requirements, you will find that in 
dealing with this enterprising House, you will actually save time and money, 
fuss and worry; and avoid uncertainty, disputes and general dissatisfaction. 

YOU KNOW mighty well, Mr. Manufacturer, that our business interests 
are mutual, and real service is 50% of the game. 


H. NORDLINGER’S SONS, INC. 


are pre-eminent for real service. 


New York, 15 Maiden Lane 
Paris, 32 Rue Beaurepaire. Gablonz, a/N., 16 Steingasse. Providence, 63 Washington St. 


= ‘ee 
We cut, polish, buy and sell all kinds of precious, 
A. & S. ESPOSITER EX P e RT semi-precious stones and odd gems. Are always 
in the market for rough gem material, and have 


27 MAIDEN LANE m 
CORNER NASSAU STREET LA IDARI E a large lot of assorted stones for jobbing pur- 


poses always on hand. 
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to $10. After considerable discussion, most 
of which was favorable, it was unanimously 
decided that the dues for next year and 
each year thereafter would be $10, $5 of 
which goes to the national association to 
help maintain a field secretary. 

The action of selecting delegates for the 
national convention at Buffalo and also that 
of selecting a city to hold the next annual 
State convention were both referred to 
the executive committee with power to act. 

After receiving an approved report of the 
auditing committee, the nominating com- 
mittee made their report which was unan- 
imously adopted, and the following officers 
elected for the ensuing year: President, 
H. H. Smith, Pontiac, Ill.; first vice-pres- 
ident, Herman Stern, Chicago; second vice- 
president, B. R, Kreig, Kewanee; secretary- 
treasurer, Lester F. Lawrence, Galesburg. 





WM. P. ULLRICH, WHO CONDUCTED THE QUES- 
TION BOX 


W. P. Ullrich, Evanston, Chairman of 
the resolution committee, then presented 
the report of their committee which, with 
slight changes, was adopted, and resolu- 
tions are as follows: 


RESOLUTIONS OF THE ILLINOIS NATIONAL 
RETAIL JEWELERS’ ASSOCIATION, 
MAY 4, 1921 


ResoLvep: That we strongly, very strongly, 
commend the unusually good work of the Jewelers’ 
Vigilance Committee of New York in its fight to 
keep the jeweler from being unjustly taxed. In 
this, Mr. Meyer D. Rothschild has proven himself 
a veritable lion, and has our unlimited appreciation. 
Further, That we give the Committee’s requests 
for funds our immediate attention, be liberal to 
the utmost, and send promptly such letters to our 
senators and congressmen as it may request. 

” * * 


Resotvep: That we show our approval of the 
work done and undertaken by the Harvard Bu- 
reau of Business Research, by working with it. 
This means arranging our accounting to conform 
as much as possible with its suggestions, and re- 
turning, properly filled in, its questionnaires in 
ample time for compilation. . 

* 


Resotvep: That we impress upon our members 
the value of keeping the locat clubs alive and 
active, and above all things, having local clubs. 

* * * 


Resotvep: That we reccommend to our members 
to use their Chambers of: Commerce in stopping 
fraudulent auctions. ; 
— a 
Resotvep: That we impress on the silver manu- 
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facturers that the trouble with the silver market is 
the need of stronger co-operative spirit with the 
retailer and an assurance of a living safe profit. 

* — * 


RESOLVED: That we ask our members to discour- 
age, as far‘as possible, the placing of any dis- 
tinguishing marks on packages, stating that sueh 
packages contain valuables or are shipped from or 
to jewelry stores. 

* * * 

RESOLVED: That we approve the increase of the 
annual dues not to exceed $10, and the employment 
of a field secretary. Also, of the increase of the 
fee per number to the National Association of 
the Retail Jeweler. 

* * i 


REsoLvep: That we endorse the policy of no free 
engraving. 

* 2 * 

REsoLvep: That in view of the fair wages now 
being paid engravers and the fair proposition to 
those to those customers who do not want engrav- 
ing, that we endorse the policy of no free engrav- 
ing and make a reasonable charge for all engraving. 

e . e 


RESOLVED, That we are decidedly in favor of the 
Schools for Watchmakers, Jewelers, Engravers and 
Clock Makers. And that we do all we can to 
promote their success. 

* * >» 


REsoLvep: That we encourage the promotion of 
the slogan “Gifts that Last.” Also, that we en- 
thusiastically endorse the manner in which this Na- 
tional Jewelers’ Fublicity Association has conducted 
the campaign, give financial support and thank 
those who so earnestly worked on it. 

* * * 


REsoLtvep: That we oppose the time guarantee and 
favor the firms who are making the effort to elimin- 
ate this evil. 


RESOLVED: That we declare ourselves emphatically 
against the bill which Congressman Raker of Cali- 
fornia presented, proposing to tax gold $10 per 
ounce to subsidize mining, 

* * * 

REsoLtvep: That each member of this association 
show his appreciation of the co-operating whole- 
saler by giving him all publicity possible. 

* * * 


ResotvepD: That if “fixed price merchandise” 
manufacturers who expect}the support of the retail 
jewelers to their legislation for fixed prices, we ex- 
pect them to fix those prices to yield a profit over 
and above the average jeweler’s overhead, obtained 
by the Harvard Bureau of Business Research. 

a * a 


Resotvep: That we gratefully acknowledge the 
valuable services so ably rendered by our officers, 
the excellent publicity given our organization by 
the trade and local press, the National Wholesale 
Jewelers’ Association, the grace added to our con- 
vention by the ladies present, the support of the 
trade to our program, the co-operation of the ex- 
hibitors and the hospitality of the Sherman House 
management, 

* * * 

Resotvep: That ‘we recommend enrolling in the 
already long list of policyholders in the National 
Jewelers’ Fire Insurance Company. It more than 
pays our dues, 

* * * 

Resotvep: That we go on record in favor of the 
proposed State Constabulary Police bill now before 
the Illinois State Legislature as introduced by Sen- 
ator Dunlap. : 


eee ; 
Whereas: Our State ranks second in wealth Re 
industry, and only 34th in regard to State assist- 
ance in public school education and since our 
schools are our greatest asset, be it 
ReEsotveD: That our association go on record as 
endorsing the bill asking for State assistance to the 
amount of $20,000,000, and a copy of this endorse- 
ment be sent to our representatives now in session. 
e a * 


ReEsotvep: That we express our approval of the 
excellent work done by the Jewelers’ Research 
Bureau in the tangible form of substantial checks, 
and thank the members who have so generously 
given of their time to this work. 

e @¢ e 


Resotvep: We do sincerely deplore the untimely 
taking away of the wife of our beloved past sec- 
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retary, Chas. F. Manahan, and extend to him our 
heartfelt sympathy in his bereavement. 
e * + 


REsoLvED: That we tender our deepest sympathy 
to our good president, Ben Hagamann, who laid 
his son, one of the war’s victims, in his final rest- 
ing place this year. 

* * 

REso_vep: That the death of Colonel John L. 
Shepherd, which occurred on Feb. 21 of this year, 
was felt as a national loss. Our association since 
its birth, has been blessed with his presence, and 
kind words at most every assembly. We who have 
received from year to year so much inspiration, 
and loved him as a child loves his father, feel the 
loss of our departed adviser and co-worker, and we 
shall ever keep his memory fresh in our minds, 
and strive to carry the work that was nearest his 
heart on and on. The body has been laid to rest, 
but his spirit shall lead us on. 

To his beloved life’s companion we bring assur- 
ance of. deepest sympathy in her loss, and we 
pledge to her that same friendship for the balance 
of her life that we held for her beloved spouse. 


After a few short talks by different mem- 
bers of the association, the convention ad 





H. C. STERN, VICE-PRESIDENT 


journed to get ready for the banquet and 
dance with which the convention closed. 


The Banquet 


The banquet was held in the Italian 
Room of the Sherman Hotel, and was at- 
tended by 135 ladies, members and guests. 
Walter H. Mellor, Michigan City, Ind., was 
toastmaster. 

After the tasteful menu as well as the 
musical program arranged by the enter- 
tainment committee of the association was 
thoroughly enjoyed by all, the party ad- 
journed to the Gold Room of the hotel to 
dance until midnight. 

The Exhibits 

The exhibits at the convention this year 
were quite extensive and one of the best 
showings ever made at the State conven- 
tion. Practically all lines were shown by 
the several exhibitors. The association 
provided booths around the entire mezzanine 
floor ‘of the hotel and, all available space 
was occupied, 

The following concerns made exhibits 
which were in charge of representatives as 
noted: 

Benjamin Lazarus, by S. R, Lazarus, who 
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DIMMU 


Lucian M. Zell| 


Cutter of Gems 
From the Rough 


EMERALDS 
SAPPHIRES 
AQUAMARINES 
STAR STONES 
BLACK OPALS, ETC. 


.. 522 Fifth Avenue 


New York City 


Telephone 5481 Murray Hill 
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ae. Patent Ofiec pearls in the world. 


PEARL 
NECKLACES 


ENU UNQUESTIONABLY — the 
finest scientifically produced 


FRANK C. OSMERS 


2 West 47th St., New York, N. Y. 
Telephone Vanderbilt 2324 
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Price, $1.00 


The Jewelers’ Circular 
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Onyx Ring Stones 
Furnished For Any Size 
Diamond 
ONYX AND AMBER BEADS 
THE DOUBRAVA CO. 
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showing a line of Swiss watches. 
Western Clock Co., by S. E. Gibson, line 
of clocks, 
Blauer-Goldstone Co., by Vic. F. Leseritz, 
pearls and rings. 


MRS. B. J. HAGAMAN, PRESIDENT LADIES’ 
AUXILIARY 


Onoto pencils were shown and demon- 
strated by Geo. F. Gilmore. 

W. A. Shaeffer Pen Co., pens and pencils, 
by T. H. Baskin. 

Atz Bros., jobbers’ line, by Michael and 
Harry Atz. 

J. H. Ruttan, 
Sellstrom, 


ivory line, by Miss 
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L. E. Waterman Co., pens, by S, J. 
Waddell. 

Paris Belt & Novelty Co., leather goods, 
by Fred Rema, president 

Norris-Alister-Ball Co., jobbers, by Chas. 
Slemmons. 

Otto Young & Co, by J. 
Rasmussen. 

La Tausca Pearls, by H. A. Long. 

Hoge Mfg. Co., pencils, by H. T. Kenney. 

Benj. Aller & Co., jobbers’ line, by Edward 
Filholm. 

Frank B. Tinker, cut glass, Mort. Tinker. 

Wins Re-Lart Lamp Co., lamps, by C. 
W. Nelson. 

Morris-Mann & Reilly, novelties, by J. E. 
Simmons. 

Bouchard, Longden-Geier Co., jobbers’ 
line of jewelers’ trays, by C. E. Roy. 

International Silver Co., by C. P. Dungan 
and E, N. Shaw. 

Henry Paulson & Co., material and sup- 
plies, by H. W. Chapman, 

C. & E. Marshall Co., material and sup- 

jewelry, 


plies, by H. H. Evans. 
Goldsmith Bros., gold by J. 
Wittgren and Sam Adelsdorf. 
Block-Weinfeld Co., jobbers, by B. J. 
Drach and Gus Weinfeld. 


Schwartchild & Co., material and supplies, 
by J. Gould. 


jobbers, 


Meeting of the Ladies’ Auxiliary 


Cuicaco, May 5.—The Ladies’ Auxiliary 
of the Illinois Retail Jewelers’ Association 
held a short meeting to elect officers for 
the ensuing year. It was unanimously de- 
cided that officers remain the same as last 
year, which is as follows: President, Mrs. 
B. J. Hagamann, Chicago; first vice-pres- 
ident, Mrs. Sadie L. Spero, Chicago; sec- 
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retary, Miss Dorothy Martin, Edwardsville; 
treasurer, Mrs. T. H. Craig, Champaign, 
After the meeting adjourned the ladies 
had a luncheon at the Hotel LaSalle, and 
spent the afternoon enjoying the new Tivoli 


MISS DOROTHY MARTIN, SECRETARY LADIES’ 


AUXILIARY 


Theatre, getting back just in time to get 
ready for the banquet. 


The store of the Owens Music & Jewelry 
Co., Greenburg, Ind., was recently burglar- 
ized and several articles of jewelry were 
taken, 
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Mr. Retail Jeweler 


Dear Sir: 

In the month of May prepare for the June 
wedding and girl graduate business that is 
BOUND TO COME in June. We say BOUND 
TO COME advisedly for there will be marrying 
and giving in marriage in June and the school- 
mills will grind out their grist of sweet dainty 
young misses that are their mother’s joy and the 
pride of their father’s heart. 

The girls are expecting gifts of the kind you 
can supply and they will not be disappointed. 
Dress up your window, trim up your store, call 
the attention of your prospects to your goods. 
Call upon us for stock. 


We can supply you with: 
Diamonds —a iui! tine 
Rings— ali kinds | 
Silverware— Universal and Community 
Watches—waitham and Illinois 
Card Jewelry—in ai! its infinite variety 
Pencils 
Pearls 
Electrical Home Needs 


Let us help you build your business. We are, 
“At Your Service for Success” 


M. S. PAGE & CO. 


Jewelers Building, Boston, Mass. 
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BALTIMORE WINDOW ROBBED 





Thieves Using Automobile Smash Glass of 
Jewelry Store and Escape with Loot 
Worth $800 

BattimorE, Md., May 7.—Jewelers who 
fail to remove valuables from their show 
windows at night run the risk of having the 
windows smashed and the jewelry stolen, 
according to Police Commissioner Charles 
D, Gaither. When advised of the latest at- 
tack on the show-window of a local jeweler 
Police Commissioner Gaither expressed the 
opinion that “co-operation between jewelers 
and the police department would tend to 
lessen crime if jewelry is not permitted to 
remain in the windows at night.” 

This city has been remarkably free from 
window smashings, but one happened early 
in the morning a few days ago at the jewel- 
ry store of William J. Miller, 28 E. Balti- 
more St. The attack happened shortly after 
5a. mM. A plate glass window valued at 
$150 was smashed and rings and watches 
yalued at approximately $800 were stolen. 
The thieves working under cover of a fog 
approached the store in an automobile. The 
window was broken with a padded club and 
the jewelry was quickly scooped out. 

A policeman three blocks away heard the 
crash. He arrived near the scene of the 
crime in time to see the thieves jump into an 
automobile and speed away. Many of the 
prominent jewelry stores leave nothing but 
a few pieces of silverware in their windows 
at night. Commissioner Gaither since he 
took command of the police department 
nearly a year ago has detailed a special 
squad of detectives for duty in the jewelry 
district and not a single daylight attack 
has been made where an arrest did not fol- 
low. 








India as a Market for Canadian Jewelry and 
Allied Products. 


Toronto, Can., May 5.—H. R. Pousette, 
director of the Commercial Intelligence Ser- 
vice, in a report to the Canadian Department 
of Trade and Commerce on India as a 
market for Canadian products, states that 
there is a good demand for silver tea-sets, 
spoons, forks, flatware, etc. The British 
make appears to be the most popular, as 
although it is admitted that the American 
designs are artistic and attractive, it is 
claimed that the former wear very much 
better, owing to the fact that the silver is 
applied to a hard metal as against a softer 
kind in the case of the latter. Whatever 
may be said about the product of American 
manufacturers, they appear to have estab- 
lished themselves fairly strongly within the 
last two or three years, no doubt owing to 
the exigencies of the war and to the fact 
that they make a really artistic article. 

In addition to the articles mentioned, the 
United States has also established a market 
for silver chain bags, cigarette cases, etc. 
The demand in India is chiefly for what 
might be called everyday silver goods of 
plain design. 

Canadian rolled gold jewelry has been 
imported into this market and, according to 
those who have handled it, it has proved 
very satisfactory, the only complaint being 
that sufficient quantities of it were not forth- 
coming. The demand appears to be for 
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watch chains, neck chains and cuff links, but 
not for studs. Watch chains for Burma 
should be made with a hook, according to 
information given in Rangoon, but in other 
parts of India the bar is preferred. Ac- 
cording to importers there is an enormous 
market for rolled gold or imitation jewelry, 
the trade in which was formerly entirely in 
German hands and no doubt German manu- 
facturers will again attempt to control it. 
Canadian manufacturers should, therefore, 
lose no time in firmly establishing them- 
selves. One large importer urged that the 
market should be studied and canvassed by 
Canadian manufacturers, following the ex- 
ample of several large United States firms. 








Charles C. Rosenberg, New York Diamond 
Dealer, Files Voluntary Petition in 
Bankruptcy 


On Saturday, April 30, Charles C. Rosen- 
berg, diamond dealer, doing business at 14 
Maiden Lane, New York., and residing at 
Woodmere, L. I., filed a voluntary petition 
in bankruptcy in the United States District 
Court, Brooklyn. On the same day the 
petition was filed, Judge Chatfield, of Brook- 
lyn, appointed Louis J. Castellano, receiver 
under bond of $1,000. Two days later 
United States District Court Judge Mack, 
of New York, signed an order appointing 
Mr. Castellano ancillary receiver to take 
charge of the assets at Mr. Rosenberg’s 
office. 

According to the schedules filed with the 
petition, Mr. Rosenberg’s liabilities amount 


‘to $36,386 and constitute unsecured claims, 


$33,275.88, and notes and bills which ought 
to be paid by other parties, $3,111.10. The 
assets are placed at $10,687.70 and consist 
of stock in trade $5,237.70, carriages and 
other vehicles, $200, unliquidated claims, 
$5,000 ard property claimed to be exempt, 
$250. 

Among the largest unsecured creditors 
are: Baumgold Bros., $221; Diamond Trad- 
ing Co. $2,031; F. Freedman, $1,501; 
Goldmuntz Bros., $3,766; I. Hochberger & 
Sons, $7,455; Kallisher Mfg. Co., $614; 
S. Kaplan & Co., $2,366; L. & M. Kahn & 
Co., $1,500; Max Landay, $3,567; M. & A. 
Rosenberg, $817; I. J. Roe, $5,845; G. B. 
Davidson, $1,000; Freundenheim Bros. & 
Levy, $184; Max Goldstein, $360; Standard 
Jewelry Co., $294; National Watch Co., 
$582; Dunlap & Co., $100, and Aaron M. 
Gold, $800. 








George Dolin, New York Jeweler, Files 
Schedules in Bankruptcy Showing Li- 
abilities of $63,011 and Assets 
of $31,732 


George Dolin, jeweler, 87 Nassau St., 
New York, and against whom involuntary 
bankruptcy proceedings were instituted last 
October, filed schedules listing his assets 
and liabilities in the United States District 
Court, Manhattan, last Thursday. These 
schedules place the jeweler’s liabilities at 
$63,011, which amount constitutes taxes due 
the United States, $17.08; wages, $60; se- 
cured claims, $6,398.81; unsecured claims, 
$48,759, and accommodation paper, $7,777. 
The assets total $31,732 and consist of cash 
on hand, $5.70; bills, promissory notes and 
securities, $17,768; machinery, tools, etc., 
$2,000; personal property, $1,688; debts due 
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on open accounts, $5,809.60; unliquidated 
claims, $4,424; deposits of money in the 
bank and elsewhere, $35.80. 

The largest unsecured creditors include: 
Louis Sumner, $1,188; Triangle Jewelry 
Co., $100; Geismar Naidlich Co., $634; 
Louis Speelman, $6,111; Joseph Fisher, $3,- 
907; O. Lockowitz, $470; C. E. Rosenberg, 
$1,432; Schless-Horwitz Co., $8,133; A. 
Suderov, $3,754; Max Koenig, $1,654; J. 
Levinson & Co., $1,353; Israel Oleet, $3,- 
316; Seibel & Seibel, $605; B. Goldberg, 
$855; Moe Lenkowsky, $1,028; George 
Crystal, $891; Goldmuntz Bros., $1,050; C. 
Turow, $199; Philip Wolf, $407; Herman 
Baum, $759; William Fisher, $819; N. 
Chanowitz, $835; Marcel Ginsburg, $738; 
A. Levy, $300; Anchor Jewelry Co., $1,316; 
R. A. Breidenbach & Co., $3,094; Burroughs 
Adding Machine Co., $175; Flower City 
Jewelry Co., $615; Goldfarb & Friedberg, 
$132; Albert Lorsch & Co., $525; Lassner 
Co., $745; The National Jeweler, $105, C. 
Ziverer & Co., $280; Lloyds Insurance, 
$137, and George Simon, $400. 








REPAIR BILL PASSED 
Legislation Sponsored by Nebraska Retail 
Jewelers is Now a State Law 
Omana, Nebr., May 4.—The “Unclaimed 
and Uncalled For Repair” bill, sponsored 
by the Nebraska Retail Jewelers’ Associ- 
ation, has been passed by -the Nebraska 
Legislature and signed by Governor S..R. 
McKelvie. It gives the jewelers of Ne- 
braska a right to sell all unclaimed and 
uncalled for articles left for repair, after 

six months, 

President Fenton B. Fleming of Lincoln, 
the capital city, is given much credit by 
the jewelers of the State for having re- 
mained closely on the job at the Legislature 
to keep after this bill and pushing it. 

Secretary Ed. B, Fanske of the associa- 
tion, who lives at Pierce, and was not able 
to keep his ear as closely to the ground 
as some of those who live in Lincoln, said 
“Much credit is due to President Fenton 
B. Fleming and the jewelers of Lincoln for 
the passage of this bill. When the bill 
first came up in the State Senate, it was 
killed, along with a batch of other bills, 
and many jewelers thought this was the 
last of it, but not so with President 
Fleming who centered his strength and ef- 
forts on the House and it was passed there 
without a dissenting vote. When it was 
again presented to the Senate with the 
approval of the House, it was easily passed, 
and is now a law.” 

Secretary Fanske is mailing a copy of 
this new law to every jeweler in Nebraska. 
He expects that through the selling priv- 
ilege this law gives the jewelers, it will 
be the means of bringing in many dollars 
in repairs that otherwise could not be dis- 
posed of, 





Henry Heller, jeweler, of Kitchener, Ont., 
who had been in poor health for some 
months, died on May 1, at the age of 58 
years. His end is believed to have been 
hastened by worry over being unable to 
make out his income tax returns. He is 
survived by his widow, three sons and one 
daughter. 
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The “Light of Heaven” Factory 





Above we show merely a part of the half-acre 
of the famous “LIGHT OF HEAVEN” Factory 
where W.W.W. NATIONALLY ADVER- 
TISED GUARANTEED RINGS are made. 


Remember, the jeweler who buys W. W. W, 
RINGS not only gets good Rings—as good as 
Rings can be made—but gets a marvelous Ad- 
vertising Service, such as every progressive 
Jeweler welcomes. 


WHITE, WILE & WARNER 


<Makers of nationally advertised rings in which the stones do stay 
BUFFALO, N-Y. 
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NEW OFFICERS ELECTED 





Members of New Orleans Retail Jewelers’ 
Association Choose Leaders 

New OreAns, La. May 6.—Officers 
were elected and important questions de- 
bated at the meeting of the New Orleans 
Jewelers’ Association yesterday. The meet- 
ing followed a dinner served at Galatoire’s 
Restaurant. 

In the absence of Herbert K. Smith, 
president, who was indisposed, Leopold 
Jansen, vice-president, presided. Upon the 
announcement by W. S. Bender that Mr. 
Smith would not stand for re-election, and 
a positive disinclination by Arthur Palfrey, 
of the A. B. Griswold & Co., Mr. Jansen 
was elected president in the face of stren- 
uous opposition—on his part. F. A. Brunet 
was chosen vice-president. 

Henry Hausmann, declining to serve as 
secretary-treasurer, Leon Miller, of Miller 
Bros., was nominated but would not accept. 
The post was reluctantly accepted by P, J. 
Stern of White Bros. Co. 

Free engraving, the bete noir of the asso- 
ciation, and jewelers organizations gen- 
erally, was the subject of much debate. 
The. sentiment of those present was prac- 
tically unanimous against any engraving 
without charge but it was stated there were 
some jewelers not in the association who 
were out of line and also some members 
of the association who were not charging 
for engraving and that the discussion of 
the question had acted as a determent to 
some members attending, as they did not 
care to go on record in opposition to the 
general sentiment of the association, At 
the suggestion of Louis Hausmann, the 
chair named a committee composed of Mr. 
Hausmann and W, S. Bender to call on 
all jewelers out of line and endeavor to 
line them up to the principle of charging 
for engraving. The committee was directed 
to draw up regulations with some limita- 
tion as to extraordinary cases. 

Julius. Weinfurter spoke in favor of steps 
to regulate the “fake” jewelers and “fake” 
auctions and his ideas were commended. 

W. S. Bender brought up the matter of 
fixing a time and place for the State con- 
vention and it was agreed that the country 
jewelers should be heard from first as to 
their choice. As more than 50 per cent, of 
the jewelers in the State body are in New 
Orleans and no other city, it is believed, 
has an organization strong enough to han- 
dle the convention it was stated that prob- 
ably most of the vote would be for New 
Orleans again. The convention will be held 
in the latter part of August or first part of 
September. The secretary was directed to 
communicate with country members to ob- 
tain their views. 

It was decided to bring before the State 
convention in the Fall the matter of invit- 
ing the American National Retail Jewelers’ 
Association to hold its 1922 convention in 
New Orleans. There was considerable sen- 
timent in favor of the project and it was 
stated that as New Orleans is now grow- 
ing so rapidly and is in the public eye 
that no doubt many of the jewelers of the 
country would be glad to go to New Or- 
leans. : 

Using the slogan, ‘Gifts that Last” was 
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discussed and this brought up a suggestion 
from Dave Miller that all jewelers who 
agreed upon charging for engraving should 
publish a joint advertisement in the local 
newspapers and also that the slogan, “Gifts 
that Last” be used in advertising. 

Henry Hausmann suggested a member- 
ship committee to include one member 
from each trade center. This suggestion 
was adopted and the president will name 
the committee. 

Maurice Fitzgerald called attention to the 
evil of having to repair guaranteed watches 
after some other jeweler or incompetent 
had tampered with the works. 

W. T. White suggested that the asso- 
ciation co-operate by calling on each mem- 
ber for a contribution to a fund to bring 
back to the city for trial any “crook” who 
had defrauded a local jeweler. Mr. White 
said that the expense of returning a crim- 
inal was too heavy to bear upon the one 
jeweler who might have suffered. It was 
decided to first ascertain how far the 
Jewelers Security Alliance would go in 
such cases and to act on the suggestion 
later. 

Secretary Hausmann read a communica- 
tion from the. national association upon the 
matter of increasing its dues. 

Much discussion was held upon a com- 
munication from the Retail Bureau of the 
Association of Commerce favoring a res- 
olution that all retailers eliminate giving 
any discount whatever on articles sold to 
other tradesmen. It was agreed that the 
jewelers favored the resolution in so far 
as it applied to persons who are not jewel- 
ers asking discounts on the plea that they 
are in business but it was agreed that it 
should not apply to jewelers purchasing 
from one another on accommodation orders. 

The jewelers present were: Leopold 
Jansen, W. T. White; Louis, Gabe and 
Henry Hausmann; W. S. Bender and P. 
J. Stern, of White Bros Co.; Jacob Young, 
Leon, David and Harry Miller of Miller 
Bros.; Gustave H. Wormuth, Arthur Pal- 
frey of A. B. Griswold & Co.; L. E, Fleck, 
of J. C. Meyer & Son; Maurice and John 
Fitzgerald, Julius Weinfurter, B. Barnett, 
and F. A. Burnet. 








WINDOW SMASHER AT WORK 


Thief Visits Elizabeth, N. J., Jewelry Store 
and Escapes with Loot Valued at $8,000 ° 
ExizaseTtH, N. J.. May 4.—A masked 

robber smashed the plate glass window of 
the jewelry store of Stephen Lubo, 919 Eliz- 
abeth Ave., shortly: before 10 o’clock last 
evening, seized a tray of diamonds and 
jewelry valued at more than $8,000, and 
escaped. 

A boy who had been standing nearby said 
that the man who broke the window was 
masked, and that he ran through Reid St., 
carrying the tray. The police were notified 
but could not find any trace of the robber. 

A short time before the window was 
smashed, an unidentified man and woman 
entered the store and asked Mr. Lubo to 
repair a pair of glasses. While he was doing 
this, the woman engaged Mrs. Lubo in con- 
versation. After an exchange of pleasant- 
ries, the woman expressed admiration for a 
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valuable diamond ring which Mrs. Lubo 
was wearing. Mrs. Lubo granted a request 
that the woman be permitted to put the 
ring on her finger. When this was done 
she at once changed the subject but kept the 
ring. When the glasses had been repaired 
the man and woman turned to go. 

When Mrs. Lubo reminded the woman that 
she had not returned her ring, she said she 
had forgotten about it. The couple had been 
gone only a few minutes when the window 
was smashed and the jewelry taken. 








AN INTERESTING SUIT 





Court Directs Verdict in Suit Between New 
York Jewelers Over Sale of Watch 


An interesting and important suit in- 
volving the sale of a watch instituted by 
Gerstenblith Bros. & Co., jewelers, 30 W. 
St, New York, against Henry 
Meyer, jeweler, 71 Nassau St., was de- 
cided in the City Court of New York on 
April 28, in favor of the plaintiffs. Al- 
though the complainants obtained a ver- 
dict for $1,050.62, Mr. Meyer asserts that 
he will appeal the case. 

The suit was brought by Gerstenblith 
Bros. & Co. for goods claimed to have 
been sold and delivered, the merchandise 
consisting of a lady’s pendant diamond 
set platinum Waltham watch. The con- 


‘ tention of the plaintiffs was that the 


watch was taken on memorandum on 
Oct. 22, 1920, and the same was selected 
and approved of by Henry Meyer on 
Oct. 28 and purchased by him at that 
time. Although. repeated demands for 
payment were made, the complainants 
claimed, without any cause or excuse 
payment was refused. 

The defendant contended that the 
watch delivered was not in good condi- 
tion and did not keep proper time and 
that the case was defective, and was 
made in an unworkmanlike manner. The 
defense also contended that the transac- 
tion was not actually a sale, but that the 
defendant merely took the watch on 
memorandum. It was testified to by the 
defendant that notice of the alleged de- 
fects was given on Nov. 17 and that on 
that day the watch was returned for re- 
pair and re-delivery. It was further tes- 
tified that after such re-delivery notice 
of the defects was again given within 
two weeks. 

The plaintiffs strenuously denied that 
they had at any time been notified of any 
defects and testified that the first they 
heard of them was when the defendant 
put in his answer to the suit. The watch, 
they testified, was returned, not for re- 
pairs, but simply for the purpose of add- 
ing a slide thereto. 

The judge held that where the mer- 
chandise consisted of an instrument so 
fine and delicate and so likely to be put 
out or order, two weeks was more than 
a reasonable time to keep the same be- 
fore giving notice of any defects. He 
thereupon directed a verdict for the 
plaintiff as above stated. 

The law firm .of Greenbaum, Wolff & 
Ernst represented the plaintiff and House, 
Grossman & Vorhaus represented the 
defendant. rio *' 
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Wholesale Jewelers Gather at West 


Baden, Ind. 





Jobbers and Manufacturers from Many Sections Attend 14th Annual Meeting of the National 
Wholesale Jewelers’ Association at Famous Health Resort and Discuss Important Topics 
of Timely Interest—Officers Elected and Resolutions Adopted at the End of an 
Interesting Session Lasting Three Days 


_ 
——— 











West Banen, Ind., May 7.—West Baden 
Springs Hotel, nestling in the beautiful 
green clad hills of Indiana, famous for the 
health giving springs that bubble from the 
earth, laden with nature’s own remedies,— 
this was the setting for the 14th annual 
convention of the National Wholesale 
Jewelers Association which closed here 
tonight after three days of interesting and 
profitable business sessions. 

Providence seemed to have worked with 
the officers of the ‘association in making 
arrangements for the opening of the meet- 
ing. The sun never shown more brilliantly 
and soothingly in Italy than in southern 
Indiana during the convention days and not 
eyen the most scientific thermostat: could 
have regulated the temperature more 
perfectly. 

Plenty of time for play was allowed, by 
the arrangement of the program, which re- 
sulted in prompt attendance and strict at- 
tention and enthusiatsic interest in every 
session. 

TUESDAY MORNING 


After an hour of greeting and renewing 
of old acquaintances in the beautiful Atrium 
of the hotel, members and visitors assembled 
in the ball room and President Noble R. 
Fuller called the meeting to order and re- 
quested all to stand and sing “My Country 
’Tis of Thee,” led by “Lou” White of Phila- 
delphia. 

The invocation was by Louis Sickles of 
Philadelphia. President Fuller then de- 
livered his annual address which was very 
attentively received and pronounced the 
“Keynote” of the business of the conven- 
tion and offered a complete statement of 
conditions in the trade at this time. 


ADDRESS OF PRESIDENT FULLER 


In the very beginning of our deliberations, I 
wish to establish in your minds the necessity for 
co-operation, mutual understanding, and an effort 
to “get together,” in harmony upon all subjects 
that will come before this convention for con- 
sideration. 

That we may have a good and valid reason 
for such effort, it is necessary for us to under- 
stand the relative position of the Jewelry Industry 
as distinguished from other industries selling com- 
modities that are in a sense competitive lines. 

Government statistics taken from tax returns on 
sales made in the year 1919, show that there 
was bought in the United States, $22,700,000,000 
worth of candy, furs, perfumes, jewelry, phono- 
graphs, automobiles and kindred articles. The 
jewelry industry share of this, represented in 
sales of diamonds, watches, jewelry, silverware, 
clocks, etc., was only $500,000,000 or 2 per cent 
of the total. 

At a glance it will be seen that our real com- 


petitor is not inside, but outside, the jewelry in- 
dustry. 

The application of exact knowledge will bring 
right results, while ignorance brings misunder- 
standing. Now, are we in the jewelry industry, 
going to put in our time fighting among ourselves 
for an unjust and unintelligent division of the 
paltry 2 per cent we are now getting, or are we 
through reason, understanding, and justice, go- 
ing to make quick division of the 2 per cent and 
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turn our attention toward getting our rightful 
share, of the 98 per cent which we are not now 
getting? 

The officers of this association entertain great 
hopes that when the word “Finis” is written, at 
the end of the deliberations of this convention, a 
great step forward will have been taken in “sell- 
ing” the idea that the jewelry industry is one 
body and this body is composed of many wheels, 
each wheel of necessity working in conjunction 
and harmony with its neighboring wheel. 

In fact, these wheels may be compared to the 
wheels of a watch. If the hour, minute and 
second wheels of the watch become disengaged, 
they do not perform the functions for which they 
were intended. 

If the teeth in these wheels become broken or 
bent there is not the co-ordination that is neces- 
sary to get correct results. 

The jewelry industry is inseparably composed 
of three branches—the manufacturer, the whole- 
saler, and the retailer—and it is our duty to see 
to it that these three wheels are properly adjusted, 
well oiled, and that all the engaging teeth are co- 
ordinating and performing their functions, 

The mainspring of our industry is, of course, 
the natural and created demand for our products. 
The natural demand, we need not worry much 
about except to see that each branch of the in- 
dustry gives prompt and efficient service. 


But as to the created demand, however, much 
thought, time, and money must be given before the 
mainspring is wound up sufficiently to give the 
propulsion the whole industry needs; before all its 
wheels can pull in accord and with certainty, 
THE NATIONAL JEWELERS’ PUBLICITY ASSOCIATION ’ 

In speaking of the created demand, your 
thought instinctively goes out to the wonderful 
movement of the National Jewelers Publicity As. 
sociation. The possibilities in the work of the 
publicity association are almost limitless, 

With this “battering ram” we shall attack the 
citadel of our real competitors—those who have 
“corralled” this big 98 per cent of the so-called 
non-essential business, to the end that we, the 
jewelry industry, get that per cent which is 
justly ours. 

The jewelry industry has been “dead asleep’— 
has been “left at the post”—has not been able 
to “‘get to first base” in the game of “go getting” 
what really belongs to it. 

It has let the manufacturer of women’s shoes, 
the furrier, the florist, and maker of women’s 
dainty hosiery, etc., occupy the field of publicity 
with the result that the jeweler is getting a 
“dinky” little 2 per cent of a possible 100 per- 
cent, 

Let’s rouse ourselves from the Rip Van Winkle 
sleep, roll up our sleeves and ‘“‘go over the top” 
in this drive for the $300,000 fund, and more, 
the publicity association needs. 

Are we afraid to risk a dime when there. is 
such an opportunity to make a dollar for it? Why 
“fritter away” precious time raising money when 
this time may be used to better advantage in con- 
structive work? 

If you don’t believe in your own business and 
don’t yell about it “from the housetops,” it’s a 
“dead moral certainty” your competitors and 
the public will never do it for you. The public 
is too busy listening to the wide awake fellow. 
Remember, the wheel that squeaks is the wheel 
that gets the oil. 


THE MANUFACTURER 

As each succeeding convention comes and goes 
we note with a great deal of satisfaction the in 
creased interest, understanding, and co-operation 
the manufacturer is giving to the wholesaler, the 
retailer and their problems. 

We see less and less, as the years go by, of 
the manufacturer who is taking a broad grasp of 
of co-operation, who presumes that all he has to 
do is to make up a sample line, send it out to 
the wholesalers, get. them to buy it, put the goods 
in stock, collect his money and then forget about 
it. 

We do, however, see a growing proportion of the 
manufacturers who are taking a broad grasp of 
things pertaining to the jewelry industry, who have 
vision, who have come to know that the right 
method of distributing their products is to see 
every operation and transaction necessary to the 
final disposition of the products to the consumer, 
and further that the selling of this article to the 
consumer marks the end of the transaction only, 
when the cash for this particular article finds 
its way back to the manufacturer’s cash drawef. 
’' A manufacturer of this kind and_ charactef 
must be likened to a general in command of aa 
army. He must see the objective his army is to 
take. He must see to it that all of his officers and 
men are equipped for the particular kind of work 
they are to-do. He must see that all operations 
co-ordinate and work out to the very minute. 
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h of the units must “go over the top” and do 


Ba ything necessary to obtain the objective. 

f In other words, the manufacturer must 
yisualize the field of operation. He must realize 
that his product must be a product of quality. He 
must realize that the general consuming public 


must be acquainted with his product. He must 
realize that the wholesalers be fully advised as to 
the merit and policies that are to be used in dis- 
tributing his products. He must see to it that 
the retailer is educated to his methods and kind of 
merchandise. 

The super-manufacturer of tomorrow will be 
the man who has, besides his producing knowl- 
edge, a thorough knowledge of national advertis- 
ing, 3 knowledge of trade advertising, a knowl- 

e of his selling departments—the wholesaler 
nd retailer—and can as stated above visualize 
every transaction and operation necessary after 
the article leaves his presses or storehouse to 
the final operation of putting the cash in his 
money drawer. 

THE WHOLESALER 

Webster defines a wholesaler as one “‘selling 

to retailers en mass or large quantities’ as dis- 
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tinguished from the retailer who “sells in small 
quantities directly to the consumer.” 

The act of ‘wholesaling’ then, is seen to be 
an economic and immutable operation. 

The act is performed whether it is done under 
the roof of a manufacturer or importer, or 
whether it is done under the roof of what we 
now designate a ‘‘wholesale house.” 

It has been found that the act of “wholesaling” 
any given product can be most economically done 
by combining numbers of products, thus reducing 
to a minimum the “overhead” expense, per prod- 
uct, to a point where it would be utterly im- 
possible for a single manufacturer to perform “the 
act of wholesaling’? to the retailer unless he 
raises the price of the product to cover the dif- 
ference, takes a less net profit, or tries to 
“straddle the fence” and sell both the “whole- 
sale house” and the retailer. 

Experience and the science of distribution re- 
veals the fallacy of all three of these methods, 
but as long as we have the vagaries of the ele- 
ments of human thought to deal with, we shall 
have with us three unscientific methods. 

These methods can only be eliminated in the 
ratio, of our understanding, of how these “‘wrong 
methods” operate and a further understanding 
of “right methods” that can be substituted. 

A bank cashier does not know a counterfeit dol- 
lar by having studied all the different kinds of 
spurious dollars now in, or liable to be put into 
circulation. Rather does he study the genuine 
dollar and becomes so familiar with it that he in- 
stinctively recognizes the counterfeit when it 
is presented to him. 

So it is in our industry; we should study and 
find out for ourselves and help others find out 
the “right methods” in business so that when 
the “wrong methods” is passed to us, we will 
instinctively refuse to have anything to do with it. 
This process of education is the function of 
this and other associations in the industry. 
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The excellence of this performance will be re- 
flected to a hundredth part of a degree, in a 
larger or a smaller and a more or less profitable 
business for our industry. 

Thus, we have a very good reason for the ex- 
istence of the wholesaler. 

Time was when there were not the territorial 
or zone spheres of action or wholesale distribut- 
ing points that we now have. These zones are 
wholesale distributing points are now so located 
and overlap each other that they are, as it were, 
a blanket covering the whole United States. 

A decade ago it might have been an economic 
saving to the manufacturer who tried to distribute 
his goods to the retailer direct. Now it is an 
economic waste or a duplication of effort for 
any manufacturer to try and distribute his goods 
direct to the retailer. 

The reason for this lies in the fact that any 
single manufacturer expecting to cover the na- 
tional territory must of necessity have an organi- 
zation equal to the combined organization of the 
many wholesalers located strategically in zones 
throughout the country. 

It is utterly impossible for an eastern manu- 
facturer to duplicate the service and accommoda- 
tion the wholesaler offers the retailer. The whole- 
saler is on the ground, literally, and all the time 
to sense the changing conditions in his particular 
zone or territory. 

In addition to an accurate knowledge of the 
market demands of a given territory or zone the 
wholesaler must help finance the auxiliary dis- 
tributor, or retailer. The wholesaler must have 
an intimate and accurate knowledge of the prevail- 
ing conditions in his particular zone. He must 
have an accurate and intimate knowledge of the 
retailer upon which credit may be extended and 
collections made. 

Some of the knowledge of family relationship 
gained by the wholesaler through close associa- 
tion with the retailer will save a financial situa- 
tion. 

Some of the knowledge of family relationship 
gained by the wholesaler through close association 
with the retailer will save a financial situation. 

It is fair, therefore, to state that to accomplish 
these results and perform these functions would 
be out of the question were manufacturers to at- 
tempt them, from his remote and isolated location 
in the manufacturing district. 

It is clearly seen then that there are three 
separate and distinct operations necessary in get- 
ting a product from producer to consumer. These 
operations are separate and distinct in nature 
and kind, and should not be mixed or confused 
in any degree except as they. combine as an in- 
dustry. ; 

The manufacturer after figuring for himself 
a liberal and legitimate profit must see to it that 
his. selling and _ distributing departments—the 
wholesaler and retailer—also are left a profit suf- 
ficient for efficient and modern merchandising 
methods together with an adequate net return 
at the end of the year. 

The wholesaler must connect up and co-operate 
with both the manufacturer and retailer. He must 
have an understanding of each and a sympathy 
for the problems of both. He must be loyal to 
those who are loyal to him, which, of course, ap- 
plies to each department of the industry. 

To summarize: The development of the jewelry 
industry has reached such a point, and the per- 
fecting of the various organizations within the 
industry has progressed to a degree, that the need- 
ful thing now is to co-ordinate and mobilize the 
various instrumentalities to the end that we pre- 
sent a united front and purpose to combat com- 
petition not within, but outside our industry. 

In order that we may have a better knowledge 
of the wholesale jewelry industry, in size and im- 
portance, your president has made a compilation 
of the number and worth of wholesalers in the 
United States. 

The following list was made by using the Na- 
tional Jewelers Board of Trade book, and check- 
ing against it with the Keystone’s Jewelers Index. 
This table, of course, includes the wholesaler of 
every kind and character. That is it includes the 
general wholesaler or the wholesaler who carries 
the general lines; it includes the strictly watch 
wholesaler, strictly diamond wholesaler, the clock, 
the silverware, the tool and material, the leather 
goods and novelty wholesaler, but it includes only 
wholesalers who operate within the jewelry in- 
dustry. 

The financial standing was obtained by taking 
the ratings as given in the National Jewelers Board 
of Trade book, and of course, it more or less 
accurate. The summary follows: 
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SUMMARY OF TABLE OF WHOLESALERS. 

Eastern, 1,193 companies; ‘total 

INVOMMOME bg oridcicedcdcuens $93,355,000.00 
N. Central, 417 companies; total 

TONOMINEE 5 cca aacmtaens mas 30,115,000.00 
West, 132 companies; total invest- 

EE eC rae 7,060,000.00 
South, 90 companies; total in- 


VONCMIOTG os ciiis cen cce-ece tases 3,370,000.00 
Total, 1,832 companies; total in- 
vestment 
Average investment......... 
Average annual business.... 


$133,900,000.00 
$73,089.00 
150,000.00 


If each of these 1,832 wholesale houses had on 
the average two salesmen, there would be 3,664 
salesmen, If these 3,664 salesmen worked 300 
days in the year they would be making consid- 
erably more than one million calls upon the retail 


dealers, or about three calls per year on eagh 
retailer if there were 30,000 retailers in the 
country. 


This gives you some idea of the magnitude of 
the operations of the wholesaler in the jewelry and 
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kindred lines. What manufacturer is there that 
would not give a great deal to have each of these 
3,664 salesmen of wholesalers as friends or friendly 
to his product? Contrawise, what manufacturer is 
there that wishes to incur their displeasure? 

THE RETAILER. 


Anyone that has never attended a national retail 
jewelers convention can have no idea of the good 
work the retail jewelry organizations are doing 
and the progress the retail jewelry branch of the 
industry is making. 

The retail jeweler of today is just coming into 
his own. In fact, the present status of the retail 
jeweler is such that it offers a larger field for 
cultivation than any other industry. 

The average retail jeweler is a man of high 
moral standing in his community. He has been 
made so by the very nature of the business, which 
requires the confidence of the community in the 
man owning and running a jewelry store. 

The retail jeweler on the average has one of 
the best equipped, most artistic and best located 
stores in his town and community, but through the 
lack of close co-operation and understanding among 
the three branches of our industry, the retail 
jeweler has not, on the average, been able to 
keep abreast of the retailer of other lines. 

The very fact that opportunities in the retail 
jewelry industry have not been improved to the 
point that other lines have been developed, such as 
the drug, the dry goods and the hardware, etc., 
offers a greater opportunity to the manufacturer 
and the wholesaler than in any other lines. 


TERMS AND DISCOUNTS. 


This subject will be handled by our terms and 
discount committee, and it will not be touched upon 
here further than to say that the progress of the 
work under the guidance of our very capable 
chairman, Sydney Ball, has been very satisfactory, 
The establishment of scientific, standard and uni- 
form terms cannot come about by any arbitrary 
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action. It can only come through education and 
understanding, and as this understanding dawns 
on the consciousness of each of us, we will not 
have to be importuned to establish the right kind of 
terms and discount. 

You can only put into operation, in any genera- 
tion or period, that principle or proposition which 
can be and is supported by the average thought of 
those who are interested in or affected by the 
operation of this principle. 

Had there been during the past two or three 
years a more sane and more scientific set of terms 
and discounts in operation in our industry, there 
might have been a different story told about the 
business conditions of the jewelry industry today. 
There might not have been such a feverish turning 
of factory wheels during the last two years, and 
contrawise, more factory wheels turning today. 
The shelves and safes of the wholesaler and retailer 
would not, perhaps, be so abundantly filled. 

In connection with the terms and discount ques- 
tion it might be well to here give you the result 
of an investigation that was made regarding the 
percentage of business the average retail jeweler 
dces in each of the twelve months: 
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This table may be of use to all three branches 
of the industry. The table will show with some 
degree of accuracy the best months for business 
in the retail branch. Also the months where col- 
lections may be large or small. The table will 
show a retailer approximately what could con- 
sistently be paid out of his receipts after taking 
care of his running expenses. 

If a retailer was doing a $25,000 business a 
year, we would know that in the months of Janu- 
ary, February and March he would be taking in 
approximately $1,250 per month, while in the month 
of December he would take in $5,750, etc., etc. 


DUTIES OF MEMBERS, 


What do we as members of this association 
want? 

Do we want a closely co-ordinated and active 
membership with everyone doing something for 
the cause, or do we want just what slowly filters 
through the president’s and secretary’s office, with 
perhaps, the’ support of one or two inspired but 
hampered members? 

The spirit of “let George do it’? should be eradi- 
cated from the individual consciousness. We not 
only do an injustice to the officers we elect when 
we do not do our share of association work, but 
we rob ourselves when we refuse to think about 
or reason upon problems that confront our asso- 
ciation. If we insist on “letting George do it,” 
then we absolutely cut ourselves off from the 
mental visualization that can only be had by rea- 
soning and pondering on a given problem. * * * 

If we get any benefits from association activities, 
let us put back into it at least a fair and just per- 
centage of our time and thought. 

My recommendation to the next administration 
is to enlarge on the committee work that has been 
started and which has elicited so much interest 
and gotten such tangible and fine results. 

An administration can get, through intelligent 
committee work, beneficial and quick results where 
many contribute from their time and ability, while 
these results would be impossible if left entirely 
to the president, secretary and one or two others. 

The development of association work in a national 
way among the various branches of the jewelry 
industry has reached a point where it would 
seem advisable to make a start toward correlating 
their individual activities. 

This could be very nicely done by forming a 
presidents and secretaries’ round table, to which 
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all the presidents and secretaries of national or- 
ganizations in the jewelry and kindred industries 
would automatically belong. 

The presidents’ and secretaries’ round table could 
meet once a year at some convention and strategic 
point. At this meeting could be taken up and dis- 
cussed important subjects affecting the national 
industry. < 

The thought thus generated could then be uni- 
formly and expeditiously gotten to the entire jewelry 
industry as against the slow, uncertain and unre- 
lated processes now used. 

DEPARTMENTAL GROUPS. 

With each succeeding year it has become more 
manifest to the officers cf our association that be- 
cause the whclesale jewelry industry was divided 
into five distinct branches or departments, viz.: the 
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diamond department, the watch department, the 
tool and material department, the jewelry depart- 
ment and the clock and silverware department, 
and because of peculiar and different conditions 
surrounding each of these groups, it has been 
found almost impossible for these groups to agree 
among themselves on important questions and poli- 
cies that have been discussed and promulgated by 
the association. 

As a whole, there are certain broad principles 
that nearly all business institutions of whatever 
kind or nature may and can agree upén; but there 
are other matters of vital importance that must 
be worked out within the individual group. 

For instance, there may come up in the silver- 
ware group problems and questions which the 
diamond group never heard of, could not under- 
stand, and in which they would not want to 
become involved. 

This is also true of the watch department as dis- 
tinguished from the jewelry department, etc., etc. 

You can readily see the difficulties that are en- 
countered in trying to work out. some of our 
problems where uniform thought or action is re- 
quired. 

The National Wholesale Jewelers’ Association 
propeses to organize these various groups, five 
of them perhaps in number, with a chairman for 
each group, and with each group accorded indi- 
vidual and independent action in handling matters 
peculiar unto themselves. 


President Fuller then went on to explain 
his plan more in detail and followed with a 
discussion of business conditions. In con- 
clusion he urged co-operation in order to 
obtain the best results. 

The report of secretary was read by T. A. 
Fernley and covered the activities of the 
association during the past year, pointing 
out the accomplishments of the past and 
matters requiring the sincere and earnest 
support of members in the immediate future. 

REPORT OF THOS. A. FERNLEY 


It is set forth in our ccnstitution and by-laws 
that the objects of the asscciaticn, among other 
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things, are to foster and promote a feeling of f 
lowship and good will among its members and 4 
broad and economical lines to advance the welf, 
of the jewelry trade in the United States a 
further, that efforts shall be made to establish bee 
monious relations between manufacturer, whole. 
saler and retailer. " 

During the past year, efforts have been CO; 
tinued to advance the objects for which the por 
ciation was for. ; " 

In other lines of business, we hear admitted talks 
of a breakdown of the business methods of th 
manufacturer or of unfairness on the Part of rm 
retailer and a greater or less condition of discord 
and lack of harmony. 

These conditions are not present to any appre. 
ciable degree in our industry, and there hag not 
been brought to the attention of the association 
any vital matters of serious difference between 
wholesaler or manufacturer or between the re 
tailer and the wholesaler, but on the other hand 
there has been a close degree of co-operation which 
has prevented such conditions arising. 

During the year many matters of importance haye 
been called to your attention and have been the 
object of co-operative action for the protection 
of the interest of the industry, either within this 
association alone or in co-operation with other 
organizaticns. 

TAXATION. 


There will come before this convention for oyr 
consideration and action, the subject of a rego. 
lution favoring the continuance of the existing 
federal tax laws or for the enactment of a sales 
tax to replace the excess profits tax which has 
proven to be so inequitable and unfair, 


INVENTORY RULING, 


Members of the association were advised in 
December of the inventory ruling which permitted 
the inventory of merchandise at cost or market 
price whichever is lower, regardless of the method 
previously used. ‘ 

Under the circumstances involving a downward 
trend in prices of merchandise, it was vitally im- 
portant that taxes should not be paid on paper 
values which would soon change and which would 
never be actually realized. 


TERMS AND DISCOUNTS. 


The terms and discounts committee of this as- 
sociation has continued its work through the 
members of this association and through the splen- 
did co-operation it has received from the American 
National Retail Jewelers Association. 

Information with respect to existing terms and 
discounts in the jewelry business and the ten- 
dencies as well as the views of the retail’ trade 
have been presented to the entire industry, with 
a view to an improvement in conditions. 

The effort on the part of the terms and discount 
committee has not been toward binding resolutions 
or regulations on the part of the association, but 
the effort has been to follow the policy of educating 
the trade along lines best calculated to serve the 
interests of wholesaler, retailer and manufacturer. 

Information recently collected by Chairman Ball 
wlil be presented during this meeting and will 
indicate clearly the progress which has been made 
since the Atlantic City convention in June of last 
year. 

GOLD TAX. 

The facts concerning the bills introduced in Con- 
gress to tax one of the important basic materials in 
our business—gold—have been presented to you and 
members of the association individually and in 
co-operation with the Jewelers Vigilance Commit- 
tee have worked against this character of legis- 
lation which has met with disfavor on the part 
of the government authorities and leading econo 
mists. : ; 

It is quite probable that efforts will be con- 
tinued to pass such legislation, and your contin- 
ued co-operation will be necessary. 

ADVERTISING. 


Members of the association have continued their 
great interest in the National Jewelers Publicity 
Association in its campaign for the wider use 
of gifts that last. 

The association aided in the distribution of @ 
large number of electrotypes bearing the national 
jewelry slogan, and this slogan, together with 
the splendid advertising which has appeared in the 
newspapers and magazines, is rapidly taking its 


-place among the successful campaigns for the in- 


creased use of the commodities produced by the 
industry doing the advertising. 
ECONOMIC VALUE OF THE SERVICES OF THE WHOLE: 
SALER. 
The unusual conditions prevailing during the 
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last several years have emphasized the value of 
the services of the wholesaler, not only to the trade 
which he has been accustomed to serve for many 
ears, but to some retailers who have been in- 
clined to supply a portion of their needs from 
distant factories instead of drawing their supplies 
from the nearby wholesalers. 

The sales of such retailers have been maintained 
through the nearby stocks where they would have 
been lost if it had been necessary to submit to 
jong delays for factory shipments. 

The association has continued to disseminate in- 
formation regarding the value of the services of 
the wholesaler as an economical medium of dis- 
tribution. 

OVERHEAD EXPENSE. 

The overhead expense in wholesale jewelry dis- 

tribution has been increased through rising rents 
and the necessity for increased salaries and wages 
in order that efficient organization could be main- 
ained. 
' Largely increased outlays have also been neces- 
sary through higher railroad and hotel rates, and 
an effort will be made during this convention to 
bring out the exact facts with relation to the 
changes in the expense account and the means 
for meeting this situation for the future. 

There is now pending in the United States Sen- 
ate a bill introduced by Senator McKellar, pro- 
viding for the sale of mileage books for commer- 
cial travelers at a discount of 20 per cent, and the 
matter of your endorsement of this measure will be 
presented during tne convention. 


MEMBERSHIP 


The membership of the association has increased 
during the past year through the splendid work 
done by Julian G. Schwab, of A. G. Schwab & 
Sons, Cincinnati, O., chairman of the membership 
committee. ; 

Mr. Schwab has enjoyed the active co-operation 
of a large number of committee men in many 
distributing centres who have supplemented cor- 
respondence by personal work in inducing new 
members. 

Many of these new members.are present with us 
in this convention, and you are urged to improve 
the opportunity of acquainting them with the fra- 
ternal spirit of this organization. 

PARCEL POST MAILING. 

‘Information has been sent to the members giving 
suggestions concerning the elimination of refereyce 
to the jewelry business in labels used for parcel 
post mailing, and also to the fact that there was a 
growing tendency to refrain from using the parcel 
post for packages of value. 

EMBLEMS. 


Information has been supplied to the members 
regarding the change in the Knights Templar em- 
blem, and the situation whereby one manufacturer 
appeared to be enjoying exclusive rights on a new 
design. 

This matter will be presented for discussion 
during the convention, and we are informed that 
there are many in the industry who have been told 
ef a continuing preference for the old established 
emblems of this order. 

JEWELERS’ SUPPLY AND WATCH MATERIAL GROUP 

Acting upon instructions from President Fuller, 
a conference of jewelers’ supply and watch mate- 
rial departments of members of the association and 
also of houses engaged exclusively in this branch 
of the business, has been called for West Baden 
during our convention, and it is proposed to 
establish a Jewelers’ Supply and Watch Material 
Group as a part of our organization. 

A report concerning this conference will be made 
during the meeting, and the active co-operation of 
every member maintaining Jewelers’ Supply and 
Watch Material Departments is requested. 

GENERAL. 


The association needs the continued co-operation 
of its members in the pursuance of its aims to work 
along progressive lines in-a manner which accom- 
plish the greatest measure of benefits for the 
members. 

Splendid support has been given to the work of 
the association, and we desire to record our 
hearty appreciation of the great amount of time 
and thought President Fuller has given to the work. 

An unusual amount of work has been done by 
our president during the entire year in correspond- 
ence with hundreds of wholesalers and manufac- 
turers, and particularly prior to the annual conven- 
tion. 

It is not always that an association can enjoy 
the great efforts which our president has made, 
and we are sure that all our members must appre- 
ciate it. 
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The associaticn is amply prepared to take up any 
and all lines of activity suggested during this con- 
vention, and your officers are anxious that the 
association shall play an active part in the re- 
adjustment of distributing conditions during 1921. 


At the conclusion of the secretary’s re- 
port several applications for membership 
were presented to the meeting and all elected 
to membership. 

The following committee were then ap- 
pointed by the president: 

Resolutions: W. W. Hamilton, Denver, 
chairman; Samuel Weinhous, Pittsburgh, 
and R. J. Petersen, Buffalo. 

Nominating: Louis Sickles, Philadelphia, 
chairman; Carl D. Smith, Boston, and 
Julian Schwab, Cincinnati; Jacob Engle, 
Baltimore; Edward Lehman, Denver; G. L. 
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Sigler, Cleveland, and H. W. 
Cleveland. . 

In order to take care of certain condi- 
tions and to enable the association to ex- 
pand and include wholesale houses which 
are not now admitted to membership 
Julian Schwab, chairman of the member- 
ship committee, presented several proposed 
amendments to the constitution. Certain 
sections were amended to permit the active 
affiliation of houses which sell lines kindred 
to the jewelry line really a part of it. These 
houses will be organized into groups, each 
with a chairman who becomes a member of 
the executive committee and is elected by 
the members of the respective groups. This 
will increase the members on the executive 
committee of 16 by’ one for each group so 
formed. 

At the request of several members of the 
association Secretary Fernley sent to all 
members of the organization a questionnaire 
asking the percentage of cost of business 
during period of 1918, 1920 and the first 
three months of 1921. Many replies had 
been returned and these were read to the 
corvention. Very interesting and illuminat- 
ing facts were brought out and when more 
of these are returned a complete compila- 
tion will be mailed to all members. This 
report will also show the percentage of gain 
or loss on gross sales for the first three 
months of 1921. 


Burdick, 
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THURSDAY AFTERNOON 


The afternoon session was opened by a 
discussion of how to reduce expenses or 
overhead to take care of reduced gross sales. 
The discussion was inaugurated by H. H. 
Shuttles, of Dallas, Tex. Many good sug- 
gestions were offered by him. Others who 
discussed this question and suggested means 
of lowering the percentage of overhead cost 
were Julian Schwab, Cincinnati, Jacob 
Engle, Pittsburgh, R, F. Hoffman, Pitts- 
burgh, E. E. Marshall, Chicago, J. J. Som- 
mers, North Attleboro. 

The discussion was closed by a brief talk 
by H. G, Thresher, Providence. Mr. Thresh- 
er stated that under present unusual condi- 
cions theories, good at other times, would 
uot work now. Evincing their hearty ap- 
proval the convention warmly cheered his 
closing remarks which were “Stick to the 
A. B. C. principles of good business, spit on 
your hands, take a firm grip and hold on.” 

Called upon for a report of the work being 
done by the legislature committee of the 
association, Joseph E, Reagan, Indianapolis, 
stated that just at this time the committee 
had no report ready, but good work is being 
done and that the interests of the association 
would be properly looked after. He briefly 
discussed several of the bills now before 
Congress and to be introduced including 
those on taxes, stamping and gold subsidy. 
In conclusion he read a letter from Jonas 
Koch of New York, giving as a reason for 
his absence the important meetings being 
neld in New York by members of the Jewel- 
ers Vigilance Committee and hoping that a 
result of these meetings would be an im- 
proved National Stamping Act. 

Following this was the report of Julian 
Schwab, chairman of the membership com- 
mittee. The efforts of this committee dur- 
ing the past year have produced very pleas- 
ing results, and one of the results was the 
large number of new members and pros- 
pective members present at this meeing. Mr. 
Schwab’s report was as follows: 

REPORT OF THE MEMBERSHIP COMMITTEE 


Mr. President and Gentlemen: 

Your committee on membership reports as fol- 
lows: 

In the discussion of the future plans of this 
association at Atlantic City last June it was the 
opinion of the majority of the members present 
that the organization must materially increase 
its membership if those plans were to be made 
effective. 

A recommendation in favor of a membership 
committee resulted, a short time later, in the 
appointment of a national membership committee 
of four, who were authorized to inaugurate a 
campaign for additional members. This com- 
mittee was composed of Messrs. Aisenstein, Mc- 
Court, Sherwood and your chairman, with the 
president and secretary as ex-officio members. 

In order to make the drive more effective it 
was decided to appoint local committees in’ the 
various wholesale centers, and accordingly about 
40 men in 20 cities were invited from among the 
most representative firms in the business to as- 
sist in the work undertaken. 

The campaign was started this January. While 
there were some 300 firms listed as wholesalers 
in the various agency books who: were non-mem- 
bers, there were approximately 185 prospects who 
were considered eligible to membership. The 
national committee ‘sent out first a booklet con- 
taining a brief record of the organization’s past 
work, some outlines of its hopes for the future 
and as typical of its educational methods a re- 
view of the 1920 report on terms and discounts 
by the chairman of that committee, Sidney Ball. 
This was followed by nine letters to the local 
committeemen, five letters to the membership at 
large, eight letters to the prospective members and 
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also a telegram sent to the prospects on the Ist 
of this month. In alt 6,000 letters and tele- 
grams embodying 22 forms have been sent out by 
the committee during the last four months. 

According to the Secretary’s reports, the com- 
bined regular and associate membership of the 
association in the last five years has been as 
follows: 1916, 104; 1917, 112; 1918, 126; 1919, 
144; 1920, 161. 

The campaign in which we have been engaged 
was for the purpose primarily of increasing the 
regular membership. No solicitation was done 
among the manufacturers. The records show that 
the association had at the time of the secretary’s 
last report, June 7, 1920, 86 regular members and 
75 associate members. We find that the average 
number of new members secured in the preceding 
five years was 12. 

As a result of the activities during 
and the hearty co-operation given the national 
committee by the local committeemen in this 
campaign, we have secured up to today 33 new reg- 
ular members, and 6 associate members, a total 
of 39. However, the chairman and the committee 
are in great hopes, before the final adjournment 
of this meeting, of securing a substantial addi- 
tional number to our membership from among our 
congenial and interested guests. Such a gain in 
the ranks of our association is very gratifying, 
especially when consideration is given to the 
splendid type of men who have joined with us 
for the purpose of improving the commercial 
practices and ethics of the wholesale jewelry busi- 
ness. 

Your chairman wishes to take this occasion to 
thank his associates on the original committee for 
the suggestions made and the interest shown. 

He also wishes to tell the local committeemen 
how sincerely he appreciates the work they did 
in the field, knowing full well the discouragements 
and obstacles so often encountered there. 

And again, he wishes to express his gratitude 
to President Fuller and Secretary Fernley for 
the splendid suggestions and constructive criticisms 
with which they favored the committee in the cam- 
paign: now closing. 

The work of the association in the past was of 
such scope and of such benefits to its members 
that it has earned the right to liberal and in- 
terested support from them. Doubtless it would 
continue te receive such support. and thrive 
without the imtroduction of any marked innova- 
tions in its methods or future plans. But, with 
the introduction of the “Group” idea which was 
originated and advocated by President Fuller, a 
new life has come to the organization. The field 
presented by the contemplated intensive study of 
group problems is unlimited in its possibilities. 
The good to be obtained by the members of the 
association through the practical working out of 
that plan, is of such magnitude that your chair- 
man has visions of an association within the next 
five years, two or three times as large as at 
present. He predicts that when non-members be- 
come cognizant of the benefits to be obtained by 
our association membership during the next few 
years, it will be little or no trouble to obtain new 
members. 

Nevertheless it will be some time before such a 
state comes to pass. And meanwhile in order to 
obtain the best results from the new plan we 
must strive for a considerably larger membership 
during the coming year. This can be done most 
effectively by the introduction of some new ideas 
in campaigning for the additional members. Your 
chairman sincerely believes that the combination 
of the different methods of approach, which will 
doubtless be used by the new committee, with the 
cumulative effects of the past year’s work, will not 
only favorably impress the prospective members, 
but will bring into the association a liberal num- 
ber of desirable members by the time we meet at 
our next annual convention. 

Respectfully submitted, 
Juuian G. ScHwas 
National Chairman, The Membership Committee. 


the year 


At the conclusion of the report T. James 
Fernley, advisory secretary, proposed a 
little “revival” work and see how many of 
the visitors could be persuaded to “feel the 
spirit.” The missionary work resulted in 
the addition of several new members. 

Bert Nordman of Nordman & Aurich, 
San Francisco, made a short talk about the 
association of material men on the Pacific 
Coast and stated that he hoped that in the 
near future they might become associated 


THE JEWELERS’ 


with the material group of the National 
Wholesale Jewelers’ Association. 

The next address on the program was that 
of James W. Farrell, of the Homan Mfg. 
Co., Cincinnati, who discussed the situation 
in the Hollow-ware trade. 

Mr. Farrell, who is secretary of the 
Homan Mfg. Co., Cincinnati, O., delivered 
an interesting and instructive address. 


He pointed out that the hollow-ware sit- 


uation cannot well be separated or con- 
sidered independently from the general bus- 
iness situation after discussing the past 
and present trend of general trade. He 
said that in general the situation in the 
hollow-ware industry, in so far as domestic 
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trade is concerned, is rather gratifying than 
otherwise. The export trade, he said, is 
much less satisfactory. 

Speaking on prices, he said: 


ADDRESS OF JAMES W. FARRELL 

Your president, Mr. Fuller, requested that the 
subject of prices be touched upon. Our individual 
factory has already made a reduction in prices 
which more than covers reductions accomplished 
to date in the cost of production. 

In passing, it is worth noting that this matter 
of price reduction when phrased in percentages, is 
rather misleading. Take for instance, a pre-war 
price of one dollar, which has been advanced until 
it stood at the peak of highest period of prices, 
at $2. The advance, you will observe, is 100 per 
cent. Now, working from this price of $2, let 
us assume that the price has even gone back to 
the same pre-war level of $1. The reduction when 
phrased in percentages is only a reduction of 50 
per cent, whereas the advance was an advance of 
100 per cent. 

There are a good many conditions in the silver- 
plated hollow-ware industry which are operating 
against any further reductions in prices, In this 
industry, as in others, the deflation of wages has 
progressed, but slowly, and frankly, it is not 
expected in this industry, nor I believe is there 
any general expectation that wages will return, at 
least for a number of years, to pre-war levels. 
Labor, you will observe, moreover, in the hollow- 
ware industry, represents a very large proportion of 
the cost, the value of fabrication being consider- 
ably greater than the value of materials employed. 

Moreover, in the hollow-ware industry, the con- 
ditions of the past three years eliminated several 
large sources of expense which manufacturers are 
now again obliged to incur. You are aware that 
prior to the war it had been customary for manu- 
facturers to produce each year a very large variety 
of new patterns. This involved not only a heavy 
new investment each year in tools and equipment, 
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but took away from active production a substantial 
number of men, whose thought and craftsmanship 
was exclusively employed on the creation of new 
designs. As a corollary of this, a considerable 
number of older patterns became obsolete and 
the investment in tools, etc., was lost. These con. 
ditions did not obtain during the boom period, 
Comparatively little was done in the matter of 
developing new goods, and this very considerable 
source of expense was almost entirely eliminated, 
At present, our factory, at least, and we believe 
most of the other factories consider it essential 
to resume the development of new designs, to. 
gether with the expense involved in order to 
stimulate demand. 

During the past three years, also, the expense 
on the part of hollow-ware factories of marketing 
their product was reduced to a minimum, inas- 
much as factories already had more work than 
they could turn out, and business came without 
solicitation. Salesmen did not travel, or at least 
not extensively. The item of selling expense wag 
a very small fraction of what it is today when 
every factory finds it necessary to employ all the 
means at its command to place its products before 
dealers for consideration. 

These increases in the items of indirect cost 
or overhead probably more than offset the reduc- 
tions that have been accomplished in direct cost. 


* * ~ 


The word “Sheffield” has become an asset of 
great importance to the hollow-ware industry. 
The condition of the industry has been immeasura- 
bly improved since the majority of manufacturers 
have produced goods plated on nickel silver, and 
both dealer and consumer have developed an in- 
terest and confidence in silver plated hollow-ware, 
based largely on the assumption that the stamp 
*‘Sheffield” is a guarantee that the article is manu- 
factured of nickel silver, and that being so manu- 
factured, they are assured of its durability and 
serviceable quality. 

Through a course of circumstances, which it is 
needless to trace, the stamp ‘Sheffield’ conveys 
this impression to both dealer and consumer, and 
no other form of stamping will adequately take its 
place. To the consumer, truly descriptive stamp- 
ing, such as the initials “E. P. N. S.,” standing for 
electro plate on nickel silver, means nothing. The 
consumer asks, “Is the article Sheffield?” and if 
it bears the ‘“‘Sheffield’”’ stamp, he is satisfied with 
this guarantee of its quality. Unfortunately, this 
trust and confidence on the part of the consumer 
is being grossly abused by a number of irresponsi- 
ble manufacturers. While there is no formal 
definition of the word “Sheffield” in the hollow- 
ware industry, it is none the less commonly under- 


stood to mean that the article so stamped is made,. ,, 


from nickel silver. For some time back, however, 
we have seen goods stamped “Sheffield,” that are 
made from brass, and now a newer development 
is that cheap britannia metal goods, with lead 
trimmings are being stamped and are even being 
advertised in the trade journals as “Sheffield.” 
This is no reflection on the journals, as they 
cannot know from the cuts sent them. for print- 
ing that the goods advertised are not what they 
are represented to be. 

It is true that these abuses are practiced for 
the most part by irresponsible manufacturers, but 
you, gentlemen, will perceive that this is none the 
less a serious menace to every manufacturer who 
is endeavoring to make legitimate merchandise, and 
to every dealer and manafacturer alike in their 
efforts to build upon the interest and confidence 
on the part of the consumer, which is founded on 
the Sheffield stamp. Should the consumer have 
forced upon him as a result of these abuses the 
conviction that the word “Sheffield” means nothing 
and guarantees nothing, then the industry as & 
whole, will have suffered a most severe loss, both 
in business and reputation. 

The ideal remedy would appear to be legislation, 
defining the meaning of the Sheffield stamp in 
same manner that the word ‘Sterling’ has been 
defined and protected. The result of such legis 
lation would be that for fear of the legal penalties 
involved, irresponsible and unscrupulous manufac- 
turers would be deterred from an illicit use of the 
stamp, and unfair competition, based upon fraud 
and deceit, would be eliminated. Moreover, the 
dealer who does not happen to have a technical ac- 
quaintance with sliver plated ware, would be pro- 
tected from offering to the public unknowingly, 
merchandise that is misrepresented, and the public 
would be shielded from fraud and deceit. 

The present situation is not unlike that which 
existed in the sterling silver industry before the 
present stamping act was adopted. At that time 
unless a piece of sterling silver was produced by 
a first class, reputable manufacturer, it was no un- 
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thing for the copper to come blushing through 
after the article was in the hands of the con- 
ymer for a little while. 

; These frauds on the public have been eliminated 
by the stamping act, and no cone will question that 
the honest manufacturer and dealer have been bene- 
fited by the change, and the industry improved 
by the confidence of the public. : ; 
In England and in Canada, regulations are in 
effect governing the stamping of silver plated hol- 
low-ware, and the public is protected by a system 
of marking or stamping that is truly descriptive of 
the goods. An article stamped “E. F. N. S.” must 
be electroplated on nickel silver. If the initials 
“gp. M. M.” are added, this indicates that the 
mountings or trimmings are of britannia metal. A 
clean cut representation of its quality is thus made 
for every article sold. Fair competition is insured, 
because the unscrupulous manufacturers or dealer 
who is willing to cbtain an unfair advantage over 
competitors by misrepresentation, is restrained by 
fear of the penalties involved. 

The better class of manufacturers here in the 
United States, in their catalogues, correctly and 
honestly describe their products. In many of the 
catalogues of wholesale jewelers, a similar effort 
at fair and correct description is made. These 
manufacturers and dealers are losing business in 
competition, because they can be undersold by 
manufacturers and dealers who are practicing mis- 
representation, and they are further injured by 
the loss of public confidence in the industry as a 
whole, which misbranding ‘begets. 

Up to the present time no steps of any kind 
have been taken in the United States to stop the 
misuse of the Sheffield stamp, or to regulate the 
branding of silver plated hollow-ware. The abuses 
have only in the past few years assumed large pro- 
portions, and during that pericd, manufacturers 
have been too much harrassed in filling orders to 
give attention to anything else. Now, however, 
beth merchants and manufacturers are setting their 
houses in order, and steps should be taken at once 
to the end that hollow-ware industry be purged 
of fraud. 

It is unfortunate that no definite plan has been 
worked out which can be submitted at this time for 
your endorsement. The matter is one in which 
a certain amount cf interest will first have to be 
awakened in trade circles by publicity, resulting in 
a demand from jobbers and dealers that hollow ware 
manufacturers either individually or collectively, 
take steps to prevent the misuse of the Sheffield 
stamp, and to bring about correct descriptive brand- 
ing. 

The members of our company feel that your asso- 
ciaticn can, however, accomplish something defi- 
nite and tangible in the matter at this convention 
by passing a resolution in which you set forth that 
the misuse of the Sheffield stamp has been brought 
to your attention; that you consider such misuse a 
serious menace to the good of the industry, and a 
handicap to yourselves in the selling of legitimate 
Sheffield hollow-ware; and further, that you will 
pledge your support and co-operation in any lawful 
steps taken either individually or collectively by 
manufacturers of legitimate Sheffield hollow-ware to 
stop the misuse of the Sheffield stamp, and to bring 
about correct descriptive branding of hollow-ware. 

I believe that such a resolution will be consistent 
with the high standards of integrity and fair 
dealing to which this association is committed. 


President Fuller called up Chas. P. Catlin, 
of the Oneida Community, Ltd., for a short 
address. Mr. Catlin who has recently be- 
come indentified with the National Publicity 
Association work made a very enthusiastic 
talk along the line of benefits to come to the 
entire trade by the work of the association 
and urged all manufacturers and whole- 
salers to give it their enthusiastic sup- 
port both in a moral and in a financial 
way. 

The meeting then adjourned until Friday 
and the visitors enjoyed the rest of the day 
and evening in the amusement which most 
appealed. Many played golf and others 
visited the interesting places about West 
Baden and French Lick. No big winnings 
were reported and the losses can not be esti- 
mated until the various houses have checked 
the expensé account of their respective 
representatives. 
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Friday Sessions 

The sessions of Friday were opened at 
10:30 by President Fuller who made a few 
remarks by way of introduction and pre- 
sented Franklin A. Taylor, president of 
the Gorham Company, who explained the 
policies of this concern in regard to mer- 
chandizing their products, Mr. Taylor’s ad- 
dress was a long one and interesting. It 
took up the subject from the wholesalers’ 
standpoint and will be published in an early 
issue of THE JEWELERS’ CIRCULAR. 

After the address of Mr. Taylor there 
were a number of questions asked by mem- 
bers of the association and quite a lively 
discussion resulted. 

W: H. Rattenbury, vice-president of 
Landers, Frary & Clark, then addressed the 
meeting, telling of conditidiis in the man- 
ufacture and distribution of électric special- 
ties. 

After talking briefly on general trade con- 
ditions, Mr. Rattenbury spoke at some length 
on the advantage of handling trade marked 
lines of national reputation. He compared 
brands well known through long continued 
advertising to ancient land marks that are 
always respected and emphasized the rep- 
utation value of jobbing such lines. He then 
said: 

“With high overhead expenses the great 
problem of the jewelry business today is to 
build such volume as to keep the percentage 
of expense within reasonable bounds. In- 
creased volume can come only in two ways 
—through greater sales to old customers, 
and through acquiring new customers, 

“Supposing that you are already conduct- 
ing an aggressive business and are securing 
your due proportion of the orders placed in 
your jobbing territory, does not the necessity 
of new lines present itself? Such lines must 
conform in appearance, design, and trust- 
worthiness to the high standard set by the 
wares you already handle. 

“Have you figured what the florists have 
done with their ‘Say it with Flowers?’ 
They have increased sales tremendously 
and, if the suggestion were properly ad- 
vanced, rather than flowers, consumers 
would actually prefer to buy Gifts that 
Last from people whose packages and 
names are themselves a seal of distinction— 
and in what town does not the name of the 
jeweler carry prestige on gift packages? 
In a place of 5,000 people there are an- 
nually 5,000 birthdays, about 120 weddings, 
an even thousand wedding anniversaries. 
The things the housewife most wants—ar- 
ticles the jeweler should carry—frequently 
would be given her by husband or family if 
jewelry advertising were prepared care- 
fully; * * * } 

“Governor Harding of the Federal Re- 
serve Bank, sounded an optimistic note in 
his Cleveland talk this week. After the 
depressing conditions of the last five months 
it is important to know that an observer of 
such intelligence and experience feels justi- 
fied in proclaiming impending fair weather. 

The thing for all to do is to employ 
greater energy in arranging distribution, to 
advertise consistently and persistently the 
moderate values now in force on things 
formerly high priced, thus hastening the 
restoration of consumer confidence with 
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“There was never more need for patiencé 
and friendship in business.. A.disturbed or 
unhappy state of mind spreads and mani- 
fests itself like an epidemic. Likewise, con- 
sideration duplicates itself. émenting 
closer relations through kindly lettérs to 
your factory connections, drawing tighter 
the cords of common interest that bind your 
customers to your firm, will tenfold repay 
the effort involved. You cannot too fre- 
quently impréss that you are good people 
to buy from, to work for, to have as dis-. 
tributors.” 

The morning session was closed by a 
talk on conditions by Victor E. Black of 
V. E. Black & Co., Providence, who said: 


ADDRESS OF VICTOR E. BLACK 


When I received President Fuller’s wire asking 
me to address you on jewelry conditions, I natural- 
ly considered that what you wanted was a view- 
point from the manufacturers’ angle. 

After talking with several of our fellow manu- 
facturers, I have come to the conclusion that 
there will be no radical reduction in the lines 
generally, as there were no radical increases such 
as there was in other lines, as shoes, silks, cloth- 
ing, etc., and there surely is no cause for alarm: 
The inflation caused by the war is being slowly, 
but surely, overcome and the past four weeks in 
particular have shown a decided increase in de- 
mand for a number of lines. 

The building trades are only waiting for a 
wage adjustment to begin the greatest building ex- 
pansion the country has ever known. ‘The auto- 
mobile manufacturers also report nearly full time 
and these surely are indications of better times. 

The history of England shows that after the 
Napoleonic war England made the greatest strides 
as a world power, and our own country, after 
the Civil War, made her greatest strides as an 
industrial power and_in both of these instances, 
it was during a period of falling prices. 

We are today a nation who, since 1914, changed 
our standing from a country owing and paying 
foreign countries interest on $7,000,000,000.00, to 
a country now a creditor nation of nearly $24,- 
000,000,000.00. I see no reason to be pessimistic. 
There is one thing in particular that will; I think, 
be of the greatest help to us; and that is the pub- 
licity campaign now getting into full swing, and 
every jeweler, retailer, wholesaler and manu- 
facturer, should give it his wholehearted support, 
for what benefits one will benefit all. The florists, 
with their national organization, have made, ‘‘Say 
it with flowers’ known all over the United States 
and in a short time, I have been told, it has in- 
creased their business nearly 70 per cent. How 
much easier it ought to be to make “Gifts that 
last” as well known. 

While it is impossible to forecast with. absolute 
assurance all of the factors which enter into the 
situation and having studied conditions for the 
past six months, we base our judgment upon con- 
ditions as we see them now. 

Before taking inventory manufacturers. had to 
calculate prices for 1921, and take into considera- 
tion the following major elements entering into 
costs: 

First: Values of merchandise on hand finished 
and unfinished were inventoried to represent the 
present replacement value. 

Second: Manufacturing Costs for 1921 were 
figured upon the basis of present price of mate- 
rial and such labor and salary reductions as 
seemed possible to contemplate. These reductions 
have been made, but we can see no prospect for 
any further reduction along these lines. 

Third: Froduction costs as estimated were 
based upon a certain total volume of business for 
the year. So far the volume has been considerably 
less in many cases than were estimated and this 
has resulted in higher costs, so that instead of a 
reduction it would be necessary to advance prices 
in order to realize a reasonable profit. Everyone 
hopes to avoid making any advance in prices as it 
is confidently expected the requisite volume of 
business will develop, but it is quite evident that 
an increase of business must come about before 
the proper relation between costs and present sell- 
ing prices can be attained. 


FRIDAY AFTERNOON 


Upon calling the afternoon session to 
order, President Fuller_announced that the 
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secretary would read three very interesting 
and encouraging letters, which he consid- 
ered among the best features of the meeting 
and he hoped the: information in these let- 
ters would be given great publicity: 


LETTER FROM WADSWORTH WATCH CASE CO. 
Dayton, Ky., April 11, 1921. 
Dear Mr. Fuller: 

I am willing, however, to give you a condensed 
opinion of my own views of the general business 
situation as it pertains to the jewelry business. 
From our viewpoint, the jewelry business, as well 
as most other lines, is simple marking time until 
we strike a balanced condition in our basic indus- 
tries. Raw materials and farm products have been 
liquidated to a pre-war level; but until labor in the 
building trades, the iron and steel industry and 
the railroads is brought down to a normal level, 
our business and those of a similar nature cannot 
go forward. In view of the disastrous deflation in 
other lines, those engaged in the jewelry business 
ought to be more than thankful for their lot. The 
completely changed conditions of trade in less than 
one year’s time has brought disaster and ruin to 
thousands; while thousands more have lost in 
six month’s time the profits of the last three or 
four years. In comparison with other industries, 
the jewelry business has hardly been scratched, 
simply because the increase in prices in most lines 
of the jewelry business was only normal. 

The watch business, from my opinion, reflects 
today a demand for high grade, commercial mer- 
chandise. The medium priced products clearly 
reflect the lack of buying power of the farmer and 
wage earner, who have either had their buying 
power cuttailed, or are conserving their money on 
account of the uncertainty of the business situation. 
I see nothing for those engaged in the jewelry 
business to do but to steadily liquidate their mer- 
chandise as they seem to have been doing since 
the first of the year, and to buy conservatively until 
we see an adjustment in the labor scale of our basic 
industries. 

I cannot help but agree with the New York 
Banker’s views on the business situation as ex- 
pressed a few months ago: “There is plenty of 
buying power under the surface, but it will not 
show itself until there is an adjustment of labor 
in our basic industries, and not only a return to 
a more normal scale of wages, but a willingness 
on the part of labor to give 100 per cent efficiency.” 
Our building industry alone can provide a sufficient 
foundation for all American industry to build on, 
as we are five years behind in our building pro- 
gram, and normal conditions restored ikerein will 
provide business for every other industry. 

With kindest personal regards, I am, very truly 
yours, 


(Signed) H. M. STEGEMAN. 


LETTER FROM JOSEPH FAHYS & CO. 


New York, April 18, 1921 

I regret very much my inability to be present 
at the meeting of: the National Wholesale Jewelers 
Association to be held at West Baden next month. 
It would: certainly be a pleasure to shake hands 
with all our old customers, and if possible get some 
inspiration regarding future business. We are at 
present going through a long period which seems 
necessary to balance up the supply and demand of 
watches, and the reports which I have received 
throughout the country regarding the sales of the 
retail jewelers encourage me to believe that this 
will be in balance early this Fall. In the mean- 
time collections are liable to be very slow, while 
the liquidation is gradually going on. I also be- 
lieve that money will be easier and that the banks 


throughout the country will return to their normal: 


method of extended credits in about sixty to ninety 
days’ time. We must all stand together and co- 
operate with each other during the strain which is 
now existing, and above all things, we should avoid 
any demoralization of business which might be 
brought about by a reduction in prices, or trying te 
market some of our merchandise through channels 
that would only be harmful to us in the future. 
With best regards, and wishing the association a 
very successful convention, I remain, very truly 


yours, 
(Signed) GEORGE E. FAHYS. 


LETTER FROM INTERNATIONAL SILVER CO. 


Meripen, Conn., April 14, 1921. 
My dear Mr. Fuller: 

To our mind the present conditions are only 
temporary, and nothing more than we have ex- 
pected. It is a strange economic fact that when 
we have an abnormal business; when there is 
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profligate spending, and as a necessary corrolary, 
prices advancing month by month, business is in an 
unhealthy condition, and unless the fever from 
which we are suffering is checked, chaos and ruin 
follow as a consequence. 

Conversely, when business is slack, prices falling, 
everyone practicing economy, then we can look for- 
ward to a safe period of stabilization, and a much 
safer and sounder condition of affairs. That seems 
to us, where we are today. 

During the war everyone was flush and extrava- 
gant; nothing too good for them; we were all 
reckless in our expenditures, but it was a part of 
the disease, yet every thinking man knew we were 
living in a “‘Fool’s Paradise,” and unless the ship 
could be turned in time, we were bound to go on 
the rocks, for disaster was confronting us. 

A year ago almost everyone was super-optimistic. 
Today many are correspondingly pessimistic. In 
neither case should this “super” feeling have 
been in existence. A year ago we were feverish 
and buoyed up by the fever. The fever has left 
us. Today we are weak, but recuperating. We are 
going through the necessary process of convalescing, 
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undoing past follies, painful and distasteful though 
it may be, but it is an absolutely necessary course 
in order to place on a firm foundation the business 
and social structure of the universe. 

We passed through exactly the same experience 
in 1908. If you recall, in October of that year 
we were all smiling, happy, hysterical with the busi- 
ness coming to us, and the outlook for the rest of 
the year very bright. Over night conditions 
changed. It seemed as though a wireless had been 
sent to every merchant in the country’ to cease 
buying, and they did. Orders were cancelled, and 
in November we had no business. We recovered 
from that condition. We will recover from this; 
possibly not so quickly, or with as few wounds. 

There is a shortage of merchandise all over the 
world. This must be taken care of, and there is 
really no one to take care of it except ourselves. 
Look at the sales of the Woolworth Company dur- 
ing March, just published. They are ahead of last 
year. Something like a hundred thousand tons of 
copper have been ordered by Germany. To be 
sure, those are simply straws, but they indicate 
that business is getting straightened out. 

Our great trouble has been the past few months 
that we did not appreciate the fact that there was 
a famine in money. There must be a reserve of 
that, just the same as there must be a reserve of 
food, coal, clothing and all other necessities. If 
the reserve becomes exhausted, there is a famine. 
We try to prevent waste in food, use up scraps, cur- 
tail use, renew production. Coal being scarce, we 
have heatless Mondays. Lack of reserve stock 
in gasoline brings autoless Sundays; prices advance; 
in this way we prevent a famine. That seems to 
me is what is the matter now. The reserve stock of 
money was exhausted. In order to renew it there 
must be a curtailment in its use everywhere; more 
careful credits and liquidation are evidence of the 
fact. It is to the interest of all that this should be 
done. 

Warnings, though. belated, were given of the 
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hidden danger ot ..otous extravagance, and had we 
all recognized it at the time, and begun to slow 
down in earnest a year ago when the warnings 
were first given, we would not have been com- 
pelled to put on the brakes as hard now. 

History is simple repeating itself; going through 
a perfectly natural routine of reconstruction and 
reorganization; a little. more difficult now, perhaps, 
owing to extraordinary conditions. It may take 
a little longer for us to reach-a normal state, but 
we will get there. The world has got to have its 
requirements met. 

Economists claim the demand for our goods will 
last for several years. When everyone who is 
willing to work is employed; when output is cur- - 
tailed, both labor and merchandise is enhanced in 
price, and this continues as long as credit is easy 
to obtain. With credit difficult, there will natur- 
ally be an increase in production, and with it a 
readjustment of prices that have been abnormally 
high. 

I believe there is no question but that the re- 
adjustment to a lower price level will be. accom- 
plished without serious financial trouble. There is 
to my mind, no question as to future prosperity. It 
is simply up to the people as to when it will be 
here. Each one of us can help to bring it about. 
Each of us should face the situation frankly. We 
can all curtail somewhere. We can all help in 
that way, and if we all of us make these small 
contributions, in the aggregate it will amount to 
enough to relieve the great financial strain which is 
at present with us. The natural resources of this 
country are no less; the desire of the people for 
food, clothing and homes will not change; there 
is no limit te the market, both at home and abroad; 
the law of supply and demand cannot be side- 
tracked. : 

The above gives you concretely and concisely, 
perhaps, our feelings. I wish some of us could be 
with you, but it seems impossible, and we shall 
hope for better luck some other time. 

In the meantime, with kind personal regards, I 
remain, very truly yours, 

(Signed by) GEORGE H. WILCOX, 
President. 


One of the most interesting talks at the 
convention was that of Robert S. Tipping, 
secretary of the Jewelers’ Craft Association 
of New York, who said: 


ADDRESS OF ROBERT S. TIPPING 
Mr. chairman and members of the 
National Wholesale Jewelers’ Association: 


Our entire association appreciates the honor and 
privilege of being represented here at your con- 
vention and I personally wish ‘to express my 
pleasure in being able to address this meeting. 
We feel that the interchange of thought and ideas 
between associations is just as valuable and prac- 
ticable as between individual persons and so this 
opportunity to be with you is welcomed in the 
hope that anything we can contribute may be of 
some help and service to you as ,well as to our- 
selves, 

The principal thing we are all. worrying about 
is the lack of business and words can do little 
good at such times as these; however, sometimes 
a little philosopay, when nothing else tangible is 
at hand, serves to offer encouragement at least. 
It has been said that the foundations of the great- 
est success are laid, not in days of universal 
prosperity when anybody can succeed, but always 
in days of uncertainty and difficulty, when faith, 
courage and enterprise are required. You gentle 
men are surely expressing those qualities and our 
industry and the thinking business men of the 
country are doing the same by fighting intelligently 
and consistently for a saner, sounder and more 
enduring prosperity. 

The general manufacturing conditions in New 
York, as viewed by the Jewelry Crafts Association 
from a recent survey of its members, support our 
opinion that the readjustment of values is being 
accomplished more quickly in jewelry than in any 
other line. It is admitted that profiteering was 
never as great in our industry as in others and 
it is now known that basic values maintained 
themselves much better in jewelry than even 
the staple lines. It might be of interest to you 
to know that in the survey of our shops, it was 
found that wage reductions have been made from 
10 to 30 per cent. and it may gurprise you to 
learn that 60 per cent. of the men who worked 
in the shops of our members in the Fall of 1919, 
the high-water mark of’ prosperity in the jewelry 
business, are still actually employed. Some of 
these men were retained to kéep the organization 
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of the shops intact and in the faith that there 
would be a gradual but sure resumption of busi- 
ness and this faith of the manufacturer is slowly 
put undoubtedly being realized. The eastern 
manufacturers coming in ccntact with the whole- 
salers and retailers throughout the country already 
notice a shortage of merchandise in certain lines, 
in spite of the fact that there are still excess stocks 
to be considered. ; 

There is no other jewelry centre in the couutry 
that has such a peculiar manufacturing situation 
as New York and nowhere else can a live trade 
asscciation accomplish so much for its members 
and of course, for its industry, as well as in our 
city. We have many large and small houses of 
Jong standing in the trade, known for their fair 
and square dealing. There are also a large num- 
ber of shops which have sprung up in the last 
few years and we are happy to say that most 
of them are building the character and _ stability 
that merits the highest confidence and respect. 
In our more or less crowded manufacturing centre, 
they have many discouraging things to contend 
with and so it is felt no better work for the in- 
dustry can be done than to make an effort to get 
as many of these shops as possible into an asso- 
ciation, so that they can co-operate with the recog- 
nized leaders of the trade for the maintenance 
of the highest business ethics and standards. The 
Jewelry Crafts Association is doing everything 
it can to bring about this result and has organized 
the scope of its work for this purpose. A care- 
fully considered list of prospects for membership 
has been prepared and the campaign to build a* 
greater, more effective and we hope eventually, 
a national association, is about to be _ started. 
Membership in the Jewelry Crafts Associaticn will 
always stamp the manufacturer with the _hall- 
mark of responsibility and fair dealing. 

Just about a year ago, delegates from other 
manufacturing centres were working with us on 
a definite plan to organize the manufacturers into 
an effective national association, A two day con- 
ference was held and plans for the administra- 
tive machinery were drawn up. But certain dif- 
ferences of opinion held this plan in abeyance. 
However, we have not given up the idea by any 
means and the effort is going to be continued until 
a successful result is obtained, because, an active 
national body of manufacturers would have a 
tremendous influence in lessening the number of 
sporadic disturbances continually springing up in 
the manufacturing field and for which we all have 
to pay more or less dearly. 

As a matter of service to the out-of-town trade, 
membership cards are provided for our members 
and their salesmen, so that if a man coming from 
New York whom you may not happen to know 
carries a current card of our association, you can 
be reasonably certain that he represents a good 
hcuse. 

The work of the Jewelry Crafts Association is 
primarily to deal with the manufacturing prob- 
lems of the industry, but it is also desirable to 
link up in the consideration of many of these 
questicns, the interest of the wholesaler and dis- 
tributor to whom the manufacturer passes on his 
product, because any unstable conditions which 
affect the producer are as a matter of course un- 
avoidably passed along to the dealers for their 
benefit or detriment. By the same token, our asso- 
ciaticn is with you heart and scul to help where 
we can in any inequities that burden the whole- 
saler, for your troubles in more or less measure 
become our own. 

One basic problem that our association has to 
face is that of labor. Our first aim in this respect 
is to create, establish and maintain a fair spirit 
between employer and employe, adding to that 
our determination, with that of other trade asso- 
ciaticns throughout the country, to maintain the 
American principle of the open shop. The Jewelry 
Crafts Association feels that one of the greatest 
tasks before it is the development of new talent 
for the industry and plans are being made to do 
this through trade schools and by contact with 
the technical schools throughout the country now 
being subsidized by the Government. The manu- 
tacturers realize that while they are responsible 
for an adequate supply of skilled labor, neverthe- 
less their successful efforts to maintain and con- 
stantly develop competent workmen in the industry 
reacts to the benefit of each branch of the indus- 
try and to every individual member of it. 

Our plans for growth, development and service 
are maturing rapidly and we are seeking the 
definite co-operation of the wholesaler and re- 
tailer, so that they may keep in touch with the 
broad scope of our work. We have developed the 
associate membership plan, whereby the whole- 
saler and retailer out-of-town and in New York 
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can join in at least part of our work and be 
advised properly of all things projected and ac- 
complished. An out-of-town associate member in 
cur associaticn dces not join simply to be iden- 
tified with a trade movement which has the’ best 
interests of the industry at heart. We want every 
member to take advantage of the benefits and 
facilities we have to offer. 

Many of our associate members find it very 
pleasant and profitable to call on us when they 
are in New York, as we are conveniently located 
at 50 E. 42nd St., at Madison Ave. Remember 
this handy corner when you are next in town, 
for we will be glad to see you and do anything 
we can for you in a helpful way. 

There are several trade matters of importance 
which can only be taken up effectively by the 
combined efforts of the manufacturer, wholesaler 
and retailer. We might menticn as some of these 
business ethics, the improvement of standards, 


better co-crdination between the different branches 
industry, 


of our the advocacy of laws for the 
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proper protection and control of our business and 
the opposition to unfair and discriminatory legis- 
lation. 

We wish to call to your attention that the very 
important matter of a naticnal stamping law is 
now before our industry for its consideration. 
There is no other subject before the trade which 
merits more thorough co-operation and mature 
thought from everybody. Our industry needs a 
sound and workable stamping law and to accom- 
plish this efficiently is no small or easy task. 
Such a law to be workable must, in our opinion, 
clearly and sharply define without chance of mis- 
interpretation, all of the fundamental quality 
marks in jewelry. By the same analogy, it must 
avoid the burden and the possibility of entangling 
petty distinctions. 

There is one thought we wish to have remain 
with you and that is our appreciation for the co- 
operation and help you gave us during our troubles 
in the Fall of 1919. We have reason to thank 
ycu in helping us to solve that great issue, be- 
cause many of you gentlemen so effectively and 
generously joined with us in the struggle and we 
assure you that your support gave us the adequate 
courage necessary for success. 

In closing, we wish to bring a message of 
optimism to your convention. We in New York 
cf the Jewelry Crafts Association, believe that 
the worst is behind us. We feel that business is 
again gaining the momentum that will carry it to 
renewed prosperity and while the pace may seem 
slow to scme of us, it will be sure nevertheless, 
and our way will be guided by a better, clearer 
and higher trade association leadership throughout 
the country. 


After a brief discussion by members of 
points brought out by Mr. Tipping, the 
president introduced Wm. H, Rindt, pres- 
ident of the Indiana Retail Jewelers’ Asso- 
ciation, who extended greeting on behalf of 
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the Indiana Association and the American 
National Retail Jewelers’ Association, as 
tollows: 


GREETING OF PRESIDENT WM, H. RINDT 


“IT am doubly honored and happy indeed 
to bring you greetings not only from the 
Indiana Retail Jewelers but from the 
National Retail Jewelers’ Association whose 
delegate I am. 

“We retailers and you wholesalers are so 
interwoven with kindred interests and so 
dependent upon each other in the success- 
ful promotion of our business that it is 
most fitting we maintain the most friendly 
relations and the fullest co-operation. 

“Modern intensive methods of business - 
and the conduct of our affairs call for the 
greatest combined forces that can be brought 
to our command. Single-handed efforts no 
longer suffice. This is the day and age 
for team work. Heads, hands and hearts 
united in a common cause means pep, push 
and prestige that will put anything across 
that we may undertake. Such a thing was 
in the mind of the founders of these two 
organizations with every member a bene- 
ficiary of its enhancing possibilities and ben- 
efits. 

“To foster this very spirit of co-operation 
we Indiana retail jewelers are devoting 
one-half day of our coming convention in 
June at Michigan City to the traveling men. 
We want every wholesaler who is repre- 
sented in this State to be represented at 
that convention, at which time matters of 
mutual interest will be introduced and dis- 
cussed. We want you there and we want 
to invite every one of you now to join in 
making that convention a success, 

“T beg to assure you of the. kindliest 
feeling and the fullest co-operation of the 
retail jewelers toward the wholesaler and 
to express the hope for even more pleasant 
and helpful mutual relations in the future 
than in the past.” 

The Retailers Viewpoint was presented 
by A. L. Thoma, of Piqua, O. In intro- 
ducing Mr. Thoma, President Fuller said it 
was very appropriate that he should rep- 
resent the retailers as he is today ‘the 
senior member of Thoma & Sons, a retail 
store in Piqua which has been consistently 
operated under the name of Thoma for 
about 100 years. Mr, Thoma spoke at 
length in a very interesting manner. 


ADDRESS OF A. L, THOMA 


Mr. President, and members of the Naticnal Whole- 
sale Jewelers’ Association: 

When informed by your committee through 
Julian Schwab that I had been selected to pre- 
sent a retail jeweler’s standpoint at this meeting, I 
hesitated and pondered for some time before ac- 
cepting. Of course, I realized the honor’ con- 
ferred, and felt grateful, but doubted my ability 
to make good. Remembering my pleasant visit 
with your organization a few years back, when your 
convention was held at Atlantic City, when I was 
delegated by the American National Retail Jewel- 
ers’ Association to spread the propaganda of “‘Pub- 
licity,” your hospitality and warm reception (no, not 
hot), I felt it my duty to accept, and here I am. 

It is needless for me to assure you how much 
I appreciate being here. You will please pardon 
my inability to memorize my subject matter, which 
forces me to read this, rather than make a failure 
of my efforts to give a retailer’s viewpoint, which 
is the topic assigned me. 

At this time I desire to inform you that any- 
thing I say regarding this subject is not to be 
construed as officially coming from any associa- 
tion or group of retail jewelers. Lack of time 
did not permit me to consult others or to learn 
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their opinions or advice. This is but one retail- 
er’s viewpoint, as I see it, and is given because 
you have asked for it. 

Why is a retail jeweler, and why am I one of 
the many who are satisfied to be so designated, 
and proud of the fact? That the retail jeweler of 
today is needed in every civilized community, and 
that the vast majority of them are a credit and 
honor to our craft, is well known, and to be one 
of them is just cause for a satisfied feeling. I 
may add in passing, that another reason is my heri- 
tage as a descendant of forefathers who proved 
themselves worthy of the name “retail jewelers.” 

One of the strongest links of the chain of dis- 
tribution therefore, is, beyond doubt, the retail 
jeweler. The other links that make a strong 
chain, insuring safety to the buying public, are the 
wholesale and manufacturing jewelers. The retail 
jeweler needs the wholesaler just as much as the 
public needs the retailer. My reasons for making 
this assertion are many, but I will not take up 
your time to name them all. 

The wholesaler goes to the manufacturing cen- 
ters and selects the best and choicest creations at 
the lowest possible cost, and in due time sends 
his salesmen direct to the store of the retail 
jeweler, where he displays his diversified lines in 
great variety. This affords the retailer the op- 
portunity to select his stock of goods as he needs 
them, as much or little as his trade demands, at 
the lowest possible cost. 

These salesmen come often, in order to keep 
the retailers’ stock fresh and free from too much 
dead stock, permitting better turn-over and a liv- 
ing profit. The wholesaler often gives valuable 
advice, and in many other ways assists the retailer 
to make a success, and therefore, I assert without 
fear of contradiction, “that the wholesale jeweler is 
indeed a very strong link in our chain.” Regard- 
ing my views of a wholesaler who sells direct to 
the consumer, often at the same price he asks of 
the retailer, words fail me in expressing them in 
language fit to print. 

The manufacturing jeweler is a strong link in 
our chain, because from him originates the foun- 
tainhead or original source of supply. Regarding 
fixed prices on nationally advertised products sold 
by retail jewelers, I think them too low as a whcle 
to permit a reasonable profit, thus virtually elimin- 
ating the wholesaler and retailer in their distribu- 
tion. The consumer and manufacturer secure all 
the gain or profits in such cases. The practice 
of certain manufacturers who conduct retail stores 
in the larger distributing centers selling at prices 
ranging from 25 to 33% per cent above the price 
asked of retail jewelers, is unfair competition, and 
should be discontinued. The matter of terms and 
discounts is one of the questions of moment at 
this time, and your organization has shown the 
right spirit in consulting the wishes of the re 
tailer in this matter. There are other problems 
concerning the mutual welfare of manufacturer, 
wholesaler and retailer, and my suggestion is that 
a committee be appointed from each interested or- 
ganization to meet in executive council for the 
purpose of harmonious and co-operative action. 
Such a meeting would undoubtedly prove bene- 
ficial to the trade in general, and in due time to 
the public at large. 

If there are any questions you wish answered, I 
will endeavor to give my views as briefly as possi- 
ble, for I know you have much important work on 
hand, and it is not my wish or desire to take up 
any more of your valuable time. Gentlemen, I 
thank you. 


President Fuller stated that on account 
of changes in business conditions satisfac- 
tory progress had not been made in the 
matter of arranging terms and discounts. 
In the absence of Sydney Y. Ball, Chair- 
man of the Terms and Discount Committee, 
the president requested Joseph D. Reagan, 
a member of the committee, to read a letter 
from Chas. H. Spencer, of Norris, Alister 
Ball Co., Chicago. 

In this letter Mr. Spencer recited the 
changed conditions and said that the terms 
arranged by manufacturers during the war 
could not endure permanently and should 
be changed now. Further that he did not 
believe that at this time any definite legis- 
lation on this should be adopted by the 
wholesalers and suggested postponement of 
definite action. He further urged that a com- 
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mittee of the three branches in the trade, 
manufacturers, wholesalers and retailers, be 
appointed and work out reports and rec- 
ommendations to be presented at the con- 
ventions in 1922, believing that before that 
time the new normal conditions will pre- 
vail, . 

After the reading of the letter, W. W. 
Hamilton was called upon for comment on 
the present terms situation. Mr. Hamilton 
advocated the policy of making different 
terms and discounts upon different items in 
the trade and not have one set of terms and 
discounts on the entire line. He advocated’ 
longer terms on the goods that do not 
turn often in the retailer’s stock which 
would include diamonds and most articles 
of jewelry while shorter terms should be 





As. is, 


THOMA, ONE OF THE RETAILERS AT THE 
CONVENTION 


given on watches, clocks and similar mer- 
chandise. 

After reading several applications for 
membership which came by wire, conven- 
tion adjourned to meet at 9.30 Saturday 
morning. 

Saturday’s Session 


The closing session of the convention 
which was called to order at 10 o’clock, was 
opened by the treasurer’s report, read by 
L, P. White, of Philadelphia. The report 
was received and accepted and ordered 
placed on file. 

Following this was a talk on Co-oper- 
ation by C. D. Smith, of Smith-Patterson 
& Co., Boston. 


ADDRESS OF CARL D. SMITH 


The history of business, like the history of 
the arts and the sciences, is a record of progress, 
distinguished at different periods by some striking 
characteristic. 

For a time, barter, with its noisy contentions, 
was the medium by which exchanges of value were 


made. From such crude beginnings, throughout 
many and various gradations, monoplies were 
finally evolved, with their attendant perplexing 


problems of governmental control and regulation. 
In many lines, however, freedom of competition 
still prevails, marred, unfortunately, in some in- 
stances, by utter disregard of the rights of others. 
Realizing this, business men of wide vision and 
broad sympathies are urging the imperative need of 
co-operation as a remedy for commercial ills. 

I believe I may say without fear of contradic- 
tion that in no line of business is there a greater 
need of the application of this business principle 
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of co-operation than in that in which we are en- 
gaged as manufacturers or wholesalers of jewelry 

Co-operation is a word of big import. In ego. 
nomics, the science of business, it means the asso: 
ciation of a number of persons for their com- 
mon benefit; collective action in the pursuit of 
common well being, especially in some industrial or 
business process. 

This association is built upon this Principle and 
will prosper and serve its purpose in Proportion 
as it applies this principle. 

Now, co-operation imples a recognition of the 
rights of the other fellow, and the subservience of 
self-interest. Of course, we are all in business 
for the making of profit. A profitless business is 
no business at all. It is a sieve, a hole in the 
ground, 

This eagerness for profits, however, leads to 
many abuses and the employment of unethical 
means for securing orders; for example, merchants 
who stand for the maintenance of fair profits in 
their own localities, will go outside of their imme. 
diate district and solicit business on terms that 
they would not tolerate in their section of the 
country. They seem to regard any business ob- 
tained at the expense of what may be called out- 
side competitors as so much “velvet.” Unusual 
datings are extended, goods sold on such narrow 
profits that it would be ruinous to the jewelry 
trade if all merchandise were sold on such close 
margins and over-liberal terms. Sales are essen- 
tial, merchandise must be turned, but let us not 
forget in our freedom of competition that any 
sale made at the sacrifice of the principle of whole- 
some co-operation is poisonous and demoralizing to 
all industrial and commercial enterprise. 

Business is not local, but national in its scope. 
Conditions may vary in different sections of the « 
country, according to the nature of its output. 
The cotton, the wheat, the manufacturing sec- 
tions, each have their seasons of prosperity, but 
in the last analysis, all business is sooner or later 
affected for good or ill, according to the conditions 
in the various States remote or immediate. Be- 
cause of this fact, emphasis should be placed upon 
the word “National” in the title of our organiza- 
tion, and all transactions should be considered in 
their relations to the country as a whole. 

The jewelry business is as broad as the human 
desire for the beautiful, and we should never 
lose sight of the fact that although our place of 
business may be located in one State only, it 
reaches out in its influence, unseen, perhaps, but 
nevertheless real, through the 48 States of the 
Union. Let us always bear in mind, therefore, 
that we are a National organization. 

Co-operation among business men such as we, 
promotes good fellowship; the “knocker”? himself is 
knocked when he attempts in our company to 
condemn unjustly his competitor. 

Constructive criticism such as is called for in 
this convention is a good thing, but the knocker 
is not given to constructive criticism, but to de- 
structive criticism. 

The “knocker” usually pounds, that he may 
drown the noise of his own misdoings. The co- 
operator may at times find fault, but he does so 
that he may the better serve. 

Now, I believe that the merchant who serves 
his customer the most unselfishly, serves himself 
best. It is poor business for any wholesaler to 
force unsalable goods upon the uninformed retailer, 
who is not in touch with the trade. The wholesaler 
had better take the loss himself than to unload 
goods for which the demand has ceased upon the 
retailer, who may not be in as good position as 
himself to keep in touch with the trend of the 
times, 

On the other hand, through trade papers, it is 
well to keep the general trade informed as to what 
the vublic are buying. Sales may thus be stimu- 
lated and a healthful demand for goods started; for 
instance, this Spring there was a call for ear- 
rings. In some sections of the country this call 
could be greatly extended by the letting of this 
fact be known and spread broadcast throughout 
the State. We are all influenced more or less by 
what other people do. “Everybody is doing it,” 
is a great merchandise mover. 

From time to time articles have appeared in 
the trade papers giving information regarding 
jewelry of different periods. These facts are, of 
course, interesting from an historical point of 
view,.and make good reading. 

But, while this is good, more emphasis should be 
placed, I believe, in giving articles of more espe- 
cial interest to the average retailer who is not 
interested so much in the history of the manu- 
facture of merchandise as he is in finding “ways 
and means” of turning ordinary everyday mer- 
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ise, which makes up 90 per cent or more of 
goods demanded by his particular line of cus- 
tomers. In other words, we should always bear 
in mind, the requirements of the average man and 
stress overmuch the needs of the exceptional man. 

The work of the manufacturer or wholesaler 
does not cease with the sale of merchandise; his 
interest should be retained in the transaction until 
the goods reach the consumer. It is one thing to 
get goods in the jeweler’s show case, and another 
thing to get them out. 

Through the channel of co-operation, merchan- 
dise reaches the consumer in the quickest possible 


the 


way. P 

The wholesaler can also serve his customers by 
suggestions as to the display of his stock, The 
eye is first attracted by externals, and the mer- 
chant who knows how to appeal to the eyes of the 
trade, is the one who sends in repeat orders and 
whose turnover is the highest. 

Through co-operation we can promote the adop- 
tion of trade acceptances. Scattered wholesalers 
may advocate this method of payment, but their 
work will be ineffective, because it will lack the 
force of a mass movement. 

The retailer is suspicious of isolated proposi- 
tions, but he is open to conviction when he finds 
all those from whom he buys promoting pay- 
ments along certain lines, 

For several years we have talked trade accep- 
tances, but the results have been meagre, because 
the backing has not been solid. In other words, 
co-operation has been. lacking. 

It is a noticeable fact that proper legislation is 
largely influenced by business organizations the 
country over. The larger the organization, the 
more powerful its voice. If we want our asso- 
ciation to be influential in legislative halls, we 
must co-operate with our committee and increase 
our membership. Individually, we can do little; 
collectively, we can do much. 

If we go away from this convention with the 
determination to co-operate with our associates in 
every movement making for the betterment of 
business, our coming here will be productive of 
results rich in profit both to the buyer and to the 
seller. 

At this point of the procedure, Secretary 
Fernley announced from the entrance that 
the Supply and Material group was at the 
door awaiting welcome. This new pro- 
gressive group entered amid great applause 
and President Fuller introduced E. E. Mar- 
shall, of C. & E, Marshall Co., Chicago, as 
chairman of the group. 

Mr. Marshall made a short address out- 
lining briefly what the group hoped to ac- 
complish by their organization. He men- 
tioned many of the problems that they ex- 
pect to solve by co-operation, which are 
impossible of solution individually. He 
assured the members of the parent organiza- 
tion that when the convention assembled 
next year they would be surprised at the 
growth of this child—the “Supply and 
Material Group.” 

Secretary Fernley then read new appli- 
cations for membership, making 16 received 
at the convention. This, with those received 
‘during the year, add 55 new members, 
bringing the total membership above 200. 

The address of Fred G. Thearle on the 
‘progress of the advertising campaign for 
“Gifts That Last” was read by the sec- 
retary, as Mr. Thearle had been called to 
Chicago and could not be present. 


ADDRESS OF FRED G. THEARLE 
Chairman of the Advertising Committee of the 
National Jewelers’ Publicity Association. 

It is a great pleasure to have an opportunity of 
presenting to the National Wholesale Jewelers’ As- 
sociation the work of the National Jewelers’ Pub- 
licity Association in its effort to bring to the 
attention of the entire country our wonderful sales 
slogan, “Gifts that Last.’’ 

During the past 12 months the association has 
been carrying out the plans of the general com- 
mittee as formulated last year. This has included 
an advertisement each month in some few of the 
list of magazines selected, and has spread the 
good work from Coast to Coast. 
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NATIONAL MAGAZINE ADVERTISING, 


In all, 33 national magazines were used, with a 
circulation of 12,000,000, and an estimated number 
of readers 60,000,000. This list included: 

Atlantic Monthly, Century, Harper's, Review of 
Reviews, Scribner's, World’s Work, Munsey’s, 
American, The Spur, National Geographic Outlook, 
Life, Literary Digest, Country Gentleman, Vogue, 
Vanity Fair, Harper’s Bazar, Town and Country, 
Cosmopolitan, Red Book, McClure’s, The Theatre, 
Photoplay, Motion Picture Classic, Motion Picture 
Magazine, Christian Herald, Everybody’s, Hearst’s, 
Independent, Leslie’s, Collier's, Metropolitan. 

In addition to this, 10 leading Canadian news- 
papers and magazines were used. All of these ad- 
vertisements pictured the permanency and beauty 
of diamonds, pearls, gems, jewelry, watches, clocks 
and silverware, and brought to the attention of the 
consumers throughout the United States the im- 
portance of selecting ‘‘Gifts that Last.” 

The association has maintained an advertising 
and educational bureau at 167 E. Ontario St., 
Chicago, which has rendered a most effective ser- 














JOSEPH E. REAGAN, CHAIRMAN LEGISLATIVE 
COMMITTEE 


vice to the entire industry, and to retailers in 
particular. 
EDUCATIONAL BUREAU. 

The Educational Bureau prepares and sends out 
regularly to a large list of United States and 
Canadian newspapers, interesting feature stories on 
jewelry and all products made and sold in the in- 
dustry. In addition to this, a regular weekly 
jewelry fashion article was sent out to a picked 
list of newspapers, where it was used as a feature 
on the women’s page. These articles are written 
to popularize new ideas in jewelry and emphasize 
their importance in connection with good dressing. 
The articles are written by a special jewelry fashion 
reporter. 

Over 1,700 newspapers in all parts of the coun- 
try carried these articles from the Educational 
Bureau. 

JEWELERS’ RECORD OF PROGRESSIVE IDEAS. 

Another of the most important functions of the 
Advertising Bureau, as related to retailers in par- 
ticular, was the publication of the “‘Jewelers’ Record 
of Progressive Ideas,” a four-page full newspaper 
size bulletin of sales suggestions for retailers. 

This bulletin contains the newest and most effec- 
tive methods of merchandising ‘Gifts that Last,” 
and illustrates all the cuts and mats that are offered 
by the association to members. This bulletin also 
gives copy and sales suggestions, special campaign 
plans for moving goods at “off seasons,” ideas for 
boosting various lines of the jeweler’s merchandise 
and building up various departments of the retail 
store. This bulletin is free. It is mailed regularly 
to all members of the organization, and a copy 
may be had by anyone in the industry upon appli- 
cation to our Advertising Bureau in Chicago. Two 
issues have already appeared, and issues will be 
published from time to time. 

ADVERTISING BUREAU HANDLES VAST AMOUNT OF 

DETAIL WORK. ; 
One of the chief purposes of the Bureau is to 
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serve retailers, and it is always ready to give 
prompt attention to any request from any member 
of the industry for information or orders for ma- 
terial. Some of the things listed in the Record 
are an attractive window sign of satin-finished 
brass and ebonized wood, featuring the slogan; 
also transparencies for doors and windows, gummi 
stickers for letters, billheads, envelopes, etc., movie 
slides for individual or co-operative advertising, 
and many other invaluable advertising novelties, 
all of which are illustrated and described in the 
Record. 


LOCAL CO-OPERATIVE NEWSPAPER ADVERTISING. 


Another of the most interesting developments 
that have occurred as the result of our national 
advertising has been co-operative advertising of 
local associations in many of the cities throughout 
the United States. Many ideas are furnished by 
the National Association for this co-operative work, 
and it is a very effective way of tying up locally 
with the national advertising. The association has 
prepared full page headings and a number of in- 
dividual advertisements suitable for this co-operative 
advertising of local associations, and would be very 
glad to get into communication with associations 
contemplating local advertising of this nature. 


WORK OF HARRY EDWARD FREUND. 


During the past year our representative, Harry 
Edward Freund, has appeared before associations 
and meetings of various kinds in 70 different 
cities of the United States, and has secured the 
most enthusiastic co-operation everywhere he has 
apeared. He has talked before 3,000 retailers, and ° 
has everywhere been pledged support of the na- 
tional movement. 


RETAIL JEWELERS CO-OPERATE 

During the past year hundreds of retailers in all 
parts of the United States have co-operated most 
effectively with the national advertising by using 
the slogan “Gifts that Last” in their local retail 
advertising. The records show that hundreds of 
dealers have greatly stimulated their business by the 
effective use of “Gifts that Last” to bring custom- 
ers into their stores—which means, of course, that 
the wholesaler and manufacturer have likewise 
profited. 

In this connection we urge that you always use 
the official standard cut in your individual ad- 
vertising, which is used in the national advertis- 
ing in order that the tie-up may be closer, and that 
we may make our slogan a truly national trade- 
mark for quality merchandise in the jewelry lines 
standing for beauty and permanence. 


PLANS FOR 1921-1922. 


For 1921-1922, with the National Jewelers Pub- 
licity Association a recognized success in the trade, 
and with a larger fund available as well as in 
prospect, a more concentrated advertising program 
-—shaped to conform to the practical business needs 
of the industry today—has been formulated. In 
other words, a campaign is proposed to actually 
send people into the retail jeweler’s store. The 
entire campaign will be built around the keynote, 
“Let your jeweler be your gift counselor.” 

It will be understood that in this plan it is 
not the purpose to necessarily feature the most 
moderately priced articles in the jeweler’s stock, 
but rather to encourage the public as a whole to 
visit the jeweler more frequently, and coincident 
with this, the fact that most people visit the jewel- 
er’s far too seldom; that their purchases are too 
often only for some very special occasion, and 
where they feel that they have what seems to 
them a rather considerable sum to spend. 

It is, in other words, the purpose in this cam- 
paign to call the attention of the public in general 
to the fact that many items of the jeweler’s stock 
are well within the purchasing power of even mod- 
erate means. 


LET YOUR JEWELER BE YOUR GIFT COUNSELOR. 

“Let your jeweler be your gift counselor” is 
far more than just a phrase. It is an idea— 
big, broad and constructive. The millions of Ameri- 
can readers are being educated to an apprecia- 
tion of the fact that the jeweler is more than a 
mere vender of merchandise, and that because of 
his extensive knowledge of jewelry, he chooses 
with nice discrimination, and that his are the 
recommendations of an authority fully acquainted 
with his subject. 

In other words, it will bring the American pub- 
lic to a realization that the jeweler renders a 
service—that his advice should be sought when one 
wishes practical and timely suggestion and au- 
thoritative information as to what is appropriate, 
what is good or what is suitable for any occasion, 
from the most elaborate wedding to the extremely 
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simple tea party that Mrs. Mary Brown may be 
giving any afternoon in her home. 

This is a logical sequence to the initial step in 
the effort covered in the campaign during the past 
12 months, in which we insinuated into the public 
mind the appropriateness of gifts of jewelry as an 
expression of sentiment. 

REAL COMPETITOR NOT THE JEWELER. 

The basis fcr this idea is the fact that the 
real competitor of the retail jeweler in any town 
is not the other jewelers in that town, but every 
other retail store selling anything except necessi- 
ties of life; such as fcod and clothing, and even 
the clothing retailer of the better class is taking 
money from the jeweler by urging the purchase of 
luxurious garments. 

The same is true of the dealers selling vic- 
trclas, and the better house furnishings, automo- 
bile distributors and others. In some it is a case 
of industry against industry, rather than the indi- 
vidual members of the industry against each other, 
and there is cnly one known force by which an in- 
dustry may secure general public support. It is 
advertising with a direct sales appeal, such as the 
Publicity Association has planned. 

SATURDAY EVENING POST ADVERTISING. 

To accomplish this purpose, the most popular ad- 
vertising mediums will be selected; publications 
with large circulation, and which will bring a 
direct appeal to the people. 

For instance—the first week in June a full page 
advertisement will appear in the Saturday Eve- 
ning Post, considered the greatest advertising 
medium in America. This advertisement will be 
addressed directly to the buying public, urging 
the purchasers to make their local jeweler their 
gift counselor in selecting appropriate presents of 
“Gifts that Last” for graduation and June wed- 
dings. 

While many retailers have already co-operated 
effectively by featuring “Gifts that Last” in their 
localized advertising the advantages to the retailer 
of identifying himself as the local headquarters for 
“Gifts that Last” is so evident, that universal 
adoption of the slogan by the retail trade during 
the next twelve months may be reasonably ex- 
pected. 

SERVICE BUREAU AND JEWELERS’ RECORD. 

Along with the national magazine advertising, 
the National Jewelers’ Publicity Associaticn is 
planning to continue in even more effective man- 
ner, the work of the Service Bureau. The As- 
sociation will also continue to publish the Jewelers’ 
Record of progressive ideas in still more helpful 
form and will stand ready at all times to co- 
operate with retailers, wholesalers and manufac- 
turers individually or with their asscciations in the 
preparation of special campaigns, using the slogan, 
“Gifts that Last.” 

STREET CAR AND SPECIAL SERVICE AGENCIES 

In accordance with this policy, arrangements 
have been made by the association with the street- 
car organization and a number of advertising cut 
and ccpy services for the use of the slogan, 
“Gifts that Last,” all of which will make it more 
simple fcr the local retailer to co-operate in this 
great national movement. 

MANUFACTURERS, WHOLESALERS AND RETAILERS URGED 
TO GIVE LOYAL SUPPORT 

Recognizing then that the backbone of the cam- 
paign this coming year will be “Let Your Jeweler 
Be Your Gift Counselor,” it cannot be too strongly 
urged that every retailer should be encouraged to 
link up his store with the national campaign by 
using the slogan in every possible manner—and 
every wholesaler and manufacturer give constant 
and loyal backing. 

The progress accomplished during the past year 
we consider most remarkable, but to bring about 
the full accomplishment of our entire plan we need 
the continued and increasing support of every 
manufacturer, wholesaler and retailer of jewelry 
and the allied lines in the United States. We want 
not merely your moral support, but your financial 
support as well, in order that the publicity cam- 
paign may be truly representative of the entire 
industry. 

If we can once bring to the mind of the gen- 
eral public that “Gifts that Last’? stands for good 
merchandise sold by retail jewelers, it will mean 
thousands of dollars in increased business, and 
surely warrants our earnest and enthusiastic co- 
operation and generous support. 


At the conclusion of the reading, J. J. 
Sommer and H. G. Thresher discussed the 
work being done and urged the members 
to support this as the greatest opportunity 
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ever offered for co-operative effort to stim- 
ulate the jewelry business and impress 
“Gifts That Last” upon the mind of the 
buying public. 

One of the best addresses of the con- 
vention and one which received strictest at- 
tentive interest was that of H. V. H. 
Proskey, of the Seaman Advertising Agen- 
cy, on the subject of advertising by retail 
jewelers, which will be touched upon more 
fully in a later issue, 

The question of next year’s meeting place 
was discussed and a preference vote indi- 
cated Atlantic City as the choice. However 
as there are many considerations in select- 
ing the city it was decided that a refer- 
endum vote of members should be had and 
the result of this vote will decide the lo- 
cation. 

W. S. King of the Celluloid Co.. New 
York, then addressed the convention and 
told of the developments in the manufac- 
ture of celluloid products and white ivory 
goods. Among the improvements made 
lately by the substitution of certain in- 
gredients he noted the almost complete 
elimination of odor and the great reduction 
of inflammability of the products. 

The last formal address of the conven- 
tion was that of Samuel Weinhaus, who 
discussed the jewelry tax proposition. 

ADDRESS OF SAMUEL WEINHAUS 
Gentlemen: 

It is not necessary for me to say that the 
subject of taxation is one in which every mein- 
ber of the jewelry trade is most keenly interested 
at this time. We cannot help giving the subject our 
most earnest consideration because of its intimate 
relation to the conduct of our business and its effect 
upon the income from our business, and I helieve 
that one of the most vital things which this con- 
vention can accomplish is to go on reccrd in the 
most unqualified terms in favor of the general 
sales tax which has already been endorsed by 
so many organizations of business men throughout 
the country and which is being imoressed for 
consideration by the Business Men’s Naticnal Tax 
Ccmmittee under the able leadership of our live- 
wire member, Meyer D. Rothschild. 

To attempt to review the subject of taxes from 
the standpoint of the jewelry industry would mean 
to bring up recollections that are decidedly un- 
pleasant if not absolutely painful. 

Taxes are the natural outcome 
natural conditions created by the war. It is his- 
tory that having heard the music we must pay 
the piper, and we all realize that to pay the price, 
no industry has suffered more than the jewelry 
its results. It is 
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business during the war from 
a matter of history that the entire trade came 
forward patrictically and made every _pcssible 


effort to adjust itself to war conditions. 

The use of platinum was restricted by the gov- 
ernment at the time when it was at the height of its 
popularity for jewelry purposes; our watch re- 
pair men and cther skilled artisans were taken 
from us fcr military service or to perform other 
functions in the employ of the government, and 
it was rated as a luxury business so that not only 
was our entire industry unfavorably affected by con- 
ditions, but we were also placed in an unfortunate 
light through the public press and through this 
classification. 

Even while the members of the industry did 
not believe that we should be subjected to what 
amounted almost to punitive taxation during the 
war, we bore it patriotically then because we 
wanted to do anything we could to help our coun- 
try win. It was a matter of debate, however, 
whether the jewelry business should be classified 
as a luxury industry. I would like to ask you 
gentlemen what is a luxury? There are many 
articles manufactured by the jewelry trade which 
are for utility purposes, and their rightful place 
in the sun on this score should not be diminished 
by the fact that they are made from a precious 
metal which increases their beauty and artistic ex- 
cellence, and, I might say, their educative value. 
On the other hand, it is possible that a refinement 
in the manufacture of certain articles, whose pri- 
mary purpose is utility, might place them in the 
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class of luxuries beyond the question ‘of a do 
ubt, 
In fact, many of you have seen such common arti. 
cles as shoes, hats and even eggs become “lux, : 
ries” during the last few years. - 

In addition to this question of the classification 
of jewelry as a luxury, simply because its items 
are composed largely or wholly of precious metal: 
and disregarding the investment value which stored 
up wealth of this form might possess, it should be 
remembered by all that the jewelry industry jg g 
large employer of labor. 

During the recent arguments for increased rates 
and duties submitted to the House Committee op 
Ways and Means by Henry G. Threshman, chair. 
man of the Tariff Committee, and Woodward 
Booth, secretary of the New England Jewelers’ 
and Silversmiths’ Association, a brief was syb. 
mitted showing the cost of manufacture of'a large 
number of jewelry articles, and the percentage of 
that cost which was represented by labor. This 
latter item in the cost of production ran all the 
way from 58 per cent to 90 per cent, the average 
being more than 75 per cent. It is, therefore, 
evident that much of the cost of jewelry is the 
labor item, and that in taxing jewelry we tax 
labor. 

The jewelry industry is not alone a sufferer 
from special taxation, as a few other lines have 
been taken in under the head of “luxuries,” and 
special taxes assessed against them, but I maintain 
that it is inequitable to single out a few lines 
of industry and attempt to saddle upon them an 
expense that should be distributed equally upon the 
shoulders of all our population, because all our 
population, from Maine to California, and from 
Oregon to Florida, no matter what line of busi- 
ness or profession they may be engaged in, must 
assume their equal share of the responsibility for 
the war and make an equal contribution to pay- 
ing the piper’s bill. 

The jewelry business is one link in the chain 
in which all businesses are joined. File into this 
link and you weaken the whole chain. 

I believe, too, that a danger lies in any govern- 
mental scheme of taxation which contemplates 
thrusting its burden on a few lines of industry 
for the simple reason that it will result in crip- 
pling those industries and reducing those lines of 
business, at the same time reducing the amount of 
taxes which can be raised from them, and that 
is the economic principle upon which the luxury 
tax is unsound, unscientific and unsafe. 

I have said probably nothing today that may be 
news to any of you gentlemen, but I wish to em- 
phasize this thought as just stated—that no small 
ecllection of industries can be expected to produce 
sufficient revenue for governmental requirements, 
even if there were any possible construction of the 
general rights of our law making bodies in the na- 
tional exigency to fasten this burden upon them. 

That is the reason for my personal endorsement 
of the proposed sales tax, and I maintain that it 
is the only logical method by which we can hope to 
raise sufficient revenue. 

The amount necessary to be raised runs up to 
billions of dollars, and from all that political 
economists are able to foresee, these billions of 
dollars must be raised year after year for a num- 
ber of years to come, and I am unable to see any 
other answer to the problem presented, except 
a general sales or turnover tax, which is being 
advocated, and that will take its little levy from 
everybody, and in that way succeed in raising suffi- 
cient sums without straining any part of our in- 
dustrial or social fabric to the breaking point. 

It is no more logical to make the luxury indus- 
tries responsible for the payment of the bill for 
the world war than to say that they had been 
responsible for the war itself. If it had been a 
ieweler’s war, then should the jewelers pay the 
bilt. It was everybody’s war. Let the whole 
crowd chip in and settle for it. 

I will not attempt any lengthy exposition of 
explanation of the points involved in the sales 
tax, because you have already received the primer 
from the Business Men’s National Tax Committee, 
which goes into details on its various features, and 
I feel that it is the sense of everybody present 
that what is needed is action. Now let us have 
action, and let it be in the shape of a positive 
endorsement of the sales or turnover tax by this 
convention. Let us go on record with that en- 
dorsement as clearly and convincingly as we can 
in order that those who have the making of our 
laws in their hands may be impressed with the 
sentiment of those on whom the laws are to be en- 
forced. 


The report of the resolutions committee, 
was read by W. W. Hamilton, chairman, 
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and adopted as read. It was as follows: 
REPORT OF RESOLUTIONS COMMITTEE, 


Your Resolutions Committee after considering 
the deliberations of the Convention make the fol- 
lowing recommendaticns: 

That the associaticn go on record as favoring 
the repeal of the Excess Profits Tax and the re- 
moval of the Excise Tax on Jewelry and the re- 
moval of the Luxury Taxes—with the substitution 
therefor of a sales tax. 

That the association approve of and will partici- 
pate in the work being done to amend the National 
Stamping Act so that higher standards may be 
established and the interests of the consuming 
public be further protected. 

That the association approve of the action of 
the Executive Committee in ccnfirming the ac- 
tion of President Fuller in the calling of a con- 
ference of jewelers’ supply and watch material 
houses and forming a section or group of these 
houses within our association—and further that 
consideration be given to the establishment of other 
groups in other lines handled by our members. 

That the hearty appreciation of our members be 
expressed to President Fuller and to Mr. Julian 
G. Schwab, chairman of the Membership Committee, 
for the wonderful work they have done in our 
interest. 

That a Fraternal Relations or Trade Co-opera- 
tion Committee be appointed to arrange for rep- 
resentation at meetings and conventions of the 
organized retail and manufacturing interests in 
our trade. 

That the asscciation lend any and all co-opera- 
tion to members in assisting in reducing accounts 
receivable. 


(Signed) W. W. Hamilton 


R. J. Petersen 
Samuel Weinhaus 

The report of the nominating committee, 
by Louis Sickles, chairman, was also 
adopted and the following officers elected: 
President, H. W, Burdick, of H. W. 
Burdick Co., Cleveland; first vice-president, 
Julian Schwab, of A.'G. Schwab & Sons, 
Cincinnati ; second vice-president, Sydney Y. 
Ball, of the Norris Alister Ball Co., Chicago ; 
secretary, Thomas A, Fernley, Philadelphia ; 
advisory secretary, T. James Fernley, Phila- 
delphia. 

Executive Committee to serve two years: 
R. H. Shuttles, of Shuttles Bros. & 
Lewis, Dallas, Tex.; Eugene Kiger, of C. 
A. Kiger Jewelry Co., Kansas City Mo.; 
Walter Mayer, of Wallenstein, Mayer & 
Co., Cincinnati, O.; Jacob Engel, of J. 
Engel & Co., Baltimore, Md.; Carl D. 
Smith, of the Smith-Patterson Co., Boston, 
Mass.; Geo. H. Tomes, of Cross & Beguelin 
Co.. New York; E, W. Reynolds, of E. 
W. Reynolds Co., San Francisco, Cal., and 
FE, E. Marshall, of the C. & E. Marshall 
Co., Chicago. 

To serve one year: S. H. Clausin, of 
S. H. Clausin & Co., Minneapolis, Minn.; 
G. H. Sigler, of the Sigler Bros. Co, of 
Cleveland, O.; Samuel Weinhaus, of the 
Samuel Weinhaus Co., Pittsburgh, Pa.; 
Edward Lehman, of the Edward Lehman 
Jewelry Co., Denver, Col.; R. J, Petersen, 
of Petersen, Max & Co., Buffalo, N. Y.; 
Eli Gutmann, of L, Gutmann & Sons, Cin- 
cinnati, O.; Joseph B. Bechtel, of Jos. B. 
Bechtel & Co., Philadelphia, and P. T. 
White, of Otto Young & Co., Chicago. 

After adoption of this report and the 
election of the officers, Louis Sickles came 
forward and expressed pleasure in perform- 
ing the duty assigned him. The tribute 
to the retiring president was paid express- 
ing the esteem and regard in which he was 
held by the entire organization. Mr. 
Sickles who delivered this presented, on: be- 
half of the membership, to ex-president 
Noble R. Fuller of Kansas City, a beau- 
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tiful sterling silver coffee set. Mr. Fuller, 
in a very feeling manner, expressed his 
appreciation of the co-operation of the offi- 
cers and members during the past year and 
thanked them for the token of their esteem 
and friendship. 

With a few remarks by the new president, 
H. W. Burdick, the convention adjourned 
sine die. 

THE ROSTER 


H. D. Seebeck, Sykes & Strandberg, Attleboro, 
Mass. 

E. W. MacAelister, Irons & Russell Co., Provi- 
dence, R. I. 

Edgar E, Baker, E. L. Spencer Co., Providence, 
| ae 

A. W. Levy, Star Watch Case Co., Ludington, 
Mich. 

Jake Levin, L. Heller & Son, New York, N. Y. 

M. H. Duval, Elgin National Watch Co., Chi- 


cago. 
Frank R. Budlong, Wm. C. Greene Co., Provi- 
dence, R. I. 
Edgar M. Docherty, Wm. C. Greene Co., Provi- 
dence, R. I. 


Robert S. Tipping, Jewelry Crafts Association, 
50 E. 42d St., New York. 
Chas. P. Catlin, Oneida Community, Oneida, 
N: Y. 

G. Wayland Smith, Oneida Ccmmunity, Oneida, 


|e 2 

John W. Sherwood, Solidarity Watch Case Co., 
New York City. 

Franklin A. Taylor, Prest-Gorham 
dence and New York. 

J. J. Sommer, J. J. Sommer & Co., North At- 
tleboro, Mass. 

Samuel Weinhaus, Samuel Weinhaus Co., Pitts- 
burgh, Pa. 

Fred Gluck, Martin Gluck & Sons, Pittsburgh, 
ra. 

Julian G. Schwab, A. G. Schwab & Sons, Cin- 
cinnati, O. 

Walter Mayer, Wallenstein Mayer & Co., Cin- 
cinnati, O. 

Harry H. Sebel, Sebel & Gelman Co., Indian- 


Co., Provi- 


apolis, Ind. 
Fred L. Goddard, Ira Goddard & Son, New 
York, N: Y¥. 


C. L. Marshall, C. & E. Marshall Co., Chicago, 
Til. 

Joseph B. Bechtel, Jcs. B. Bechtel & Co., Inc., 
Philadelphia, Pa. ‘ 

Gus. A. Weinfeld, Block, Weinfeld Co., Chicago. 

J. E. Reagan, Baldwin, Miller Co., Indianapolis, 
Ind. 

Herman J. Ritter, H. H. Hawley Co,. Dallas, 
Tex. 

C. E. Marshall, the C. & E. Marshall Co., Chi- 
cago, Detroit and Columbus. 

Louis Sickles, M. Sickles & Sons, Philadelphia, 
Fa. 

R. H. Shuttes, Shuttes Bros. & Lewis, Dallas, 
Tex. 

A. B. Pionaty, secretary, North American Watch 
Co., Mansfield, O. 

R. F. Kofmann, Creven Bros. Co., Pittsburgh, 
Pra. 
A. C. Possin, Milwaukee, Wis. 

Hugo A. Lindenberg, Lindenberg & Fox, Cin- 
cinnati, O. 

Carl D. Smith, Smith, 
Mass. 

Gilbert L. Sigler, Sigler Bros. Co., Cleveland, O. 

H. W. Burdick, the H. W. Burdick Co., Cleve- 
land, O. 

L. P. White, L. P. ‘White, Philadelphia, Pa. 

Nate Hahn, Cchn, Hahn & Newsted, Cincin- 
nati, O. 

Julius D. Jacobs, the D. Jacobs Sons Co., Cin- 
cinnati, 

Richard J. Fetersen, Petersen, Max & Co., Buf- 
falo, N.: Y. 

W. F. Beoer, W. F. Beoer Co., Toledo, O. 

Jacob Engel, J. Engel & Co., Baltimore, Md. 

Edward Lehman, Edward Lehman Jewelry Co., 
Denver, Col. 

J. H. Mednikow, J. H. Mednikow & Co., Mem- 
phis, Tenn. 

W. R. Cooper, S. H. Clausin & Co., Minneapolis, 
Minn. 

Ben Glasser, the Merit Co., Cleveland, O. 

Gus. W. Strandberg, Sykes & Strandberg, Attle- 
boro, Mass. 

Elmer S. Smith, Walter E. Hayward Co., Attle- 
boro, Mass. 


Patterson Co., Boston, 
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Geo. W. Harvey, O. H. Bingenheimer Co., Mil- 
waukee, Wis. 


Clifford B. Poage, Clifford B. Poage, Colum- 
bus, O. 

James W. Farrell, Homan Mfg. Co., Cincin- 
nati, O. 

E. A. Kelly, North American Watch Co., Mans- 
field, O. 


W. W. Stark, North American Watch Co., Mans- 
field, O. 

Edwin M. Craft, the A. P. Craft Co., Indian- 
apolis. 

V. E. Black, V. E. Black Co., Providence, R. I. 

Einar Bagge, Waltham Watch Co., Waltham, 
Mass. 

Ives L. Lake, Waltham Watch Co., Waltham, 
Mass. 

George Meehan, International Silver Co., Chi- 
cago. 

Arthur Bradshaw, 
Meriden, Conn. 

W. H. Rattenbury, Landers, Frary & Clark, New 
Britain, Conn. 

R. F. Allen, Landers, Frary & Clark, New Bri- 
tain, Conn. 

Oscar J. Brod, Brod & Co., Newark, N. J. 

H. G. Thresher, Waite, Thresher Co., Provi- 
dence, R. I. 

H. M. Stegeman, Wadsworth Watch Case Co., 
Dayton, Ky. 4 

F. Stegeman, Wadsworth Watch Case Co.; Day- 
ton, Ky. 

George O. Flemming, 
Co., Chicago, Ill. 


There were many others who did not 
sign cards who also attended. 


International Silver Co., 


Wadsworth Watch Case 





Group Conference of Jewelers’ Supply and 
Watch Material Houses 


The organization of the Material 
Group of the National Wholesale Jewel- 
ers’ Association was a great success. 
The conference was attended by about 
25 representatives of houses dealing ex- 
clusively in supplies and materials or in 
whose business this is a prominent part. 

The first meeting of the group was 
held Thursday, at which temporary or- 
ganization was effected and a committee 
appointed to nominate officers for perma- 
nent organization. At this meeting, after © 
all conditions were discussed it was de- 
cided that the organization would not 
maintain an individual organization but 
affiliate with the Material Wholesale 
Jewelers’ Association. 

Friday afternoon, after the adjourn- 
ment of the National convention, the 
members of this group met.in room 379 
and effected a permanent organization 
and formally affiliated with the National 
organization. 

The report of the committee on perma- 


nent organization was accepted and ap- 


proved. E. E. Marshall, of C. & E. 
Marshall Company, Chicago, was chosen 
chairman of the executive committee 
and ex-officio a member of the executive 
committee of the parent organization. 
Other members of the group executive 
committee elected are H. F. Ritter, H. H. 
Hawley Co., Dallas, Texas; Fred Gluck, 
Martin Gluck & Sons, Pittsburgh, Pa.; 
Geo. W. Harvey, O. H. Bingenheim Co., 
Milwaukee, Wis. 

Chairman Marshall then took charge 
of the meeting and a general discussion 
of conditions in the trade was.indulged 
in by those present. 

The members at these meetings were 
much encouraged and plans were made 
to enlist the active interest of all the 
wholesale dealers in supplies and ma- 
terial. 
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DEATH OF FRED. CLARINGBOWL 


Old and Well Known Jeweler and Optician 
of Hamilton, Ont., Passes Away in 
His 71st Year 

Toronto, Can., May 7.—The death of 
Frederick Claringbowl, a prominent citizen 
of Hamilton, Ont., who for over 40 years 
conducted a successful business as jeweler 
and optician, occurred on May 5. His 
death followed an illness which may have 
resulted from a paralytic stroke about two 
years ago, from which he partially recov- 
ered, 

Mr. Claringbowl, who was 70 years of 
age, retired from the jewelry business some 
two years since, confining his activities to 
the optical trade. He took an active part 
in public affairs and served as alderman for 
several terms and was chairman of the 
Board of Health. 

Deceased was a prominent member of the 
Methodist Church and took a great interest 
in the work of the Y. M. C. A. He was 
a charter member of the I. O. O. F. and 
treasurer of the lodge for 35 years and a 
member of Strict Observance lodge A. F. 
& A. M. Mr. Claringbowl leaves two 
daughters. 








Customs Authorities Seize Smuggled Brooch 
Which May Have Belonged to Dowager 
Queen Olga of Greece 


An emerald studded brooch from which 
hangs a diamond pendant seized by the 
United States Customs Officers at the New 
York port several weeks ago, may possibly 
be a part of the jewels belonging to Dowager 
Queen Olga, mother of King Constantine of 
Greece, according to reports last week. The 
jewel was smuggled into the country by one 
of the crew on the steamship King Alexander 
II, who, after being arrested, served a short 
time in jail, paid a fine, and then returned 
to Greece. 

The brooch was seized by United States 
customs officials of New York on Jan. 10. 
It was at that time in the possession of 
Anatol Camliouhine, a Russian, employed as 
chief electrician on board the Greek steam- 
ship King Alexander, which arrived at New 
York from Greece on Jan. 5. Camliouhine 
was arrested, charged with smuggling the 
jewel into the country. 

The electrician, it is claimed, took the 
jewel a few days after his arrival in New 
York, to a jeweler in Brooklyn, who became 
suspicious. Following Camliouhine’s visit, 
the jeweler notified the authorities, who 
later found the jewel in the man’s trunk 
and then arrested the electrician. Camliou- 
hine pleaded guilty in the United States 
District Court in Brooklyn to a charge of 
smuggling, and was sentenced on Feb. 16 to 
a day’s imprisonment and a dollar jine. 

According to information made known 
last week the jewel was given to the elec- 
trician by a man named Michael Garshin, a 
Russian, who is the director of a Russian 
hospital in the Pirzeus, and who is secretary 
to Queen Olga. He called at Garshin’s house 
the day before sailing for America and was 
given the jewel by Garshin, with instruc- 
tions to sell it for the highest possible price. 
He was to get a commission of 10 per cent. 
He was told not to sell for less than 21,000 
drachmas, but said that he would not have 
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sold it for a sum less than 24,000. 

Camliouhine, it is claimed, understood the 
jewel belonged to Garshin, as he was a rich 
man, and the jewel was of Russian antiquity. 
The jewel was valued by appraisers of the 
Custom House as having a foreign value of 
$500, dutiable at $300, giving it an American 
value of $800. 

Dispatches arriving here from Paris inti- 
mate that the Royal family of Greece is 
financially embarrassed and sent the jewel 
here in an effort to raise money to help 
them out of their present financial difficulty. 








Death of William O. Glazier 


Provipence, R. I., May 7.—William O. 
Glazier, long identified with the retail 
jewelry business of Newport, died at his 
home on Spring St., in that city last Mon- 
day evening in his 61st year. 

Mr. Glazier, who was a native of Keene, 
N. H., had been in failing health for a 
year or more, but kept at his business until 
a few weeks ago, when he was obliged to 
take to his bed. It was decided to close out 
his business at 96 Spring St., and this was 
being done at auction sale by William G. 
Sweeney, auctioneer. 

For several years he was employed at the 
Denham jewelry store on Thames St., New- 
port, but in 1907, he purchased the retail 
jewelry business of Harley W. Pray, at 96 
Spring St., which he had conducted ever 
since until his death. He is survived by 
his widow and was a member of Excel- 
sior Lodge of the Independent Order of Odd 
Fellows and of the First Baptist Church. 
His funeral was held Wednesday evening 
and the body was taken to his birthplace at 
Keene, for burial, escorted by a committee 
from Excelsior lodge. 








Delay in Framing Tariff Law May Hold 
Back Congressional Action on Tax Bills 


WASHINGTON, May 7.—In some quarters 
at the Capitol it is considered likely that 
in view of the comprehensive fiscal plan 
Secretary of the Treasury Mellon has out- 
lined to Congress, internal revenue revision 
will go over until the House has passed the 
new customs tariff act. It is understood 
that not as much progress is being made in 
rewriting this act as had been hoped for 
by many. 

It may be well along in June before the 
new tariff bill is introduced in the House. 
The sub-committees of the Ways and Means 
Committee have not yet completed their 
work on the various schedules, and the 
actual writing of the stupendous bill in full 
committee has not yet been attempted. Thus 
far the bill has been in the hands of the 
Republican members of the committee only, 
the Democrats not having been invited in, 
and while they are in a hopeless minority, 
they may prolong the discussion in com- 
mittee, especially since some of the members 
are preparing to wage a fight if the duties 
on certain noncompetitive articles are placed 
too high, as they fear they may be. 

There was considerable interest mani- 
fested in Secretary Mellon’s suggestion that 
it might be feasible “to provide as much as 
$100,000,000 or $150,000,000” from “ 


new 
duties on staple articles of import.” 
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DEATH OF E. S. CAPRON 





Pioneer Attleboro Jeweler Passes Away jn 
That City 


_ Attleboro, Mass., May 7.—Everett Sweet 
Capron, one of the pioneer residents of 
Attleboro, and in former years one of the 
foremost individuals in the business and civic 
development of the town, died last Thurs. 
day evening. 

Mr. Capron was born in Attleboro on Dec 
16, 1832. He was educated in the local 
schools and learned the jewelry business in 
North Attleboro. As soon as he had learned 
the trade he started in business with G, A 
Dean, R. Bliss, S. L. Morse and A, M. 
Everett. While at the height of the season 
in manufacturing jewelry, the factory 
burned to the ground, and the year’s busi- 
ness was lost. This disrupted the partner- 
ship, and Bliss & Dean continued the busi- 
ness for many years. 

Although financing many jewelery con- 
cerns, Mr. Capron never headed another 
concern. A few years ago he gave the city 
the park which bears his name. The fyn- 
eral was held Sunday afternoon and was 
private. 








Louis C. Gross, Brooklyn, N. Y., Files Vol 
untary Petition in Bankruptcy 


In the United States District Court, 
Brooklyn, N. Y., on Saturday, April 30, 
Louis C. Gross, dealer in diamonds, 60 
Graham Ave., that borough, filed a volun- 
tary petition in bankruptcy. The schedules 
accompanying the petition shows the bank- 
rupt to have liabilities amounting to $29,- 
604.77 and no assets although Mr. Gross 
has property worth $250 which he claims 
is exempt. The liabilities consist of, un- 
secured claims amounting to $18,143.19 and 
notes and bills which ought to be paid by 
other parties, $11,461.58. 

Among the unsecured creditors are: N. 
Halpert, $2,100; H. Alfus, $1,400, R. H. 
Breidenbach, Inc., $1,500, Joseph Fisher, 
$966, Louis Tomchin, $425, Israel Olett, 
$1,167, Max Shapiro & Co., $993, Greenfield 
Jewelry Co., $237, Naigles & Wolfson, $591, 
Atlasberg & Kleinman, $161, Nemeth State 
Bank, $800, H. Travitsky, $1,181, Baum- 
gold & Schliff, $715, Dreiblatt & Son, $295, 
Max Kannengieser, $4,200, Isidore Sherl, 
$317, and A. Dorflaufer $1,091. 





Bigger Sales for Bag Fitting Sets 

Firms handling toiletware of the ivory 
type can obtain some profitable business 
by featuring their bag fitting sets during 
the late Spring and Summer months when 
people are either preparing for or going 
on their vacations. The bag fitting articles 
are so compact and of such evident utility 
that they readily recommend themselves 
to anyone wishing to be correctly equipped 
for either the extended travel or short 
trips. 

Although a woman may possess a dresser 
set, some of the articles are not especially 
adapted for carrying in a small hand bag. 








“The Novelty Palace” is the style of 
the jewelry store purchased by Mrs. 
Edward G. Morris at 37 Powell St., San 
Francisco, Cal. 
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Another Open Letter to Representative Frear 





Chairman of Jewelers’ War Revenue Tax Committee Again Corrects Con- 
gressman for His Loose Statements of Facts in Connection With Reso- 
lution of Investigation of Organizations Pushing the Sales Tax 
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In the issue of April 27, on page 107, 
THE JEWELERS’ CIRCULAR published an open 
letter by Meyer D. Rothschild, chairman 
cf the Businessmen’s National Tax Com- 
mittee and of the Jewelers’ War Revenue 
Tax Committee, which he had written to 
the Hon. James A. Frear of the Commit- 
tee on Ways and Means, in reply to an 
attack made by the Congressman in con- 
nection with the fight for the gross sales 
or turnover tax. Representative Frear at- 
tempted to create the idea that a “slush 
fund” in charge of the jewelers was being 
raised to push the sales tax through 
Congress. 

Mr. Rothschild’s letter evidently did not 
please the Congressman for he came back 
with an answer. Mr. Frear introduced 


into Congress a resolution asking for an’ 


investigation which contained statements 
totally at variance with the facts that exist, 
as far as the jewelers are concerned, and 
Mr. Rothschild last week sent another open 
letter to the Congressman further correct- 
ing his mis-statements. 


Mr. Rothschild’s letter, which bears 
the date May 4, reads as follows: 
Hon. James A. Frear, 

Committee on Ways and Means, 

House of Representatives, 
Washington, D. C. 
Dear Sir: 

This will acknowledge the receipt of 
your letter dated “March 28th” sent in 
reply to my open letter to you of April 
23, 1921, together with copy of your 
House Resolution No. 52 asking for an 
investigation of myself and the “Jewel- 
ers’ Wholesale Tax Committee,” by 
which I assume you mean the Jewelers’ 
War Revenue Tax Committee. 

Your letter does not in any wise sub- 
stantiate the statements you make in 
Resolution No. 52, but is devoted to new 
charges and a cuotation from a speech 
made by Mr. Harry C. Larter, Chairman 
of the Jewelers’ Vigilance Committee. 

As was to be expected from the char- 
acter of your speeches and your Reso- 
lution, you have materially misquoted 
Mr. Larter in an attempt to discredit 
my statement that “the entire contribu- 
tions to the Business Men’s National 
Tax Committee amounted to $8,960.54.” 
You say that on page 91 of THE JEWELERS’ 
Crrcu.ar, April 13, 1921, Mr. Larter 
states: 


“Do you know that the Jewelers’ 
“Vigilance Committee has paid the 
‘Jewelry trade’s share of the ex- 
“penses of the business men’s tax 
“committee, and this amount up to 
“date for tax matters is in excess of 
“$27,000?” 


Tue Jewevers’ CrircuLar of April 13, 
1921, is before me, and your attention is 
directed to the statement actually made 


by Mr. Larter as it appears on page 91, 
as follows: 


“Do you know that the Jewelers’ 
“Vigilance Committee has paid all of 
“the expenses of the Jewelers’ War 
“Revenue Tax Committee, and paid the 
“jewelry trade share of the expenses 
“of the larger committee called the 
“business men’s national tax commit- 
“tee, and this amount advanced up to 
“date for tax matters is in excess of 


“$27,000.” 


The fact is that the jewelry trade share 
of the expenses of the Business Men’s 
National Tax Committee has been exact- 
ly two thousand dollars ($2,000), one 
thousand of which was contributed on 
March 18, 1920, and the other thousand 
of which was contributed on February 
25th of this year. The $25,000 remain- 
ing from the amount of $27,000, which 
Mr. Larter mentions was expended in 
the activities of the Jewelers’ War 
Revenue Tax Committee, which was 
formed directly after we entered the war 
and which is still functioning, and there- 
fore covers a period of four years. 

This fund was contributed entirely by 
the jewelers of the country, large and 
small, who do not feel at all guilty in 
being convicted of looking after their 
own legitimate interests. The average 
expenditure of four years’ service was 
less than one dollar per business con- 
cern. The Treasurer of the Jewelers’ 
Vigilance Committee is now preparing a 
sworn statement of receipts and expendi- 
tures, and I know the details will show 
that these expenses include travelling 
expenses for representative committees 
of jewelers to Washington, where they 
went in 1917 and 1918 to appear before 
the Senate Finance Committee and the 
Committee on Ways and Means in con- 
nection with the Revenue Acts of 1917 
and 1918; expenses incurred in frequent 
trips to Washington for conferences with 
Treasury officials to assist the Internal 
Revenue Department in framing work- 
able regulations for the assessment and 
collection of taxes on our goods; the 
printing of three separate Jewelry Tax 
Primers, which received the semi-official 
sanction of the Commissioner of Internal 
Revenue and were widely distributed to 
members of the jewelry trade and ‘to 
Treasury agents gratis; and other like 
expenses. There have been no payments 
whatever which even an _ over-heated 
imagination could possibly ascribe to 
“lobby” or “slush” payments. 

In your speech and in your letter you 
take exception to the “buttonholing” of 
Congressmen and Senators by their con- 
stituents who are urging a sales tax. 
You object, apparently, to the great num- 
ber of letters which you have received 
from jewelers and candy people who, you 
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say, are trying to shift their taxes onto 
other people. 

You have had sufficient facts at your 
disposal to know that these letters 
from your constituents and others are 
primarily appeals from business men 
to be relieved from special and unequal 
war excises. From some of these letters 
which I have seen, and which are prob- 
ably fair specimens of those recently sent 
to other Members of Congress, they are 
appeals for equal taxation and the sales : 
tax is only offered as a possible source 
of revenue to replace that which would 
be lost through the repeal of these in- 
equitable excises and other taxes which 
Congress may repeal. 

Most of the hundreds of thousands of 
the smaller dealers in jewelry, candy, fur 
goods, automobile supplies, sporting 
goods, thermos bottles and the other ar- 
tidles now paying special war taxes will 
not be personally affected, as you must 
know, by the repeal of excess profits 
taxes or higher surtaxes on personal in- 
comes. They are vitally interested, how- 
ever, as you probably also know, in the 
principle of equal taxation. They are 
paying all the taxes that their neighbors 
are paying and, in addition, they are 
carrying the burden of these special war 
excises. If you object to your con- 
stituents addressing you on matters. so 
closely affecting their vital interests and 
in which the great principle of equal 
taxation is involved, that is a matter 
which concerns only your constituents 
and yourself. 

You further state: 


“The retail dry goods association, 
“New York state banking associa- 
“tion, druggists of the country and 
“head officers of the traveling men’s 
“association have all been called 
“upon to aid in this propaganda for 
“a sales tax. Candy makers of the 
“country have written each of the 
“Members a hundred letters or more 
“urging this sales tax, while many 
“other organizations are actively in- 
“spiring a sales tax propaganda.” 


Let me add to your list of organiza- 
tions which are actively favoring the 
sales tax: 

The Boston Chamber of Commerce in 
a referendum recently issued voted for 
a sales tax by 94 per cent; 

The Chicago Association of Commerce 
has voted for a sales tax; 

The National Association of Manu- 
facturers, one of the strongest constitu- 
ent members of the National Industrial 
Conference Board, has voted nearly 90 
per cent for a sales tax; 

The New York Board of Trade and 

Transportation is actively campaigning 
for a sales tax; 
_ The Directors of the Merchants’ As- 
sociation of New York, in answering the 
sales tax question in Referendum No. 34 
of the Chamber of Commerce of the U. 
S. A., voted unanimously for. a sales 
tax. 

The Chamber of Commerce of the U. 
S. A. at its annual meeting, which ad- 
journed last Friday, unanimously passed 
a resolution asking the new Board. of 
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Directors to issue to the membership a 
new referendum on the sales tax and 
on the repeal of the special war excise 
taxes. From the sentiment expressed at 
that meeting and a careful analysis of 
the returns on sales tax questions in 
Referendum No. 34, it is fairly safe to 
assume that an overwhelming vote will 
be cast for the sales tax. The only thing 
which prevented that result on Referen- 
dum No. 34 was the complicated nature 
of its questions on the sales tax. 

This list is far from complete, but it 
serves to indicate that business generally 
throughout the country is favoring a sales 
tax and the demand is not confined to 
the jewelers, the candy men and others 
whom you have singled out for attack. 
The voice of business is demanding a 
sales tax. If the voice of business is 
heeded, the new slogan of “More busi- 
ness in Government and less Govern- 
ment in business” may well bring good 
results. 

Let me assure you, apart from any 
question of a sales tax, that hundreds of 
thousands of dealers throughout the 
United States, who give employment to 
millions of persons and who are now 
subjected to discriminatory war taxation, 
will continue to protest and to appeal to 
Congress for a square deal, and I like to 
think that only a small percentage of 
our Representatives in Congress will re- 
fuse to respond to that appeal. 

A copy of this letter will be sent to 
the Committee on Rules and I hope you 
will make every effort to have Resolu- 
tion No. 52 reported out. In that way 
an opportunity will be afforded to the 
Jewelers’ War Revenue Tax Commit- 
tee, the Business Men’s National Tax 
Committee, my humble self, and all 
others. against whom you are making wild 
and unfounded accusations, to disprove 
them under oath. 

Very truly yours, 
(Signed) Meyer D. Rothschild, 
Chairman. 








LOOK OUT FOR HIM 


Jewelers Warned to Beware of Check 
Swindler Who Is Operating in 
Wisconsin 
Mi_twavuKeEE, Wis., May 6—A_ man, 


signing his name as “Ed. Gilfound,” and 
described as short and stout, of dark 
complexion, weighing 180 to 190 pounds, 
with a heavy beard, from 38 to 40 years 
of age, and a very good talker, passed a 
bad check at the store of Julius Sauer- 
mann, 166 Wisconsin St., Milwaukee, 
within the past few days, and is reported 
to have also swindled various parties, in- 
cluding a bank, at Stoughton, Wis., 
through worthless checks. 

A distinguishing mark of this fellow’s 
features is said to be hair on his nose. 
He wore dark rimmed glasses in Mil- 
waukee and claimed he could not see 
very well. 

He ‘s said to have also operated in 
Joliet, Ill, before coming to Wisconsin. 
He is said to work among jewelers in 
this manner. 

He claims to have a customer for a 
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diamond, perhaps paying for the first one 
in order to establish confidence, then 
coming back for a larger one, when a 
worthless check is given. At the Sauer- 
mann store this method was used. He 
gave a check for $94 for a diamond, 
which check was cashed. Then he came 
back for other goods worth $800 which 
was returned by the bank marked no 
funds. 

Any jeweler having reason to believe 
that this crook has called at his store 
will please notify A. W. Anderson, 
Neenah, Wis., at once by wire, collect, 
and also advise his local police and the 
chief of police of Milwaukee. 








SENT TO PRISON 


Martin Balfour Gets Three Years in Danne- 
mora and Elmer Frost Is Sent to State 
Reformatory After Theft of a Dia- 
mond Ring 


ALBANY, N. Y., May 7.—Martin Balfour, 
Newark, N. J., and Elmer F. Frost, of 
Toledo, O., pleaded guilty in the Albany 
County court to the charge of grand 
larceny second degree. Balfour was 
sentenced to Clinton prison at Danne- 
mora, N. Y., for a term of three years, 
and Frost was sentenced to the State 
Reformatory at Elmira, N. Y., during 
the pleasure of the management. 

The men stole a $350 diamond ring 
from the store of Frederick L. Hunke, 
Feb. 21. Balfour came to the store the 
day before and looked at the ring and 
the next day returned with Frost, whom 
he said was a diamond expert. They 
asked for a glass to inspect the stone 
and asked if they could examine it at 
the front of the store where the light 
was better. Hunke was alone in the 
store and both men ran out with the 
ring. He ran after them but they were 
lost in the crowd. 

Two days later a man, named Martin, 
from Buffalo, whom Frost had ‘told of 
the commission of the crime, informed 
the police and took them to a room 
where both thieves were arrested. The 
ring was recovered at a pawn shop. 

Balfour had been previously convicted 
of larceny in Newark, N. J., in 1916, and 
was put on probation. He gave his oc- 
cupation as a mechanical dentist. The 
police believe that from the manner of 
stealing the ring that he is a professional 
diamond thief and that the Albany job 
was not the first he had perpetrated. 

Frost is but 20 years old and said he 
never knew Balfour until he met him in 
Albany the day before committing the 
crime and claimed he had no knowledge 
that Balfour was to steal the ring when 
he went with him to Hunke’s store. 
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E. Esraelian, Providence, 
Assigns for Benefit of Creditors 


Harry 


Provipence, R. I., May 7.—Harry E. 
Esraelian, doing business as the Special 
Jewelry Co., 910 Westminster St., this 
city, made an assignment on Monday 
last to Jasper Rustigian, an attorney in 
the Grosvenor building, for the benefit 
of his creditors. No statement as to 
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assets or liabilities has been given oyt 
but they are believed to be small, 

Esraelian was formerly in business 
with several others as the United States 
Jewelry Co., at 19 Calendar St., but he 
withdrew from this concern and in Au- 
gust, 1920, he established the Special 
Jewelry Co., doing stone setting for other 
manufacturers and manufacturing a smal] 
line of white metal jewelry. According 
to his statement as to personnel of the 
firm, filed with the city clerk’s office last 
December, Edward Y. Churakian was 
named as a partner. 








BEWARE OF THIS MAN 





Check Swindler who Uses “City Checks” 
Swindles Newark, N. J., Jeweler and 
New York Clothier 


Newark, N. J., May 10.—Friday a man 
entered the store of Frank Holt & Co, 
707 ~Broad St, bought a neck. 
lace valued at $27.50, tendered a City of 
Newark check for $112.50 and was given 
$85 in change. The check was drawn on 
the Merchants’ and Manufacturers’ National 
Bank and was made payable to H. J, 
Graham and indorsed in that name. It 
also had the following indorsement: “Legal 
Department of Newark, G. E. Taylor, 
auditor; Thomas B, Murray, treasurer.” 
When the check was banked by the Holt 
concern, it was discovered a fraud. 

An irivestigation by detectives showed 
that no checks were missing from the city’s 
check books, which are bound in lots of 
1,000 and numbered. Two pages of un- 
numbered checks are included in each 
book, but these were found to be intact. 
It is thought that the check may have 
been stolen from the printer and forged. 
Genuine checks are signed by A. Archibald, 
director, and the counter signature is by A. 
K. Bredy, acting auditor. 

The day following the discovery that the 
check given the Holt concern was fraud- 
ulent, another “city check” appeared. 
Brooks Bros., New York clothiers, were 
the victims. This second check was made 
out for $142.50 and was given out for $64.50 
in merchandise. The stranger presenting 
it was given $78 in change. It was not 
until the check reached the Merchants’ and 
Manufacturers’ Bank in Newark that the 
swindle was discovered. 








Creditors Start Bankruptcy Proceedings 
Against Louis Speelman, New York 


An involuntary petition in bankruptcy 
was filed in the United States District 
Court, New York, last Wednesday, against 
Louis Speelman, jeweler, 87 Nassau St. 
The petitioning creditors are Max Gold- 
stein, with a claim for $510; James J. Loeb 
& Bro., $825, and Elbaum Ferres, $1,485. 

The only allegation set forth in the pe- 
tition is that Mr. Speelman admitted writ- 
ing on May 3 his inability to pay his debts 
and his willingness to be adjudged a bank- 
rupt. The petition alleges that the jeweler 
has assets amounting to $25,000 and liabil- 
ities totalling $68,000. 

On Monday Judge Hand, in the United 
States District Court, appointed Walter L. 
Bryant as receiver, under a bond of $1,000. 
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A Silly Story About Japanese Pearls 





New York Jewelers Take Action to Correct Cable Statement that Cultured 
Japanese Gems Had Upset the London-Paris Pearl Market 

















Under date of London, May 5, the New 
York World, last week published a strange 
story to the effect that London pearl mer- 
chants and pawnbrokers had been upset dy 
the discovery that Japanese cultured pearls 
had found their way into that market and 
had been selling for a higher price than the 
real pearls and that owners of pearl neck- 
laces were agitated as a result and that the 
pearl merchants feared that the introduc- 
tion of the cultured gems would “knock the 
bottom out of the pearl market” tempor- 
arily at least. 

The story was distinctly silly to any- 
body who understood the situation and the 
fact that cultured pearls have been on 
the market for many years, are easily de- 
tected and in no way are confused with the 
“queen of gems. But to the uninformed, 
the sensational way in which the story was 
published is apt to create an impression that 
the pearl market is in some danger and 
several New York jewelers took action to 
correct the World and establish the real 
facts. Among others, Emil W. Kohn, 
president of the Retail Jewelers Associa- 
tion of Greater New York and Vicinity, 
sent the following letter to the editor of 
the World: 


Editor, New York World :— 

I take the liberty of advising you that the 
special cable dispatch, appearing in this _morn- 
ing’s World, entitled “‘“When A Pearl Is Not A 
Pearl Is Agitating Society In London,” is the 
silliest kind of rubbish. 

Japanese cultured pearls have been on the mar- 
ket for several years. Your correspondent, there- 
fore, is indulging in a flight of the imagination in 
cabling news (?) that “‘London society queens, pearl 
merchants and pawnshop ‘uncles’ were smitten 
with a common panic to-day, as a result of the 
discovery that ‘cultured’ Japanese pearls have 
found their way into the London market.” 

Permit me to add that cultured Japanese pearls 
are inferior to the artificial or imitation pearls 
made in Paris, Rome and in Brooklyn. Your 
correspondent gives a finishing, artistic touch to 
his message, in stating that the “‘only certain way 
to distinguish a cultured pearl from the real one 
is to chop it in two.” 

May I venture to state as a reader of the World 
for many years, that you have many writers on 
your staff, right here in New York, who could 
produce a more interesting and plausible piece 
of literary ficticn. In this period of readjustment, 
the World should do its part to encourage home 
talent and incidentally you will receive your reward 
by saving the cost of expensive cablegrams. 

Yours very truly, 
(Signed) Emit W. Koun. 


Action was taken by some of the pearl 
merchants in order to bring authentic in- 
formation to the offending newspaper, as 
one house sent the following cablegram to 


the leading pearl dealer of London: 
May 6, 1921. 


May 6, 1921. 


Adofweil 
London 
Local newspapers publish highly in- 
jurious reports about huge amount Jap- 
anese cultured pearls sold in London 
market as genuine detection being 
nearly impossible. Also state smash 
of prices of genuine pearls in conse- 
quence. Cable facts at length our ex- 
pense, 
And to this he received, Monday, the fol- 
lowing reply: 
“Quantity Japanese cultured pearls 
sold in trade amount to 9,500, all of 
which have been returned. Reports in 


newspapers grossly exaggerated; has 
had no effect on pearl market. These 
cultured pearls are easily detected.” 
A somewhat similar cablegram by an- 
other house brought the following reply: 
“Information seems mostly news- 
paper sensationalism. Apparently no 
flurry here, my opinion. Not likely to 
affect price nice quality Orientals. Ad- 


vices have so far received, goods 
mostly barques, not for necklaces. 
Don't think huge amount received, 


think excitement will blow off if calm- 
ness maintained. Am _ investigating. 
Will send further information later.” 


This information has been laid before 
the World and other newspapers in the 
hope that they will correct the silly state- 
ments that have been made and that are 
detrimental to the pearl merchants, 

One of the Fifth Ave. pearl houses which 
had cabled to Europe for authentic infor- 
mation to deny the facts in the New York 
World’s report, received some very interest- 
ing cables from London and Paris, yester- 
day morning. In fact, the London cable 
was of 194 words and practically a letter 
and stated in brief that the total amount 
of Japanese culture pearls that had come 
into the market within the last seven 
months amounted to £9,000 and that about 
£300 of this was sold to the public, the 
rest of it having been returned to the 
dealers who had imported them. If any 
culture pearls have been sold as real pearls, 
it was among the £300 referred to, all 
others being now sold to the public for 
exactly what they are: 

The culture pearls that have come to the 
London market are unassorted, mostly 
baroque and button shapes, and of a quality 
and color very inferior to real pearls; in 
fact, all have a greenish opaque appearance 
that will distinguish them readily, from a 
real pearl. 





(Continued on page 126) 





DEATH OF JULES H. LA CROIX 





Manager of United States Agency of Omega 
Watch Co. Dies Suddenly at His 
Home in Brooklyn 
Monday morning it became known that 
Jules H. La Croix, manager of the United 
States Agency, Omega Watch Co., 21 Mai- 
den Lane, New York, and well known 
throughout the country, had passed away 
at his home 504 4th St., Brooklyn, N. Y. 
The funeral services will be held tonight 
(Wednesday) at 8 o'clock, at the late home 
of the deceased, and on Thursday the body 

will be interred in Evergreen Cemetery. 
Although M. La Croix had been ailing for 
the past year he recently seemed to be re- 
gaining his health and each day visited his 
office. On Saturday he came downtown 
apparently feeling all right and on Sun- 
day spent the afternoon and evening at the 
Crescent Athletic Club of Brooklyn, of 
which he was a prominent member. He re- 
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turned home from the club about midnight 
Sunday and on Monday morning at 8:30 
o’clock was found dead on the floor of his 
room by his daughter. Mr. La Croix had 
been subject to high blood pressure and his 
death is attributed to apoplexy. 

Jules H. La Croix was born in France 
and at the time of his death was 63 years 
old. He received his early education in 
Europe where he also started learning the 
watchmaking trade. At the age of 17 years 
he came to this country and after landing 
here he went west, where he followed his 
trade. Several years later he came east and 
obtained a responsible position with the 
Manhattan Watch Co., New York. After 





THE LATE JULES H. LA CROIX 


leaving the latter concern Mr. La Croix be- 
came affiliated with the New York office of 
the New England Watch Co., then located 
at 2 Maiden Lane. He remained for 19 
years with that concern as manager. In 
1909 he went with the United States Agency 
Omega Watch Co., having charge of the. 
firm’s local office at 21 Maiden Lane. He 
occupied the position of manager with the- 
Omega concern until his death. 

Mr. La Croix traveled all over the coun-- 
‘try for the Omega concern and made a 
host of friends who will learn with deep 
regret of his passing. He was fond of golf 
and billiards and was considered an adept 
at both games. 

He was a member of the Crescent Ath- 
letic Club, Jewelers 24 Karat Club of New 
York, Machinery Club, Maiden Lane His- 
torical Society and the Watch Inspectors 
Association. At one time M. La Croix 
was also affiliated with the 23rd Regiment. 

Deceased is survived by his mother, who 
lives in Los Angeles, Cal.; a daughter, Mrs. 
Haley, and one son, Frank, who is con- 
nected with the Omega concern, as well as 
two grandchildren. 

Mr. La Croix was a man of pleasing 
personality who made and kept a wide 
circle of friends. He was thoughtful and 
considerate of others and his good nature 
and happy disposition always made him 
welcome wherever he went. 
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CAUTION! 


We have brought suit in the United States Court 
against another company for infringement of copy- 
right of our book “TRADE-MARKS OF THE 
JEWELRY AND KINDRED TRADES,” various 
editions of which have been published by us for 
over a quarter of a century, charging the defendant 
with piracy of copyrighted matter from our work. 
The case is now being heard before former Judge 
E. Henry Lacombe as special master to whom it 
has been referred by the court. 





We hereby notify the trade that we shall adopt 
every lawful means to protect our rights and that 
any attempt by anyone to publish, sell, loan or give 
away any publication infringing upon our copyright 
will be vigorously prosecuted and we shall take such 
action as may be necessary to prevent the distri- 
bution of any infringing book. 


The Jewelers’ Cireular Pub. Co. 
11 John Street New York 
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Dr. George F. Kunz’s Work on Radium | 





Noted Gem Expert, One of the Pioneers of the Study of the Properties of the 
World’s Most Precious Metals and Their Practical Application to Industry 
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HE visit of Madame Curie to the United 
States which has awakened anew the 
interest of the public in the properties of 
radium and the recently started litigation 
in our trade involving claims founded on 
the discovery of Dr. George F. Kunz in the 
application of radium and its practical use 
as a luminous substance on watches and 
‘other articles serves to call attention to 
the fact that Dr. Kunz, the jewelry trade’s 
most eminent gem expert, was one of the 
pioneers in this country in the study of 
radium, its properties and its possible uses. 
Following the first general interest 
created in the scientific world by the an- 
nouncement of the discovery of radium by 
Madam Curie, Dr. Kunz took up original 
work on the subject of radioactivity which 
led to the discovery of radio luminius com- 
positions on which he later based use for his 
patents. He made a long investigation of 
this subject involving many experiments 
and much original research work. 

Prior to Dr. Kunz’ work, radium had 
been regarded as a scientific marvel. The 
interest was wholly theoretical with respect 
to the atomic structure and composition of 
matter, but it remained for the American 
to blaze the way for the commercial pos- 
sibilities of radium in the mechanical arts 
outside of therapeutics. His conclusions 
and inventions involve years of study of 
radium and radioactive materials, and these 
were followed up by tests and trials. He 
was urged to disseminate his knowledge of 
radium as well as his own discoveries more 
broadly in order to develop popular in- 
terest. As a result Dr. Kunz was in great 
demand for lectures on radium and radio- 
activity and radio luminous substances, to 
scientific societies, universities, and other 
public institutions which he addressed on 
this subject. 

Having announced to the world the use 
of the combination of radium or radioactive 
matter with radio responsive material, and 
the essential way of applying the same to 
produce a permanently self-luminous com- 
pound, properly fixed, and having shown its 
practical application by affixing radio 
luminous material to crucifixes, skull and 
cross bones on poison bottles, watches and 
other articles, he proceeded to advocate its 
adoption for general use. He urged com- 
mercial interests to put it in practical use 
in a number of ways, and today many 
people of prominence in the industries re- 
call Dr. Kunz’ persistent forecasting of the 
universal use of his discoveries for watches, 
clocks, push buttons and other purposes. 

The reported sales of 15,000,000 radium 
watches and clocks in the United States is 
a remarkable confirmation of Dr. Kunz’ 
confident forecast of a new industry. 

Many people will remember Dr. Kunz’ 
efforts, when he was commissioned by the 
Bureau of Mines’ in 1903, to prepare the 
radium exhibit for the St. Louis Exposi- 
tion. His supervision of the preparation 


and the exhibit in 1904 was due to his 
unique knowledge of the radium art as 
well. as his original work, dating back to 
the first knowledge due to the Curie an- 
nouncements of the discovery of radium and 
his intimate investigations and researches 
from 1900 on. 

It was Dr. Kunz who was commissioned 
to prepare the United States Government 
radium exhibit for the Louisiana Purchase 
Exposition which led to his providing a 
similar exhibit at the Lewis & Clark Ex- 
position in Portland, Oregon, in 1905, and 
he was sought by all to aid in a radium 
exhibit at the Jamestown Exposition. 

His advice and assistance was sought by 
people from all parts of the world including 
mining interests, scientists, and doctors. 
In view of his frankness and willingness to 
help others and his constant inclination to 
give more credit to others than to him- 
self, the early years of the history of radium 
brought inquiries from individuals and 
manufacturing interests truly world-wide, 
and from the most famous scientists as 
well as obscure miners. As his voluminous 
records show, he was in constant touch 
and on intimate terms with the Curies, 
Dr. Rutherford, Sir William Crookes, with 
South African, Japanese, Brazilian  in- 
terests, as well as all the Europeans most 
interested in radium and seeking the latest 
information. In view of his foremost posi- 
tion in the knowledge of precious stones, 
the congratulations from famous scientists 
in many countries was but natural when 
American scientific societies honored Dr. 
Kunz by naming a newly discovered gem 
“Kunzite.” 
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Report of Department of Commerce for 
Month of March Shows Total of $28,136 
WasHINcTON, D. C., May 4.—The De- 

partment of Commerce has just completed 

the figures of the exports of United States 
merchandise for the month of March and 
this shows that the exports of jewelry have 
followed a tendency to slump as has been 
manifest in many lines as the result of war 
conditions. Altogether our total exports 
of jewelry for the month are given as but 
$28,136, Canada as usual being our best 
customer and taking $15,219. Strange as it 
may seem, Germany is credited as being the 
next best as we exported jewelry worth 
$4,500 to that country, while during the 
same month our exports to England 
dropped to $300. Third in our list of ex- 
ports of the month is Mexico who took 


$2,731. The full list of countries and the 
amount exported to them is as follows: 
CounTRIES— Value 
EMI siasieada04'9.0e-<adleswesee aceasta $430 
CN a hedeeccscnweseCecnsaceeotsoe 4,500 
SERINE 5s -a3 <0 0 Wainer aaa dame tates weare vena 1,715 
ee ee ee ee ee Oe eee 604 
MINIT ri52:3:/«6's: ane. aiaiararea es uthale Simiarecsueroraece 300 
De nT On ere 200 
COBAEE Kg binceereaceeneeeneNeeT tows aC 15,219 


Panama 





MIEN a6: ica disse. 0.0. ese EU AION Od <7 6 kaw 2,731 
Newfoundland and Labrador............. 364 
TO PATA we Oe ee ee 73 
Virgin Islands of United States.,........ 3 
1 INE ace a ane cae een ea AEE as oh, ake 50 
NOG cic oe a aig ialeia bolas daeidal mae eac a vo Ses 9 
De EO ee TOE 15 
CRONIN 2ie.c:3is 3c.erewe enemas cess 704 

WRU ei.cs baweuieda watabewe Gaui $28,136 








Easter Eggs in London Shops 
During the past Easter season London -. 
jewelers exhibited Easter eggs, elaborate in 
design and workmanship, which were used 
as jewel boxes. 
The accompany illustration shows one of 
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EASTER EGG AS CONTAINER FOR A _ PEARL 
NECKLACE 


these Easter eggs seen in a West End 
jeweler’s shop. This particular egg con- 
tained a pearl necklace. 








The Burton Jewelry Stores has been 
chartered in the office of the Secretary 
of State to operate from 817 Broad St. 
Bank building, Trenton, with Forman & 
Levy as the agents in manufacturing, 
buying, selling, dealing in, dealing with, 
marketing and preparing for market 
goods, wares and merchandise, but par- 
ticularly watches and parts of watches, 
including both movements and cases, 
jewelry, gold and silverware, and novel- 
ties of all kinds. The concern has a 
capitalization of $125,000, which is com- 
posed of 1,250 shares at $100 per share, 
while it is sub-divided into 250 shares of 
preferred and 1,000 shares of common 
stock. The amount that will be devoted 
to the starting of business is $20,200, 
while the incorporators and the number 
of shares held by each are: Jack Levy, 
of 447 High St., Newark, 100 common; 
George Marks, of 122 Broad St., Trenton, 
100 common; Morris Walheimer, of 136 
E. 8th St., Easton, 1; and Samuel B. Fos- 
ter, of 201 N. Hampton St., Easton, Pa., 1. 
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Rudolf G. Crode, of Norwood, has 
been granted a patent on a chain clasp. 

J. C. Marx & Co. have opened offices 
and salesrooms for popular-priced jewelry 
at 99 Stewart St. 

F. P. Boland, of H. J. Astle & Co., 
was in New York the past week on busi- 
ness for his firm. 

George Briggs, Jr., has taken the Ken- 
ilworth cottage at Narragansett Pier for 
the coming season. 

Harris Fellman is a candidate for mem- 
ber of the board of directors of the 
Woonsocket Chamber of Commerce. 

Van Allen & Co. have removed from 
room 21 West block, 72 Weybosset St., 
to the Wilcox building, 42 Weybosset 
St. 

Mr. and Mrs. Henry D. Sharpe will 
spend the coming Summer at their coun- 
try seaside place at Nayatt on Narra- 
gansett Bay. 

William A. Shawcross, of Monroe, 
Block & Co., is member of the member- 
ship committee of the Providence Cham- 
ber of Commerce. 

Parness & Beeber Co., whose manu- 
facturing jewelry plant at 425 Richmond 
St. was destroyed by fire last February, 
have gone out of business. 

Mr. and Mrs. William H. Thurber 
have closed their residence on Waterman 
St. and have moved to the country home 
at Nayatt for the Summer. 

The Pilgrim Novelty Co. was awarded 
judgment for $10 and costs in the Sixth Dis- 
trict Court civil session, last week, against 
John Barbate, before Judge Rueckert. 

Morris B. Tober, of 16 Eaton St., has 
filed a statement at the city clerk’s office 
that he is the proprietor of the Tober 
Jewelry Co., retailers, 277 Weybosset St. 

George D. Fernald, manager of the 
Providence office of the National Jewel- 
ers Board of Trade, was a week-end vis- 
itor in New York and vicinity last week. 

Oscar J. Maynard and Rene R. Maynard 
are the owners of the Swaging Machine 
Products Co., 201 Waldo St., according to 
their statement filed at the city clerk’s office. 

The K & K Novelty Co., 357 West- 
minster St., is being conducted by Mau- 
rice Kasnitz and Max Kirsch, according 
to their statement filed at the city clerk’s 
office. 

At the 66th annual meeting of the Cal- 
vary Baptist Church Corpvration, held 
last Thursday evening, William H. Waite 
and Charles L. Kettlety were elected 
deacons. 

The Silco Jewelry Co., 100 Fountain 
St., this city, is being conducted by G. 
Leon Silverman and William Silverman, 
according to their statement filed at the 
office of the city clerk. 

The S. O, S. Welding Corp. have removed 
their office from 404 Turks Head building, 
and their shop from the Lord Dry Dock 
Corp. to their new office and moni corner 
Oxford and Devine Sts. 

Information filed at the ‘Ger of the 
City clerk of Pawtucket shows that the 
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Cameo Mfg. Co., 347 Main St., that city, 
is owned by Margaret C. Campbell, of 
289 Walcott St., that city. 

The regular monthly meeting of the 
directors of the Manufacturing Jewelers 
Board of Trade will be held at the rooms 
of the association in the Turk’s Head 
building, Friday afternoon, May 20. 

Presiding Justice Tanner in the Su- 
perior Court last Wednesday heard and 
granted the petition of Horace M. Peck, 
as receiver, for permission to compro- 
mise claims against the A. H. Bliss Co. 

The case of the Pilgrim Novelty Co. 
against Alexander Carcierri was heard in 
the civil session of the Sixth District 
Court last week before Judge Rueckert 
and judgment given the plaintiff for $20 
and costs. 

The counter suits of Nu Fastener Co. 
against T. W. Lind Co. and T. W. Lind 
Co. against the Nu Fastener Co., which 
were on the calendar of the Superior 
Court were called and passed for re- 
assignment. 

Harry R. Rose, of this city, doing busi- 
ness as the Rose Novelty Co. of Paw- 
tucket, has petitioned the United States 
District Court for a discharge in bank- 
ruptcy and a hearing has been appointed 
for May 14 at 10 o’clock. 

Abraham Greenfield and Ralph Orleck 
have filed information at the office of the 
city clerk that they are the owners of the 
manufacturing jewelry business at 415 
Richmond St., being conducted under the 
style of the G. & S. Mfg. Co. 

At the 78th annual meeting of the 
Grand Lodge of Odd Fellows of Rhode 
Island held in this city last Tuesday 
William R. Dutemple and Louis W. 
Clarke were appointed members of the 
standing committee on appeals for the 
ensuing year. 

A demonstration of how cut glass is 
made was given in connection. with a 
special sale at Peck’s, Trinity Square, 
Pawtucket, the past week. The demon- 
stration was through special arrange- 
ments with Kelly & Steinman, Inc., of 
Deposit, N. Y., manufacturers of cut 
glass. 

The Utility Novelty Co. has been 
granted a charter by Secretary of State 
J. Fred Parker under the laws of Rhode 
Island. The capital stock is $10,000 and 
the concern will manufacture novelties 
of all-kinds with headquarters in Provi- 
dence. Paul Shocker, George H. Holt 
and Duncan C. McKenzie are the incor- 


_porators. 


The Beeber Mfg. Co., which was re- 
cently: incorporated under the laws of 
Rhode Island with a paid-in capital stock 
of $10,000, has organized with Morris 
Beeber as president, Harry Blacher as 
treasurer and Lewis C. Luther as vice- 
president. The concern will manufacture 
a line of syndicate jewelry and novelties 
at 43 Sabin St. 

Col. William F. Flanagan, of the Cut- 
ler Jewelry Co., and Capt. J. Robert 
Sweet, with the Providence office of the 
National Jewelers Board of Trade, were 
guests of the Boston Fusileers last ‘week 
on the occasion of the 134th anniversary 
of the Boston Command. They repre- 
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sented the First Light Infantry Regi- 
ment of this city, of which they are 
colonel and adjutant respectively, 

Jacob M. Hamberger, connected with 
The Outlet Co. (J. Samuels & Bro,, Inc.) 
for 24 years and lately office manager 
there, died last week at the age of 54 
years. He had been in poor health for 
about two years but was confined to the 
house only about a-week. He leaves a 
widow, one son and one daughter. He 
was a member of the Town Criers, Red- 
wood Lodge of Masons and was treas- 
urer of the Hebrew Orphanage. 

The Rex Mfg. Co. entered suit in the 
Superior Court last Wednesday after- 
noon against Walter Hunold, alleging 
damages of $10,000 resulting to the 
plaintiff's machinery and stock of jewelry 
in its factory on the third floor of the 
building at 14 Blount St., March 7, 1920, 
because of some negligent act on the part 
of Hunold, who occupied the floor above, 
in allowing the sprinkler system to flood 
the quarters of the Rex. Mfg. Co. The 
plaintiff says that the specific acts that 
caused the flooding and consequent dam- 
age to its property are unknown, but 
chemicals were destroyed, and tools, ma- 
chinery, motors, belts, jewelry, ribbons, 
cardboard boxes and other property 
were badly soaked. 

Among the members of the executive 
committee that had charge of the $100,- 
000 campaign drive for the benefit of the 
Rhode Island Society for the Prevention 
of Cruelty to Children were the follow- 
ing: Barton A. Ballou, Frederick A. Bal- 
lou, Charles W. Bubier, John M. Buffin- 
ton, Charles S. Bush, William O. Bland- 
ing, Frederick D. Carr, William P. 
Chapin, William S. Cherry, Albert W. 
Claflin, Arthur W. Claflin, Russell Grin- 
nell, Arthur Henius, John S. Holbrook, 
George H. Holmes, Edward B. Hough, 
Charles F. Irons, Sigmund Lederer, Wal- 
ter S. Lederer, Louis Lyons, Frank W. 
Matteson, William L. Mauran, Paul C. 
Nickerson, Samuel M. Nicholson, Arthur 
O. Ostby, Ralph G. Ostby, Edmund H. 
Parsons, Phineas F. Parsons, Alfred K. 
Potter, Everett I. Rogers, Frederick T. 
Rogers, Joseph Samuel, Leon Samuels, 
Governor Emery J. San Souci, Joseph O. 
San Souci, Henry D. Sharpe, John Shep- 
ard, Jr., Everett L. Spencer, William H. 
Thurber, William A. Viall and Herbert 
J. Wells. 





Birmingham, Ala. 





L, W. Witt, formerly of Cedar Bluff, 
Ala., is now connected with Marshal Jewel- 
ry Co., of this city. 

I. R. Rubenstein, of the I. R, Rubenstein 
Jewelry Co., of this city, is now in Shreve- 
port, La., on business. 

The jewelers of this city held their reg- 
ular monthly meeting on May 5 and decided 
on the trip to the Alabama Retail Jewelers’ 
convention. 

Mr, Taliaferro, of the Taliaferro Jewelry 
Co:, Gadsden (Ala.), visited here last week 
and said that a good time is being looked 
forward to next week, when the Alabama 
Retail Jewelers’ Association holds its an- 
nual convention in his home town. 




















J. Rotstein, a retailer of 610 Poplar 
St., has remodeled his store. 

Ralph Bieber, of Bieber Bros., New 
York, was a recent visitor in the city. 

Leo Henle, of Sussfeld, Lorsch & 
Schimmel Co., was a recent salesman 
in the city. 

Thomas F. Brennan, a retail jeweler of 
Chester, Pa., is suffering from a severe 
attack of the grippe. 

F. Kille, formerly a watchmaker with 
Reach Bros., has accepted a position with 
T. L. Bear, Camden, N. J. 

Boudman & Eiseman, silverplaters for- 
merly located at 706 Chestnut St., have 
removed to 717 Sansom St. 

A. Lax has opened a retail jewelry 
store at 2230 S. 7th St., in the storeroom 
until recently occupied by I. Kimmel. 

Max E. Gordon and Charles Brecher, 
of Aisenstein & Gordon, 712 Sansom St., 
have returned from a business trip to 
New York city. 

David Karp, a retail jeweler at Barnes- 
boro, Pa., who was in the city last week, 
is planning to open a gift shop adjoining 
the present location of his jewelry store. 

J. Barrows, a watchmaker for R. S. 
Milner & Son, 1319 Point Breeze Ave., 
sustained an injury to his leg several 
weeks ago when a trolley car door was 
closed too.suddenly upon him. Mr. Bar- 
rows has returned to his work on 
crutches. 

Joseph Goodman, who was appointed 
temporary receiver for Isidor Weinstock, 
jeweler of 155 Girard Ave., has been con- 
firmed as permanent receiver. Wein- 
stock had involuntary bankruptcy pro- 
ceedings brought against him several 
weeks ago. 

A Sansom St. dealer who has been in 
the habit of violating the one-way traffic 
regulations was arrested several days 
ago and fined $7.50. Those interested 
along the diamond row report that the 
dealer is still running both ways on San- 
som St., despite his previous lesson. 

The firm of Grossman & Roth, re- 
tailers and instalment brokers at 1153 N. 
Front St. has dissolved partnership. 
Louis J. Roth, one of the members of 
the firm, has opened a new business at 
1830 N. Newkirk St., and Louis S..Gross- 
man, the other member, is also starting 
out for himself. 

The 10th annual dinner of the Sansom 
Street. Business _Men’s Association will 
be held Tuesday evening, May 10, at 6.30 
o’clock at Louis’ Cafe, 127 S. 12th St. 
The speakers will include J. F. O’Neill, 
secretary of the association; Dr. Edward 
J. Cattell, city statistician, and Morris 
Conn, formerly councilman from the dis- 
trict embraced in the membership of the 
association. : 

Among the numerous retail jewelers 
from nearby cities and towns noted here 
within the past week have been A. E. 
Baylee, Bristol; H. B. McFarland, East 
Downingtown; D. H. Krause, North 
Wales; E. K. Bean, Lansdale; Jacob 
Luxenberg, Houtzdale; Mrs. :Charles H. ° 
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Bunting, Newtown; A. H. Landis, Lans- 
dale; Peter Siegler, Doylestown; and E. 
Allez and E. C. Morrison, both of Mill- 
ville, N. J. 

An apprentice in the employ of Louis 
Wallen, on the second floor of 713 San- 
som St., passed a door as someone 
opened it from the outside. The door 
struck the apprentice’s arm and the arm 
held a bottle of nitric acid. The bottle 
fell and broke. The apprentice was 
burned slightly but everybody else made 
a hasty exit and avoided the fumes. 
Later the acid was dumped in the street, 
where an effort to dissolve it in water 
resulted in the fumes rising like smoke 
and causing a brief fire scare. 











Fuller & MacFarlane have moved their 
plant to .98 Union St. 

Fred, Schwimm left last week for Cuba 
where he will represent the Santos Co. 

Ervin V. Sweet has returned from New 
York where he has been spending a few 
days in the interest of his concern. 

I. F. Bodman, Ray L. Torrey and W. 
J. Morse, three local well-known jewel- 
ers, were in New York last week on busi- 
ness. 

The Bigney Real Estate Co. has been 
incorporated with a capital of $300,000 
and is headed by Sidney O. Bigney as 
president. 

Walter L. Gardner returned last week 
from. a fishing trip. In two days he made 
a catch of 11 trout. One of the fish weighed 
1% pounds. 

William H. Saart will head the Attle- 
boro delegation which will attend Maran- 
ville day, to be observed at the Boston 
National grounds on May 11. 

Charles A. Whiting, of the Whiting & 
Davis Co., gave an interesting talk last 
Thursday evening at the Superintend- 
ents’ and Foremens’ Association meeting. 

The election of five directors for the 
Chamber of Commerce is now in prog- 
ress. The ballots were sent out last week 
and the results will be made public on 
Wednesday. 

The following manufacturing jewelers 
have been elected to the board of directors 
of the Chamber of Commerce: William 
L. King, H, A. Allen, George F. Sawyer, 
Lewis S. Cailson and Lawrence P. Keeler. 

The manufacturing jewelers are keep- 
ing Senator Henry Cabot Lodge of this 
State well posted on the various gold 
taxation bills being introduced in Con- 
gress. The Bay State senator has many 
close friends in the Attleboros and has 
always assisted them in matters pertain- 
ing to the jewelry industry. 

W. A. Cunningham, treasurer of the 
Horton-Angell Co., has filed the following 
report: Real Estate, $25,893; cash, $23,499; 
machinery, $65,088; accounts receivable, 
$52,528; investments, $1,500; notes, $42,191; 
merchandise, $152,197; furniture, .fixtures 
and tools, $2,733; autos, trucks and teams, 
$434; prepaid and accrued items,. $1,588; 
good will and trade-marks, $15,000: total, 
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$388,651. Capital, $250,100; accounts pay- 
able, $16,502; notes payable, $105,000; sur- 
plus, $15,029; accrued expense, $1,032; de- 
ferred income, 988; total, $388,651. 





Rochester, N. Y. 





The Glasser Jewelry Store, in the Eg- 
gleston Hotel building, Main St. E. has 
been opened for business. 

The last dance this season of the em-— 
ployes of Bastion Bros. Co. was held in the 
assembly hall of the new factory, 1600 
Clinton Ave., N., recently and was a social 
success. The building on Mt, Hope Ave., 
formerly occupied by the company, has been 
converted into a storage. 

Work is going on in the store to be 
occupied by the Gay Jewelry Shop at 
220 Main St. E., near Clinton Ave. Mr. 
Glasser expects to open the place about 
the first of next month. He predicts that 
this place will be one of the handsomest 
jewelry shops in the State. 

James J. Ernisse, who conducted a 
jewelry store for some time in the Pow- 
ers Hotel building, has leased the prem- 
ises at 5 Clinton Ave. for a number of 
years, where he has opened a retail 
jewelry business. The store is furnished 
with mahogany fixtures and art glass 
partitions and excellent illumination. Mr. 
Ernisse is a member of the local jewelers’ 
association. 

The Rochester Retail Jewelers’ Asso- 
ciation will hold a regular meeting 
Thursday evening. President E. A. 
Handy is arranging to have a good din- 
ner at the Elks Club rooms on Clinton 
Ave. N. The theatre party held by the 
association last month was a big success. 
A fine spirit of comradeship prevails 
among the members, which is the com- 
ment of commercial men who visit here. 

Central building, Main St. E. seems to 
be a favorite location for the jewelry 
trade, as the directory tablet in the main 
entrance of the building would indicate. 
The latest concern there is the Stone- 
Lewis Co., in Room 416. The company 
was formed in April and will conduct a 
wholesale business in watches, jewelry, 
silverware and clocks. Harry B. Stone 
was for the past nine years a salesman 
for the firm of M. Rosenbloom & Co., 
and I. R. Lewis was in the office of the 
same company for some time. Both 
young men are well known and popular 
in the trade. Mr.-Stone leaves for a trip 
this week. 

Nine years in Auburn, Judge W. K. 
Gillette in County Court pronounced as 
a just term for Joseph Davis, who pleaded 
guilty to an attempt to hold up and ‘rob 
David Ebers in his shop, 28 State St., at 
noontime one day last March. The man 
who worked with Davis on this “job” 
is stated to be his brother, and he suc- 
ceeded in getting away. He was.arrested 
in Chicago later and released on bail. 
He is still at liberty. Joseph Davis gave 
his age as 28. He was married about 
one year ago to an actress who was play- 
ing in a local stock company. Mail sent to 
her at Buffalo was intercepted by the police 
and in that way information obtained so that 
the other brother was located in Chicago. _ 
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Charles H. Mueller has opened a 
jewelry store in North Plymouth. 

Ezbon Wheeler, Salem, who had been 
ill for several weeks, is back in business. 

John McCarthy has started in_ business 
for himself as a manufacturing jeweler in 
the Washington building. 

Henry Billauer, formerly conducting a 
jewelry store on Doonshire St., has 
taken premises in Woburn. 

C. W. Davidson, president of the 
Thomas Long Co., has returned to direc- 
tion of affairs after an absence of three 
months through sickness. 

Miss Minnie Hildreth, of the Smith, 
Patterson Co., visited friends in Phila- 
delphia for a week, returning to business 
after a very pleasant brief vacation. 

Miss Marion Stott, of the Smith, Pat- 
terson Co., has left the company’s service 
after many years of employment to take 
a position with another business house. 

The annual Spring outing of the Bos- 
ton Jewelers’ Club will be held at Pem- 
berton Inn, June 15. This is an event 
which attracts many members and friends 
in the trade from other cities. Special 
features are being arranged by Albert R. 
Kerr, details of which are to be an- 
nounced later. A shore dinner with all 
the “fixings,” music, dancing, etc., is only 
one of the chief items on the program. 
Boats will leave from Boston every hour. 
The dinner will begin at 6:30 P. M. 

Mrs. Samuel Cohen tried to avoid a 
draft in her husband’s jewelry store at 
1059 Washington St. the evening of May 
5 and prevented a robbery. While Mr. 
Cohen was checking up accounts Mrs. 
Cohen felt a pronounced inrush of air 
from the back of the store. On investi- 
gation, she found a hole in the floor in 
the rear of the store, opening into the 
cellar and large enough to admit a man. 
A patrolman was summoned and upon 
search he found that some one had en- 
tered the open bulkhead leading into the 
cellar of 5 Compton St., and from there 
had entered the cellar under the jewelry 
store, and then ripped away a part of the 
flooring. 

The Gorham Co. entertained a group 
of Boston jewelers at the Parker House 
April 28. A sumptuous luncheon was 
served, after which the hosts and guests 
discussed topics of trade interest. The 
party included A. M. Horne, of the 
Shreve, Crump & Low Co.; F. E. Fol- 
som, of Bigelow, Kennard & Co.; Joseph 
C. Bachelder and James Kingman, of the 
Smith, Patterson Co.; Frank T. Cram 
and R. H. Houghton, of A. Stowell & 
Co.; E. W. Hodgson, of Hodgson, Ken- 
nard Co.; Stanley Lynch, of the Wm. B. 
Kerr Co.; and William L. Stone, Mar- 
guerite Walker Jordan, Gertrude Mayo 
and Marjorie B. Judy, of the Gorham 
Co. The results of the co-operative dis- 
play of silverware at the Home Beautiful 
exhibition was also discussed and it was 
decided to repeat the exhibition on a 
much larger scale next year. A lively 
interest has been aroused in a new buy- 
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ing public by sterling silver table ware, 
beautiful in torm and design. 








Lancaster, Pa, 





John B. Roth spent several days in Phila- 
delphia last week on business. 

The largest amount in the form of a 
balance for distribution ever ajudicated in 
the Lancaster courts was in the estate of 
the late James Shand, until a couple of 
years prior to his death a director of the 
Hamilton Watch Co., in which he was a 
large stockholder. In the adjudication filed 
May 5, it was shown the amount for dis- 
tribution among his sole heirs, two sons 
and a daughter, was $1,237,872, in addition 
to which there is a balance of approximately 
$100,000 for further distributing. Mr. 
Shand came to Lancaster, a young man, 47 
years ago, engaging in business. His son, 
William, succeeded him as a director in the 
Hamilton Company, 

The Pennsylvania Legislature, having ad- 
journed without passing the bill placing 
all professions under control of a single 
board of license, the optometrists of the 
State will have two years of peace, so far 
as legislation is concerned. At the same 
time a measure they wanted passed, pre- 
sented by the Pittsburgh Optometrical So- 
ciety, did not go through, because it was 
presented too late in the session. The ob- 
ject of the measure was to amend the 
existing State School Code so that there 
could be no discrimination against op- 
tometrists when it came to a question of 
fitting glasses for pupils in the schools. 
Such an amendment will be urged when 
the Legislature convenes two years froin 
now. 

Students of the Bowman Technical School 
on May 5 debated the question, “Resolved, 
That the Best Railway Watch Made in 
America is the Hamilton.” The affirmative 
side was taken by Clay F. Staats, Ernest 
D. Miller and Thomas A. Deen, ,and the 
negative by William W. Parker, Charles S. 
Gause and Edwin C, Kneeburg. The judges, 
W. W. Appel, Henry W. Sears and Clayton 
D. Erisman, decided in favor of the neg- 
ative. The audience afterwards voted and 
awarded the palm to the Hamilton. The 
bowling team of the school, Robert Kling, 
York, Pa., captain, is leading the City 
League in the bowling tournament, having 
taken every game. Allen H, Goehricker, 
Ashtabula, O., has finished a course in 
watchmaking and returned home. He has 
several positions offered. 

A sample case containing watches and 
diamonds, the property of the Non-Retail- 
ing Co., of this city, was smashed in a 
wreck of the east-bound New York express 
train on the Pennsylvania Railroad, at 
Bennington, Pa., on April 28. A traveling 
salesman of the firm, Charles E. Foose, 
had sent the case on the train ahead of 
that he took, so he was not in the wreck, 
in which two trainmen lost their lives and 
a number of passengers were injured. The 
case was salvaged by the railroad company, 
and as its contents were insured, the Lan- 
caster company suffers no loss. Only a 
few months ago another salesman of this 
company lost two sample cases, valued at 
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$20,000, on the hills between Columbia and 
Marietta, the cases having fallen from an 
automobile.- One was recovered, but the 
other, valued at $6,000, was not. The cases 
were insured, however. 








Evansville, Ind. 





Charles T. Russell, a mussel digger 

found a 1 M : 

pearl near Maunee, IIl., on the 

Wabash River a few miles west of here 

last week that is said to be valued at more 
than $100. 

J. Harry Poole, who for many years 
owned and operated a pearl button factory 
in Rockport, Ind., was in Evansville a few 
days ago on business and reported a big 
revival in trade in his town. 

Charles N. Atkin, of Raphael Bros, 
wholesale and retail jewelers of this city, ts 
one of the men nominated for a position 
on the board of directors of the Evansville 
Association of Credit Men. There have 
been several nominated for the position 
and only three will be elected. 

J. L. Thuman, West Side jeweler, was 
one of the speakers at the bi-weekly meet- 
ing of the Nut Club on Tuesday night, 
May 3, on the West Side. The club is 
composed of some of the leading business 
men on the West Side and its purpose is to 
arrange social affairs for the West Side 
Civic League. 

Retail jewelers at Madisonville, Ky, 
Owensboro, Ky., Hopkinsville, Ky., Hender- 
son, Ky., Vincennes, Ind., and other towns 
in the tri-State section report that their 
Spring trade has been fairly good and they 
see no reason why business should not con- 
tinue brisk the balance of the year as the 
worst of the business depression seems to 
be over. 

The city council at Jeffersonville, Ind, 
by a vote of 6 to 2, on the night of May 2, 
passed a daylight saving ordinance for 
Jeffersonville, effective from Tuesday, May 
3, at midnight until Sept. 30. The action 
followed similar action at Louisville, Ky., 
and New Albany, Ind., where ordinances 
covering the same thing were passed a few 
days before. The ordinances passed by the 
city councils at both New Albany and 
Louisville will extend to Sept. 30. Recently 
Chamber of Commerce at Henderson, Ky., 
attempted to pass that body on record in 
favor of daylight saving time and the propo- 
sition was rejected and it is understood 
will not be brought up for consideration 
again this year. 

The retail jewelers of the city co-operated 
with the other retail merchants of Evans- 
ville on Thursday, when a great one-day 
sale was held for the benefit of the buying 
public of Evansville and the tri-State terri- 
tory. The weather was ideal and the stores 
were attractively decorated and offered some 
real bargains. The jewelers vied with each 
other on that date in fine window displays 
and report that their sales for the day were 
very satisfactory and that a great many out 
of town buyers were attracted to the city 
by the many bargains offered. The local 
retail jewelers believe that the bad Spring 
weather that prevailed along near the close 
of April and for several days in May, is 
now over and that with the coming of more 
settled weather the retail trade is going to 
improve right along. 











M. Gomez, of Leonard Krower & Son, 
has returned from a trip to Mexico. 
Charles Fine has been absent for some 


time on an extended pleasure trip. Mr. 
Fine is accompanied by his family. 

H. W. Slaudt, of Koke, Slaudt & Liver- 
more, has gone with his family to visit his 
father at the old home near Napa. 

Louis Hausmann left here May 8 for 
Gadsden, Ala., where he will address the 
Alabama jewelers to be in convention there. 

The W. E. Taylor Co. is now taking stock 
and it is found to be no easy job in the 
large establishment where so much small 
stock is carried. 

The window of J. M. Estrada, 341 N. 
Main St., was broken and robbed, recently, 
by a burglar who got away with about $100 
worth of jewelry. 

L. Dascomb, auctioneer and appraiser, 
has established headquarters with S. P. 
Dayton, 514 Title Guarantee building. He 
has just concluded a sale at San Pedro. 

Members attended a meeting of the New 
Orleans Retail Jewelers’ Association on 
May 5, at Galatoire’s restaurant. The busi- 
ness meeting was followed by a dinner. 

Charles. H. Clark, 704 S. Broadway, who 
went to Pine Hills, in the San Diego 
County mountains, for a rest, was caught 
in a snow storm there and had to leave 
after a short stay. 

Alfred’. Krower, accompanied by Al. 
Judice, returned during the week from a 
trip to New York made for the purpose of 
replenishing the stocks of the establish- 
ment of Leonard Krower & Son. 

Louis L. Bown, father of L. L. Bown, 
jeweler of 2734 St. Claude St., died May 3. 
He was 70 years of age and had followed 
the jewelry trade. He leaves a widow, who 
was Miss Anastacia Lucy and his son. 

J. P. Tait, 329 W. 7th St., had a very 
successful fishing trip in the vicinity of 
Wheeler’s Hot Springs, Ventura County, 
recently. During the two days he was 
fishing he caught the limit allowed by law 
each day. ‘ 


Webster Murray, manufacturing jeweler, 
532. Metropolitan building, has returned 
from Mexico, where he went to look after 
his mining interests in El Fuerte. He is 
very enthusiastic over the prospects for the 
mine and over the business outlook gen- 
erally in Mexico. 

Antin & Richard, two well known local 
jewelers, have rented a small store at 127 
Carondelet St. and will open a retail store 
there about May 10. This is the fifth jewel- 
ty establishment located in the first block 
of Carondelet St. Samuel Antin was for- 
merly:at 527 Canal St. 

John Luhring has moved his manufactur- 
ing jewelry establishment to 404 Chartres 
St., one square north of his former location. 
The new place is. larger and better lighted 
and has been fitted out in a more attractive 
manner. The new location is just opposite 
the New Orleans court house. 

W. V. Weinfurter, who now conducts a 
retail store and watch repair business in 
part. of a book and stationery store at 313 
St. Charles St., has rented a store at 809 
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Poydras St. and will open a larger establish- 
ment there about May 15. The store is 
located just opposité where the Hausmanns 
made their first success. 

J. J. Alexander, for some time past trav- 
eling representative for the material depart- 
ment of the E. W. Reynolds Co., has left 
the employment of that company and gone 
to the city of Mexico, to accept the posi- 
tion of sales manager for Sanborn Bros., 
one of the largest American mercantile 
houses in the Mexican republic. E. L. 
Hine, former department manager for the 
E. W. Reynolds Co., is the general man- 
ager of the Mexican house. 

Coleman E. Adler has purchased the 
building on Canal St., which he has occupied 
for a number of years as a jewelry store 
and factory. It has a front of 29 feet and 
depth of 160 feet., but the building is only 
four stories, Mr. Adler began in the jewelry 
business in 1900 at Royal and Iberville Sts., 
and later moved to 810 Canal St., and after 
that into his present place. The property 
was owned by the estate of H. M. Shiff, 
members of which family reside in Paris. 

One of the finest examples of the silver- 
smith’s art ever made is the cup presented 
to Joseph Rathbone, president of the 
Louisiana Cypress Lumber Co. and made 
in the Hausmann Inc. shop. The feature 
of the cup is the delicate repousse work. 
On one side of the cup is a true portrait 
of Mr. Rathbone done in exquisite repousse 
and on the other side is a striking sketch 
of the lumber mill. The two pieces were 
first hammered and engraved and then sol- 
dered on the cup. The detail of each is 
minute and faithful. Any one familiar 
with Mr. Rathbone or the mill of which he 
is the head would recognize the likeness of 
either at first glance so perfect is the work. 
The engraving was done under the direc- 
tion of L. W. Gery, engraver, and the detail 
worked out by other skilled artisans of the 
Hausmann shop. 








TRADE CONDITIONS 
Conditions in Louisville are said to be better 
than in many other cities at the present time, and 
as a whole the retailers and jobbers are very well 


satisfied. The manufacturers report that, in ad- 
dition to an excellent amount of repair work, a 
good deal of new work is coming in, especially 
platinum work with diamonds. Reports received 
from several of the watch repair shops and de- 
partments show that watch work is constantly two 
to fcur weeks, behind. 





Brainerd Lemon, of Lemon & Son, is 
considering another trip this year to Europe. 

George and Lesslie Katzman, of the 
George Katzman Co., went over to West 
Baden, Ind., last week to attend the whole- 
sale jewelers’ convention. 

Theodore Weihe, who has been operating 
a watch repair shop, has purchased the 
jewelry store of George Osterholt, on 3rd 
St., between Liberty and Walnut Sts. 

Arrangements are being made for holding 
the May meeting of the Louisville Retail 
Jewelers’ Association within a few days, the 
April meeting having been given up due 
to the Style Show. 

A good many manufacturers and whole- 
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salers will probably visit Louisville within 
the next few days, either prior to or after 
the -conventton of the National Wholesale 
Jewelers’ Association, at West Baden 
Springs, Ind., May 5 to 7, West Baden is 
about 60 miles from Louisville. 

A number of jewelers who have optical 
departments are in Lexington, Ky., for the 
meeting of the Kentucky Association of 
Optometrists, May 9 to 12, some of the 
supply houses having arranged for exhibits. 

G. F. Geiger, vice-president of Lemon & 
Son, as a member of the Town Board, of 
Anchorage, Ky., near Louisville, was active 
in passage of an ordinance there, for day- 
light saving, to conform with the new plan 
that has been adopted in Louisville. 

M. M. Lorch, of the Letzler Lorch Co., 
has gone on a combined business and 
pleasure trip east, planning to visit friends 
in Pittsburgh, and go on east to New York 
and the jewelry centers, to look over the 
situation, and buy some merchandise. 

As a result of a big Elks drive in Louis- 
ville, which has netted more than a thou- 
sand members, and which will result in 
the erection shortly of a $1,225,000 home in 
Louisville, there has been an excellent de- 
mand for Elk Insignia, many of the houses 
showing rings, charms, buttons, etc., and 
getting a nice volume on this merchandise. 

Lemon & Sons, Inc., recently received a 
verdict of $550 against Levi & Lejeune Co., 
pawnbrokers, in Judge Field’s Court. The 
judgment represented the value of a ring 
alleged to have been bought by Jacob Fel- 
heimer, a soldier, on Jan. 7, 1920, by giving 
a worthless check. The ring was pawned 
the same day for. $135 and no report of 
the transaction was made to the police de- 
partment it was alleged, which left the 
pawnbrokers without a leg to stand upon in 
coming into court. 


It is reported that some of the retailers 
are not sticking to their agreements not: to 
lend watches while repairing watches, but 
investigation of such reports generally 
shows that retailers who are lending 
watches are not members of the associa- 
tion. William Irion, of Matt Irion & Sons, 
stated that when the association decided not 
to loan watches he wrecked about $500 
worth of loan watches, putting a lot of the 
stuff into the melting pot, and that his 
concern had rigidly refused to loan watches. 
He stated that some customers ‘had se- 
cured watches from pawnbrokers while hav- 
ing their own mended, and in other cases 
some of them had paid the price of a cheap 
watch for use. When asked whether the 
refusai of the retailer to loan watches 
would not send business elsewhere, he said: 
“It might at some periods, but right now 
when every shop has more work than it can 
do, no one is going to lose any business by 
maintaining a policy which will save many 
dollars in the long run.” : 





The counterfeit Federal Reserve Bank 
$10 bills which have been reported dur- 
ing the past few weeks to have been 
passed in this city, Waterbury and An- 
sonia, as announced in THe JEWELERS’ Cr- 
CULAR, have now appeared in Bristol, Conn., 
the bills having been raised from $2 de- 
nominations. The authorities are inves- 
tigating. 
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NOW IN PREPARATION 
26th i 


Annual Edition 


A correct and handy reference book 
for the jewelry trade. Goes to the 
man who actually buys goods and is 
used steadily during the year. Fits the 
vest pocket. 





Advertising space is limited, 
so write at once if interested 


For a quarter of a century 


THE STANDARD 
Buyers Directory 


Of Manufacturers, Importers and Job- 
bers of Jewelry and allied trades, classi- 
fied and geographically arranged. 


Ideal 
Advertising Medium 


To display business card or illustrated 
advertisement, having the strong feature 
of being in steady use. 





Write for Advertising Rates 
THEY ARE VERY REASONABLE 








THE JEWELERS’ CIRCULAR PUBLISHING CO. 


11 JOHN STREET, corner Broadway (Phone 1148 Cortland) NEW YORK 
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TENE ; A eget 
E. H. Lane, of the C. B. Norton Jewelry 

Co., is away for a few weeks’ rest. 

Samuel Bloom, former traveler for the 
Meyer Jewelry Co., is ill at his home. 

Mr. and Mrs, Noble R. Fuller left May 3 
for West Baden, Ind. They will return 
May 11. ; 

C. L. Daniels, of the Cady & Olmstead 
Jewelry Co., has returned from an eastern 
buying trip. 

Mr, and Mrs. F. Roos, Sandusky, O., are 
in the city looking for a location for a 
jewelry store. ; 

D. B. Ward, of D. B. Ward & Co., of 
Kansas City, attended the convention of 
jewelers held in Oklahoma. 

G. H. Edwards, of Edwards-Ludwig- 
Fuller Jewelry Co., is roughing it on a 
relative’s ranch near Aliva, Kansas. 

R. E. Marling, manager of Harris-Goar 
Co.’s Topeka, Kans., house, was in the city 
a few days the early part of the month. 

H. H. Kiger has returned from a week’s 
trip through Oklahoma.- While in that 
State he attended the retail jewelers’ con- 
vention. 

Mrs. John Mednikow, whose husband 
owns a jewelry store at 117 E. 13th St. 
in Kansas City, is slowly recovering 
from a severe illness. 

Sid Emrich, credit man of the Harris- 
Goar Jewelry Co. for a number of years, 
has gone to Oklahoma City to assume charge 
of the branch store there. 

Among those who attended the Na- 
tional Wholesale Jewelers’ convention at 
West Baden, Ind., were H. H. Kiger and 
Mr. and Mrs. N. R. Fuller. 

A. I. Bierfreund, of the Porter & Wiser 
Jewelry Co., devoted three days the week of 
April 25 to the Y, W. C. A. drive for 
$35,000. The association obtained $50,000 in 
the allotted time. 

Miss Henrietta Robbins has resigned 
from her position in the advertising de- 
partment of the Porter & Wiser Jewelry 
Co. Miss Robbins will take a two weeks’ 
rest at her home. 

E. A. Kiger and E. A. Warner, of the C. 
A. Kiger Co., are home from the Iowa State 
convention, held in Fort Dedge C, M. 
Kiger is in Excelsior Springs, Mo., recover- 
ing from an attack of influenza. 

Charles C. Hoefer and family have re- 
turned from a trip to Miami, Fla., where 
they spent the season with Mr. Hoefer’s 
brother Tom. Mrs. Everett Brooks, Mr. 
Hoefer’s niece from Appleton, Wis., was 
also in the party. 

J. W. Trowbridge, manager of the 
Wichita branch of the Harris-Goar 
Jewelry Co., Kansas City, was in town 
April 24. Mr. Trowbridge is quaran- 
tined away from home for 35 days be- 
cause of scarlet fever in his family. 

W. E, Hoefer, of the Edwards-Ludwig- 
Fuller Jewelry Co., has been presented with 
a Shrine jewel medal for special services to 
Abdullah Temple, Leavenworth, Kans. Mr. 
Hoefer and a delegation of about 25 mem- 
bers from Kansas City, Kans., attended a 
banquet given by the Leavenworth lodge the 
evening of May 3, 
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W. O.*Hensley has resigned his posi- 
tion as manager of the Kansas City 
Clock & Silverware Co., of Kansas City. 
Mr. Hensley has gone east. N. R. Fuller, 
secretary and treasurer of the Edwards, 
Ludwig, Fuller Jewelry Co., is giving his 
attention to the clock company until a 
new manager is appointed. 


About 100 members of the Kansas City 
Chamber of Commerce will take the 1821 
“trade trip” on the “Chamber of Commerce 
Special,” into the southwest during May, 
starting on the 22nd. This is one of the 
longest trips ever planned; and is designed 
to go outside the territory usually desig- 
nated as “Kansas City trade territory.” 
The jewelry industry will be represented by 
the Jaccard Jewelry Co. 

Leo H. Ludwig, of the Edwards-Lud- 
wig-Fuller Jewelry Co., returned to 
Kansas City April 27 from the Jewelers’ 
and Opticians’ convention, held in St. 
Louis the preceding few days. Those 
from Kansas City who attended the con- 
vention are: John Titus, J. A. Mott, 
George Erskin and Fred Sands, who rep- 
resented the Mid-Continent Jeweler pub- 
lished in Kansas City. 

Among the recent visitors in the city 
were: W. R. Henley, Sublette, Kans.; J. 
Jenkinson, Esbon, Kans.; S. J. Sloan, Cam- 
eron; J, O. Stott, Paola, Kans:; C. J. Ben- 
son, Lee’s Summit; Mr. and Mrs. C. E. Bag- 
shaw, Belton; Earl Morrison, Olathe, Kans. ; 
C. E. Dickinson, Garden City, Kans.; E. vu. 
Gilbert, Olathe, Kans.; E. Park Sellard, 
Gallup, N. M.; W. E. Davis, Filmore; E, E. 
Burnett, Holden; L. B. Kimball, Eldorado, 
Kans. ; J. C. Bowman, Triplett; S. E. Cogs- 
well, Jr., Kirwin, Kans.; W. J. Meyer, Lee’s 
Summit; E. M. Mitchell, Baxter Springs, 
Kans.; C, L. Frost, Odessa; C. A. Davis, 
York, Nebr. 

The C. A. Kiger Co. is occupying its 
new location, the fourth floor of the Fire- 
stone building, 20th St. and Grand Ave. 
This is the seventh time the company has 
moved, each time for the purpose of se- 
curing more room, since its establishment 
$4 years ago in Hutchinson, Kans. The 
present quarters are in the heart of the 
new wholesale district. about a three-min- 
ute walk from the Union Station, within 
easy access of the retail district. The 
floor space comprises 10,000 square feet. The 
north and west sides are of plate glass and 
the south and east are well lighted by large 
windows. The woodwork and furniture is 
mahogany. All of the railings, desks and 
tables are covered with glass. Lighting is 
all from above. A lounging and smoking 
room has been fitted up for customers. A 
special room is provided for the salesmen 
to prepare their sample lines. All of the 
safes and vaults are equipped with elec- 
trical alarms to guard against burglary. 
No goods are on display in the main sales- 
room. There are no show cases and no 
wall cases. Everything is shown in special 
rooms provided for that particular pur- 
pose and the place has more the appear- 
ance of a bank than of a jewelry estab- 
lishment. The office force is composed of 
26 persons and there are nine traveling 
salesmen. One of the hobbies of the com- 
pany is quick service. No order is al- 
lowed to remain over the day of its re- 
ceipt without being filled or the customer 
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being communicated with in case of neces- 
sary delay. 





Minneapolis. 





L. C. Gaus, wholesale jeweler of this 
city, returned from a business trip in South 
Dakota recently. Mr. Gaus has covered this 
territory for the last 25 years, 

H. C. Koehler, retail jeweler of Madi- 
son, S. Dak., has sold his business to 
Arthur H. Kottke, of Mitchell, S. Dak. 
Mr. Kottke has been in the employ of the 
G. Woelfel Co., of Mitchell, for the last 
two years. 

H, O. Schleuder, jeweler and optician of 
New Ulm, Minn., one of the members of 
the State Board of Examiners for op- 
tometrists, was in Minneapolis last week as 
a member of the examining board. 

Among the retail jewelers in the State 
who visited this city recently were P. J. 
Winkel, Breckenridge; T. J. Sime, Albert 
Lea; J. P. Stenstrum, Clarkfield; J. S. 
Scovill, Austin; George L. Rochat, Ada; 
W. J. Hager, Hector; E. W. Johnson, Bird 
Island; L. P. Mahler, Olivia, and C. B. 
Adams, Watertown, 

More than $2,000,000 worth of jewelry 
was displayed at the formal opening of 
the J. B. Hudson jewelry store, 37 S. 
7th St., May 3 and 4. The store, which 
occupies 6,000 square feet of floor space, 
is one of the largest in the country, and 
is in a class with Tiffanys’ of New York 
and Spauldings’ of Chicago. The store 
was decorated with ferns, roses, carna- 
tions and other flowers, many of which 
had been sent to Mr. Hudson from 
friends in New York, Chicago and other 
cities. Hundreds of patrons visited the 
establishment during the two days, and 
admiration for the establishment was 
expressed on all sides. Among the arti- 
cles that attracted special attention of 
the visitors was a $100,000 pearl neck- 
lace, a $20,000 diamond ring, and a single 
pearl valued at $40,000. Associated with 
Mr. Hudson in the firm is his son, Wal- 
ter G. Hudson, vice-president, and Will- 
iam A. Lawhead, secretary. 








Champa St. to 1512 Champa St., and the 
Crown Mfg. Co. has moved from the Foster 
building to the same location. 

Dan G. Weil, of the Syman Bros. Jewelry 
Co., has returned from a buying trip in the 


east. He visited New York city, Provi- 
dence, the Attleboros, Wallingford, New 
Haven and Birdgeport. 

Edward Lehman and W. W. Hamilton 
have both attended the convention of the 
National Wholesale Jewelers at West Baden, 
Ind. Mr. Lehman visited Excelsior Springs, 
Mo., and Chicago enroute to the conven- 
tion. 

Mrs. Zerlina W. Syman returned last 
week from a three-months’ tour of Cali- 
fornia and the Canadian Rockies, and is 
greatly improved in health. At San Diego, 
Mrs. Syman made her first airplane trip and 
says she enjoyed the novelty very much. 
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IAMONDS are 
beginning to be 
imported into this 
country in fair 
amounts according to the figures just made 
public by the Bureau of Foreign and Domes- 
tic Commerce, which made available the 
statistics of imports into this country for 
March. According to these figures, dia- 
monds to the value of $3,188,545 came into the 
jewelry trade during that month from for- 
eign countries, the bulk of the imports 
peing for the Port of New York. Of this 
the principal amount was in the cut stones, 
the value of these gems being given .as $2,- 
951,543 and that of the rough or uncut 
stones, $237,002, thus giving little indication 
of any cause for a marked revival of the 
cutting industry here as yet. 

The import figures for this and previous 
months indicate that Antwerp is again tak- 
ing its place as the second center for 
cut stones among our American buyers, 
Amsterdam holding the lead as usual, while 
London and other centers show a marked 
falling off. From the Netherlands during 
this month, we imported cut stones to the 
amount of $1,506,468, from Belgium, $1,182,- 
478, from England, $228,624 and from France 
but $20,459. The remainder of the amount 
imported was made up from small ship- 
ments from Brazil, $6,576, Austria, $5,000 
and Australia, $1,938. 

The importations of rough, small as they 
are, came mostly from England, about half 
or to be exact, $119,283, coming from that 
country. To this sum were added ship- 
ments direct from British South Africa of 
$39,690, from Netherlands, $29,962, from 


Diamond Imports 
During March 


Brazil, $26,461, from Belgium $17,255 and: 


from France, $4,351. 

Altogether our stock of diamonds in this 
country was augmented during the month 
by a total of 25,967 carats of cut stones 
and but 3,083 carats of rough. Under the 
conditions prevailing, this may be ade- 
quate for the present, considering the stocks 
on hand, but will amount to little as soon 
as normal conditions begin to prevail 
throughout the diamond trade. 





EMBERS of the 

jewelry trade in- 
terested in price main- 
tenance and the fight 
to obtain legislation that will permit con- 
tracts covering the protected selling price 
will be pleased to hear the news published 
in another column to the effect that a new 
standard price bill has been introduced in- 
to this session of Congress. This measure 
is known as the Stephens-Kelly Standard 
Price Bill and is practically a successor 
to the Stephens Bills which had so many 
advocates in the jewelry trade. This bill 
has been reintroduced by Representative 
Clyde Kelly of Pennsylvania and as hear- 
ings have been held on the bill by the In- 
terstate and Foreign Commerce Committee 
of the House, Mr. Kelly announces that he 
will attempt to push it through to final 
enactment by the present Congress. 

The bill which follows the lines of the 
standard price bills of previous sessions is 
essentially drawn to protect the public 
against false pretenses in merchandising 
and according to its author, it is also in- 
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tended to give the independent manufacturer 
with an identified product the right to file 
his trade-mark or brand with the Federal 
Trade Commission, together with the price 
of his merchandise and on doing this, to 
have the right to maintain the price of the 
article down throughout the various sales 
into the. consumer’s hands. If the price 
should be deemed too high, complaint may 
be. made to the Federal Trade Commission 
to revoke the right to fix such prices, 

This bill which has been endorsed by the 
American Fair Trade League, the National 
Association of Manufacturers and by various 
State manufacturers’ and wholesalers’ as- 
sociations as well as a large number of 
State retail jewelers’ associations is believed 
by a large number of its advocates to be 
the only means by which the owner of 
standard trade-marked goods today can pro- 
tect himself from the practices of the un- 
scrupulous price cutter who uses his well 
known product as a bait to bring customers 
in his store for the purpose of overcharging 
them on other articles which he can induce 
them to buy. 

While manufacturers of standard articles 
can to a some extent protect themselves 
from the price cutter by refusing to sell 
him individually, they are practically for- 
bidden to enter into any contracts for the 
purpose of maintaining prices or enter into 
any agreement with others that will pre- 
vent the re-sale of their goods to the price 
cutter. Manufacturers who sell through 
wholesalers and not direct to the retailer 
have found themselves practically helpless 
in maintaining prices. Therefore, an at- 
tempt is made to legalize through this meas- 
ure under certain proper restrictions the 
efforts of the manufacturer to protect his 
good name and the interests of his dealer 
and the public at large by permitting him 
to make valid contracts governing the re- 
sale prices of his product. 





Model Advertising ass to the ac- 
pip ee "_tion of Governor 
Sener. Vets tee Miller of New York 
last week, the Empire 

State is to take its place among those that 
have laws against fraudulent advertising 
that can be properly enforced, the Gover- 
nor having Wednesday signed the Betts 
Bill, amending the penal law in relation to 
untrue and misleading advertisements, This 
law, as passed by the State legislature, is 
the same as the bill commonly known as 
the “Printers’ Ink Model Advertising Law” 
that had already been passed in 23 of the 
leading States of the Union and in many 
of which it has already been found effective 
in suppressing fraudulent advertisements 
and announcements. The news that New 
York had become the 24th State to have 
an advertising law “with teeth” was re- 
ceived with distinct interest and pleasure 
by publishers and advertisers alike and 
especially by members of the jewelry trade. 
Although New York State was the first 
in which a law against fraudulent and mis- 
leading advertisements was agitated and its 
legislature one of the first to put such 2 
bill on the statute books, the laws of the 
past have never been adequate to meet the 
conditions which they were supposed to 
remedy. True, some convictions have been 
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obtained in the past under charges of 
fraudulent advertising but there were aj. 
ways stumbling blocks for the prosecution 
as a result of the language used ip the 
statute, which in many cases made the cop. 
viction of a swindler so difficult that both 
complainants and district attorneys were 
discouraged from taking action against 
many people whose practices they felt were 
intended to come within the scope of the 
legislation. The great difficulty in the pagt 
kas existed in the incorporation of the 
word, “knowingly,” in the statute and this 
is one of the essential changes that has 
been made in the law by the Betts Bill 
signed by Governor Miller. 

One of the advantages that will come to 
the business world as a result of the Das- 
sage of the new statute in New York lies 
in the fact that its language is practi- 
cally identical with that of similar statutes 
in 23 other States, giving a uniformity that 
will permit a campaign for general pros- 
ecution against advertising frauds perpe- 
trated in interstate commerce despite the 
fact that we have no national law on the 
subject. The credit for the passing of this 
and the other statutes must in great part 
be given the publication, Printer’s Ink, 
after which the model statute was named 
and which for 10 years has been endeavor- 
ing to get the various States of the country 
to enact this uniform law to deal with the 
frauds who mislead their product through 
advertising of any kind. That New York 
State was so long out of the fold has in 
the past been greatly deplored because it 
gave an advantage to the fraudulent adver- 
tisers within the boundaries of this great 
commonwealth that was not afforded to 
those in other sections of the country. But 
this condition has apparently been remedied 
and there is no reason now why the 
fraudulent advertiser, no matter of what 
description, cannot be suppressed because 
the States that have no such statutes rep- 
resent but a small part of the possible 
market for any product. 

The new act, which takes effect Sept. 1 
next, reads as follows: 

“AN ACT TQ AMEND THE PENAL LAW, IN RELATION 
TO UNTRUE AND MISLEADING ADVERTISEMENTS.” 
The Pecple of the State cf New York, repre: 

sented in Senate and Assembly, do enact as fol- 

lows: 

Section 1. Section four hundred and twenty- 
one of the penal law is hereby amended to read as 
follows: 

§ 421. Untrue and misleading advertisements. 
Any person, firm, corporation or association who 
with intent to sell or in any wise dispose of mer- 
chandise, securities, service, or anything offered 
by such person, firm, corporation, or association, 
directly or indirectly, to the public for sale or 
distribution, or with intent to increase the con- 
sumption thereof, or to induce the public in any 
manner to enter into any obligation relating thereto, 
or to acquire title thereto, or an interest therein, 
makes, publishes, disseminates, circulates, or places 
before the public, or causes, directly or indirectly, 
to be made, published, disseminated, circulated, or 
placed before the public, in this state, in a news: 
paper or other publication, or in the form of a 
book, notice, letter, handbill, poster, bill, circular, 
pamphlet or letter, or in any other way, an ad- 
vertisement of any sort regarding merchandise, 
securities, service or anything so offered to the 
public which advertisement contains any assertion, 
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Louis Bail, diamond setter, has started 
in business at 121 Canal St. 

The Visco Engraving Co. has removed 
from 106 Fulton St, to 150 Fulton St. 

Sussex Bros., tool makers for the trade, 
have moved from 91 Canal. St. to 151 Canal 
St. 

On May 1 the business of Goodfriend 
Bros, was moved to 542 Fifth Ave., near 
45th St. 

Louis Sumner, importer of diamonds, has 
moved his business from 14 Maiden Lane 
to 12 John St. 

Blaine & McAndrews have established 
themselves in the jewelry enameling busi- 
ness at 121 Canal St. 

The business of Frank C. Osmers, manu- 
facturing jeweler, has been moved from 15 
W. 44th St. to 2 W. 47th St. 

N. Maandag, importer and cutter of dia- 
monds, has moved his local office from 93 
Nassau St, to room 601, at 87 Nassau St. 

Leo Alexander has severed his connection 
with Levine & Fruchtbaum, manufacturers 
of platinum mountings, 100 W. 21st St 

Alex Sabsevitz, manufacturing jeweler, 20 
E. Broadway, sailed for the European dia- 
mond markets recently on the Nieuw 
Amsterdam, 

H. J. Homrich, Huntington, W. Va., has 
been on a buying trip to New York and 
has been making his headquarters at the 
Hotel McAlpin. 

The Abbey-Waas Co., manufacturers of 
platinum and gold jewelry have moved 
from 26 Maiden Lane to larger quarters 
at 49 Maiden Lane. 

Max Dunier, of Dunier & Cohen, dealers 
in diamonds, 6 Eldridge St., will sail for 
Europe May 14 on the Olympic to visit the 
diamond markets at Antwerp. 

The Irving Jewelry Co., wholesale jewel- 
ers have moved from 6 Maiden Lane to 2 
Maiden Lane. The John A. McDonald Co.. 
wholesalers have made the same move. 

Max Hoffman, for 12 years with A. 
Suderov, has started in business on his own 
account at 93 Nassau St., where he will 
manufacture jewelry and deal in diamonds. 

J. J. Newman of the Gold Seal Jewelers, 
87 Nassau St., returned from Europe April 
30 on the Aquitania. Mr. Newman will 
leave New York on his western trip early 
in May. 

B. Edlin & Son, manufacturers of plat- 
inum and diamond mountings, are located at 
9 Nassau St. and not 99 Nassau St., as 
erroneously stated in those columns on 
April 27, . 

Owing to increasing business the National 
Jewelers Board of Trade, 15 Maiden Lane, 
is enlarging its offices. The office vacated 
several days ago by Greenbaum, Wolff & 
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Ernst, attorneys, is being taken over by the 
Board. 

Milton Jay Heller, of L: Heller & Son, 
Inc., 68 Nassau St., was married on Thurs- 
day, April 28, to Rose Backer, daughter of 
Mr. and Mrs. George Backer. The couple 
sailed for Europe. : 

Samuel R. Dawson has severed his con- 
nections with Leon Hirsch, Inc., and has 
started in business for himself in room 101, 
at 65 Nassau St., where he will handle 
diamonds, watches and jewelry: 

The business of the Hubbard Corpora- 
tion, maker of watch protecting pockets, this 
city, was incorporated at Albany, N. Y., 
with a capital of $100,000. The incorpora- 
tors are T. L. Hubbard, N. E. Mooney and 
J. F. O’Brien. 

M. Fine, 87 Nassau St., sailed for the 
European diamond markets, _ recently 
aboard the Nieuw Amsterdam. Mr. Fine 
intends to remain abroad four months. Jacob 
Fine, of the same concern, sails for the 
diamond markets on June 4. 

A charter of incorporation. was issued at 
Albany, N. Y., last week incorporating the 
business of the Jewelers Buying Offices, 
this city. The capital is placed at $30,000 
and the incorporators are A. W. Palmer, 
V. A. Roberts and E. Moesch, 

Joseph Yokelson, president of Yokelson- 
Cooper, Inc., 106 Fulton St. is returning 
to this country in about a week after a 
visit to the European precious stones mar- 
kets, where he has spent three months in 
the interests of the concern. He is bringing 
a considerable stock of merchandise with 
him. 

Mack H. Levy and Dan Bennett, formerly 
with L. & S. Loeb, 26 W. 36th St., have 
severed their connections with that concern 
and are now members of the firm of Levy- 
Wander, Inc., 1600 Broadway, manufac- 
turers of watches and platinum jewelry. 
This concern was incorporated at Albany, 
N. Y., last week with a capital of $20,000. 

Ben T, Barnett and Bert Klein, of the 
Barnett-Sturm Co., furniture dealers, De- 
troit, Mich., are in this.city buying jewelry 
for a new jewelry department which is being 
added to the store. They are making their 
headquarters at the Pennsylvania Hotel. 
Mr. Klein is well known in the trade, having 
been connected with several prominent con- 
cerns. 

The annual tournament of the New Eng- 
land Jewelers’ Golf Association will be held 
at the Pittsfield Country Club, Pittsfield, 
Mass., June 23-24. The following members 
of the association are on the tournament 
committee: William J. Alsop, Jr.; Albert 
Kohn, J. Parker Ford, Thomas Nally, 
Laurence Eaton, Fred. Lapham and Walter 
Harris. 


George Clarke, a negro who several weeks 
ago was arrested charged with burglarizing 
the jewelry store of Andrew P. Nahmens, 
262 W. 125th St., this city, pleaded guilty 
to a charge of burglary recently and is now 
awaiting sentence. A man named by the 
prisoner as receiver of the stolen goods 
has also been indicted and will probably 
enter his plea shortly. 

Two youths giving their ages as 19 and 
18 years, respectively, were arrested on 


‘Chrystie St., several days ago while at- 


tempting to sell several hundred dollars’ 
worth of jewelry. According to the au- 
thorities, the pair admit robbing the jewelry 
store of Benjamin Caminiz at 61 Sumner 
Ave., Brooklyn. The boys are being held 
on charges of burglary. 

Michael Dreicer.of Dreicer & Co., jewel- 
ers at 560 Fifth Ave., and one of the largest 
realty owners in the uptown section of this 
city, added to his holdings last week when 
he bought the five story building at 535 
Fifth Ave. This property has a frontage 
of 30 feet and a depth of 100 feet and was 
purchased. from the Nivlen Realty Co., act- 
ing for several Cleveland, O., interests. 

Samuel Lyeo, a retail jeweler at 236 Fifth 
Ave., Brooklyn, and Abraham J. Gilden, 
also engaged in the retail jewelry business 
at 414 Court St., the same borough, are 
jointly opening a jewelry store in the con- 
course of the Hudson Terminal building, 
Church St., this city. This business will 
be conducted under the name of the Tick- 
Tock Jewelry Shop. Both jewelers will 
still ‘continue to retain their stores in 
Brooklyn. 

Jewelry and loose diamonds valued at 
$35,885 which was seized by custcms in- 
spectors from persons attempting to bring 
them into this country without paying the 
usual duty was sold at public auction re- 
cently in this city. In the lot were 231 cut 
diamonds of an estimated foreign value at 
$25,000 and a home value of $5,040, which 
were sold for $10,200. The diamonds were 
taken from a Swedish sailor last July. It 
was reported that they were sent here to 
meet the expenses of L. C. A. K. Martens, 
representative of the Soviet Government in 
Russia. A jeweled ring, valued at $1,200, 
was withdrawn because the highest bid was 
$185. An assortment of trinkets valued at 
$4,445 was also withdrawn because the 
highest bid was only $1,675. ; 

The National Jewelers’ Board of Trade 
last week sent to its members throughout 
the country from the New York office, a 
booklet of information giving the names of 
the present officers of the Board, its di- 
rectors in its different districts of New York, 
Newark, New England, Chicago, Cincinnati 
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“The Case That Courts 
Comparison”’ 


SOLIDARITY: 


Mr. Retailer: 


Discriminating jewelers have featured Solidarity 
Gold Cases for OVER THIRTY YEARS— 


Could any higher tribute be paid our product? 


2k ete 





Representative Watch Jobbeis + 
are Solidarity Jobbers 


SOLIDARITY WATCH CASE CO. 


Pendant and Bow Patented. 


LOUIS J. MONTAGNON 


JOHN W. SHERWOOD 
Secretary-Treasurer 





President 
OSCAR M. GAMMON ° (ESTABLISHED OVER GEORGE SALZBERGER 
Vice-President 15 Maiden Lane, New York THIRTY YEARS) Asst. Secretary-Treasurer 
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and San Francisco, the names of the mem- 
bers of the various committees, such as the 
adjustment, arbitration, auditing, finance, 
good and welfare, membership, pension, 
publicity, etc., together with a full copy of 
the by-laws of the Board and an alphabeti- 
cal list of its members in all parts of the 
country and their addresses, 

The Jewelers’ & Silversmiths’ Export Co. 
has moved from 141 Broadway to 9 Maiden 

ne. 
aa Alper, dealer in diamonds, has 
removed his business from 71 Nassau St. 
to 147 Fulton St. 

A. C. Hirsch, representing silverware 
manufacturers, has moved from 47 W. 
34th St. to 358 Fifth Ave. 

The business of the Alexander Diamond 
Co., Inc., 87 Nassau St., has been liquidated 
according to announcement made last week. 

William L. Lewy & Co., formerly lo- 
cated in Room 807 at 87 Nassau St., have 
moved to Room 716, in the same building. 

The business of Patek Bros., manu- 
facturers of diamond mountings, has 
moved from 22 Maiden Lane to 5 Cort- 
landt St. 

The business of Lichtenstein Bros., dis- 
tributors of the “Norma” pearls, has been 
moved from 23 W. 38th St., to 135 W. 
125th St. 

A. Loffredo, importer and manufac- 
turer of coral and shell cameos, has 
moved his business from 87 Nassau St. 
to 12 John St. 

M. Gelula of M. Gelula & Co., 1472 
Broadway, has been confined to his home in 
Summit, N. J., for the past week suffering 
from a sprained leg. 

S. Samodovitz, manufacturer of mount- 
ings and rings, has removed his business to 
room 526 at 87 Nassau St. The S. & W. 
Mfg. Co., has made the same move. 

The Espositer, Varni Co, Inc., lapidary 
and importer of precious stones, has moved 
from 45 John St. to 15 Maiden Lane and 
is comfortably located on the 17th floor. 

N. Rosen & Co., manufacturers of 
rings, have moved to more spacious quar- 
ters at 108 Fulton St., where they have 
fitted up a shop with modern equipment. 

Breslavsky Bros., manufacturers of rings 
and formerly of 41 Maiden Lane, are now 
located at 64 Fulton St., where they have 
greater facilities to handle their increasing 
business. 

I. J. Roe, diamond importer, 14 Maiden 
Lane, sailed for the European diamond 
markets last Saturday. While abroad he 
will visit London, Paris, Amsterdam and 
Antwerp. 

According to an announcement made sev- 
eral days ago, Mr. Alexander has severed 
his connections with Levine & Fruchtman, 
manufacturers of platinum mountings, 100 
W. 21st St. 

In the moving day list published last 
week, an error occurred in connection with 
the removal of Ralph Ross, who was for- 
merly at 93 Nassau St., and is now located 
at 489 Fifth Ave. 

Several days ago, the business of At- 
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lasberg & Kleinman, manufacturers of 
gold chains and bracelets and importers 
of diamonds, was moved from 15 John 
St. to 147 Fulton St. 

B. Konijn and Lawrence D. Frank, of 
Konijn & Frank, cutters and importers of 
diamonds, 65 Nassau St., will return this 
week on steamship Rotterdam after visiting 
the diamond markets in Europe. 

William Chaladowsky, manufacturing 
jeweler, 125 Canal St., had his name changed 
last week to William Chalson, by an order 
signed by Justice Raphael Povias, Special 
Sessions Supreme Court, Bronx. 

It was announced last Monday that Max- 
well S. Garfinkel had severed his connec- 
tions with M. S. Garfinkel & Son., doing 
business as the Lawrence Jewelers, 411 Ful- 
ton St., Brooklyn and 165 E. 42nd St., this 
city. 

At Albany, N. Y., last week, the busi- 
ness of the Diamond Trading Corp., this 
city, was incorporated with a capital of 
$10,000. The incorporators are C. E. 
Overs, E. Samel and M. V. Rosenberg, 
attorney. 

The business of Somerstein Bros., 
makers of silverware cases, this city, was 
incorporated at Albany, N. Y-., several 
days ago, with a capital of $5,000. The 
incorporators are A. W. and P. and J. 
Somerstein. 

Mr. Berg, of Berg & Smulian, manufac- 
turing jewelers, 350 Livingston St., Brook- 
lyn, has left for a trip to Pennsylvania. 
This concern is preparing to put on the 
market, a new style engagement ring to be 
known as the “Heart Ring.” 

Last week at Albany; N. Y., articles of 
incorporation were issued to Mears & 
Co., jewelers at 46 Cortlandt St. The 
business was incorporated with a capital 
of $10,000 bv the following incorpora- 
tors: L. S., C. M. and R. Mayers. 

The trade was informed last week that 
William Friedman, had resigned on May 6 
as director and treasurer of Schwartz, 
Friedman & Tuckler, Inc., 132 Nassau St. 
In the future, Mr. Friedman will conduct 
business in room 601 at 68 Nassau St., un- 
der his own name. 

According to an announcement made 
last week, .I. Franklin has withdrawn 
from the firm of Kaufman & Franklin, 
manufacturing jewelers, 100 W. 21st St. 
In the future Mr. Franklin will conduct 
a manufacturing jewelry business at 106 
Fulton St., under his own name. 

A charter of incorporation was issued 
at Albany, N. Y., last week to Philip 
Hurwitz & Co., authorizing this concern 
to deal in jewelry, wearing apparel and 
shoes. The capital is $10,000 and the in- 
corporators are P. Hurwitz, R. Schwartz 
and I. Finestone. 

Manny Alkin, who for many years has 
been connected with the watch and jewelry 
supply industry will, hereafter, represent 
Saul L. Solomon & Bro., 21 Maiden Lane, 
and will travel the New England and New 
York States. Mr. Alkin is leaving shortly 
for a trip through New York State. 

Among the callers at the offices of THE 
Jewerers’ Crrcutar during the past week 
was Tohn H. Nickell, maker of diamond 
iewelrv. 108 N. State St. Chicago. Mr. 
Nickell is celebrating his twenty-fifth wed- 
ding anniversary and is here visiting .rela- 


125 


tives and friends. He will return next Sun- 
day. 

At an auction sale to be held at 10.30 
A. M., Tuesday, May 17, the assets of 
Harry D. Goldberg, formerly at 11 Maiden 
Lane, will be sold by order of the court. 
The sale will be held at 58 Greene St. 
Among the merchandise to be offered for 
sale are rings, scarf pins, brooches, la- 
vallieres, neck chains, emblems, cuff links, 
etc, 

H. Mattison with M. Ennis & Co., Inc., 
manufacturers of platinum mountings, 7 W. 
45th St., is endeavoring to organize a club 
among the younger folks in the trade for 
the purpose of hiking, skating, etc. Anyone 
18 years old and over interested in forming 
such an organization, may communicate 
with Mr. Mattison at the above address. 

During the absence from the city of 
Charles. R. Jung, of Jung & Klitz, manufac- 
turing jewelers, 1 Maiden Lane, and family, 
burglars entered their apartment at 302 W. 
86th St., and stole jewelry, silverware and 
furs worth almost $10,000. Although the theft 
was committed on April 23, it did not be- 
come known by others than the police and 
the victims, until last week. The loss suf- 
fered by the Jung family is fully covered by 
insurance. 

J. Dash, treasurer of the Holland Dia- 
mond Cutting Co., Inc, 15 John St., 
accompanied by his wife and two chil- 
dren, sailed for England last Wednesday 
on the Adriatic. Mr. Dash and family ex- 
pect to remain in Europe the greater part 
of the Spring and Summer, during which 
time Mr. Dash will supervise the Am- 
sterdam and London offices of the con- 
cern and will attend to the enlarging of 
the facilities of the concern’s cutting fac- 
tory at Antwerp. 

The Hipp Didisheim Co., Inc., importers 
of watches, 24 W. 36th St., has suffered 
considerable annoyance recently ty the cir- 
culation of a false rumor announcing that 
the concern is discontinuing its office in this 
city. At the office of the Didisheim con- 
cern, this rumor was emphatically denied 
and it was added that the firm has no such 
intentions. Further it was stated the con- 
cern will continue to serve the trade in the 
future as it has in the past with a complete 
organization. The rumor, it was stated at 
the watch concern’s office, was circulated 
by some unauthorized and misinformed 
persons. 

Creditors of George Crystal, jeweler, 87 
Nassau St., against whom involuntary bank- 
ruptcy proceedings were started on April 
26, held a meeting recently at the rooms of 
the National Jewelers’ Board of Trade, 15 
Maiden Lane. Those creditors present 
agreed to a settlement on the basis of 35 
cents on the dollar. This offer, if accepted 
by all creditors, will be payable 10 cents 
in cash and the balance in notes endorsed by 
David and Arthur Crystal and Samuel Witt- 
kower. The notes will be payable in three, 
five, seven, nine and 11 months. The al- 
leged bankrupt has assets of about $90,000, 
of which amount approximately $35,000 is 
doubtful and believed uncollectable. The 
liabilities will probably total $110,000. 

A meeting of the creditors of the Lion 
Watch Co., 15 Maiden Lane, bankrupts, 
will be held on Friday, May 20, at 12.30 
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P. M., at the office of John J. Townsend, 
referee in bankruptcy, 299 Broadway. 
Creditors may prove their claims, appoint 
a trustee, examine the bankrupt and trans- 
act such other business as may come be- 
fore the meeting. An involuntary petition 
in bankruptcy was filed against this con- 
cern on Dec. 11, last. 

Lester Cerf, watchmaker, has moved to 
500 Fifth Ave. 

Norbert Salter, diamond importer, has 
moved his business from 206 Broadway to 
65 Nassau St. 

The annual outing of the Maiden Lane 
Outing Club will be held on Saturday, 
June 4, at Eckstein’s -Grove, on Staten 
Island. As usual the first contingent will 
leave the “Lane” about 9 A. M., travel- 
ing to the picnic grounds by trolley car 
and ferry boat. The committee in charge 
has arranged an interesting program of 
games. 

A civil order of arrest obtained by 
Samuel S. Bless, diamond merchant, of 
108 Fulton St., against Joseph Dasch, 
John St. dealer in diamonds, prevented 
Dasch and his family from taking a trip 
abroad on the Celtic last week, although 
the family baggage went with the ship. 
Mr. Bless sued for $2,000 damages, al- 
leging that on Oct. 20, last, he delivered 
to Dasch a 3.99 carat stone to be sold 
for not less than $1,700. It was to be 
returned if it was not sold for that sum, 
but Bless said he demanded the stone on 
Nov. 15 and didn’t get it. The answer 
by Dasch was that he was to sell the 
stone for $1,700 or less and that he sent 
it to an agent in Chicago, and when in 
January Bless demanded its return at 
once, the agent sent it back and Dasch 
offered it to Bless, who refused to take 
it. Dasch was released after he had 
given a bond of $1,000 to Sheriff Knott, 
but the Celtic had gone by that time. 

For the past week or more, several 
petitions have been circulated in the 
trade, requesting the signers to close 
their establishments all day Saturday, 
May 28; Saturday, July 2 and Saturday, 
Sept. 8. To date, the promoters of this 
movement have met with considerable 
success and have secured the signatures 
of the following: Hirshorn, Smith & 
Newman, Inc., Snow & Westcott Co., 
Becker-Leiss Chain Co., Carl R. Bren- 
ner, Brod & Co., B. A. Ballou & Co., Inc., 
Wm. W. Middlebrock & Co., Barnett 
Daniel, A. Wallach & Co., Leon Hirsch, 
A. Jaffe & Son, Louis Manheimer & 
Bros., Inc., U. S., Agency Omega Watch 
Co., Larter & Sons, Aaron Kades Co., 
J. & D. Graf, A. Steele, Jr., Max Koenig, 
Oliver Manes, Eugene A. Miller, Chas. 
H. Layng, Louis D. Folkart, Manhat- 
tan Watch Corp., Louis L. Grey & Co., 
Gothic Watch Co., Juan J. Font Co., 
Inc., Wightman & Hough Co. R. L. 
Bosselman, Robinson & Meissel, Hoff- 
man Bros., Bauman & DeJong, Fowler 
Bros., Leatherwear Co. of America, 
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Louis Stern Co., Sturtevant, Whiting Co., 
J. F. Sturdy’s Sons Co., General Chain 
Co., Ernst Kaufman, Russell & Read, 
Manufacturing Jewelers’ Board of Trade, 
Sinnock & Sherrill, Boivie & Stites, 
Oneida Community, Ltd., Sterling Silver- 
ware Mfgrs. Assn., Solidarity Watch 
Case Co., Waltham Watch Co., Concord 
Watch Co., Rogers, Lunt & Bowlen Co., 
E. L. Spencer Co., L. Nazareth, North 
American Watch Co., The Jewelers’ 
Safety Fund Society, The Jewelers’ Pro- 
tective Union, The Jewelers’ Co-opera- 
tive Bureau, Ira Goddard & Son, E. H. 
Dean, Harold J. Henry, Herbert M. 
Kohn, M. S. Rodenberg Co., L. Barnett 
& Co., M. Freedman & Co., Harvey Clap 
& Co., Potter & Buffington Co., Henry 
Froelich & Co., L. Heller & Son, Inc., 
Stein Bros. & Co., Wm. G. Lenhart, Paul 
Heyer, Hayden W. Wheeler & Co., Reed 
& Barton, T. B. Starr, Inc., Bayer, 
Pretzfelder & Mills, Ketcham & Mc- 
Dougall, American Watch Case Co., Inc., 
S. C. Powell & Co., Sloan & Co., J. R. 
Wood & Sons, Ostby & Barton Co., 


Benedict & Warner, Elgin National 
Watch Co., Roy Watch Case Co.,, 
Jewelers’ Security Alliance, Illinois 


Watch Case Co., D. D. Brokaw & Son, 
A. Schoor & Co., Livermore & Knight 
Co., Thorp & Morbin T. W. Co., Parks 
Bros. & Rogers, L. Kroll & Son, H. 
Zwejer & Co., Inc., M. M. Shepard & 
Co., Henry Ginnel & Co., Binder Bros., 
Inc., I. Ollendorff Co., the Keystone 
Watch Case Co., I. Castagnetta & Son, 
Wadsworth Watch Case Co., Joseph 
Fahys & Co.,, Towle Mfg. Co. F. H. 
Noble & Co., Maiden Lane Realty Co., 
Whiting Mfg. Co., Dubois Watch Case 
Co., J. Depollier & Son, Ginnel Mfg. Co., 
W. T. Schneider, American Silver Co., 
Fred S. Latremore, John T. Renner, Wm. 
V. Schmidt Co., J. B. Bowden & Co., 
Alvin Silver Co., Geo. H. Squire, M. 
Schorr Co., N. H. White & Co., Enos 
Richardson & Co., Maurice Tishman, 
Kent & Woodland Co., Jules Racine & 
Co., Grabhorn & Dubiner, F. N. Nau- 
man, Alpheus L. Brown, E. C. North, L. 
B. Drowne, The Lassner Co., H. A. 
Friese, H. A. Meyer, Daniel. L. Landen, 
Laubheim Bros., Inc., H. Allyn Parker, 
Link Bros., Ross & Thomson, Wm. L. 
Kuhn, I. Schachter, M. Tappis, Gustav 
Chyba, Levitan Crawford Co., Inc., 
Schultz, Goldman, Inc., Ed. Kupchick, 
Morris M. Brenner, D. Leblang, S. 
Schosberger, Samuel Lawson, F. Melcher, 
Feinholz & Karp, Levitt & Gold, Kaufer 
Bros., Kapeker & Blum, Inc., Oscar Hey- 
man & Bros., S. Nathan & Co., Kasten- 
huber & Lehrfeld, I. Wollstein Co., Inc., 
J. M. Jablow Co., Howard & Co., and 
J. Schawel & Co. Anyone else wishing 
to sign this petition may do so by call- 
ing on H. H. Dillingham, N. H. White & 
Co., 21 Maiden Lane; W. H. Tarlton, 
Wightman & Hough, 15 Maiden Lane, 
or B. J. Hirshorn, Hirshorn, Smith & 
Newman, Inc., 21 Maiden Lane. 








C. R. Coon has purchased an interest 
in the Shannon & Williams jewelry busi- 
ness at Cherokee, Ia. The business will 
hereafter be conducted under the name 


of C. R. Coon & Co. 
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A Silly Story About Japanese Pear, 
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According to this cable, the agitation was 
started in London by a silly “busy-body” 
who had heard of some culture pearls being 
sold as genuine and had called a meeting 
of the trade to consider the matter, The 
meeting was attended mostly by silversmiths 
diamond dealers, brokers and people who 
know nothing about pearls and adjourned 
without doing anything. A second meet. 
ing was called without result but the mat. 
ter got out to the newspapers as a result 
of the statements made by people who 
knew little or nothing about the pear| 
business. 

The whole affair is characterized by the 
London pearl trade as being too ridiculoys 
to give any serious consideration to, 

From the officials of the Chambre. Syn. 
dicale of the pearl trade, Paris, this New 
York firm also received a cable stating that 
the culture pearls in that market run from 
sizes cf about three grains but not larger 
than six grains. They are of baroque 
shape in large part and of a peculiar white 
color that gave off a greenish tint. The 
samples, said the cable, were easily recog. 
nizable as imitation for they had some- 
what the appearance of transparent china, 

There is nothing in any of the pearls 
that have come to the Paris market that 
would make any pearl dealers or men who 
understood anything about pearls, fear that 
these could be mistaken for the genuine 
product of the pearl oyster. 

In view of the fact that the World’s story 
may be picked up by newspaper corre- 
spondents in other cities as a basis for some 
silly story on gems, the above information 
may prove valuable to readers of THE 
JEWELERS’ CiRCULAR who may wish facts to 
controvert such stories which may appear 
or to put their local newspapers in touch 
with the facts should they receive any in- 
quiries about the London report. ° 

it was the consensus of opinion among 
the pearl dealers of New York that, under 
ordinary circumstances, the whole affair 
was too ridiculous to give serious con- + 
sideration to, but that in view of the at- 
tempt made at the present time by news- 
paper and .magazine writers to feature 
sensational stories about gems, it was just 
as well to take steps to brand the untruth 
of this report at its inception before it 
went any further. 














Business Troubles. 





Joe Mazurosky, Portland, Ore. is re- 
ported to be in bankruptcy. 

Leon Deutsch, Savannah, Ga., is said to 
be in financial trouble. 

The Greenfield Loan Co., Greenfield, 
Mass., is reported to be in bankruptcy. 

F. C. Steighner, Heggs, Okla., is reported 
to be in bankruptcy. The assets are said 
to be $2,000 and liabilities $3,000. 








C. R. Bennett, 514 S. Ridgewood, Day- 
tona, Fla., has purchased the business of 
H. A. Bennett at West Palm Beach and will 
take it over about June 1. This business 
will be known as the C. R. Bennett Co. 














LM. Smit, formerly head of the M. J, 
Smit Co., who spent the Winter in Cali- 
fornia and February and March at Hot 
Springs, has taken a cottage at Atlantic City 
for the Spring and Summer. ; 

H. Kohler, arrested in connection with 
the theft of 20 watches from the jewelry 
store of Charles P. Thelheim, 125-127 Fan- 
court St., was remanded for a further hear- 
ing, last week, by Magistrate J. J. Sweeney. 
Kohler, who is aged 27, was arrested by 
City Detective Albert Beebe. He was em- 
ployed as a watch repairman at the ‘store 
in question and according to the police, had 
taken watches valued at $1,200. 

Word was received in Pittsburgh last 
week of the arrest of Benjamin H, Arnheim, 
alias B. H. Zimmer, an official of the Pitts- 
burgh Chemical Products Co., who is said 
to be in custody at Los Angeles. He is an 
alleged passer of bad checks and is said 
to be wanted here by several concerns. 
About $20,000 is said to be involved here, 
according to Detective McGough, and ex- 
tradition papers will be asked for to bring 
the man back. He is wanted here, the 
police say, on eight different charges, 

About 125 Pittsburgh business men left 
Pittsburgh last Monday night by special 
train under the auspices of the trade exten- 
sion committee of the Chamber of Com- 
merce on a business tour of Ohio and West 
Virginia. Sam F. Sipe is. the vice-chairman 
of the committee having the trip in charge 
and which is one of the big annual events 
of the membership of this body. The party 
will be gone four days and: will visit such 
towns as Columbus, Dayton, Portsmouth, 
Charleston and elsewhere in quest of new 
business acquaintances, being simply a hand- 
shaking party of executives of various busi- 
ness establishments. Mr. Sipe has been ac- 
tive in this work for many years and has 
made nearly all of the trips. 

President W. F. H. Koelsch, of the 
National Association of Credit Men, who 
spoke here last week before the members 
of the Pittsburgh Association of Credit 
Men, declared that we had turned the cor- 
. ner of prosperity and if long term credits 
are given to those in European countries 
who want our goods, we will branch again 
into the best business ever known. He 
contended that all the goods and securities 
possible have been absorbed and that we 
must now extend credit, otherwise we can- 
not hope to keep industries in this country 
running at their proper capacity. The for- 
eign outlook for our products was the real 
basis of future prosperity. Secretary J, H. 
Trego also said that anyone who sold Amer- 
ica short would “go broke.” America was 
regarded as fundamentally sound and all 
that is needed is group thinking and group 
action on the part of all concerned. Pitts- 
burgh will send a delegation of 20 to the 
national convention to be held in San Fran- 
cisco. 

On account of his previous good char- 
acter and the fact he had never before been 
in trouble, Simon Braunstein, of 2728 Breck- 
enridge St., Pittsburgh, has been paroled. 
Braunstein, several months: ago broke 
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a display window in the jewelry store of 
John M. Roberts & Son Co. shortly before 
5 o'clock in the afternoon, when the street 
was filled with thousands of persons, and 
grabbed some diamonds, a pair of which 
was valued at $2,100. The review of the 
case showed Judge Josiah Cohen that the 
Washington Infantry had just passed on 
parade when Braunstein made the fatal mis- 
take of breaking the window to steal dia- 
monds valued at $100,000 on display. The 
only thing that saved the young man, the 
court told him, was his previous good char- 
acter, because otherwise a long prison term 
would have been the result. The court 
paroled him for two years but if he breaks 
his parole in that time, he can be ‘called for 
sentence. The court ordered the young man 
to make restitution for the diamonds to an 
indemnity company. It is said they were 
lost in his effort to make a get-away, at 
which time the man was cut by the glass. 
He ran into a policeman after being chased 
by persons in the store. 











At the annual election of the Union Club, 
Thomas Allsopp and Charles Nobs, Jr., 
were elected to the board of governors. 

H. Friedman, retail j}cweler at Elizabeth 
and Clinton Aves., has heen forced to give 


up his present quarters. He expects to 


locate at 81 Springfield Ave. 

Arthur L. Phillips has been ~hosen pres- 
ident of the Merchants and Manufacturers 
National Bank to succeed Joseph M. Riker, 
who was killed by a trolley car several 
months ago. Mr, Riker, besides being pres- 
ident of this bank, was a member of the 
jewelry manufacturing firm of Riker Bros. 
of this city. 

The Eagle Watch Case Co., of 65 Newark 
St., Newark, with Elmer T. Wright as the 
agent, has been chartered in the office of 
the Secretary of State to manufacture, buy, 
sell, export, import, repair, trade and deal 
in jewelry of all kinds, including goods, 
wares and merchandise of every description 
made wholly or partly of gold, silver or 
other metals, glass and leatherware of all 
kinds, novelties of all kinds, watches, 
watch cases and movements or parts, and 
any and all articles usually manufactured by 
manufacturing jewelers; to buy, sell, import, 
export, trade and deal in all kinds of cut 
and uncut, mounted and unmounted precious 
stones; to purchase, take over or pay from 
stock of the corporation or otherwise any 
going business operated as a jewelry factory 
for the purpose of manufacturing jewelry 
and watch cases. The concern is em- 
powered under the charter to operate in 
States exclusive of New Jersey, but, espe- 
cially, in New York and Pennsylvania. Its 
capitalization amounts to $25,000 which is 
composed of 250 shares at $100 per share, 
while the incorporators and the number of 
shares held by each are Elmer T. Wright, 
of 22 Fabyan Pl., Newark, 10; Adolph 
Ohrier, of 377 Henderson St., Jersey City, 
10; Dominikus Schweizer, 65 Newark St., 
Newark, 10, and Herman Lowenstein, 173 
Hillside Ave., Newark, 10. 
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representation or statement of fact which is untrue, 
deceptive or misleading, shall be guilty of a mis- 
demeanor. 

§ 2. This act shall take effect September first, 
nineteen hundred and twenty-one. 


— 





Explanation—Matter in italics is new. 

It is to the credit of the jewelry trade 
that as an industry it was one of the first 
to take up the subject of legislation against 
fraudulent ,advertising and to work through 
its members and its organizations for the 
enactment of such statutes and for their 
enforcement after enactment. Jewelers, as 
a Class, realize that honesty is the founda- 
tion of their business and that any con- 
dition which permits deception of the pub- 
lic strikes a vital blow on their industry as 
a whole. It was on the suggestion of the 
jewelers that the first attempt at adver- 
tising legislation in the way of a bill by 
the then Senator Guy of New York was 
introduced about a quarter of a _ cen- 
tury ago and from that time on they have 
been lined up behind every measure in this 
and other States that would help to bring 
to justice the man who misleads the quan- 
tity or quality of his product either by 
marking, stamping or advertising. It is, 
therefore, owing to the general interest of 
the trade in the subject that we publish 
the above full text of the Betts Bill or 
Printers’ Ink Model Statute, and we hope 
that the members of our trade in States 
wherein such legislation has not already 
been enacted, will do their utmost to see 
that such a measure is introduced in their 
legislatures and support it heartily until it 
is passed, 











. ° ha ne 

The D. Evans Company is closed this 
week for the annual stock account taking. 

Harry W. Tufts, of the Tufts Tool Co., 
has been re-elected chief of the fire depart- 
ment. 

A number of the local firms received good 
orders last week and operated their plants 
on full time schedule. 

Arthur L. Bottomley has been granted a 
patent on a soft-collar holder which he has 
assigned to the F. H. Sadler Co. 

Miss Cowan and Mr. Beckman of. the 
Marshall, Field Co., were in town last 
week calling on the local jewelers. 

Frank Etter, who has been ill for several 
months, has recovered sufficiently to go to 
the Cape, where he will recuperate. 

Harry Fisher and Andrew Morris are 
members of the board of directors of the 
Acme Coal & Grain Co., recently in- 
corporated. 

The North Attleboro Board of Trade will 
hold its monthly meeting on Thursday. At- 
torney Edwin Thayer will give a talk on the 
small claims court which has recently been 
established in Attleboro. 

The Barrows heirs have notified the 
selectmen that they will not extend the 
time in which the Barrows homestead 
must be torn down as agreed when the 
town purchased the éstate. 


arr 
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Chicage Notes. 





P. H. Winterberg is away on a short busi- 
ness trip. 

Alfred J. Moss, of J. J. White Mfg. Co., 
has left for the Coast. 

Chas. M. Slemmons has left for his Indi- 
aria and Ohio territory. 

Marvin Wexler just returned from a bus- 
iness trip to New York. 

-Harvey Frank, of Henry Paulson & Co., 
has left for a trip through Iowa. 

Swartz & Ciske have moved from 177 
N. State St. to 183 N. State St. 

Mabie-Todd & Co. have moved from 
rcom 300 to 806-7 Republic building. 

Franklin Meyers, diamond importer, has 
moved to room 300 Heyworth building. 

Louis J. Radle, representing Albert 
Lorsch & Co., is spending a few days here. 

Wm. MacKay, of the Waite-Evans Co., 
Providence, recently called on the trade here. 

The new one-hour service system installed 
by Henry Paulson is making a hit with the 
trade. 

Thos. J. Dee and his wife returned from 
a very pleasant trip through Mississippi and 
Florida. 

‘W. O. Kellogg, Chicago manager of the 
Watson Co., just returned from the factory 
at Attleboro, 

The W. A. Sheaffer Pen Co. is now lo- 
cated in new enlarged quarters, 506-7 Re- 
public building. 

Louis J, Finch, representing the Shiman- 
Miller Mfg. Co., has left for a four weeks’ 
trip to the Coast. 

Charles S. Purdy, representing Williams 
& Anderson Co., has returned from a trip 
through the southwest. 

A. B. Paulson, of the Waite-Thresher Co., 
just returned from the northwestern trip and 
reported a fair business. 

Edward R. Tyler, auctioneer, left Satur- 
day for Memphis, Tenn., to conduct a sale 
for Joseph-Meyers, Inc. 

E. G. Adler, vice-president of the Bonner 
Mfg, Co., has just returned from a two 
weeks’ visit to the factory. 

Leiber Holmes, president of the Crown 
Mfg. Co., Denver, Colo., was a guest of 
the Illinois Retail Jewelers’ Association. 


I. S. Richter and E. S. Heller, manufac- 


turers representatives, left Chicago last week 
for'a trip to the cities of the middle west. 
‘P. G. Marshall, of R. B. McDonald & Co., 
atrived home from a three weeks’ trip 
through the eastern and southern. territory. 

‘D. E. Newman, for the past 25 years 
located in the Masonic Temple, has moved 
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into this new quarters in the Silversmith 
building. 

J. C. Howard & Co have moved their 
office to robm 809 Mallers building, and the 
factory to 141 W. Austin Ave., where they 
have larger quarters. 

Friends of Charles H. Spencer of the 
Norris, Alister-Ball Co., were pleased to 
learn that he is able to be at his desk for a 
short time each day after being confined 
home ill for the past week. 

H. T. Taber, treasurer; Wm. G. Rattary, 
of the diamond department, and Chas. 
Kalbom, of the materials department of 
the Norris-Alister, Ball. Co., attended the 
convention at West Baden. 

James A. McCullough, successor to Geo. 
A. Armstrong, of the Paye & Baker Mfg. 
Co., North Attleboro, Mass., has arrived in 
Chicago. Mr. Armstrong is now connected 
with the Sure-rite Pencil Co. 

Miss Dorothy Martin, of Edwardsville, 
Ill., who attended the Illinois Retail Jewel- 
ers’ convention at the Hotel Sherman, was 
a guest of the Hagamann family for a few 
days following the convention. 

As A. H. Cohn, Room 500, is enlarging 
his office and taking in Room 501, A. W. 
Mason has taken space’'in room 1716, Frank 
L. Plon in room 1205, J. O. Pucher, room 
1202 and James Brittain room 802. 

M. A. Pokrass & Co., manufacturing 
jewelers, have moved from the 19th floor of 
the North American building to suite 514 of 
the same building. They were not able to 
get additional space required on the 19th 
floor. . 

Morris Markowitz, a jeweler with offices 


in the Heyworth building, reported to the 


police that his home at 3658 Grenshaw had 
been burglarized of furs and jewelry valued 
at $6,000, during his absence from home 
one evening last week. 

Miss Norman M. Banderob, secretary to 
H. M. Teeple, has announced her coming 
marriage to Paul Olsen on June 2. Mr. 
Teeple’s friends are commencing to wonder 
if he is running a matrimonial bureau as all 
his employes leave to be married. 

Thieves must have been badly in need of 
an alarm clock when they threw a padded 
brick through the front window of ‘the 
Lorenz Jewelry Co., 2330 W. Roosevelt Rd. 
and only helped themselves to two alarm 
clocks, leaving everything else intact. 

James E. Kennedy, representing the 
J. H. Stouffer Co., 2619 Prairie Ave., is 
calling on the trade in New York city. 
J. J. Reibel is on his way to:the Pacific 


Coast. Julian Goldberg .is. in. the -south- 
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ern territory and G, A. Kenney is travel- 
ing in the territory formerly covered by 
Chas. P. Stouffer, president and manager 
of the company. 

Jack Meehan, of the Chicago office of the 
International Silver Co., who has been dan- 
gerously ill for several weeks and for whom 
all hope was abandoned, is now convalescent 
and it is expected that he will again be -at 
the office in a few weeks. Jack is a brother 
of George Meehan, manager of the Chicago 
office. 

J. Spector, Columbus building, left for 
New York, where he will sail on the Olympic 
on May 14. Before the war Mr. Spector 
and his brother-in-law, Mr. Ring, had dia- 
mond cutting -works at Antwerp, which they 
had to leave. It is for the purpose of reor- 
ganizing these works that Mr. Spector went 
over, also to visit the London office. 

Wm. Aisenstein, sales manager of the 
Wilmart Mfg. Co., since the company was 
organized, left last Saturday for New York 
where he will take up similar duties with 
Aisenstein-Woronock & Sons, Inc. Mr. 
Aisenstein retains his interests in the Wil- 
mart Mfg. Co. and is succeeded as sales 
manager by H. E. Anderson, a very success- 
ful sales director. 

Creditors of Barnard & Co., which 
went into bankruptcy last year, have re- 
ceived notice to the effect that the 
trustee of the estate, the Central Trust 
Co., recently filed its final report and 
account showing the sum of $2,954.10 
still on hand. This report will be passed 
upon today (May 11) at 10 A. M., before 
Referee in Bankruptcy Frank L. Wean, 
Room 437, Monadnock block, Chicago, at 
which time a petition of the trustee for 
leave to sell certain uncollected accounts 
of the bankrupt, for the allowance of 
fees for the service of attorneys in the 
amount of $200, and the petition of. the 
bankrupt for the allowance of the fees 
for the service of its attorneys in the 
amount of $500 will also be passed upon. 
Creditors will also be asked to pass on 
the question of a second and final divi- 
dend on claims which have been proven 
and allowed. No claims against the 
bankrupt estate may be proven and filed 
after May ll. - : 

All department heads and managers of th 
12 branch stores of the Olson & Ebann Co., 
will gather at Rockford, IIl., for a conven- 
tion. The keys for the Rockford Athletic 
Club will be turaed. over to them, and_ the 
Mayor of Rockford has promised to -turn 
the. keys of-the-city over to:them also. -The 
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convention will be for the purpose of ex- 
changing ideas for the promotion of bus- 
iness. 

Louis Manheimer is 
weeks at French Lick: 

Frank J. Dunn, of Dunn Bros., New York, 
is here visiting the trade, 

J. B. Crawford, of the A. Wittnauer Co., 
has left for Des Moines, 

Don W. King has just returned from a 
trip through southern Illinois. 

Frank Hillinger, of R. J. Hillinger & Co., 
has left for the central circuit. 

Dave Kaiser, of New York, spent a few 
days here enroute to West Baden. 

Thomas Meyer, of New York, stopped 
here for a few days on his way west. 

Joe Ritter has just completed his master- 
piece: “The Three Musical Vagabonds.” 

Ben F. Hirsch just returned from a trip 
through the eastern and western territory. 

Frank Bruns, representing the Chapin & 
Hollister Co., left on a short business trip. 

Franklin Meyers, diamond importer, is 
now located at room 301 Heyworth build- 
ing. 

The California Jewelry & Novelty Co. 
has added a new engraved baby ring to its 
line, 

The H. Horowitz Co. is now located in 
its new enlarged quarters in the Masonic 
Temple. 

Henry Hart, of Harwood & Hart, New 
York, is spending a few days here visiting 
his friends. 

Chas. Elbogen just returned from the 
West where he has been for a month sell- 
ing diamonds. 

Lazarus & Weil have moved from the 
Masonic Temple into larger quarters, 200- 
204 So. Peoria St. 

Mr. and Mrs, Jos. Gansl, Billings, Mont., 
came to Chicago to meet their niece who ar- 
rived from England. 

Mr. Metcalf, of the Plainville Stock Co., 
spent a few days in Chicago on his way 
east from the Coast. 

Oscar Brod, of Brod & Co., is visiting 
their Chicago office for a few days before 
leaving for the Coast. 

H. E. Glendore, auctioneer, formerly of 
this city, now of East St. Louis, visited 
friends here last week. 

Wm. Shapiro, representing Louis Man- 
heimer & Bro., left for a four weeks’ trip 
through the Northwest. 

Harry Arens, representing the American 
Silver Co., is making a business trip to 
Kansas City and Omaha this week. 

J. P. Benjamin, representing Carter, 
Quarnstrom & Remington, just returned 
from a trip through the Central West. 

Harry Cohn, president of the Lorraine 
Watch Co., is visiting Larry Edwards, the 
Chicago representative of this concern. 

H. J. Hagen, of Stein-Ellbogen Co., has 
just returned from a trip through the North- 
west and will start out again next week. 

E. M. Barney, of Wm. E, Hunt & Co., 
and Herbert Bliss, of A. A. Green & Co., 
Providence, arrived in Chicago last week. 

Max Robins, of Robins, Bladen & Robins, 
spent several days here last week calling on 
the trade and attending the State convention. 

Geo. Gordon & Son have opened a whole- 
sale jewelry and optical business at 605 
Hartford building. Geo. Gordon retired five 


spending a few 
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years ago after being in the business for 35 
years. 

The jewelry case and samples which were 
stolen from the car of Jack Sussman, sales- 
man for A. Quint & Co., was recovered, and 
the thieves arrested. 

Ives S. Lake, general sales manager, 
and I, Bagge, of the materials department 
of the Waltham Watch Co., were at West 
Baden Lake, recently. 

Friends of Ben Teitelman, of the Hudson 
Jewelry Co., are glad to learn of his re- 
covery. Mr. Teitelman was stricken with 
pneumonia while in Cleveland. 

Edward Lehman, of the Edward Lehman 
Jewelry Co., Denver; Wm. Cooper, of S. 
H. Clausin Co., Minneapolis, and W. W. 
Hamilton, of the W. W. Hamilton Jewelry 
Co., Denver, spent a few days in Chicago 
last week en route to the convention at West 
Baden. @ 

A. C, Becken and his wife, who have spent 
the past two months in Arizona, returned 
to Chicago Sunday and Mr. Becken is back 
at his desk with A. C. Becken & Co. Mr. 
Becken has extensive realty interests near 
Phoenix, Ariz., and it is his custom to 
spend the early Spring months there. 

An unidentified burglar was killed by the 
police of Elgin early one morning recently, 
as he and his partner attempted to escape 
from the home of Leonard Emerich, of the 
Illinois Watch Case Co. When members of 
the family discovered the burglars they 
called the police and upon their arrival the 
men were making their way through a win- 
dow. One of the burglars escaped. 

Ollis Beeman and George Becker were 
given penitentiary sentences of from three 
to 20 years and Chas. Cummings and Walter 
Cartwright were sentenced to from one to 
ten years in Pontiac by Judge David, for 
robbing the jewelry store of Isador Sally, 
6431 So. Halsted St., on March 5. The 
thieves were caught on March 10 and some 
of the stolen goods were found on them. 
These same thieves are responsible for about 
20 of the Atlantic & Pacific Tea Store hold- 
ups, ° 

Thieves recently entered the Palmer 
House room of Ralph M. Hoxie, salesman 
for Harvey Clapp & Co., Attleboro, Mass., 
and left with jewelry valued over $5,000. 
Mr. Hoxie left his room about 6.30 to go 
to dinner and upon his return about 8.30 
he discovered all lights turned on in his 
room, that the locks of his trunk had been 
“jimmied” open, and the jewelry taken out 
of the trunk. The jewelry evidently was 
taken out of the room in his personal grip 
as that is missing. The door was found 
locked upon his return. 

M. S. Levinson, of M. S. Levinson & 
Co., manufacturing jewelers, 177 N. 
State St., has been greatly annoyed by 
the reports of the robbery of $200,000 
worth of diamonds from LeRoy Present, 
of Rochester, N. Y., April 22, owing to 
the fact that his name has been featured 
in the reports with that of the Brothers 
Reingold because he was taken into cus- 
tody by the police after the robbery for 
the purpose of questioning him. Mr. 
Levinson explained last week that he had 
done business with Mr. Reingold ever 
since he opened his office in 177 N. State 
St., and it was a natural but unfortunate 
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circumstance that he happened to be in 
Mr. Reingold’s office just prior to the 
robbery and it was because he was one 
of the last visitors there that the police 
had decided to question him and find out 
what he knew. But the sensational re. 
ports in the newspapers and the fact that 
his name was featured in connection with 
the activities of the police, Mr. Levinson 
says, has created an impression on the 
casual reader that is anything but favor. 
able to him and he feels that his position 
should be made clear before the public 
and especially the jewelry trade. 
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Charles Swigart spent the week in Spring- 
field, O. 

FE, A. Frommeyer has returned from a 
short road trip. 

W. S. Hoke, Winchester, Ind., was in the 
city on Wednesday as a guest of Green- 
wold, Hirsch & Grift. 

Klein Bros. Co., will take on a new sales- 
man to cover the north and northwest terri- 
tory on June 1. He is E. C. Merklein of 
Chicago. 

The Associated Manufacturing Jewelers 
will hold their annual meeting at the Bus- 
iness Men’s Club May 12, New officers will 
be elected. 

J. D. Jacobs, accompanied by his wife, 
left Thursday morning, May 5, for West 
Baden, Ind., where he attended the national 
convention of wholesale jewelers. 

Although word from Joe Rosenbaum in- 
dicates he is recovering from his recent ill- 
ness he will not be able to resume road 
work for A. & J. Plaut for another month. 

The meeting of the Wholesale Jewelers’ & 
Manufacturers Association at the Gibson 
Hotel Tuesday, May 3, proved more of a 
social nature than one for business discus- 
sion, 

Several local jewelers were contributors 
during the early days of the Community 
Chest drive. George Newstedt, Frank 
Herschede and Joseph Hummel each gave 
$500 toward the charitable cause. 

John Gerwe, of Frohman & Co., did not 
wait until Sol Wetzstein returned Wednes- 
day from a road trip before going on the 
road. He pulled out of Cincinnati two days 
previous for a three weeks’ trip. 

The grand jury returned seven indictments 
Tuesday charging grand larceny against 
Carl S. Caruso, 27, former watchmaker at 
the Gruen Watch Co. Caruso is charged 
in the indictments with stealing seven 
watches belonging to the company worth a 
total of $950. ri 





Summons has been served on R. C. 
Bernau and R. C. Bernau, Jr., Greens- 
boro, N. C., at the instigation of Miss 
Chloe A. Haughenberry, who, it is under- 
stood, will file a complaint in a suit for 
$50,000 for serious and permanent in- 
juries which she alleges she sustained 
when she was struck by the automobile 
driven by R. C. Bernau, Jr., near the 
intersection of West and Wilson Sts. R. 
C. Bernau is a prominent. jeweler in 


Greensboro, N. C. 











The Reliance Mfg. Co., 307 Grand Ave., 
has filed an amendment to its articles of in- 
corporation changing the name to the Re- 
liance Silver Co. 

J. E. Evans, Platteville, Wis., and C. J. 
Frantz, Darlington, Wis., were among the 
visitors calling on the local jewelry trade 
during the past week. Both jewelers at- 
tended State fraternal meetings here. 

R. F. Weckerle, representative of the 
O. H. Bingenheimer Co., supply house of 
Milwaukee, is confined to his home with an 
attack of tonsilitis. Mr. Weckerle was ob- 
liged to postpone his trip into the copper 
country region of Upper Michigan. 

Providing additional space to facilitate 
handling the increase in the volume of busi- 
ness as well as providing a more centrally 
located store, has resulted in the removal of 
the store of M. A. Grip from 14 W. Spring 
St, to new and elaborate quarters on 
Bridge St., Chippewa Falls, Wis. 

New and larger quarters have been secured 
by the C. A. Sevanson, Superior, Wis., to ac- 
commodate the growth of the business. The 
store was located in the Empire block, at 
12th St. and Tower Ave., for a long period 
and now occupies the store at 1313 Tower 
Ave. Not being superstitious, the firm 
selected the double 13 number for its new 
home. 

After having been located for many years 
at 123 S. 3rd St., La Crosse, Wis., W. E. 
Schreiter has moved into his new store at 
109 N. 4th St., just north of Main St., in 
that city. The new quarters are hand- 
somely equipped with modern fixtures and 
a complete stock of jewelry, watches, etc., 
has been installed to satisfy every want of 
its growing trade. 

Henry Rank, of the Rank & Motteram 
Co. was chairman of the committee of 
Knights of Columbus which had charge of 
conducting a very successful minstrel show 
at the Pabst Theatre last week. Leading 
amateur minstrels of the city took part in 
the performance and the affair was a grand 
success, requiring a second performance to 
accommodate the crowds. 

Theo. Leubusher, of the Theo. Leubusher 
Co., 221 Grand Ave., is planning to remove 
his business from this city to Chicago in 
the near future. Mr. Leubusher is well 
known in the jewelry trade, having been 
engaged in the wholesale jewelry business 
as well as the retail business for many years. 
He will open an establishment in Chicago 
in the Hayward building, it is reported. 

The many friends in the jewelry trade 
extend their sympathy to Philip Schwartz, 
jeweler at Plymouth, Wis., whose wife, 
Mrs. Anna Schwartz, passed away at a 
sanitarium at Racine, following a lingering 
illness. Her demise, though not unexpected, 
brought sorrow to many, inasmuch as the 
deceased was a woman of kindly disposition 
and possessed a character and personality 
which gained a wide circle of friends. 

Miss Helen Keller, daughter of Mr. and 
Mrs. Gustave Keller, Appleton, Wis., has 
the distinction of being the only student in 
Lawrence Conservatory of Music who will 
receive the degree of bachelor of music at 
the commencement exercise in June, ac- 
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cording to the classification which has been 
made at the college. Miss Keller will re- 
ceive her degree in piano. Her father is the 
well known jeweler of Appleton, prominent 
in State and national association affairs. 

The shortage of watchmakers in the 
jewelry trade of Wisconsin, a condition 
existing in many other States also, has 
caused the trade to look into the matter of 
inducing young men to learn this profession. 
Apprenticeship in this State has been pro- 
vided for both jewelers and watchmakers, 
and the State association has under con- 
sideration plans for a wider adoption of this 
system. Anton Molle, of Antigo, Wis., has 
taken an advance step in this direction by 
informing young men of his city of the possi- 
bilities in the trade and giving them in- 
formaton and particulars regarding the 
training and schooling offered to become 
practical workmen. 

An important change in the jewelry and 
optical field at Fond du Lac, Wis., is an- 
nounced with the leasing of the building at 
107 S. Main St., by Hugh McEwan for the 
purpose of establishing a modern optical 
shop. C. W. Uffenbeck will occupy part 
of the south side of the building and plans 
to establish a jewelry store. He has already 
left for Milwaukee and Chicago markets to 
purchase stocks. For the past three years 
Mr. Uffenbeck has been employed as head 
watchmaker for the J. P. Hess Jewelry Co., 
at Fond du Lac. He has been in the jewelry 
business for 15 years, previous to coming 
here he was engaged in work at Kenosha, 
Wis. Mr. Uffenbeck plans to have his 
establishment modern in every particular, 
providing a well selected stock of jewelry 
and also maintaining a repair department. 
Mr. McEwan will occupy the north side of 
the building, with a reception room in front 
and office and examination room in the 
rear. Modern appliances will equip the 
shop to make it first class in every respect. 
Mr. McEwan formerly occupied quarters in 
the Ruh building which was destroyed by 
fire, since which time he has maintained an 
office at 81 South Main St. Moving into 


the new location will be a fitting celebration 
of his 20th anniversary in business at Fond 
du Lac. He came here from Juneau, Wis., 
Where he had been engaged in similar work 
for nine years. 








The A. R. Brooks Mercantile Co., for 
over 20 years in the Globe-Democrat 
building, is now located in new quar- 
ters in the Republic building, 704 Olive 
St. 

Police are searching for a man who 
presented a forged order a couple of 
days ago to Charles E. Kaiser, clerk in 
a jewelry store at 7 N. 18th St. and ob- 
tained a watch left there for repairs. The 
forgery was discovered when the original 
owner called later in the day to claim 
the watch. 

An attempt to rob the Remoh Jewelry 
Co., 600 Washington Ave., at 4.30 Mon- 
day morning was frustrated and James 
McMichael, who admits serving three 
prison terms, was arrested. A _ police- 
man, hearing a crash of glass from the 
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jewelry company’s window, gave chase 
to a man he saw on the street and after 
pursuing him for five blocks, through the 
heart of the down-town district, firing at 
every opportunity, halted him. Mc- 
Michael, 39, who said he was a farmer, 
a guest at the Planters Hotel, denied 
that he had smashed the window, al- 
though he admitted when questioned at 
Central Station, that he had served seven 
years in prison at Huntsville, Texas, two 
years at Lincoln, Nebr., and two years at 
Folsom, Cal. He said he had stopped at 
the Planters Hotel, had become hungry 
and had gone to get a cup of coffee. An 
overcoat was found in front of the Re- 
moh store, where the window had been 
broken by a hammer, wrapped in a news- 
paper, and by the side of the coat was 
the hammer. In the pockets of the 
overcoat were 65 watches valued at $572, 
which had been taken from the Remoh 
store. 





Atlanta, Ga. 





Henry Muench has just returned from a 
trip through Ohio and Indiana. 

Mr. Lehmann, of the Lehmann Jewelry 
Co., La Grange, Ga., was in Atlanta during 
the. week. 

C. E. Pass, of Ewing Bros., took his 
32nd Masonic degree on Friday, having gone 
up by the Scottish Rite route. 

Mr. and Mrs, Emil W. Sylvan, Columbia, 
S. C., were in Atlanta last week for grand 
opera. Mr. Sylvan is one of the prominent 
jewelers of South Carolina. 

This has been-grand opera week in ‘At- 
lanta and usually that means dull trade 
for the jeweler. Monday, however, was 
an unusually heavy day for some of the 
stores. 

Irwin O. Shields, of the J. O. Daniell 
store, 22 E. Mitchell St., is receiving the 
congratulations of his friends on the an- 
nouncement of his marriage, which is to 
take place June 1. 

Mrs. John Scheer and Miss Sara Scheer, 
the latter secretary of John. Scheer Jewelry 
Co., Atlanta, are in Chicago for a few 
weeks, : visiting friends. They are on their 
way home from a most delightful visit to 
California. 

Loftis Bros. & Co. have almost completed 
the remodeling of their Atlanta store, hav- 
ing put in a new front among other im- 
provements, and have also put in new fix- 


tures. They are going to have a handsome 


place when it is finished. 

C. E. Johnson, of Ewing Bros., is back 
in Atlanta, after having spent three weeks 
in Providence, R. I. On his way down he 
stopped at a few points in North and South 
Carolina, visiting customers of the house and 
reports business improving in those States. 
The bigger the town the better the busi- 
ness, is the way he found it. 

W. H. Dodson, of 130 Peachtree St., 
was married recently to Miss Kathleen 
Beddingfield, of Winder, Ga., at the Martha 
Brown Memorial Church, the Rev. E. G. 
Tomlinson officiating. Mr. and Mrs. Dod- 
son went to Jacksonville, St. Augustine 
and other Florida points on their honey- 
moon trip and have just returned to At- 
lanta, and are being welcomed home by 
their many friends. 
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Jack Bock, of A. Eisenberg & Co., is 
calling on the Honolulu, T. H., trade. 

Roger Cooper, of M. Schussler & Co., 
Inc., left recently for a trip to Honolulu. 

Wm. Casanova, well-known watchmaker 
with Burr W. Freer Co., is on a vacation. 

J. Percy Wrayton, representative of 
Durand & Co., has left for Chicago, after a 
trip through California. 

William Davidson, 704 Market St., is 
motoring through the San Joaquin Valley, 
combining business and pleasure. 

S. J. Hammond, representative of the 
Ansonia Clock Co., for this territory, has 
gone to New York on business. 

David N. Pudlin, of the Phillips-Pudlin 
Co., is in Colorado and Phil. R. Sternberger, 
of the same firm, is about to travel through 
the northwest. 

H. C. Van Ness, representative of the 
Whiting Mfg. Co., and the Wm. B. Kerr 
Co., has left for a visit to the factories, 
at Bridgeport, Conn. 

Mr. Kinsman, manager of the Towle 
Mig. Co., is here, in the course of a tour 
of the Pacific Coast which he is making 
with O. F. Samuelson, the firm’s salesman 
for this territory. 

S. J. Stieglitz, of Aberdeen, Wash., spent 
a few days in San Francisco on his way 
from southern California, where he has been 
spending the Winter. He has just purchased 
a home at Long Beach, Cal. 

Burr W. Freer, president of the Burr W. 
Freer Co., is expected back from New 
York soon. The firm’s travelers, Jos. T. 
Brennan, Ed. C. Prentiss and Ed. T. Willis 
are all on the road. Mr. Willis is motor- 
ing in the south. 

Wm. Mercer, who has been associated 
with the A. G. Prouty Jewelry Co., Napa, 
for some time past is leaving for Honolulu, 
T. H., where he will be associated with 
H. Wichman, who has the largest jewelry 
store in Honolulu. 

California jewelers, calling on the trade 
last week, included: Lucien Carlson, Fort 
Bragg; Sumner Oberlin, of the Oberlin 
Bros. Co., Fresno; W. Jung, manager of the 
Wm. C. Lean Co., San Jose, and F. W. 
Peaterson, Bakersfield. 

Henry F. Cook, vice-president and treas- 
urer of Jos. Fahys & Co., New York., has 
been staying for a few days at the Fair- 
mount Hotel, accompanied by Mrs. Cook. 
They have been spending the Winter in the 
south and are en route home. 

F. Mathes, who bought out A. M. Dins- 
more, retail jeweler of Ferndale, has been 
in San Francisco, purchasing. He was to 
take a San Francisco bride on May 1 and 
leave for home on May 2, to begin house- 
keeping and business simultaneously. 

“The Novelty Palace” is the name Mrs. 
Edward G. Morris has given to the jewelry 
store she has taken over at 37 Powell St. 
The fixtures, etc., were purchased from T. 
Lundy, former proprietor, but attractive ad- 
ditions have been made to the furnishings. 

W. L. Nylen, of Honolulu, delighted the 
San Francisco staff of A. I. Hall & Son 
by sending a snap shot of A. W. Huggins, 
president of the company, decorated with 
strings of “lais,” when about to depart for 
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Japan. These neck ornaments are the island 
way of saying “farewell” with flowers. 

A. L. Sinclair has been calling on the 
southern California trade, making his last 
trip in the interests of A. I. Hall & Son. 
He has resigned and is going east, to arrange 
for representation of several jewelry 
factories which sell direct to Pacific Coast 
retailers. H. V. Swasey will, in future, 
carry the Larter line for A. I. Hall & Son. 


Representatives of well-known eastern 
firms, visiting San Francisco, include: 
Edward L. Stern, representing Jacques 


Kreisler Co.; Raymond Klien, Goldsmith 
Stern & Co.; Paul Samuels, Prutinsky & 
Wolff; Ralph Lewis, representing Arthur 
Silberfeld; Mr. Wilkins, Ostby & Barton 
Co.; Chas. Barnett, Joseph L. Herzog & 
Co.; Louis J. Finch, the Shiman-Miller 
Mfg. Co.; M. Katz, of A. R. Katz; Fred 
Kline, of Juergens & Andersen Co., Chi- 
cago; Chaim Schulem, of New York; B. 
R. Burgess, of the Forstner Chain Cor- 
poration, who is making his first visit to the 
Coast, and Irving Klampert, with Shiman 
Bros. & Co., New York. 








Pacific Coast Notes. 


Frank M. Upp, Klamath Falls, Ore., has 
moved into new and more commodious quar- 
ters in the Central Hotel building. 

Ed. E. Wood, partner with James Ham- 
blem, of the Hamblem Optical Co., of 909 
10th St., Modesto, Cal., has filed suit in the 
superior court for dissolution of partnership. 

Charles Hall has purchased the jewelry 
business of P. C. Galbraith, Stayton, Ore. 
He is an experienced watchmaker and will 
carry a full line of watches, clocks, silver- 
ware and cut glass. 

G. W. Baker, whose jewelry store at 
Springfield, Ore., was destroyed by fire re- 
cently, has been adjudged insane, after a 
hearing before the County Court and has 
been sent to the State hospital at Salem, 
for treatment. It is thought by county 
officials that the loss of his stock, because 
of the fire, preyed on his mind until he be- 
came unbalanced. 








San Diego, Cal. 





J. H. Webster, recently from Detroit, 
Mich., has purchased the Watch Shop, 1141 
5th St., from Charles D. Warner. 

Dr. Joseph I. Isaacs, optometrist and 
optician, and his bride, who have been here 
on a honeymoon trip, have returned to Los 
Angeles where the former is in business, 

E, G. Hammond, a jeweler located at 967 
5th St. was swindled by a bad check 
artist recently who passed on him a check 
for $55.00 against a local bank. The man 
was apprehended by the police before he 
could leave the city, 

W. A. Kinsman, general manager of the 
Towle Mfg. Co., of Newburyport, Mass., 
accompanied by Mrs. Kinsman, has been a 
recent visitor here while touring the coast. 
While in San Diego they were entertained 
by C, W. and John Ernsting of the Ernsting 
Co. From here they planned to go north 
and return to the east by way of the 
Canadian Pacific railway. O. F. Samuelson 
of Chicago, representing the Towle Co.. 
was in town at the same time. 
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Karl Kappeler, son of Edward Kap- 
peler, a jeweler here, and interested with 
his father in the store, broke his arm 
recently in two places during gymnasiym 
work. 

The Kern store in Terre Haute re- 
cently celebrated its fortieth birthday, 
Forty years ago Jacob Kern rented a 
room in the McKeen block for a jewelry 
store. 

Fred W. Fromm, assistant manager of 
the Baldwin-Miller Co., has recently 
filled an engagement at Lafayette, Ind., 
as official property man for the play 
“Bag-Dad,” put on by Murat Temple, of 
the Shrine, of which he is a member. 

J. E. Reagan, head of the Baldwin- 
Miller Co., with his family, has been at 
West Baden Springs attending the na- 
tional convention of wholesale jewelers, 
H. A. Sebel, of Sebel & Gelman Co., has 
also been attending the wholesalers’ con- 
vention. 

J. E. Sigler, a jeweler of Shelbyville, 
Ind., who was in Indianapolis recently, 
has started his campaign for graduation 
sales. He has installed special window 
displays and has arranged his cases so 
as to cater for the time being almost 
exclusively to the buyer of graduation 
gifts that last. 


A thief hurled a brick through the win- 
dow of the Steinberg jewelry store in 
Laporte, Ind., recently and after filling 
his pockets with rings, brooches and 
several valuable gems, escaped. It is 
said the loss will reach several thousand 
dollars. This is the second time the store 
has been robbed. 

At the Casebeer store in Terre Haute, 
a new plan was tried out recently to clear 
the stocks of odds and ends, especially 
of the smaller articles. A “Seventy-Five 
Cent” sale was put on, modeled after the 
sales put on by department stores known 
as Dollar sales. All goods were marked 
down from a dollar and even higher and 
the sale went big. 

During the past week several visitors 
from the east were in the various Indian- 
apolis jobbing houses on their way to 
the convention at West Baden Springs. 
Mr. and Mrs. Smith stopped off at the 
offices of the Baldwin-Miller Co. Mr. 
Smith is a member of the firm of Smith 
Patterson Co., of Boston and Toronto. 
J. J. Summers, of Attleboro, and Henry 
Thresher, of the Waite Thresher Co., 
both members of the publicity commit- 
tee, were Indianapolis visitors. 

Clarence C. Custer, Columbus, Ind. 
special judge in the case of Zacharias 
H. Hauser, against Samuel E. Updegraff, 
asking for an _ accounting, tried in 
Bartholomew Circuit Court. here last 
week, found judgment for the plaintiff 
Monday in the sum of $5,667. The liti- 
gants formerly were partners in the 
jewelry business. The court held that 
there was a partnership and that the de- 
fendant had drawn out of the business 
the amount of the judgment more than 
was due him. 
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” Edward Kleiger, a retail jeweler of Den- 
yer, Colo., is making a short visit in south- 
ern California. 

Emil Shostrum, of the Donavan & Sea- 
mans CO., attended a meeting of Mystic 
Shriners at Pomona. 

E, Bastheim has returned from Soboba 
Hot Springs after a few days spent there 
in recuperating from a severe cold, 

Miss M. Gertrude Tilley, of the silver 
novelty department of Brock & Co., has 
left the store for her annual vacation, 

Joseph R. Brilliant, of the J. R. Brilliant 
Jewelry Co., intends to start in a few days 
by automobile on a business trip north. 

L, Jacobson, watchmaker for the trade, 
has removed from room 910 Title Guarantee 
building to room 712 in the same building. 

Irving Schneider, formerly in business on 
W. 5th St, is now manager of the Lipton 
jewelry business on the Pike in Long Beach. 

Herbert Brandt, who is in the San 
Joaquin Valley for the E. Bastheim Co., 
reports a noticeable improvement in business 
conditions there. 

F. M. Baldwin, in charge of the hotel de- 
partment of the International Silver Co. for 
the Pacific Coast, has gone to San Fran- 
cisco on a business trip. 

Mr. McKean, representative of the 
Waltham Watch Co., who has been under 
the weather for some time, is reported to be 
much improved in health. 

H. L. Daniel, formerly in the jewelry 
business in Globe, Ariz., has come to Cal- 
ifornia and located in San Diego but has not 
yet engaged in the jewelry business there. 

Adolph Wuerker, who is associated with 
his uncle, O. L. Wuerker, 419 W. 7th St., 
has gone to Alton, IIl., with his mother, 
who has been spending the Winter in south- 
ern California. 

H. L. Gruber, diamond broker, accom- 
panied by Mrs, Gruber, motored to Soboba 
Hot Springs for the week-end. These 
springs are near San Jacinto and about 100 
miles from Los Angeles. 

When M. Weinstein, diamond broker in 
the Title Guarantee building, was returning 
from a trip in the country with his motor- 
car the engine became overheated and the 
car caught fire and was destroyed. 

Walter E. Lawrence, Burbank, is having 
his store remodeled and improved. The 
alterations include a new marble front. 
When completed it will be a very attractive 
place. It is centrally located in a bank build- 
ing. 

Robert Josberger, traveling salesman for 
the Armer & Brown Co., and his bride, for- 
merly Miss May Paullin, have returned from 
their honeymoon and both are again occu- 
pying their former positions with the com- 
pany. 

E. W. King, El Paso, Tex., is reported 
in financial straits and has made an offer 
to settle with his creditors on conditions 
which they have not yet accepted. A num- 
ber of Los Angeles houses are said to be 
quite heavily interested. 

S. P. Dayton, clock expert, 514 Title 
Guarantee building, has recently been busy 
installing an unusually large solid bronze 
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electric clock in the store of a prominent 
clothing merchant here. The clock was one 
presented to the proprietor by his employes. 

A. Otis Fowler, 6011 Moneta Ave., has 
sold his business to B. F. Rhodes, who came 
here recently from Kansas. Mr. Fowler in- 
tends to start soon, in company with his 
wife, for a visit of several months among 
friends in the east. He will make the trip 
by automobile. 

Word was received here last week that 
Warde W. Fowler, of Los Angeles, formerly 
a lieutenant in the air service, and Miss 
Janette Burke, daughter of G, L. Burke, a 
wholesale jeweler of St. Louis, Mo., were 
married in the latter city recently. They 
will reside in Los Angeles, where the groom 
is secretary of a stationery company. 

William Kern, an old-time jeweler of 
Redondo, a beach town 20 miles from Los 
Angeles, passed away a few days ago. He 
left a widow but no children. Mrs, Kern 
has taken charge of the business and will 
continue it at least temporarily. Mr. Kern, 
who was one of the oldest beach-town 
jewelers in California, had been in poor 
health for a long time. 

Jorge Inocencio, a practicing optometrist 
from Manila, Philippine Islands, who has 
been here taking post-graduate work at the 
Los Angeles Medical College of Ophthal- 
mology and Optometry, and who is about 
to return to his former home, has bought a 
stock of jewelry to take with him, intend- 
ing to open a jewelry store in Manila, in 
connection with his optometry practice. 

William M. Kinney, who is active in op- 
tometric matters as well as in the jewelry 
business, intends to go east about the middle 
of June in company with R. C. Augustine, 
president of the American Optometric Asso- 
ciation. He expects to attend the meeting 
of the State association at San Francisco, 
then go to the congress at Salt Lake City 
and from there to New York for the national 
meeting. 

Messrs, Moss and Zack, heads of the firm 
bearing their names, who recently bought 
a fine new home into which both have 
moved with their families, celebrated the 
event by a housewarming at which they en- 
tertained all the members of their shop and 
office force as well as the members of the 
corporation. The function lasted from 1 
Pp. M. until late in the evening and all thor- 
oughly enjoyed themselves. 

Edward E, Spier has sold his jewelry bus- 
iness at 522 W. 8th St, to J. B. Barnes and 
has returned to his store at 605 W. 6th St. 
Mr. Barnes is an experienced watchmaker 
as well as jeweler. His location is one 


which promises to improve constantly as. 


the city grows. Henry S. Beucher, who 
was in the store with Mr. Spier, remains 
in the same location, conducting this bus- 
iness on his own account. 

James A. Montgomery, with Chester A. 
Montgomery as driver, made the strenuous 
and rather perilous trip to the top of Mt. 
Wilson a few days ago in the new car 
recently bought by him. The road is very 
steep and tortuous and reaches an elevation 
of about a mile above sea level. The trip 
was made, however, without any mishap 
or any difficulty. The road is the one con- 
structed by the federal Government for the 
transportation of the great 100-inch lens 


133 


of the Mt. Wilson telescope from Pasadena 
to the observatory. 

The following jewelers from other towns 
have been in Los Angeles recently: A. A. 
Goodyear, Santa Paula; Frank Fraiberg, 
Sierra Madre; Frank Fisher, Riverside; J. 
Posner, Ocean Park; A. Protsch, C. J. 
McCormick, Lars Shaker and S, B. Clem, 
Redondo; R. F. Winslow and Chas. E. 
Perham, San Pedro; C. E. Miller, Van 
Nuys; Mr, Pollock of the Pollock Jewelry 
Co., Riverside; Walter Lawrence, Burbank; 
Geo. B. Bowers, Upland; F. W. Alley, 
Pomona. 








Be eaten wea om 
Don R. Dix, of the W. W. Hamilton 
Jewelry Co., is in the northwest. 

C. H. Little, a watchmaker from Port- 
land, Ore., accompanied by his wife, was 
recently in Denver looking for a location. 

J. C. Johnson, formerly of Denver and 
now with the Norris Allister-Ball Co, with 
headquarters in Los Angeles, was a recent 
visitor. 

S. J. Rinds, of the Edward Lehman Jewel— 
ry Co., has just returned from Wyoming,. 
and Paul J. Morris, also of the Lehman: 
company, is visiting:the dealers in westerrw 
slope cities. 

Several local jewelers were among the 
large class of candidates which were re- 
cently admitted to membership in the big 
Denver lodge of Elks. Joe Hirsch and 
Carl Rose were in the front ranks. 

Among the jewelers from outside towns 
who have recently visited Denver jobbers: 
were the following: I. O. Glazier, Greely ;: 
J. S. Bentley, Boulder; E. M. Miller, Long- 


mont; Carl H. Teenor and O. B. Miller,. 


Boulder, and Henry Curtis, Littleton. Mr. 


Glazier and Mr. Bentley attended the re 


union of El Jebel Shriners. 
The H. H. Tammen Co, will move from: 


the present location at 1524-28 Arapahoe- 
St., where the concern has been for several’ 


years past, to 17th and Larimer Sts. It is 
planning to occupy the new quarters by 
June 1. The change will give considerable 
additional floor space, as their will then be 
five floors and a full basement. 

Denver will probably be represented by 
two wholesalers who are planning to attend” 
the national convention which meets at 
West Baden, Ind., May 5, 6 and 7. Ed- 
ward Lehman has definitely decided to at- 
tend the meeting, and W. W. Hamilton is 
trying to arrange his affairs to permit his 
attendance and now believes that he can do 
so. 





The Screen Advertisers’ Association will 
offer a program both instructive and enter- 
taining to the delegates at the Annual Ad- 
vertising Convention, to meet in Atlanta, 
Ga., June 12th to 16th. This division of the 
Associated Advertising Clubs will hold) 


morning and afternoon meetings, at the- 


Atlanta Theatre, on Tuesday. Prominent 
advertising men will talk about the produe— 
tion, distribution and function of industrial- 
educational films, and their talks will be 
illustrated by motion pictures. 
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South Bend 
Chesterfield 





Sell Watches Now 








for GRADUATION 


One of the best selling watch seasons of 
the year is here. 

Parents are buying graduation gifts this 
year just as they have always bought them 
and now, as ever, a fine watch makes the 
most appropriate gift for the young man 
about to begin his life’s career. 

Begin now to feature South Bend Watches 
for Graduation. Make appropriate window 
displays. Best of all have someone call 
upon the parents of graduates and show 


SOUTH BEND WATCH COMPANY, SOUTH BEND, 


them what attractive gifts South Bend 
Watches make and at what reasonable 
prices. 

Four color advertisements in the current 
magazines are presenting the same idea. 
Back it up in your city and get your share 
of the sales. 

We will send you an attractive, 4-color 
display card with special graduation mes- 
sage for your window on request. 


INDIANA 


For Years, Makers of Standard Railroad Watches 
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The Watch with the Purple Ribbon 
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That this department shall prove mutually bene- 
ficial to our readers, it is desirable that the mem- 
bers of the trade generally communicate with Tu 
Jeweters’ CircunaR regarding any advantageous 
device or plan which they are utilizing in connec- 
tion with their business. 
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‘Note “How It Looks” 


Getting the Proper Stock Arrangement Facilitates Selling 
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When on Display 

















OX of the most efficacious ways of 
stimulating business 

trade is by means of counter showcases, 
displaying in attractive form certain lines 
of goods which happen for the moment to 
have caught the fancy of Dame Fashion. 
This is the experience of several jewelers 
who recently have had to devise new 
means of attracting customers. 

“There is great need to introduce novel 
methods of display in front windows and 
especially in the interior of many stores in 
order to attract business,” said a jeweler. 
“There are quite a few stores I could men- 
tion which have not changed their show- 
cases or the kind of goods exhibited in 
them for several years. The consequence 
is that any one entering the store finds noth- 
ing new to arrest attention, and he goes 
out without making any purchase. 

“The other day we put in five new show- 
cases of elaborate type, tastefully set them 
out with attractive ornaments in beads, 
which are in great demand just now, and 
other comparatively inexpensive but decora- 
tive articles of personal adornment. We 
drew attention in the front windows to the 
display inside, and the result was that we 
secured a considerable number of buyers 
who ordinarily would have passed by. The 
style of goods appealed instantly to popu- 
lar taste, and the prices were low enough 
to meet the slenderest purse. Two or three 
customers remarked: ‘I had no idea you had 
anything of this kind to offer. So many 
of the stores are absolutely lacking in in- 
genuity. They make no attempt to appeal 
to the passing fancy of the public.’” 

‘Another establishment has set aside a 
whole, large room almost for the exclusive 
display of all kinds of beads in every color 
of the rainbow. Special invitations have 
been sent to a number of regular patrons 
and others, and already the sales have ex- 
ceeded the most sanguine expectations. 
Yet another well-known house is making 
a feature of moderately-priced jewelry, in- 
troducing noveities that scintillate with the 
joy of springtime, novelties that add a 
flash of color or a glint of brilliance to the 








in the jewelry — 


gayest spring frock. The collection ex- 
hibited by this establishment is unusually 
resplendent and remarkable for the variety 
of smart designs and the moderate prices. 
Among the articles displayed are bead 
necklaces in jade, Harding blue, pearls, 
lapis, coral, flame, jet, com- 
binations of bead and metal, 
bead tassels and beads on 
smart silk cords; bracelets in 
rhinestones and new designs 
of sterling silver, closely re- 
sembling platinum work; nov- 
elty bracelets of fancy beads 
and chain with intriguing 
pendant drops; earrings in the 
newest and smartest designs 


MAKE THE STOCK LOOK ATTRACTIVE IN THE COUNTER CASES It - is 


in jade, lapis, coral and_ rhinestones. 
A pleasing feature in a well-known house 
consists of attractive new stationery with 
pastel-tinted envelopes, beaded bags in riot- 
ous colors, canes for men, bits of china or 
pottery to bring color into the home, and 
new designs in earrings, bracelets, etc. 
From across the Pacific has come one of 
the finest importations ever received of that 


very popular Oriental 
green translucent Jade. 
color has given 


stone, the apple- 
Its beautiful rich 
it undeniable prestige 


among gems, and the assortment offered 
by another jewelry store is charmingly set 
in gold and platinum, and includes drop 















earrings, stud earrings, rings, 
fancy pendants, _ stickpins, 
sleeve buttons, necklaces and 
bracelets. This same store is 
making a special showing of 
white coral beads. The beads 
are white, pink-tinted, just as 
old Mother Nature painted 
them, and are rare specimens 
of the perfect lustre and cut- 
ting such as only careful. 
workmanship can accomplish. 
wise to sense the 

taste of the public and lay 
one’s self out to cater to it. 


Leaving the Business to the Dept. Store 


Another prominent jeweler, who has 
given special study to the subject, said: 

“The average jeweler is in many ways a 
poor business man. His particular forte at 
present is repair work, whereas he should 
take more interest in sales. By giving the 
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Two—Self-filling Lever, 
Patented — sets flush with barrel 
“Fills with a Flip of the Finger.’’ 
NYabbel-me-tamia-belel-taetb eel Mm) Z-tel 
Pens’’ are characterized by superior 
pobebtveb-vele mu Zoya ceek-teljettohaetacltt-4eleltial 
Liberal Discounts and 
Sales Helps to Dealers 


Hidden Features 
One—Safety Screw Cap, 





Handle the “‘Pen of Satisfaction.’’ 
It will help build a loyal clientele 


for your store. 








Patented — insures pen against 
sweating or leaking in any position. 


and operates 
springs, 
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sale of merchandise more careful consid- 
eration he could increase in large measure 
the number of persons coming into his 


store. 


“Now these people are being forced into’ 


department stores or into the mail order 
houses because the small retail jeweler fails 
to give consideration to their wants. At 
the present time wide-awake jewelers are 
doing a large business in novelty jewelry. 
While the sale of inexpensive jewelry is 
not alluring, it has far-reaching effects, 
which, perhaps, are not apparent at once. 
“The customer who is buying a 50-cent 
item today at some date in the near future 
will become interested in more expensive 
things. Ii the jeweler will only try to get 








Making the Dollar Earn Its Way 











Written Expressly for The Jewelers’ Circular by Fred J. Huntley 














c- matters not how many dollars you put 
into your business, unless they are made 
to produce new profits—and just as many 
of them as possible—they might better be 
loaned out on good securety to some one 
who is able to pay the legal rate of in- 
terest. Idle dollars represent a continual 
loss, and if one has not the power, or will 
to make them work, it is far better, as we 
have said, to let a substitute do it for him. 
This is a fact quite generally understood 
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THIS WINDOW OF THE A. STOWELL CO., BOSTON, 





MASS., ATTRACTIVELY FEATURES FANS, 


PHOTO FRAMES, VASES, JADE AND SILVER 


the customer into the store for inexpensive 
goods his chances of securing a purchaser 
of the better class of goods will be much 
improved. 

“The customer sees the display of fine 
jewelry, cut glass, etc., with which he is 
not acquainted until he is brought into the 
store through an inexpensive purchase. But 
subconsciously, he is impressed with what 
he has seen, and, naturally, he will come 
back to the store when he is shopping for 
more valuable articles. 

“The jeweler should make his store, 
rather than the department store, a centre 
for carrying smaller lines of goods, as well, 
of course, as the higher class articles. 

“It is a great fault with not a few retail 
jewelers that when they buy new merchan- 
dise they put it in with their old stock. 
They immediately appear to the jewelers 
and the customers like old stock, and the 
newness and beauty are lost sight of by the 
prospective purchaser.’ 

“When the new goods arrive the jeweler 
should make a special display, and thereby 
create a much greater public interest. 


especially by those who have gained success 
in their undertakings, but there are great 
numbers of others who do not seem to have 
such a clear understanding. This may be 
due, however, to the quiet and mysterious 
manner in which the dollar goes about its 
business—when it really is on the job, In 
other words the dollar, like a great many 
people, must be constantly watched if the 
one who owns it or controls it, expects ‘to 
get full value from its services. And that 
is just the reason why the successful man 
in business always sees it that he has ample 
assistance in the way of records that tell 
him every day just what his dollar is do- 
ing. 

The commercial agencies tell us that at 
least 80 to 90 per cent of dealers overbuy 
because they do not know what their dol- 
lars, as represented in stock, are doing. 
They lack the records that should tell them 
when it is necessary to buy certain lines 
and when it is not. And right here it is 
well to remark that a large proportion of 
failures are due to this glaring business 
fault. 


Be it understood that when a dealer in- 
vests his money in a certain line, and sells 
out that line entirely, he has turned his in- 
vestment once. Every time a turn is made 
a profit is made, or should be made, if the 
dealer has figured his mark-up correctly. It 
follows that the more turnovers a dealer 
can make from his dollars, the greater will 
be the number of his profits. It stands to 
reason then that frequent turnovers can 
not be made if a dealer over-buys or buys 
merchandise that no one wants. Conse- 
quently it does not take much of an effort 
to show that a few dollars turned frequent- 
ly will do more than many dollars that 


‘move slowly or dollars that do not move at 


all, , 

The number of times a stock is turned 
may readily be figured by dividing the 
year’s sales (figured at the cost of the 
goods) by the average value of the stock 
on hand during the year. The cost value of 
goods sold last year in a certain store 
amounted to $50,000. The stock records 
showed that an average of $10,000 worth of 
goods was carried. Of course there was 
more than this amount on hand at times 
and less at others, but the average for the 
year—the only safe basis for figuring turn- 
overs—was $10,000. This goes into $50,- 
000 five times—or this business succeeded 
in making five complete turnovers, as the 
following shows: 

10,000) 50,000(5 turnovers 
50,000 


There is another way of figuring turn- 
overs that in many cases is equally satis- 
factory. This is done by dividing the sales 
at selling price by stock at selling price. 
For instance: 

Sales (at selling price) $75,000 divided 
by stock (at selling price) $15,000 gives the 
same result—five complete turnovers. 

A very natural mistake can be made— 
and in fact has been made in many cases, 
where a dealer takes his total sales at retail 
and his stock at cost, and attempts to find 
the number of times his capital has turned. 
See what happens: 

Sales (at retail), $75,000 divided by stock 
(at cost), $10,000 gives 7%, quite a dif- 
ferent showing from the correct number 5. 
In other words the dealer always should 
guard against mixing his bases when seek- 
ing the number of turnovers he has made. 
It is an easy way to show a few more stock 
turns, but the result isn’t worth much as an 
accurate reflection of the condition of his 
business. Figures like these must be ac- 
curate if they are worth anything at all. 

Another thing to be remembered is that 
actual inventory figures do not always show 
the average condition of one’s stock. The 
wise dealer lets his supply of merchandise 
get as close to the low water mark as he 
dares before taking inventory, so as to 
cut down the labor required. Where a 
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Arrow Manufacturing Co. 


77-89 Wooster Street 
New York: City 


Manufacturers of all kinds of 


Jewelry Boxes, 
Cases, 
Display Trays, 
etc. 








American Art Enamelers 


ENAMELERS 


on Dials, Watches, Vanity Cases 





Work of the Highest Grade 
315 Fifth Avenue 


BEN. F. SHUMSKY 


New York 


MAX SHUMSKY 

















12 BoxEs 
In ONE, 





LARGEST BOX 


153%4x12%x8% 
F. W. PETERSON CO., 18 Greene Street, New York 


Locked Corner Boxes, Turned Wood Goods 


NESTED WOOD BOXES 


LOCKED CORNERS 
LIGHT & STRONG 





FOR 
PARCEL POST 
EXPRESS 





ALWAYS IN STOCK 





VERY USEFUL 





SPECIAL SIZES TO 
ORDER 
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stock record is Kept, an average of value 
of goods on hand can be taken, which is 
more satisfactory for figuring turnovers 
than the physical inventory figures. 





Why I Like to Deal with Jeweler 
Jenks 


Hé always seems pleased to see me, 
whether 1 meet him on the street or 
in his store. 

Invariably he acts as though I were an in- 
dividual with a real personality, with likes 
and dislikes, and genuine interests in life, 
instead of an animated pocket book, 

He and his clerks serve me as though 
they were anxious to find out what I really 
want and need, rather than to work off 
something on me which they want to get 
rid of. 

If everything is not all right, he is cordial 
in his efforts to make it right, either at the 
time or later. I can always depend upon his 
fairness and honor, and so I can write or 
telephone for what I want if I am away 
or at home, and feel sure that he will serve 
me as though I were there in person. 

He has never told me an untruth or mis- 
represented a fact. 

He has never claimed to be one of those 
Know-It-Alls, although he is remarkably 
well posted. It is his modesty, however, 
which makes me ready to display my own 
ignorance and to ask his advice. 

When my boy was killed in France, he 
took time to write me a personal, hand- 
written letter, that somehow made me feel 
very near to him. He didn’t do this, I know, 
to get more business, but rather to let me 
know that he understood and cared. 

More than once, Jenks has gone out of his 
way to do me a good turn, to give me a 
friendly tip, or to throw something in my 
way. Naturally I would be an ingrate if 
I did not do the same. 

His place of business is not elaborate, but 
it is attractive and there is a home-like at- 
mosphere about it which seems to extend a 
welcome to the man who enters its doors. 
The atmosphere is that of friendly, business- 
like, courteous service. 

Jenks is filling an important local office, 
and he is a member of the state legislature 
as well, but this hasn’t made any difference 
with him or with his manner to his patrons, 
He doesn’t neglect business, and he is just 
as cordial and friendly as in old days when 
he was in the little place arourid the corner, 
struggling to get along. 

The reason I like to deal with Jenks, is 
the same reason that other people enjoy 
doing business with him also, Jenks is 
sincere and some way or other he calls 
forth that which is the finest and the best, 
in old and young, rich and poor, with whom 
he comes in contact—L. H. 








“One finds it difficult in these times to 
dress as one ought.” 

“Oh, I don’t know. I have a suit of 
clothes for every day in the wéek.” 


“Really?” nes 
“Yes: this is it.’—Tit-Bits. 
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How to Make Your Own 
Show Cards © 





and produce your first show card. 
advertising pages. 








Written Expressly for The Jewelers’ Circular by A. G. Sten 


Author’s Note.—In learning how to make your own show cards, please remember that 
you must do some practice work first before you cam make your combination q. letters 
Use the illustrations from THe JEwELERs’ 


IRCULAR 














How to Make Plain Alphabets 


PART II. 


D° not try to start on a showcard for 

your window “right off the reel,” any 
more than you would think of giving your 
new assistant in your watch repairing de- 
partment a fine new 17-jewel watch to 
practice on. 





First, get a common ink paper tablet 
from a 5 and 10-cent store to practice on. 
If you buy the unruled paper you will have 
to rule. You can buy it ruled, if desired, or 
you may get along with the unruled paper 
by using the ruled line sheet underneath. 

The best pen to practice- with is a num- 
ber two, or two and one-half “Esterbrook’s 
Text Writer.” After inserting it in your 


STRIKING CARD THAT COMBINES A JEWELERS’ CIRCULAR AD WITH IMPRESSIVE LETTERING 
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TETTELBAUM & WHITEBOOK 








A complete line of Manufacturers of Our Special Order Work 
all kinds of Ar- bd is of best workmanship, 
ce alg Gold and Platinum prompt delivery a 
hand : - good service. A tria 
Diamond Mountings Tet tol 
Phone SPECIAL ORDER 
Cortland 5560 141 Fulton Street, New York WORK 


One of our men will call on you with our complete line of mountings 
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WESTERN TRAY & CASE CO. 


Established 1864. 
427-429 Plum Street CINCINNATI, OHIO 
—MANUFACTURERS OF— 
Jewelers’ Show Case and Window Display Trays 
Wholesale Jewelers’ Telescopes, Trays and Cases 


| Our New 1921 Catalog and Price List is ready for distribution. 
Shall we send you one? 
No. 84. Ind. Bracelet Watch Trays 
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HENRY DAVIDSON 


51 Maiden Lane New York City 
Wholesale Jeweler and Jobber of Watches 


Write for samples of our new 18kt. Belais Rings, Brooches, Scarf Pins, 
Lavallieres, Earrings and Waldemar Chains 


Prompt attention to all special orders 
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holder you should either rub it off with 
wood alcohol or hold it over a burning 
match for a couple of seconds to free the 
pen from the oil with which all new pens 


THE JEWELERS’ 


tion you should have no trouble in getting 
very good results. Start with the first ar- 
ticle’s exercise and place these lines about 


one-sixteenth of an inch apart for about . 


one-half of a sheet and then follow the 
other exercise the same way. 
You will find, if you follow these instruc- 
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SIMPLE ALPHABET EASILY MASTERED 


are covered. This will cause the ink to 
flow evenly from the pen, and not in dabs. 
The pen should be held almost perpen- 
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APPLICATION OF THE ALPHABET TO A SMALL 
CARD 


dicular, and the paper should be placed per- 
fectly straight in front of you on your desk. 

If you will follow up the writing exer- 
cise as shown in the accompanying illustra- 


tions, that you will have very little or no 
difficulty in making the connecting lines 
when you start with your alphabet. Prac- 
tice one letter at the time. 

You may use any ink you desire for this 
practice work, but for the showcard paper, 
to obtain a solid block letter, you will find 
“Higgins Black India Ink” the best. 

This ink is waterproof and you may use 
a pencil eraser or any kind of soft eraser 
to remove pencil lines or marks without in- 
jury to your showcard, because the ink will 
not rub off. This ink may also be obtained 
in almost any color desired, but use good 
judgment. Don’t make any bad color com- 
bination. 

This alphabet which we will call “Plain 
Text,” will make a very attractive showcard 
and may be used solid, or in combination 
with other alphabets, which will be shown 
later. 

Do not be discouraged in case your com- 
bination of lines do not “hit” at first. You 
will get this with a little practice, and you 
know “practice makes perfect.” 

There is on the market an article called 
“Ink Retainers,” but most of these are prac- 
tically worthless, although some card 
writers “swear” by them, while others 
“swear” at them. If you take an old or 
poor sable brush ink quill, you will have no 
trouble finding them nowadays, trim the 
quill down short and cut off one side above 
the hair and insert this under the pen in the 
penholder so the tip of the brush extends to 
within one-eighth of an inch from the pen 
point. Resting against the pen, you will 
find this to be by far the best ink retainer 
you could obtain, but do not insert the pen 
too far down in your ink bottle. 

For small showcards or price tickets you 
will find pens number two and one-half and 
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number three very satisfactory, but you may 
prefer still finer pens. You can get them 


_in almost any stationery store in all sizes, 


from one-half to number five. 

Never use the same pen for black and 
colored inks, as this will ruin your efforts 
in obtaining a good clear letter. When pur- 
chasing cardboard for pen work, do not se- 
lect a “coated” board, as the ink will spread 
and adhere to the board in blotches. The 
board best suited for penwork is a fair 
grade of “Bristol board” which you may buy 
in almost any print shop or stationery shop. 

If you use a frame for your showcards, a 
two or four ply cardboard will answer the 
purpose. A square picture frame makes a 











BOUND TO MAKE ’EM LOOK 


very attractive and suitable card frame, a- 
six or eight ply board will be necessary. 

Do not use too many words in your copy 
for window showcards. Make them short 
and “snappy” and easy to read. 

Do not use long phrases, but come to the- 
point quickly and use plain language. Re- 
member you have only a few seconds in 
which to tell your prospective customer 
your story. 

In the next article, I shall deal with a 
plain Roman alphabet, also made with 
“Text Writer Pens.” 

(To be continued) 





Tom: “Rejected you, did she? My boy, 
you’ve got to be clever in the proposing 
game. You should have told her you were 
unworthy of her.” 

Ned (lugubriously) : “I was going to, but 
she told it to: me first.”—Boston Transcript. 

* * * 


“What I would like in the way of a wife 
would be an old maid with a big fortune.” 

“You couldn’t get such a wife. No 
woman with a big fortune has half a chance 
to be an old maid.”—Baltimore Americam. 
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Removal Notice 
BRESLAVSKY BROS. 


Manufacturers of 


RINGS 


That Command Admiration 





announce that they are now at 


64 Fulton Street 
New York 
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GIFTS 
for June Brides 


Will Soon Be in Demand 


Make a bid for this profitable business by 
ordering and displaying suitable gifts of 
Silver, Ivory or Cutglass. 








We are especially well-equipped to fill your 
orders on quick-selling, profit-bringing num- 
bers and wish to call your particular attention 
to these new arrivals. 


Pyrex Gift Sets Percolator Sets 
Ambassador Flatware 
Sterling Sticks and Vases 
Mail orders promptly attended to. 


L. LURIA & SON 


The Silver House 


100 E. Broadway 
Tel. Orchard 3646 





New York 

























JOHNSON BROS. 


Manufacturing Jewelers 
= See, a 





Platinum and 18 K Belais White Gold. Made in all carat sizes. 
Sold Through Jobbers Only. 


100 West 21st Street NEW YORK 





NOTICE! 


Reduction in Prices 








A package of your repairs sent to us is your 
assurance that it will be taken care of in a prompt 
and efficient manner—a fact not to be overlooked 
in making your repair department a real asset to 
your business. 

We carry a full line of gold and platinum 
mountings, also jobbing stones. 

Repairing a Specialty 


Write to us for prices. Give us a trial. 


WILLIAM J. ORKIN 


Manufacturer of Platinum and Gold Jewelry 
373 Washington St. Boston, Mass. 





















G\ MILLER & RICK 
F)’ Electro-Plating and Coloring 


Mesh Bags Repaired and Refinished 
Jewelry and Silverware Repairing 


43 John Street, New York City 











NON-TARNISHABLE FLANNEL 


For Silverware, Watch Cases, Cutlery, Bags and Rolls 
WHITE AND ALL COLORS 


Deliveries: Stock Shades—Immediate; Special Shades—3 to 4 Weeks. 
Myron B. Levy Co., Inc., "2-H Ricecker Street 
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Maytime Advertising Suggestions 


Applying Creative Effort to the Business Letter 





Written Expressly for The Jewelers’ Circular 
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(¢YW7HEN you can have your advertise- 
ment personally delivered to your 

prospect OF customer with a reading guar- 

anteed—and all for two cents—it is some- 

thing worth considering.” So announced a 


jeweler during conversation on direct mail 


advertising. ; ae 

“Mr. Post Man is a good advertising 
man,” continued this jeweler. “To begin 
with he is popular by virtue of his calling 
and accurate through the dictation of the 
United States Government. 

“Everyone is interested in what the Post 
Man brings. The force of curiosity in- 
sires his interest in the daily mail deliv- 
ered and in using this medium to further 
your business, you have the advantage of 
appealing directly to prospects and cus- 
tomers who individually accept your mes- 
sage in an expectant attitude—for it is a 
well-known fact that everyone looks for 
surprises in the mails.” 

The jeweler who believes in getting his 
store into the people as well as the people 
into his store can employ direct-by-mail 
advertising to good effect whether as a 
regular feature or as an occasional cam- 
paign. 

Direct mail advertising includes the mail- 
ing of circulars, folders, house organs, 
monthly bulletins and cards direct to the 
prospect or ‘customer. 

The mailing of cards, whether illustrated 
or not illustrated, represents a popular form 
of direct mail effort and this the jeweler 
can practice without any great financial 
burden. However, it is recommended that 
when jewelers use the card method—which 
is commendable because of its brevity, such 
cards be enclosed in envelopes to be sent 
under first class postage. This is empha- 
sized, as the mailing of cards so that every- 
one can read them, perhaps tends to some- 
what cheapen the effort and it should be 
the endeavor of the jeweler to always char- 
acterize his business with quality methods. 
A series of cards can constitute a suc- 
cessful direct mail campaign. A card can 
be mailed to all customers who are recorded 
on your books once a month as a sort: of 
monthly advertising feature. These cards 
will serve to keep the name and the service 
of your store well impressed upon the minds 
of all customers “in-between” visits. Such 
cards can be printed along with some timely 
illustration or in the event the jeweler does 
not wish to go to the expense of drawings, 
simply a card with appropriate wording 
will accomplish a great’ deal. A card 
should be printed on a good quality paper 
and should be set off with a border or 
tuling around the edge so that in the entire 
appearance the card will be attractive. A 


suggestion which can be used in this season 
follows below: 





May Baskets 


A unique device in May baskets can 
be found in our silver basket dishes 
for fruit, candy and flowers. 


Such a remembrance is 


Useful, Practical and Tasteful 
Smith & Smith, Jewelers 











In your drive to stimulate spring busi- 
ness the opportunities of direct-by-mail re- 
minders and appeals can be effectively em- 
ployed. The use of form sales letters can 
be introduced at this time of the year with 
particularly good effect as your selling sug- 
gestions will enhance the general good 
feeling which exists at this time. Further- 
‘more, at this period all customers will have 
returned from Florida and other vacations 
and as it is too early for summer vacations, 
you have the benefit of an entire clientele 
to appeal to. 

One of the uses of direct-mail effort and 
one which has not been overlooked by 
jewelers is that of cultivating the response 
met through direct-mail appeal. Spring 
suggestion in this line is suggested in the 
sample letter following: 


Dear Sir: 

Spring truly brings many rewards. Once 
again you can consult your watch with ease. 
Again you can reach for your keys, your 
fountain pen, your cigarettes or cigars with- 
out going through contortions. 

Perhaps the winter confinements have af- 
fected your watch or fountain pen. Possi- 
bly you need a new cigarette case or some 
scarf pins for the spring. Perhaps there 
are several other good ways we can serve 
you at this time. 

You will find our establishment well 
stocked with all the handy things men en- 
joy during spring, and your visit at our 
store for the purpose of inspection of these 
suggestions ts at all times cordially welcome. 

Yours for a happy spring, 


Supplementing a letter of the above: type, 
a general letter can be sent to all cus- 
tomers or prospects in the effort to culti- 
vate their response for spring business. A 
letter which well represents the type of ap- 
peal that can be so applied is found fol- 
lowing: 


Dear Str: 
There is one thing you can plant this 


Spring—even without a garden—“The Seed 
of Happiness.” 

There are so many ways of doing this. 
Little acts of courtesy, little practices of 
kindness, little acts of thoughtfulness. 

At this time of the year nature rewards 
us with new and bright things. In keeping 
with the spirit you desire to reward those 
worthy of remembrance. 

You can sow the seed of happiness with 
little spring remembrances to your family, 
friends or associates. Appropriate spring 
gifts are now ready at our gift headquar- 
ters. Here you will find handy things for 
motorists, flashlights, tie clasps, thermos 
bottles and cigarette cases. Also many ap- 
propriate spring articles such as vases for 
spring flowers; thermometers, silver pencils, 
field glasses, cameras, match boxes and 
other things. 

Your visit to our store at all times és 
very welcome for the purpose of inspection. 

Very sincerely yours, 


The springtime also offers the jeweler an 
opportunity to solicit graduation gift consid- 
erations through direct mail suggestion by 
letter. A form sales letter which can be 
distributed with this thought in mind is 
given in the sample below: 


Dear Sir: 

The Happiness of Youth is at its best in 
Springtime. 

The coming of playtime and the privilege 
of out-of-doors bring many pleasures. Grad- 
uation, too, ts to be considered among the 
important events of Spring. The happiness 
of youth is deserved and graduation re- 
membrance is one means of supporting such 
belief. 

Gifts and remembrances which will ex- 
press your appreciation for those in your 
circle of friends who are to graduate can 
be now found in the appropriate selection 
offered at our gift headquarters. 

All sorts of appropriate and useful re- 
membrances are to be found, including sug- 
gestions which are practical as well as in- 
expensive. We would honor the privilege 
of assisting you with your graduation re- 
membrances and we know the gifts offered 
for selection in our store will give you 
much enjoyment in the happiness such gifts 
can produce. 

Very sincerely yours, 
C3. 





“Oh, auntie, I heard uncle tell Mrs. 
Janes that there wasn’t another woman like 
you in the world.” 

“Ah, the dear man Did he, Bobby?” 

“Yes’m, and he said it was a mighty 
good thing, too.”—-Boston Transcript. 





Silas Says: Constant advertising prevents the buying engine from “going dead.” 





—————— 
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A very fine 834 Ligne 15 jewel movement fitted in a 


14 Kt. White Gold, hand made ribbon case with a 14 Kt. 
buckle and snap. Guaranteed excellent timekeepers. 


wa a Complete $16.50 
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WE ARE DIRECT IMPORTERS 


Genuine Italian Bone—Qualities and Sizes Correct—Prices 
Right—Prompt deliveries and entire satisfaction assured. 
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Retail Advertising Department. 
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Advertising Arguments 





ILVERWARE. There is no one thing 
S which so surely bespeaks the culture and 
taste of a home as the silverware used there. 
Of course it is wise to buy but one kind of 
silver—the very best. Even: if it is neces- 
sary to buy it little by little, that is the 
only kind worth having. We offer a wide 
variety of designs at a number of prices. 
Other jewelry, a most complete stock. 
Even casual inquiry reveals the firm trust 

Confidence. Quality in jewelry, gems and 
precious metals is difficult for the layman 
to determine. He must rely on the jewel- 
er’s technical knowledge, experience and in- 
tegrity. So public confidence becomes the 
greatest feature in a jeweler’s business. 
Tven casual inquiry reveals the firm trust 
the public has in Rudd & Rix’s, and ex- 
perience in buying here makes clear the 
reasons why “Rudd & Rix’s” implies the 
best that there is in material, workmanship, 
taste and beauty, and values that honor 


one’s purchasing judgment. Birthstone 
rings $3 to $500. 
Jewelry—Your Best Investment. We 


wish to impress this idea upon you. The 
purchase of jewelry is equivalent to putting 
money in the bank. Silver remains silver— 
gold remains gold—precious gems ALWAYS 
retain their intrinsic value, whether they 
are in their cases or in your possession. 
DIAMONDs are worth more today than ever 
before, their value will increase with age. 
Come in to see our extraordinary gems. 
Strikers’ City Wide Jewelry Service, Buf- 
falo, N. Y. 
* ok x 

Refined homes are made so—by things of 
jewelry. A companionable clock ticks mer- 
rily away on the mantle—the table ser- 
vice is enriched with fine silver—jewelry 
brings cheer and comfort wherever it goes. 
Remember this when selecting gifts for the 
home. 

To most every man there is one—whose 
lips are tinted as the ruby—with teeth as 
precious as pearls—and heart, pure as the 
chaste diamond. Perhaps that is why these 
stones set in modest settings of gold or sil- 
ver will live forever in her thoughts as 
cherished memory-gems. 

‘ & & 


Silver You Need When Company Comes, 
Beautiful patterns in Sterling and plate that 
will keep its handsome appearance through 
many years of use. It is silver the whole 
family will be proud of and that guests will 
admire greatly. Attractive values are shown 
in spoons, forks and knives, and single 
pieces such as Cold Meat Forks, Pie Servers, 
Cream Ladles and other choice wedding 
presents—Rudd & Rix, Inc., Ilion, N. Y. 

x * x 


Make her a present. That dear old friend 
—make her heart glad. What shall it be? 
Well, she loves jewelry. Just imagine her 
surprise and pleasure when she looks at that 
beautiful bit of jewelry, suitably engraved! 
Your card enclosed will be enough. That 
message of gladness costs you but a thought 
and—very little money—John D. Greene & 
Co., Utica, N. Y. 
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66 E’VE got to do something to get our 

salesmen to read our advertising, 
Bob,” said Fred Stanley to his partner in 
the Stanley-Reed jewelry Company. “A 
man came in the store today and asked for 
one of those nineteen-jewel watches ‘we 
were advertising for $40, and Evans didn’t 
know what he was talking about. We 
didn’t give the name of the watch, so natur- 
ally the customer couldn’t be very explicit 
about what he wanted. And Evans isn’t 
paying the slightest attention to our pub- 
licity, so he didn’t know what the customer 
was driving at. And we almost lost a sale 
as a result.” 

“You're right,” said Reed. “I’ve noticed 
the same thing before, and I’ve done some 
thinking about the proposition. I’ve got 
an idea that I think will give our men more 
interest in our advertising.” 

“Let’s have it quick, then,” begged Stan- 
ley. “This lack of interest around the store 
is beginning to get on my nerves, and if 
something isn’t done, I’ll end up in a sani- 
tarium.” 

Reed grinned. 

“I hope it isn’t that bad, Fred,” he ob- 
served. “Anyway, the idea is this: Let’s 
offer one brand-new, guaranteed dollar bill 
to the salesman who finds anything wrong 
with our advertising. That ought to wake 
them up, especially if you make enough 
breaks in the ads to let them win a dollar 
occasionally. It seems to me that a stunt 
of that kind would create keener interest 
than all the lectures we could give in a 
month of Sundays.” 

“Money usually does create interest,” re- 
turned Stanley, rather sourly. “But what 
do you mean—anything wrong with our ad- 


vertising. I must confess that I don’t quite 


get it, unless you are going to start a 
Better Business Bureau right here in the 
store.” 

“That’s it, roughly,” said Reed. “The 
salesman finding misrepresentation, delib- 
erate or otherwise, in our advertising, would 
get a dollar. Of course, we have to draw 
the line somewhere. I’m not at all sure 
that we can tell the absolute truth in the 
jewelry business and stay in it. For in- 
stance, we can’t refer to some of our imi- 
tation pearls as beads. Women don’t want 
beads. But we can be euphemistic and still 
tell the truth. We can use the name given 
the article by the manufacturer, and still 
keep within the bounds of truth. 

“T notice that you sometimes allow your 
imagination and enthusiasm to run away 
with you when you are describing a chain, 
for instance. You call it gold. Well, it 
usually is a gold-plated chain, guaranteed 
to wear a certain number of years. But 
from our advertising, the public might get 
the idea that it was solid gold. If a sales- 
man catches you in an over-statement of 


this kind, he is certainly entitled to a dol- 
lar. And the premium will not only put 
the selling staff on the qui vive, but help to 
repress your imagination. If you have to 
pay a dollar every time anything like this is 
discovered, you'll be more careful in our 
advertising, and I, for one, believe we can’t 
be too careful. Let’s stick to the cold 
facts.” . 

“Well, it might be a good idea,” said 
Stanley, a little doubtfully. 

“That’s only one angle of the thing,” 
continued Reed. “Our ads haven’t been 
bad, from any standpoint. Only I believe 
they can be better, from every standpoint. 
But the thing would work well in other 
respects. We'd pay the dollar for an error 
in grammar in one of our ads. For in- 
stance, you wrote the other day: ‘If either 
of these watches go wrong within a year, 
come in and get your money back,’ Either 
is singular, and the sentence should have 
read: ‘If either of these watches goes 
wrong’. It’s a little thing, but it shows 
that you are getting careless with this 
American language of ours. Good English 
is important in oral salesmanship, and 
doubly so in the written variety. 

“Now, if we can get our salesmen to 
watching things like that, they will pay 
more attention to their own language in 
selling ,and it’s a good thing to watch, par- 
ticularly in this business, where we deal 
with some of the best families in town, 
with their full share of culture. I’ve heard 
of sales being lost because the salesman 
made some idiotic mistake, and it could 
happen again, If this little contest will 
improve the store English, it will be worth 
while. 

“If the newspaper makes a typographical 
error, we'll pay a dollar to the first sales- 
man calling our attention to it. Of course, 
such an error wouldn’t be our fault, but 
we are out to create interest, so let’s make 
a good job of it. 

“We might go a step farther and offer 
a dollar to any salesman giving us the idea 
for a good ad. But that part can come 
later. Our immediate hope is to get our 
men to read our advertising, so that they 
will need only the slightest hint from a 
customer before they divine what he is 
driving at. I believe the dollar gift will 
solve this particular problem, and create 
a lot of friendly rivalry in addition. Like- 
wise, it will get the salesmen to criticising 
your written selling talks and forming their 
own ideas as to how a given article should 
be sold. And whenever we get our men 
to thinking, we’ve made a bull’s eye.” 

“I believe it’s a good idea, Bob,” said 
Stanley. “Anyway, it doesn’t cost much 
to try it. We'll announce the contest to- 
morrow and I believe we'll get the boys 
interested.” And they did. 
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ERY little improvement was made in 
the time-keeping qualities of the 
watch for two hundred years, or until 
1675, when the balance spring was in- 
vented. Until this time all had the ver- 
tical escapement and the most unreliable 
in use, but the only one ever used that 
would run without a balance spring, so 
until this was invented there could be no 
progress in that direction. 

Most writers credit the balance spring 
to Huyghens, but the Frenchmen claim 
it for de Hauteville, while the English his- 
torians say that undoubtedly it is the in- 
vention of Dr. Hooke, the great mathe- 
matician, but all agree that the success- 

ful application of it was made by Thomas 
‘Tompion about 1675. 

As soon as applied, sufficient accuracy 
was obtained to warrant the putting on 
of minute hands and soon that of second 
hands. Ornamentation was laid aside for 
the moment and time keeping sought for. 
With an applied power to bring the bal- 
ance back to zero after its excursion, 
other escapements became possible. 

About 1680, Thomas Tompion brought 
out the solid’cylinder with a slot cut in 
to allow the scape wheel teeth to pass, 
and in passing to give an impulse. This 
promised much, but the amount of fric- 
tion from the rest of the tooth on the 
cylinder and the giving an impulse but 
one way caused the balance to give too 
small an arc of vibration to insure suc- 
cess and it had to be abandoned. 

George Graham, an apprentice of Tom- 
pion, caught an idea and bored out the 
cylinder, cut a slot in the side of it and 
by means of a peculiar tooth in his scape 
wheel made it give an impulse on both 
sides of the balance, and a repose on 
both out and inside of the cylinder. 

Tompion! Graham!! No lover of the 
Horological Art but whose heart beats 
with renewed vigor at the mention of 
those honored names. The remains of 
that noble master and his worthy appren- 
tice occupy one grave in the Westminster 
Abbey. 

When the morn of January Ist, 1838, 
dawned on that sacred resting place there 
lay a plain slab with this modest inscrip- 
tion, “Here lies ye body of Thomas Tom- 
Pion who died Nov. 20th, 1713, aged 75. 





; Early Horological Inventions 


Also Geo. Graham watchmaker and 
F.R.S., whose curious inventions do 
honor to ye British Genius whose accur- 
rate performances are ye standard of 
mechanic skill. 

“He died ye 16th of November, 1751, in 
ye 78th year of his age.” 

It is supposed that when taking a 
morning walk the dean snuffed the bones 
of a mechanic, for a little later a small 
lozenge shaped piece of marble marked 
the spot, on which was this inscription: 

“Mr. T. Tompion, 1713.” 
“Mr. G. Graham, 1751.” 

Thus was the grave of the humble me- 
chanic desecrated, their modest inscrip- 
tions effaced and in a church yard where 
huge monuments flamed the virtue of 
some of the biggest rascals the world 
ever saw. Too late reverend friend—you 
cannot crush them now. The names of 
Thomas Tompion, the father of clock 
making, and of Honest George Graham, 
the apprentice, will live on and on, long 
after marble slabs to their memories 
shall have crumbled to dust. 

The writer may safely say that ninety- 
five in every hundred W. M. Regs have 
had the dead pallets and mercurial pendu- 
lums of Geo. Graham. 

The Rack and Pinion Lever was in- 
vented by Berthoud, a Frenchman, about 
1775. These ran very well and many of 
them were made, but about this time the 
detached lever was invented by Mudge, 
an apprentice of Graham, which dis- 
tanced all competitors and is the escape- 
ment of 95 per cent of all watches made 
at this day. 

I am not quite certain that it should 
have been termed an invention, for it 
was the adaptation of the Dead Pallets of 
Graham to a watch train with a balance. 

These are not as delicate as either of 
the others; easily repaired when broken, 
not at all liable to stop from violent ex- 
ercises of the body and but for a tendency 
to change their rate when a whim over- 
takes them, would be above all praise. 

The Duplex Escapement was invented 
about 1800, but the inventor seems to be 
unknown. The name was given from its 
having double rows of teeth on its scape 
wheel. One set are for holding the train 
during its repose, and the other for giv- 


ing an impulse by striking an arm pro- 
jecting from the balance wheel staff 
whenever a tooth slips through a niche 
in the ruby roller on the balance staff 
and on which it rests during the repose. 


This escapement requires the most ex- 
tremely delicate adjustment of its parts, is 
very easily broken and very expensive to 
repair when broken, without giving a 
remarkably fine time. 

With the exception that one had a 
weight and the other the coiled spring 
for a motive power, the watch and clock 
were closely allied until the introduction 
of the pendulum and the balance spring 
in the latter part of the 17th Century, 

They both had the vertical escapement 
and an average vibration of about 90°. 
The pendulum brought this down to 
about 15° at once, and afterwards by suc- 
cessive improvements in escapements, we 
have arrived at between 5 and 6 in our 
best regulators. 

On the other hand the balance spring 
gave the balance an excursion of about 
150°. This motion has been increased by 
successive improvements in escapements un- 
til now we do not look for fine time 


keeping with a balance moving less 
than 360° and from that to 450° 
degrees. 


Another very important improvement 
in the watch was made during the 17th 
Century. This was the invention of the 
repeating work by Daniel Quare in 1676. 
By this device the watch was made to 
strike the hour and quarter by pushing 
in the stem. The mechanism consists of 
two revolving snails, one of which turns 
in one hour and divided into four steps, 
the other turns in twelve hours and is 
divided into twelve steps. 

The pushing in of the stem winds up 
a tiny spring and releases two arms with 
racks, one of which drops against each 
snail. When the stem is released the re- 
peating train starts and gathers up first 
the rack that rests on the twelve hour 
cam: giving one blow on a tiny bell for 
each tooth gathered in. When this rack 
is brought back to its first position, the 
gathering in of the second rack com- 
mences and double blows are struck for 
each tooth gathered in. 

This has been elaborated on in our 
day. A. G. 








Window : smashers recently visited the 
store of R. L. Herman, jeweler, Sandusky, 
O. The thieves stole merchandise worth 
$250. 
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Lie!” Watches Repaired Lie!” 


Our Success is not due to the Profits We Make but the 
Service We Render. After two (2) years of Service 
to the Retail Jewelers throughout this Country we have 
fostered a Confidence that is hard to shake—Especially 
with the Discriminating Jeweler who always Plays 
Safe, that has convinced himself of our Sincerity and 
Integrity. It is Safe to believe as a general proposition 
that the mam who Knows he is giving full value for 
Money Received is always willing to let the Customers 
see what he is getting, and stand the Acid Test. 


Today, after repairing over 37,000 Watches of all 
Grades and Makes, we are the Leading Independent 
Watch Repair Organization to the Trade in this Coun- 
try, with a Force of the Highest Grade, Well Expe- 
rienced Watch Makers that can be had; in fact, None 
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have built up a Reputable Watch Repair Business by 
sending their work to us—Because of a Responsible 
representation. 
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Free Escapement Designed by a 
French Horologist 
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pS all horological mechanisms there is 
present an organ known as the escape- 
ment, which connects the motive power of 
the train with the regulator (a pendulum 
or circular balance provided with a balance 
spring). However complicated it may be, 
this part is for the purpose of controlling 
the operation of the motor and at the 
same time of restoring to the regulator 
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a part of the power which each oscillation 
causes it to lose. The escapement conse- 
quently plays a very important part in 
chronometrical technology. It will there- 
fore be understood why horologists have 
constantly taxed their ingenuity with a view 
to its improvement. Of what use really is 
it to perfect a very accurate movement and 
most perfect regulator, if the mechanical 
device intended to connect them embodies 
some original defect. However, the numer- 
ous systems proposed for the solution of 
this difficult problem, fall under two types, 
dead beat escapements and free escapements. 
In the first, the escapement wheel is stopped 
between the passage of each tooth, by the 
escapement itself, equipped with parts con- 
centric to its point of oscillation, which 





are entitled for this movement, frictional 
stops. As an example of this style of 
escapement reference may be made to the 
lever escapement of ordinary clocks or 
astronomical clocks, invented by the Eng- 
lishman, Graham, in 1720, but which has 
since been subjected to numerous improve- 
ments. In the escapements of the second 
type, an auxiliary organ, independent of the 


balance, stops the escape wheel, while the. 


balance is only in relation to the train at 
the moment when it receives its impulse 
in passing the dead point and it finishes its 
oscillation free, without being exposed to 
solid friction. 

These free escapements appear to give 
much more satisfactory practical results 


‘Ss 











Pigs 


than the dead beat escapements. They are 
employed especially in marine chronometers. 
Their use lends itself poorly to ordinary 
clocks, they are hardly used at all just 
now on clocks, at least. The successors of 
Bréguet and Leroy, have only used them 
in very complicated fancy clocks 

Mr. Ch. Féry, professor at the school of 
physics and chemistry at Paris, has recently 
taken up the question and has solvéd it in 
a very simple manner. A small half-sec- 
onds clock, constructed by Mr. Rodanet 
(Fig. 1), and provided with this novel free 
escapement, has even obtained first prize at 
the Pierri competition. Appended are the 
theoretical considerations which led the 
scientific mechanic to his original concep- 
tion. (Fig. 2). 

Operated by its train and its mo- 
tive weights, the escape wheel of the 
clock is caused to turn. At its side the 
anchor A (Fig. 3) pivoted at O, carries 
a lever provided with a counterweight M, 
which forces one of the ends of this lever 
into contact with the screw V. During the 
moments of locking of the escape wheel, 
while at the other end a rounded roller P1 


— 
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is provided. On the pendulum there is an- 
other piece P, of similar form, which de- 
presses the lever on its passage from the 
vertical. At the moment that the pendu- 
lum presses on the end of the lever, the 
weight is raised and effects in addition, 
a practical movement, determined by the 
action of the inclined plane /’; which re- 
ceives the pressure from the point of the 
tooth of the escape wheel. As soon as the 
vertical is passed, the end P’ of the lever 
rises, under the combined effects of the 
weight M and the tooth a, which reacts 
on the other inclined plane / of the anchor. 
The pendulum, in the meantime, receives 
its impulse but the total work which is 
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communicated to it, in an equal manner, 
caused by the two planes of the anchor, 
remains independent of the weight M. 

In this novel escapement, the oscillating 
system remains subject to an action at first 
retarding, then after this release, it re- 
ceives a much stronger impulse. Now the 
comparison of the daily rate of a free pen- 
dulum, in proportion to its demensions with 
that of the same pendulum controlled by 
the Féry free escapement, indicates that 
each of the corresponding causes pass by 
a maximum. The amplitude relative to 
this point and to which the inventor gives 
the name of amplitude of adjustment, prom- 
ises an isochronism far superior to that of 
the theoretical pendulum. We are therefore 
confronted with a very fortunate horologi- 
cal discovery. 
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Sand (Assay) Crucibles 


are the result of over ninety years’ 
experience in manufacturing crucibles. 
They are made with.the same care 
and excellence that have made Dixon 
Crucibles the standard of excellence. 
They have made a wonderful “yore in all assay 
ork. Write for prices and Circular 77- 


Made in JERSEY CITY, N. J., by the 
Joseph Dixon Crucible Company 
Established 1827  dx¥<&><% 











Established 1862 


JOHN AUSTIN & SON 


Gold and Silver 


Refiners, Assayers and Smelters 
76 CLIFFORD STREET PROVIDENCE, 


THE WASHBURN 


SECURITY 
Automatic Holder 


for all sizes of scarf- 
pin wire, Guaranteed. 


MAGIC NUT 


for ear studs, scarf-pins, 
etc. 








EAR WIRES 








The finest Tower Clocks in the world are made by 
The E. Howard Clock Company of Boston. 


for the bank, office and school. 
Write us for full information 


THE E. HOWARD CLOCK CO. 


373 Washington St., Boston 309 Broadway, New York 
31 North State St., Chicago 
Established 1842 





Also { 


a very complete line of substantial and accurate clocks $=" 





for unpierced ears. 


SOF 


SAFETY CATCH 


For Brooches, etc. 
Can be applied to any 
work _ pin tongues 
Open. Closed. <= 


are used 
= 
Descriptive Circular on Application, 


Pearl Drilling and Adjusting a Specialty 
Special Order Work and Repairing 


C. IRVING WASHBURN, 108 Fulton Street, N. ¥. 











D scissor, 
turns black,” 


You have been trying over and over again, to perfect your platinum 
Have you 


“No; somehow or other, it 


succeeded? 
I can remove all your plating 


is the common cry. 


latinum Solution !! 


and coloring troubles, and give you the best results from perfect 


formulaes, GUARANTEED to meet your satisfaction. 


ALBERT J. NOVAK, 170 East 88th St., New York 
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[Patents Granted by the United States. 
The United States Patents That Have Ex- 
pired and the Registered Trade-Marks.] 





UNITED STATES PATENTS 


Issue of April 19, 1921 


1,374,929. SYNCHRONIZER. Henry I. Larson, 
Milwaukee, Wis. Filed Nov. 3, 1919. Serial 
335,298. 17 Claims. 

In a synchronizing system in which a master 
clock controls the regular periodic transmission of 
current impulses to keep time indicators in step 
therewith, electro-magnetic means responsive solely 



































to the restoration of electric power to the system 

after failure thereof, thereby to transmit rapidly 

current impulses to bring the indicators into 
synchonism with the master clock. 

1,374,971. LINGERIE CLASP. Davin WieENeER, 
New York. Filed Oct. 2, 1919. Serial 327,- 
948. 4 Claims. 

In a device for holding in place upon the shoul- 
der of a wearer the strap of an undergarment, the 
combination of a friction member and means asso- 
ciated therewith for connecting said member to 





the strap of the undergarment so that the strap 

will not slip off the shoulder, said means being 

operable to permit ready aplication of the friction 
member to the strap of the undergarment and 
ready detachment therefrom. 

1,375,033. PIN FASTENER. Anprew W. Kosk1r 
and Tuomas Casey, Fitchburg, Mass. Filed 
Oct. 30, 1920. Serial 420,756. 4 Claims. 

In a pin fastener, the combination with a body 
portion having a pin pivotally connected therewith 
to swing in a given plane, of a pair of spaced 
ears approximately parallel to and arranged upon 
opposite sides of the plane of swing of said pin, 
a plate pivotally mounted intermediate said ears and 
provided with a slot forming in said plate an over- 
hanging portion and a striking piece causing ro- 
tation of said plate and causing said overhang- 
ing portion to overlie the free end of the pin and 
means actuated by the rotation of said plate for 
Positively locking the plate against rotation com- 
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prising a second plate pivotally mounted interme- 
diate and embodying a dog and an operating. arm, 
said first named plate having a notch formed therein 
and opposed to said slot, a portion of: said first 
named plate engaging said operating arm and caus- 











ing rotation of second named plate to’ bring the 
dog thereof into engagement with said notch, said 
dog having a binding engagement with the edges 
of the first named plate during its movement into 
and out of engagement with said notch. 


1,375,090. CHAIN CLASP. Rupotpr G. Grope, 
Norwood, R. I. ' Filed Sept. 23, 1920. Serial 
412,276. 1 Claim. 


A chain clasp comprising an elongated flat-sided 
coupling member bent at one end to form a closed 
eye adapted to permanently engage one of two 
chain links to be connected, and bent at its oppo- 
site end to form an open hook adapted to separately 
engage the other of said links; an abutment collar 
confined on the coupling member by said eye; a 
tubular slide having at one end a circular orifice 
formed to permit said collar to slide therein, and 
at its opposite end a contracted portion forming a 
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spring seat, a flat-sided orifice in said contracted 
portion, and a keeper at one side of, and in close 
proximity to, said orifice, and offset inwardly from 
the perimeter of the slide, the flat sides of the coup- 
ling member and of the orifice preventing rota- 
tion of the slide on the coupling member, aid 
maintaining the hook in alinement with the keeper; 
and a spring within the slide, bearing at one end 
on said contracted portion, and at the opposite end 
on said collar to normally maintain the keeper in 
engagement with the hook, the form and arrange- 
ment of the keeper being such that the keeper is 
adapted to co-operate with a hook, the diameter of 
which is less than that of the slide, such hook and 
the keeper constituting a member approximating the 
chain links in size and form. 

1,375,097. BROOCH. Freperick Hart Horton, 
Birmingham, England. Filed March 31, 1920. 
Serial 370,187. 2 Claims. 

For resiliently supporting the hinged fastening 
member or pin of brooches and similar articles, a 
device comprising in combination a clip part of 
split tubular form adapted to embrace the fastening 





member or pin, a spring part which projects from 
that end of the said clip part which is adjacent to 
the pin hinge when the device is in position, the 
said spring part being bent back upon itself to 
form a spring loop f, and a resilient blade extending 
from said loop at an acute angle to said clip part, 
said blade terminating in a crutch extremity. 
1,375,114. FASTENING DEVICE FOR LADIES’ 
HAND BAGS OR VANITY CASES. Sern 
W. SHeEparD, Leominster, Mass., assignor to the 
Howe Comb Co. Filed Oct. 14, 1920. Serial 
416,983. 4 Claims. 
The combination with the top of a hand bag and 
a cover hinged thereto and in contact therewith 


i - 
has 





throughout its top surface, said top having a depres- 
sion in its edge opposite the hinge, of a pivoted 
fastening device therefor comprising a freely swing- 
ing shank pivoted. in said depression in the top, 
with a smooth surfaced globular holding member 
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mounted thereon, said cover having an open ended 

slot having a depression for receiving said holding 

member. : 

1,375,347. HAND SETTING MECHANISM FOR 
TIME PIECES. Samvuet W. Batcu, Mont- 
clair, N. J. Filed June 5; 1920. Serial 
386,874. 6 Claims, 

In a timepiece, hands therefor, controlling means 
therefor, a main frame with bearings for the hand 
arbors, a connecting gear train, an auxiliary frame 
by which the controlling means is carried and 


Pas 

















which is circularly adjustable about the axis of 
one of the arbors of the connecting gear train for 
setting the timepiece, a setting indicator and con- 
necting means between the auxiliary frame and 
the setting indicator by which the setting of any 
portion of a minute is indicated. 

1,375,348. HAND SETTING MECHANISM FOR 
TIME PIECES. Samuet W. Batcu, Mont- 
clair, N. J. Filed Sept. 23, 1920. Serial 
412,281. 3 Claims. 

In a time piece, hands therefor, controlling 
means therefor, a main frame with bearings for 
the hand arbors, a connecting gear train, an aux- 
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iliary frame by which the controlling means is 

carried and which is circularly adjustable about 

the axis of the second hand arbor for setting. the 
time piece, a setting indicator, and connecting 
means between the auxiliary frame and the setting 

indicator by which the setting ef any portion of a 

minute is indicated. 

1,375,434. WATCH BOW FASTENER, Epwarp 
J. Witrman, Elgin, Ill, assignor to Illinois 
Watch Case Co., Elgin, Ill. Filed Nov. 5, 
1920. Serial 421,854. 3 Claims. 

In combination, a watch pendant provided with 

a pair of oppositely disposed shoulders on each of 

which is formed a bore that almes with the other, 


on 
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there being an annular channel between the two 
shoulders which intersects.each bore, and a pocket 
formed in the channel at each such point of inter- 
section, a bow having its ends arranged adjacent 
to the pendant shoulders, there being in each bow 
end a bore adapted to aline with the bores in the 
shoulder, a pin connection extending through each 
bow end and proximate shoulder, the pin end 
lying toward the center of the pendant being dis- 
posed within the annular channel and having a 
bend toward the pocket therein, and a crown as- 
sociated with the pendant arranged partly within 
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the annular channel in a manner to conceal the 

bent ends of the pin therein substantially as de- 

scribed. 

1,375,470. ADJUSTABLE WATCH DIAL. Harry 
L. Saw, Lorain, Ohio. Filed Sept. 22, 1919. 
Serial 325,464. 2 Claims. 

In a watch, the combination of relatively mov- 
able superimposed dials, the movable dial carry- 
ing standard hour numerals, the stationary dial 





carrying two sets of minute numerals, said minute 
numerals reading from fixed points and consisting 
of inner and outer circles on the fixed dial, and 
webs connecting the inner minute circle with the 
outer minute circle. 
1,375,581. CUFF LINK. 
TAINE, North Attleboro, Mass. 
1921. Serial 434,965. 1 Claim. 
A cuff link comprising a relatively large flat 
head including an integral laterally extending hol- 
low stem having a slot formed in one side, said 
slot being closed at its end and reduced in width 
at its outer end to form a notch, a second and 
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smaller head including a lateral shank telescoping 

into said stem, said shank carrying a lateral lock- 

ing lug slidable in said slot and receivable in said 
notch to prevent relative rotation of the heads and 

to permanently connect the heads together, and a 

coiled spring arranged in said stem and bearing 

against the free end of the shank to retain the lug 
in the notch and to prevent relative rotary or slid- 
ing movement of the stem and shank. 

1,375,661. WATCH MOVEMENT CASE. Sissax 
K. Ovzoun-BocHossian, Washington, D. C. 
Filed Nov. 20, 1920. Serial 425,352. 2 
Claims. 

A mask for photographic printing machines com- 

prising rods detachably secured to each other, a 

right angled plate slidably mounted thereon and 





























a pair of other plates each one of which is parallel 
to one arm of said right angled plate and slidably 
mounted on rods of the said mask in position to 
form with said right angled plate a contained rect- 
angle of any desired size. 





UNITED STATES TRADE-MARKS 


{The following trade-mark has been adjudged 
entitled to registration under the Act of Feb. 20, 
1905, and is published in compliance with Section 
6 of said Act.] 


Trade-Mark Published April 19, 1921 
Ser. 140,404. (CLASS 27. HOROLOGICAL IN- 
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STRUMENTS.) Henry Pautson, Chicago. 
Filed Nov. 29, 1920. x 


“MERITAS” 


Particular description of goods.—Watch Main- 
springs and Watch Glasses. 
Claims use since Feb. 15, 1904. 


Trade-Mark Registered April 19, 1921 


141,307. TIME PIECES. Franx W. Atter, Chi- 
cago. Filed August 14, 1920. Serial 136,110. 
PUBLISHED DECEMBER 14, 1920. 





A Word About Imitation Pearls 





Address of Joe Goldstone before the Missouri Re- 

tail Jewelers Convention at St. Louis. 

HE subject, “Imitation Pearls, their 

Construction and the Possibilities They 
Offer the Retail Jewelers,” is a very im- 
portant one right now. Imitation pearls are 
very much misunderstood, and in this con- 
nection I might relate the story of the 
young school boy who was asked to write 
an essay on the city of London. He wrote 
that the people of London were very stupid 
and when asked by his teacher where he 
got his information he replied that he 
read in a book that the population of the 
city of London was very dense. In like 
manner imitation pearls are not now very 
much understood. 

The three qualities of pearls sold to the 
retail jewelers today are “wax filled,” 
“solid indestructible” and “mother of pearl 
base.” The wax filled pearls are all made 
practically in France, and the pearls are 
individually made by glass blowers very 
much in the same manner as blowing glass 
bottles. The pearls are afterwards filled 
with wax and the outside coated with a 
fish scale nacre which gives them their 
brilliancy. We have experienced a great 
deal of trouble with the wax filled pearl, 
because when they are subjected to a certain 
amount of heat the wax will run out, 
causing the pearls to lose their lustre ‘and 
unevenness in graduation. The solid inde- 
structible pearl has a solid glass base and 
is made very similar to the hollow or wax 
filled pearl and is coated in the same man- 
ner, but with the proper amount of coating 
is a much more substantial pearl than the 
wax filled one. The mother-of-pearl-base 
pearl is made of real mother of pearl the 
same as a pearl button, but will not hold 
the nacre coating so well as the glass base. 
However, we are experimenting now with 
a nacre on the mother-of-pearl-base pearl, 
which we are sure will be even more satis- 
factory than the coating used on the glass- 
base pearl. This pearl is being coated in 
France for us, and because this pearl is 
being made by automatic machinery we 
believe this will prove to be the most pop- 
ular pearl of any. 

There is no article in your store that 
offers you a larger margin of profit than 
a sale of a strand of imitation pearls. By 
this I mean that when you give your cus- 
tomer a good pearl string you are entitled 
to charge him a good profit, but this does 
not mean that you can take a 10 cent strand 
of wax filled pearls and put them in a plush 
box that cost $5.00 and charge your cus- 
tomer $25.00 for them. It is true that there 
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are a great many inferior pearls on the 
market today, but they should not miore 
affect the sale of your pearls than the dollar 
watch affects the sale of your railroad 
watches. There is no article in any line that 
has received so much publicity as pear] 
strings. You may select any magazine at 
random and you will find that practically 
90 per cent. of the photos of women illus. 
trated therein show them wearing pearls, 
This publicity is exclusive of the publicity 
a nationally known line of pearls offers 
you, and every jeweler should capitalize this, 

Pearls are one of the oldest adornments 
of beauty there are for women. Even be- 
fore Cleopatra women wore fine pearl 
strings, and today the science of pearl mak- 
ing has been brought to such state that it 
is possible for almost anyone to own a 
strand of pearls. Every jeweler should de- 
vote at least one show case to the display 
of pearls in his store. Upon a very thor- 
ough investigation among our own custom- 
ers we have found that jewelers sell from 
20 to 50 per cent. of their gross sales in 
pearl strings. This in itself should prove 
to the retail jeweler that it is an item that 
has come into his store to stay, and it de- 
serves as much consideration and attention 
from him as any other article in his store. 

There has been some complaint about the 
way pearls are strung, and in this connec- 
tion allow me to say that we are now ex- 
perimenting with a very fine platinum plated 
sterling silver chain, which we are going to 
use on all our pearl strings as soon as we 
can get the process perfected whereby we 
can make this chain at a minimum cost. 
Practically all pearls are now strung on 
very fine silk, and if a very fine needle is 
used this silk can be doubled at least twice, 
which insures a reasonable amount of wear 
on pearls strung in this manner. 

Besides the regular lengths 151%, 18, 24 
and 30 inch strands of pearls the opera 
length which can be had in all one size in 
36, 54 and 70 inch lengths, offer wonderful 
possibilities for the retail jeweler. The 45 
inch pearl can be either twice around 
the neck, or coiled about the wrist making 
a very beautiful bracelet. Then, too, are 
two, three and four strand pearl necklaces, 
which consist of various lengths of grad- 
uated pearls strung on one clasp. 

There is one other thing I want to call 
your attention to, and that is practically 
every actress in the moving picture world, 
in all their pictures, wears pearls. This the 
retail jewelers should capitalize by showing 
slides of pearls he carries in stock. Prac- 
tically every pearl concern furnishes these 
to the retail jeweler gratis. Last but not 
least, you can truly call a pearl string “the 
gift that lasts.” 

With the wonderful publicity that has 
been given imitation pearl strings, and with 
the national advertising being done by all 
the large pearl concerns, I can truly say 
that the imitation pearl is merely in its 
infancy, and it is up to vou to take advan- 
tage of all these things and get your share. 





Goods worth about $900 was recently 
stolen by window smashers who visited the 
store of H. E. Volkman’s & Son, Kankakee, 
Til. 
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